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THE  CHICAGO  TRIBUNE  REACHES 

/sas/b/s  you  \vant 


Now  maybe  you  sell  soap,  soup  or  shoe 
polish  instead  of  sporting  goods.  It  makes 
little  difference.  The  Tribune  still  delivers  a 
bigger  audience  of  actual  buyers  than  any 
other  Chicago  newspaper. 

That’s  why,  dollar  for  dollar  of  your 
advertising  budget,  the  Tribune  can  produce 
greater  sales  and  profits  for  you. 


Among  the  6,892,000  f)eople  in  Metro{K)litan 
Chicago,  there  are  many  thousands  who 
probably  buy  your  particular  product.  But 
how  many  more  are  there  who  don’t,  but 
could? 

Your  problem  is  not  simply  one  of  reach¬ 
ing  more  |)eople.  You  want  the  right  kind  of 
people — the  kind  who  buy.  There's  an  easy, 
economical  way  to  reach  them  in  (’hicago. 
Most  of  them  read  the  Tribune. 

Take  sporting  gooos,  for  example.  75 ‘  i  of 
all  sporting  goods  buyers  in  ('hicago  and 
suburbs  read  the  Sunday  Tribune;  55 ‘7  read 
the  Daily  Tribune. 


Qlhitttigo  O’ribunt 


THE  WORLDS  GREATEST  NEWSPAPER 


More  lieaderii...More  Buyers... More  RetoiUs 


St/e  of  Bed  .  .  .  34'  x  44',  6"  thick,  steel  buffer 
plates  at  each  end- 


Overall  Sizes  .  .  .  SOV*'  long  over  bed,  width 
61V«',  height  59Vi'. 


Weight ...  11,000  lbs. 


3HP  Reversible  Motor,  equipped  with  automatic 
brake. 


Anti-friction  bearings  throughout. 


Forms,  loaded  and  unloaded,  from  either  end  or 
either  side. 


Finger-tip  push  button  controls,  located  at  each 
end  of  machine,  include  mushroom  head  "Stop” 
button,  on  and  off  light  switch,  forward  and  reverse 
start  and  stop. 


Micrometer  adjustment  dials  conveniently  mounted 
on  top  of  machine  for  easy,  accurate  reading. 


I  y  new,  improved 

IDEAL  MAT  ROLLING  MACHINE 

“'Built  Better  for  Better  Mots! 


\  SCOTT  ■■■ 

1  presses 

jTmvPlI 

4  ^1 

tSi  ii:)  cil  ii  li]  1 

AND  IT’S 
COVERED  ONLY 
BY  THE 

MERCURY 

&NEWS 

I 

Natiliallr  RIBDEI  JOHNS.  INC. 


Half  a  million  new  people 
have  l)een  added  to  the  San 
Francisfo  Bay  Area's  Ixxim- 
ing  eeonomy  during  the  past 
six  years.  Surprising  as  this  is, 
the  astounding  fact  about  it 
is  that  50^^  of  the  total  in¬ 
crease  took  place  in  the 
Metropolitan  San  Jose  mar¬ 
ket  (Santa  Clara  County). 
During  the  last  six  years  this 
lively  county  has  upped  its 
population  by  74.4‘'f,  com¬ 
pared  to  the  national  average 
of  11.1^,  and  the  rest  of  the 
Bav  Area’s  9.4%.  It  is  the 
newest  BILLION  DOLLAR 


THIS 

IMPORTANT 
PART  ACCOUNTS 
FOR  OVER  1/2 
THE  ENTIRE 
BAY  AREA’S 
GROWTH 


MARKET  and  to  reach  its 
buyers  only  the  .MERCURY 
&  NEWS  ofTei's  you  eflec’tive 
coverage.  San  Franci.sco’s 
newspapers  can’t  do  the  job. 
for  the  one  with  the  largest 
circulatkm  in  this  market 
reaches  only  13'’^  of  the  fam¬ 
ilies.  So.  to  build  sales  in  the 
“growing-est"  part  of  the  en¬ 
tire  San  Francisc’o  Bav  .Area, 
“buy”  the  .MERCURY  & 
NEWS,  the  one  and  only 
newspaper  that  covers  the 
newest  BILLION  DOLLAR 
MARKET  in  the  nationi 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

25-26 — Advertising  Executives  Association  of  Ohio  Daily  Newspaoers,  Pick 
St.  Hayes  Hot^,  Columbus. 

29 —  Indiana  AP  Newspaper  Members,  Indianapolis. 

30- 31 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 


The  14  Days  The  Washington  Post 
Printed  The  Baltimore  News 


Just  when  the  old  Baltimore  Evening  News 
was  beginning  to  go  like  a  house  afire, 
somebody  tossed  a  stogie  into  the  West 
German  Street  wind.  It  blew  through  a 
basement  window,  ignited  a  pile  of  horse 
blankets,  and  that’s  all  she  wrote.  I  That’s 
about  all  we  could  have  written  for  a  while, 
too,  had  it  not  been  for  the  unselfish  act  of 
our  neighbor,  the  Washington  Post.  Half 
the  city,  the  horse  blankets  and  our  building 
disappeared  during  that  Great  Baltimore 
Fire  of  ’04  —  and,  for  two  weeks  —  until 
we  could  establish  a  temporary  plant  —  the 
Washington  Post  printed  our  daily.  I  Inef¬ 
fable  thanks,  always  to  our  confreres,  now 
the  Washington  Post  &  Times-Herald,  one 
of  the  nation’s  finest  papers  over  there  in 
D.C.  I  Meanwhile,  back  in  Maryland,  the 
Baltimore  News-Post  is  still  the  hottest 
thing  around.  We  lead  all  Maryland  daily 
papers  in  circulation,  having  some  7,100 
more  total  circulation  than  the  #2  daily, 
and  over  32,000  more  than  #3.  Barring 
any  unforseen  cigars  flying  through  the 
midnight  air,  the  News-Post  will  continue 
to  be  the  BIG  one  in  Baltimore. 


The 


circulation  bated  on 
audit  ttatements  9,30.61 


tg  one 


RtMtStNTEO  NATIONAIL'I  R"* 


APRIL 

i 

i  Ur — Oklahoma  Prast  Association,  News  Clinic,  Sharaton-Oklahoma  Hotal, 

I  Oklahoma  City,  Okla. 

I  5 — New  Jersey  Press  Association,  Public  Relations  Conference.  Princeton. 
6-7 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Nittany  Lion  Inn. 
University  Park. 

j  7-8 — Missouri  AP  Wire  Editors,  Hollywood  Motel,  Moberly,  Mo. 

8-I0 — Ohio  Circulation  Managers  Association,  Onesto  Hotel,  Canton. 

8-11 — New  York  State  Circulation  Managers  Association.  Statler  Hlltoe 
Buffalo. 

j  9-20 — API  Picture  Seminar,  Columbia  University,  New  York. 

1  12-13 — Mid-South  Advertising  Institute.  Peabody  Hotel,  Memphis. 

12-14— North  Dakota  Press  Association,  Dickinson. 

12-14— Iowa  Press  Association.  Des  Moines. 

I  13-14 — Nevada  State  Press  Association.  Dunes  Hotel,  Las  Vegas,  Nevada, 

j  13-14 — Sigma  Delta  Chi  Region  3,  Biltmore  Hotel,  Atlanta,  Ga. 

I  15-17 — Interstate  Circulation  Managers  Association,  Lord  Baltimore  Hotel, 

I  Baltimore. 

I  15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
I  Motel,  St.  Paul,  Minn. 

I  I  15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 

I  18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt,  New 
I  Orleans. 

20 — American  Section.  International  Press  Institute.  Roosevelt  Hotel,  New 
!  Orleans,  La. 

I  20-23 — National  Cartoonists  Society,  Astor  Hotel,  New  York. 

I  22 — American  Council  on  Education  for  Journalism,  Waldorf-Astoria  Hotel, 
New  York. 

'■  23 — Associated  Press  annual  meeting.  Waldorf-Astoria,  New  York. 

.  23-26 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 
i  ‘  Now  York. 

II  26-28 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

!  26-28 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
I  Sulphur  Springs,  W.  Va. 

27-29 — Rorida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
Club,  Redington  Beach,  Ra. 

27-29 — Sigma  Delta  Chi.  Region  8,  Pioneer  Hotel,  Lubbock,  Tex. 

’  28-29 — Sigma  Delta  Chi  Region  5.  Morrison  Hotel.  Chicago, 

i  28-29 — Sigma  Delta  Chi  Region  10.  University  of  Washington.  Seattle. 

29-30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa, 
Iowa  City. 

j  29-May  5 — Journalism  Week,  University  of  Missouri  School  of  Journalism, 
I  Columbia,  Mo. 

•  30 — Commonwealth  Press  Union,  Toronto. 

30-May  4 — National  Newspaperboy  Convention.  Disneyland,  Calif. 


€ 


MAY 

I- 12 — Sigma  Delta  Chi  Region  I,  Columbia  University,  New  York,  N.  Y. 
3-5— Pacific  Northyrest  Newspaper  Advertising  Executives  Association.  Doric 

Motor  Hotel,  Tacoma,  Wash. 

3-5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart 
Charlotte.  N.  C. 

5 — Sigma  Delta  Chi  Region  9.  La  Court  Hotel,  Grand  Junction,  Colo. 

5 — Sigma  Delta  Chi  Region  2.  Chamberlin  Hotel,  Old  Point  Comfort,  Va. 
5 — Sigma  Delta  Chi  Region  II,  Montgomery  Hotel,  San  Jose,  Calif. 

5 — North  Carolina  AP  News  Council.  High  Point,  N.  C. 

5-6 — Arkansas  AP  Association,  Hot  Springs. 

10-12 — Journalism  Institutes.  University  of  Wisconsin,  Madison. 

10-12 — Michigan  League  of  Home  Dailies,  Rainbow  Club,  Baldwin,  Mich. 

10- 13 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  del 
Zorro,  Borrego  Springs.  Calif. 

II- 12 — Sigma  Delta  Chi  Region  I,  Overseas  Press  Club,  New  York,  N.  Y. 

11- 13 — New  Jersey  Press  Association,  Advertising  Conference,  Riti-Carlton 
Hotel.  Atlantic  City. 

12 -  Sigma  Delta  Chi  Region  4,  Statler  Hilton  Hotel,  Detroit,  Mich. 
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EWSPAPE 


HELPS  BUILD  GREAT  LOCAL  NEWSPAPERS 


NEW  YORK: 


4ei  EIGHTH  AVENUE 


CLEVELAND: 

1200  V^EBT  THIRD  STREET 


•  Voted  “Editorial  Cartoonist  of  the  Year”  by 
his  colleagues  for  three  consecutive  years . . . 

•  A  master  draftsman,  with  a  high  sense  of 
satire  and  a  dramatic  sense  of  crisis. 

Bill  Crawford  joins  the  staff  of  NEA  client  news¬ 
papers  the  week  of  March  26th.  Another 
example  of  a  great  local  newspaper  talent 
chosen  to  help  build  great  local  newspapers. 


NEWSPAPER  ENTERPRISE  Association 
proudly  announces  a  new  Chief  Editorial  Car¬ 
toonist  with  the  highest  credentials  .  .  . 

BILL  CRAWFORD  .  .  . 

•  for  more  than  20  years,  the  nationally  re¬ 
printed  cartoonist  of  the  Newark  News  .  .  . 

•  President  of  the  National  Cartoonists  Society, 
1960-1961  .  .  . 


BY-LINES  MAKE 
DEAD-LINES 
VIA  DELTA  JETS 


Next  fastest  thing  to  a  wire-service  network  is 
Delta’s  jet  network.  And  Delta  not  only  provides 
the  principal  North-South  routes  east  of  the  Mis¬ 
sissippi,  but  has  recently  expanded  to  link  the 
booming  South  with  the  Golden  West. 

Delta  jets  can  whisk  you  a  thousand  miles  or 
more  by  mid-morning,  give  you  nearly  a  full  day 
there  and  have  you  back  home  the  same  evening. 
Get  the  Delta  habit . . .  enjoy  service  that’s  per¬ 
sonal,  quick  and  exceedingly  thoughtful. 


Atlanta,  Georgia  ,0 

|>5  DEUA 

'  f/ie  air  line  with  the  BIG  JETS 


★  ★ 
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The  witty  and  wise  conductor  of  “Paul  F  lowers’  (ircctiliouse" 
column  in  the  Memphis  Commercial  Appeal,  in  i\.  \v  York 
for  annual  meetinfis  of  book  editors,  of  which  he's  an  iiii|iortant 
one.  had  the  Confe«lerate-like  courage  t<»  address  the  lovc*\  ladies 
of  the  Dixie  Club  of  New'  York  aiul  give  them  current  gossip 
from  the  collards  and  corn  pone  country.  He  described  hush- 
puppies  as  Bible  Belt  bagels.  “Although  we  hang  on  t(t  tiaditions 
with  nostalgia,  there  has  Ireen  more  change  in  the  last  TiO  years 
than  in  all  the  recorded  history  of  mankind  before  then.”  Mr. 
Flowers  asserted.  .  .  .  Pr(»grams  for  the  Copley  Newspaper 
publishers’  conference  in  California  were  made  up  like  passports, 
with  this  subtle  change:  “Tliis  passport  is  not  valid  for  travel 
to  or  in  Communist  controlled  portions  of  Cliina.  Korea.  Viet 
Nam.  or  to  or  in  Albania,  or  to  (tr  in  Palm  Springs.” 


— Dokk.'^'  Iieail  in  llie  HI  i'.ajon  Valley  ((lalif.)  ISeirs;  “Dof 
(atplures  Fugitive:  .Suspeel  Ih  PinM-lit-il— Dobemian  Pinsrhed.” 

.  .  .  Some  column  titles  in  the  HtAlrtcaod  ((jilif.)  C.ilizen-ISmn:  H 

“Styles  in  Sports,”  by  Maxwell  Stiles;  “SPE(lK-u-I.,ation,”  by  H 

B«ib  Speck;  *‘Hawn  Your  Mark  .  .  .”  by  Jack  Hawn.  Anil  Editor  H 

(Jiarles  M<M>sbian,  Westminster  (Md.)  Carroll  County  Times,  call,  H 

bis  column  “Wag^in'  Along  with  Moosbian.’'  with  a  cut  of  a  horse  K 

running  away  with  a  covererl  wagon  .  .  .  Proving  anew  that  ^ 

brevity's  the  soul  of  wit,  the  Pittsburffh  Press  gives  this  Iwo-word 
review  of  a  tv  movie:  “Spectacularly  insignificant.”  .  .  .  Kobert 
F.  Kelley,  of  Thomas  J.  Dregan  Co.,  public  relations,  formerly 
a  l\ew  York  Times  sports  writer,  re<-alls:  “1  always  remember  a 
golf  piece  Granny  Rice  did  back  in  the  tlays  before  they  numbered 
various  iron  clubs  and  they  all  bud  names.  This  was,  1  think,  when 
either  Vardon  or  Ray,  the  great  Englishmen,  came  over.  Anyway, 

Rice’s  lead  read:  'Pin  an  Oleaster  to  the  blade  of  a  British 
Qwk!’  ”...  .Society  Editor  Val  Imm,  Dallas  Times  Herald, 
calls  her  column,  “Imm-Prints.”  .  .  .  Jack  Smith’s  “Of  Smith 
and  Men”  column,  Los  Angeles  Times,  was  headed:  “How  to  Face 
the  Future  UnaFreud.”  , 

— Twenty -one  years  ago,  a  delegate  to  the  Columbia  Scholastic 
Press  Assornation  convention  was  a  young  journalist  representing 
his  high  school  newspaper.  On  March  16.  this  former  delegate 
returned  to  the  Columbia  University  campus  as  a  featured 
speaker  of  the  association.  He  is  Andrew'  T.  Hatcher,  now  as¬ 
sociate  press  secretary  at  the  White  House.  .  .  .  Behind-the 
newspaper-scenes  column  of  the  Netv  Britain  (Conn.)  Herald  is 
called  “Off  the  Beat.”  .  .  .  Ward  Morehouse.  Broadway  columnist 
for  Newhouse  Newspapers  and  drama  critic  for  North  American 
Newspaper  Alliance,  plans  to  spend  his  May  vacation  in  Switzer¬ 
land  writing  a  biography  of  the  late  play  producer,  Dwight  Deere 
Wiman.  .  .  .  Heady  headline  in  the  Idaho  Falls  (Idaho!  Post- 
Reftister:  “Goose  Loose.  But  Quacky  Companions  Still  Jail 
Birds.”  .  .  .  Longest  word  (45  letters)  in  that  new  Webster’s  is 
pneumonoultramicroscopicsilicovolcanoconiosis.  a  synonym  for 
silicosis.  .  .  .  Heady  head  in  the  Indianapolis  Star:  “Noble  Tony 
Hears  Peers’  Cheers.”  .  .  .  The  Pendleton  Reflector,  Indiana  re¬ 
formatory  newspaper,  lists  names  of  paroled  inmates  under 
front  page  heading:  “Dispossessed.” 

—Gifts  presented  by  newsmen  to  City  Editor  Lowell  Parker, 
Indianapolis  Star,  at  a  party  celebrating  his  25th  anniversary 
with  the  .Star,  included  a  beautifully-wrapped  box  of  bite-sized 
bits  of  copy  paper,  because  he  has  a  habit  (»f  tearing  ofT  comers  of 
papers  to  chew  while  working  ,  .  .  Publisher  Walter  E.  Williams, 
Fairfield  (Iowa)  Daily  Ledger,  and  Mrs.  Williams  boarded  a 
Burlington  Zephyr  for  the  first  leg  of  a  month-long  vacation  trip  i 
to  Honolulu.  After  the  train  pulled  out  of  the  station,  a  Pullman 
porter  handed  Mr.  Williams  a  Ledger  with  a  faked  front  page  ’ 
banner,  “Ledger  Staff  Begins  30-Day  Rest  Period,”  and  drop  head, 
“Boss  Okays  Three-Hour  W'ork  Day.”  The  back  shop  foreman. 

Dale  Simmons,  conceived  the  idea  and  Dean  Gabbert,  managing 
editor,  wrote  the  heads. 

— Column  of  Joyce  Ferris  Swan  in  the  Dunkirk  (N.  Y.)  ’ 
Observer  is  called  “The  Ferris  Wheel.”  A  Los  Angeles  Times, 
headline:  “Citrus  Industry  Juicier  After  Housing  Squeeze.”!  | 
EDITOR  a:  PUBLISHER  for  March  24,  19621 
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21st  Larjjest  Newspaper  Market 


IN  POPULATION*  almost  matching  combined  3-state  pop 


ulation  of  Rhode  Island,  Vermont  and  Nevada — 1,466,200 


against  1.547,900  in  3  states. 


IN  RETAIL  SALES  almost  matching  3-state  total  of  Dela 
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Believahility 

Tki.f.visi<)N  broack asters,  their  associations  and  tlieir  trade  papers 
are  making  capital  of  a  survey  l)y  Elmo  Ro|jer  anti  Associates 
which  claims  ttj  show  that  television  ranks  highest  among  the  public 
as  “most  believable”  ami  newspapers  rank  highest  as  “least  believable.” 

In  response  to  this  tjuestion:  “If  voii  got  conflicting  re|>orts  of  the 
same  news  storv  from  radio,  television,  the  maga/ines,  anti  the  news- 
pa|)ers,  which  of  the  four  versions  woiiltl  yon  Ite  most  inclinetl  to  believe 
— the  one  on  ratlio  or  television  or  maga/.ines  or  newspapers?”  tv  is 
snpposetl  to  have  scoretl  as  “most  believable”  anti  news|)a|Hrs  as 

21%.  Seventeen  |x“rtent  said  “don’t  know.” 

In  answer  to  this  one:  “Which  of  the  four  versions  wttultl  you  be 
least  inclined  to  Ixlieve — the  one  on  ratlit),  televisit)n,  maga/ines,  or 
newspapers?”  television  scoretl  7”^  as  “least  believable”  anti  newspajxrs 
2S% — with  32%  saying  “don’t  know.” 

It  woultl  seem  to  us  that  the  believahility  is  in  tloubt  t)f  any  survey 
which  finds  that  one-third  of  those  tiuerietl  don’t  answer  the  t|uestion 
(mayl>e  they  tlidn’t  uiulerstand  it). 

Dr.  Cieorge  Ciallup’s  Institute  of  I’ldtlic  0|)inion  found  last  .Summer 
(E&P,  August  .*),  llXil)  that  hi)*'',  t)f  the  people  get  most  of  their  infor¬ 
mation  from.  newspa]X‘rs  about  what  is  going  on  in  the  world — and 
72%  list  newspajjers  as  their  top  source  for  loial  news.  In  addition, 
69*^0  Irelieve  their  newspa|X?rs  to  be  accurate. 

In  its  third  media  study  of  attituiles  toward  advertising  last  year, 
Louis  Caeskin  .Vsscxiates,  Chicago  (E}kl*,  Ajnil  1,  19t)l),  found  that  a 
majority  of  the  respondents  found  tv  “insincere”  and  “tleteptive.  ” 
Newspa|)ers  ranged  second  to  maga/ines  and  ahead  of  tv  in  “favorable 
responses.” 

As  for  .Mr.  Roper’s  poll,  we  wonder  how  many  of  the  resijomlents 
knew  that  a  majority  of  the  news  items  broadcast  on  radio  and 
television  come  from  the  same  source  as  newspa|xr  items — press  assoc  ia- 
tion  wires  and  newspa|)er  reporters — and  that  “conllicting  reports” 
are  rare  and  not  the  rule  as  implied  in  the  cpiestion. 


The  bruks  are  fallen  down,  hut  iie  irill 
build  irith  hewn  stones:  the  sycamores 
are  rut  down,  hut  we  will  chan^’e  them 
into  cedars. — Isaiah,  IX;  10, 

Editor  &  Publisher 
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Newspaper  in  America 
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CAH  I  OON  IDEA  OF  THE  WEEK 


coat,  tan  jodhpurs  and  black  b^ts,  Mrs. 
Kennedy  took  a  boy  mare  named  Princess 
over  four  jumps.  —  New  York  Joumal- 
Ameriran. 

• 

She  supplied  her  friends  with  wood 
carvings  of  horses  to  serve  as  name¬ 
plates  for  their  souses.  —  Santa  Fe 
(N.  M.)  New  Mexican. 

• 

She’s  an  airline  stewardess,  has  her 
hair  and  green  eyes. — Rochester  (N.  Y.) 
Demoi-rat  &  Chronicle. 

• 

The  24-year-old  singer  broke  off  an 
engagement  to  sin  in  Paris  for  the  thrill 
of  performing  at  the  White  House.  — 
Three  Rivers  (Mich.)  Commercial. 
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letters 

COLLEGE  NEWS  TASK 

Reef  Waldrep’s  article  in  E&P  (Feb. 
24)  —  “Is  Better  Education  News  Due  in 
1%2?”  —  and  the  answering  letter  to 
it  from  an  education  editor  reflect  the 
>omelimes  tendency  of  journalists  to  paint 
evervthing  in  blacks  and  whites. 

There  are,  of  course,  many  sides  to  such 
a  question  as  what  is  wrong  with  educa- 
iion  news  coverage,  particularly  that  per¬ 
taining  to  higher  education. 

It  is  true  that  sports  releases  from  col¬ 
leges  often  receive  a  good  play  in  the 
sjM»rts  section,  while  academic  news  must 
fight  for  its  life  on  the  general  news  pages. 
One  of  the  banes  of  the  college  informa¬ 
tion  man’s  life  is  the  question  from  an 
irate  professor:  “What  do  we  have  to  do 
to  get  some  academic  news  in  the  paper?” 

One  reason  for  this  situation  is  that 
to  the  sports  desk,  an  area  college  is  a 
big  newsmaker,  on  a  par  with  or  above 
the  major  high  schools  as  a  news  source. 
With  the  state  or  city  desk,  through  which 
most  college  releases  pass  (unless  the 
paper  has  an  education  editor,  and  some¬ 
times.  if  the  college  is  in  the  state  circu¬ 
lation  area,  even  when  the  paper  has  such 
an  editor),  the  releases  must  be  judged 
in  competition  with  obits,  politics,  crime 
and  human  interest  features.  If  the  col¬ 
lege  releases  are  considered  state  news, 
they  must  compete  with  stories  from  a 
circulation  area  of,  say,  50  or  more  coun¬ 
ties. 

One  solution  might  be  the  setting  aside 
of  special  pages  for  news  of  higher  edu¬ 
cation. 

It  is  also  true  that  we  college  informa¬ 
tion  men  often  settle  for  the  obvious  stories 
—  tbe  new  cheerleaders,  class  oflficers. 
honor  rolls  —  and  neglect  to  dig  deeper 
for  the  stories  which  really  describe  the 
search  for  knowledge  on  our  campuses. 
What  may  be  f>verlooked.  however,  is  the 
fact  that  often  we  are  hard  pressed  merely 
to  turn  out  the  obvious  stories  (which  the 
public  expects  —  just  try  neglecting  to 
send  an  honor  roll  story  to  a  proud  par¬ 
ent’s  home  town  paper).  Sometimes  it  is 
almost  physically  impossible  to  do  more 
than  skim  the  surface  of  college  news. 

Douglas  Norman 
Director  of  Public  Information. 

Tennessee  Polytechnic  Institute. 

Cookeville,  Tennessee. 

*  «  « 

SELL  THE  OUTDOORS 


AUTOMOTIVE  COLUMN 

S|)eaking  for  women’s  page  readers,  we 
thoroughly  enjoy  the  material  we  find 
there.  But  aren’t  we  missing  something? 

W’e  find  news  and  guidance  on:  l)eauti- 
fying  ourselves,  our  homes;  maintaining 
our  budgets;  tasty  culinary*  adventures; 
social  doings;  and  now  investment  news; 
even  tender  words  on  matters  of  tbe  heart. 
But  where  is  the  coverage  on  one  most 
vital  aspect  of  our  mcxlern  lives?  That  of 
our  automobiles. 

Come  now,  woman  <lriver  jokes  are 
passe.  We  number  .1.5  million  or  40%  of 
the  nation’s  drivers.  W'e  transact  .50%  of 
all  service  station  sales.  And  surely  we 
do  more  than  half  of  the  nation’s  driving. 
We  certainly  relieve  a  lot  of  grateful  hus¬ 
bands  of  the  vast  day-to-day  family  mile¬ 
age.  In  fact,  these  <lays  you’ll  find  us  more 
often  liebind  steering  wheels  than  behind 
stoves. 

Even  the  automotive  industry  is  awaken¬ 
ing  to  our  new  importance.  Alert  to  our 
car  purchase  influence,  they  seek  our 
pleasure  in  designs,  color,  features.  Oil 
companies  view  us  as  a  profit  potential 
market  while  attracting  us  with  new  sta¬ 
tion  appearances  and  services. 

But.  we’ve  really  been  left  in  the  horse 
and  buggy  age  when  it  comes  to  automo¬ 
tive  news  and  notes  just  for  us.  in  our  own 
language. 

The  Automotive  Council  for  Women  has 
been  founded  to  end  this  60-year  lack  of 
specialized  auto  news  for  women.  It  has 
a  column  ready,  if  you  wish,  with  all  tid 
bits  of  auto  news  translated  from  tech¬ 
nical  jargon  into  women’s  chit  chat.  You’ll 
lie  pleased  with  your  reader  response. 

N.  Jeanne  Wertz 

Fiuinder' Director 

Automotive  Council  for  W^»men, 

15.5  East  57th  Street. 

New  York  22.  New  York. 

*  *  * 

TIME  TO  TOOT 

W'hen  are  newspapers  going  to  wake 
up  to  the  fact  that  they  are  serving  as  one 
of  television’s  best  promotional  tools?  Why 
do  we  continue  to  give  tv  news  prime  front 
page  position,  where  they  couldn’t  buy  it 
if  they  wanted  to.  and  completely  neglect 
our  own  medium? 

This  happens  time  and  again.  But.  let’s 
take  a  case  in  point.  This  morning  I  picked 
up  my  paper  and  smack  on  the  front  page 
was  an  Associated  Press  wire  story  giving 
complete  details  of  television’s  plans  to 
cover  the  space  shot  of  Colonel  Glenn. 

What  alxHit  the  storv  of  our  own  me¬ 
dium’s  plans  to  cover  the  event? 

James  P.  Spence 

General  Manager. 

Titusville  (Pa.)  Herald 
*  *  * 
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Outdoor  writers  on  the  whole  spend 
too  much  time  complaining  their  field  is 
overlooked,  downtrodden  by  sports  editors 
and  deskmen.  and  too  little  time  working 
up  the  kind  of  columns,  stories  and  fea¬ 
tures  that  would  sell  themselves  to  any 
de^kman  with  the  old  proverbial  nose 
for  news. 

It’s  up  to  us  to  sell  ourselves,  our  ma¬ 
terial.  and  our  hunting,  fishing  and  Iraat- 
ing  beat,  not  up  to  our  readers  or  statistics 
on  monies  spent  or  number  of  people 
participating. 

Bill  Burton 

Outdoor  Editor 
Sunpapers,  Baltimore.  Md. 
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SALUTE  TO  ‘ONE  MAN’ 

How  can  I  ever  justify  one  more  gripe 
about  anything  after  reading  “Anybody 
Interested  in  a  One-Man  Daily?”  (March 
3). 

If  I  hadn’t  read  it  in  E&P,  I  wouldn’t 
have  believed  it.  It  was  one  of  the  most 
fascinating  stories  I’ve  ever  read. 

E.  J.  Steward 

Editor. 

Genera  (Ohio)  Free  Press 
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“We  value  regular  and  early  reading  of  The  New  York 
Times  so  highly  that  each  day  we  have  a  copy  sent 
cross-country  by  air  mail,  special  delivery.  The  ad¬ 
vent  of  The  Times  Western  Edition  later  this  year 
holds  the  promise  of  a  healthy  contribution  and 


stimulus  to  the  journalism  of  this  increasingly  im¬ 
portant  region.” 

Norman  A.  Cherniss,  Editor,  Editorial  Pages,  Riverside  (Calif.)  Press-Enterprise 
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Regional  Newspaper  Groups 
Battle  Competing 

150  Dailies  in  31  Combos 
Find  Strength  in  Unity 


Media 

the  three  was  piven  as  538, 825 
daily  and  591,344  Sunday.  Sixty 
percent  coverape  of  its  area, 
representinp  of  all  Florida 
sales,  was  claimed. 


I 


IJy  Philip  Schuyler 

A  total  of  150  newspaper.s, 
fountiiip  inorninp,  eveninp  and 
Sunday  combinations  as  one,  are 
now  united  into  31  repional 
(Troupe  desipned  to  pive  adver¬ 
tisers  deep  home  penetration  in 
lopical  market  areas  at  attrac¬ 
tive  “packape”  rates.  They  have 
rediscovered  the  fact  that  in 
unity  there  is  strenpth,  as  one 
newspajter  representative  put  it. 

Sixteen  states  are  represented. 
Not  included  in  the  accompany¬ 
ing  tabulation  are  newspaper 
groups  in  widely  separated  mar¬ 
kets  such  as  the  Million  Market 
Newsi)ai)ers,  or  those  that  have 
been  forme<l  solely  for  promo¬ 
tional  purposes  and  offer  no 
special  rate  inducements.  In  the 
latter,  class  is  the  Mainline  Mar¬ 
ket  in  California,  and  the  Ohio 
League  of  Home  Dailies. 

While  some  date  back  many 
years,  the  majority  have  been 
organized  within  the  past  three. 
There  were  19  groups  in  Febru¬ 
ary  1960,  when  a  similar  tabu¬ 
lation  was  made  by  Jann  & 
Kelley,  New  York,  newspaper 
representatives. 

Itiiying  Made  Easier 

Originally  such  groups  that 
were  not  under  one  ownership 
were  put  together  to  combat 
circulation  claims  of  nearby 
metropolitan  dailies.  Now,  no 
longer  concerned  jorimarily  with 
fighting  other  newspapers,  their 
chief  targets  today  are  televi¬ 
sion,  radio,  the  regional  “maga- 
zones,”  and  outdoor.  Further¬ 
more,  they  make  buying  of  news¬ 
paper  space  in  large  blocks 
easier  through  one  order,  one 
bill,  one  check. 

The  electronic  media  especial¬ 
ly  have  been  sold  on  the  basis 
of  wide  regional  coverage,  and 
they,  too,  have  offered  dis¬ 
counted  and  network  rates  that 
won  appeal  from  advertisers. 

Inter\’iews  with  the  repre- 
f  sentatives  selling  the  newspaper 
grou|)s  reveal  a  difference  of 
opinion  as  to  their  value.  It  is 


agreed  they  are  not  a  panacea. 
But  it  is  also  agreed  that  the 
big  figures  that  result  from  the 
combinations  get  salesmen  in  to 
see  jwlicy  makers  among  adver¬ 
tisers.  There  they  usually  gain  a 
favorable  hearing,  and,  if  the 
whole  group  is  not  .sold,  new 
business  is  gained  for  individual 
newspapers  involved. 

Two  among  the  newest  groups 
typify  the  differences  in  the  sizes 
of  the  packages  now  available 
—  Florida’s  Golden  Markets  and 
the  South  Central  New  York 
Group,  comprising  Gannett  pa¬ 
pers  in  Binghamton  and  Elmira. 

Florida’s  (iolden  Markets 

Florida’s  Golden  Markets, 
made  up  of  the  Miami  Herald, 
Orlando  Sentinel  Star,  and  St. 
Peteridmrfi  Titnes  (with  room 
in  the  logo  of  Florida  Sales 
Plans  Inc.,  for  other  papers) 
is  one  of  the  largest  in  j>oint 
of  circulation  (over  500,000). 
Organized  last  July,  it  had  its 
first  jtresentation  last  week  in 
New  York  for  200  agency  and 
advertiser  executives.  Stor>', 
Brooks  &  Finley  is  the  repre¬ 
sentative. 

The  group  claims  dominant 
coverage  of  more  than  half  of 
Florida.  It  describes  the  combi¬ 
nation  as  “an  exciting  .sales  and 
advertising  concept  embracing 
15  booming  counties  that  form 
an  impressive  $5-billion  income 
market.’’ 

Invin  Simpson,  formerly  ad¬ 
vertising  director  of  the  St. 
Peterithurg  Times,  group  presi¬ 
dent,  said  that  “.success  so  far 
has  been  amazing.’’  Before  the 
presentation  in  New  York,  oth¬ 
ers  had  been  made  in  Atlanta, 
Jacksonville,  Detroit  and  Chi¬ 
cago.  Mr.  Simpson  said  .so  far 
(March  15)  15  contracts  have 
resulted,  totalling  about  $800,- 
iMIO,  .some  of  them  new’. 

At  the  March  15  presenta¬ 
tion,  picture  slides  played  up 
the  fact  that  all  three  newspa¬ 
pers  were  building  or  had  built 
new  plants.  Total  circulation  of 


‘A  Sensible  M«»ve' 

Questioned  after  the  presenta¬ 
tion,  Bert  Wagner,  associate 
media  director  of  Sullivan, 
.Stauffer,  CoUvell  &  Bayles  Inc., 
descrilted  the  trend  to  newspa¬ 
per  groups  as  “a  sensible  move.’’ 

“It  is  in  keeping  with  mar¬ 
keting  trends,’’  he  said.  “It 
should  help  newspapers  get  into 
the  act  in  comjtetition  with  tele¬ 
vision,  since  it  gives  them  cov¬ 
erage  of  larger  market  seg¬ 
ments  than  the  individual  news¬ 
papers  previously  could  claim. 
These  larger  markets  are  more 
in  keeping  with  those  covered 
by  the  electronic  media.” 

Julius  Joseph  Jr.,  vicepresi- 
dent-media  director  of  Maxw’ell 
Sackheim  Franklin  Bruck  Inc., 
declared  advertisers  derive  great 
benefits  from  newspaper  groups. 

“In  addition  to  reduced  adver¬ 
tising  costs,  advertisers  will 
gain  in  merchandising  coopera¬ 
tion  and  in  the  greater  research 
of  the  market  that  will  be  avail¬ 
able  when  several  newspapers 
share  the  expenses  involved,”  he 
said. 

David  Wasko,  of  Geyer, 
Morey,  Madden  &  Ballard  Inc., 
called  the  move  “inevitable.” 

“All  markets  are  expanding 
and  merging  into  each  other  in 
the  manner  of  the  concept  of 
inter-urbia,  first  advanced  by  J. 
Walter  'Thompson  Company,”  he 
said.  “What  is  most  immediately 
attractive  to  mercenarj’  adver¬ 
tisers  and  their  agencies,  how¬ 
ever,  are  the  discounts.” 

James  Forget,  marketing  .su- 
j)er\’isor  of  Ted  Bates  &  Co., 
commented  that  groups  have 
much  more  to  offer  than  reach¬ 
ing  more  people. 

“This  Florida  group  presenta¬ 
tion  might  well  have  pinpointed 
what  it  means  to  coupon  adver¬ 
tisers  when  you  go  into  C>0"(  of 
all  homes,”  he  suggested. 

The  Florida  group  is  not  talk¬ 
ing  up  discounts,  which  are 
there,  as  much  as  services  that 
can  and  are  being  rendered  to 
advertisers.  Offered  are  “In¬ 
stant  Market  Checks”  for  con¬ 
sumer  reactions,  attitudes,  hab¬ 
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Mext:  Stibiirbia 

'This  is  the  first  of  two  articles 
on  the  trend  toward  formation 
of  newspaper  groups  with  a 
package  rate  designed  to  sell  in 
competition  with  other  media. 
Next  week’s  article  will  high¬ 
light  groups  of  .suburban  news- 
pap4‘rs. 


its,  preferences;  and  during 
1962  a  series  of  six  readership 
studies  of  national  ads  appear¬ 
ing  in  the  group  are  lieing  made 
by  Carl  J.  Nelson  Research  Inc. 

New  (iannett  Gr«>up 

The  South  Central  New  York 
Group  iKHrame  oi)erative  March 
1.  George  J.  Allan,  of  Gannett 
.Advertising  Sales  Inc.,  in  his 
introductory  letter  to  agencies 
and  advertisers,  said  in  part: 

“With  a  combined,  undupli¬ 
cated  daily  circulation  in  excess 
of  126,000  and  a  combined  un¬ 
duplicated  Sunday  circulation  in 
excess  of  120,000  at  a  flat  rate 
of  47c  i)er  line  (milline  of  $3.64 
daily  and  $3.68  Sunday)  you 
have  an  extremely  productive 
buy.  .  .  . 

“The  market  enjoys  total  re¬ 
tail  sales  of  $885  millions, 
greater  than  each  of  nine  whole 
states  .  .  .  the  South  Central 
New  York  Market  represents  an 
exciting  and  challenging  sales 
opportunity  for  your  company’s 
products. 

“As  homogeneous  markets, 
Binghamton  and  Elmira’s  com¬ 
bined  coverage  (in  a  unitized 
geographical  sales  area)  offers: 

“1.  An  opportunity  to  more 
effectively  and  efficiently  reach 
the  upstate  New  York’s  fifth 
largest  market  (in  population 
and  .sales) ;  and, 

“2.  Similarly,  an  opportunity 
to  effectively  and  efficiently  test 
product  introductions  and/or 
copy  approaches  in  two  of  to¬ 
day’s  leading  test  markets.” 

Studied  at  Press  Institute 

The  fact  that  formation  of 
groups  like  these  two  and  others 
listed  represents  a  distinct  trend 
in  the  newspaper  field  is  attested 
by  the  fact  that  their  emergence 
has  constituted  a  main  topic  of 
discussion  at  the  last  two  Ameri¬ 
can  Press  Institute  seminars  for 
newspaper  advertising  manag¬ 
ers  at  Columbia  University. 

William  H.  Scrivner,  adver¬ 
tising  director  of  the  Madison 
(Wis.)  Newspapers,  permitted 
quotations  from  some  of  his 
findings  in  a  survey  he  made  for 
(Continued  on  page  10) 
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Group  Packages 

{Contivned  from  ixige  9) 


a  recent  seminar.  Amonp  them 
was  this  summation  of  the  value 
of  combinations  made  by  Vin¬ 
cent  Kelley,  president  of  Jann 
&  Kelley: 

“Newspaper  proupinp  pro¬ 
vides  deep  vertical  penetration 
in  multiple  city-urban-markets 
and  at  the  same  time  affords 
greater  coverage  and  influence 
over  a  wider  trade  area.  It  ac¬ 
complishes  these  advantapes  not 
only  in  newspaper  market  evalu¬ 
ations,  but  improves  its  com- 


spiration  to  newspaper  salesmen 
to  sell  comjietitively  in  this  fast 
movinp  media  world.  Groups  in¬ 
variably  are  l^etter  planned,  re¬ 
searched,  promoted,  sold  and 
boupht.” 

Mr.  Kelley’s  firm  repre.sents 
five  newspajier  proups:  the  Cen¬ 
tral  Illinois  Group,  1957;  Mon¬ 
tana  Group,  1959;  Iowa  Group 
Southern,  19<)0,  expandwl  in 
19fil ;  Kansas  Grouj)  that  started 
as  Central  Kansas  in  195.3  and 
ex])anded  in  19fil ;  the  Southern 
Illinois  Group,  and  the  St.  Louis 
Illinois  Interurbia  Group,  both 
bepun  in  Novemlier  1961. 

Mr.  Kelley  .said  he  was  sure 
other  proups  would  l)e  formed 


LOVER  COHE  BACK 


SPOOF  PROOF — Waco  Tribune-Herald  nrvovie  critic,  Gyntcr  Quill, 
called  "Lover  Come  Back"  (a  Madison  Avenue  ad  business  spoof)  « 
laugh  riot,  so  the  local  theatre  manager  gave  him  marquee  billing. 
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petitive  position  with  other  me-  to  combat  repional  coverape 
dia  havinp  broad  cov’erape  such  claims  of  the  electronic  media, 
as  powerful  broadcast  .stations  “In  my  opinion  newspapers 
and  repional  mapazine  editions,  have  entereel  a  preat  ne'W  renais- 
“Larpe  newspapers  in  proups  sance,”  he  concludwl.  “Adver- 
tend  to  be  in.sulated  apainst  ti.sers  are  leaminp  that  audited 


President  Salutes 
P.anudian  Newspaper 


Ind(tp(tndeiit  Union 
Reeo^iition  Withdrawn 


common  individual  newspaper 
problems  caused  by  nepative 
field  recommendations,  weak 
local  sales  and  merchandisinp 
position  complaints.  Indiv’idual 
newspaper  cancellations  are  dis- 
couraped  and  oftentimes  avoided 
because  such  cancellations  would 
sacrifice  the  efficient  proup  rate. 

“Obviously  the  small-market 
newspaper  enjoj's  these  .same 
advantapes  usually  to  an  even 
preater  depree  than  the  larper 
paper.  We  know  from  experi¬ 
ence  that  .small  markets  exert 
an  influence  all  out  of  propor- 


circulations  cannot  be  beaten  by 
claims,  especially  when  .such  cir¬ 
culations  are  assembled  into 
sound  peopraphical  proups  and 
appressively  pre.sente<l  as  cohe¬ 
sive  marketinp  areas.” 


Experience  In  Texas 


James  W.  Shriver,  who  heads 
up  the  Texas  Harte-Hanks 
Newspapers  (there  are  nine 
newspapers  in  the  proup)  .said: 

“We  do  not  consider  the  proup 
concept  a  cure-all,  nor  do  we 
believe  it  applicable  to  all  .situa¬ 
tions.  We  fwl  that  in  order  for 


Sai^lt  Ste.  Marie.  Ont. 

President  Kennedy  sent  con- 
pratulations  to  the  Sault  Ste. 
Marie  Star  at  a  banquet  mark- 
inp  its  .50th  anniversary  as  a 
daily  newspaper. 

The  President  was  informed 
of  the  event  by  Georpe  Osborn, 
jiublisher  of  the  Evening  News 
in  neiphlwrinp  Sault  Ste.  Marie, 
Mich.,  at  a  White  House  meet- 
inp. 

Mr.  Kennedy’s  wire  said  he 


Washington 
The  Post  Publishinp  Company 
of  Appleton-Neenah,  Wis.  has 
l»een  ordered  by  the  National 
Lalx)r  Relations  Board  to  with¬ 
draw  its  recognition  from  .\pple- 
ton  Post-Crescent  Craft.sman’s 
Union  as  liarpaininp  apent  for 
composing  room  employes. 

Recognition  is  to  l)e  withheld 
until  there  has  been  a  represen¬ 
tative  election.  Acting  on  a 
complaint  brought  by  Local 
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had  l)een  informed  “of  your  (;i2.  International  Typographical 


tion  to  their  size  in  developing  a  group  to  be  successful,  there 


schedules  for  large  markets  on 
a  proup  basis,  in  instances 
where  product  (listribution  and 
sales  are  sufficiently  stronger  in 
the  small  markets  to  compensate 
for  large  market  weaknesses. 


.Advertisers  Benefit 


“An  advertiser  is  benefited 
by  groups  l)ecause  he  buys  a 
larper  con.sumer  market,  sup¬ 
ports  more  outlets,  .satisfies  more 
company  field  men,  minimizes 
disruptive  field  pressures.  He 


has  to  l)e  a  logical  reason  for  its 
existence,  and  that  a  particular 
state  of  circumstances  must  be 
l)resent. 

“There  must  be  basic  similari¬ 
ties  in  markets,  economies,  in¬ 
comes,  distribution  outlets  and 
wholesale  channels.  There  should 
be  a  nearly  contiguous  area  in¬ 
volved.  There  must  be  a  virtu¬ 
ally  complete  meeting  of  minds 
among  those  participating  in  the 
area  of  sales  efforts  and  mer¬ 
chandising.  We  consider  the  co¬ 


buys  more  circulation  at  lower  operative  attitude  of  the  pub- 
unit  cost  and  applies  group  rate  lishers  as  important  to  the  suc- 


preat  efforts  in  promoting  better 
relations  l)etween  Canada  and 
the  United  States  ...  I  would 
like  to  join  in  congratulating 
you  on  this  historic  date.” 

John  E.  Motz,  publisher  of 
the  Kitchener-Wnterloo  Record 
and  president  of  the  Canadian 
Press,  recalled  the  late  J.  W. 
Curran,  who  founded  the  Star 
as  a  dally,  was  a  charter  mem- 
l)er  of  the  national  news  co-oper¬ 
ative  when  it  was  formed  45 
years  ago. 

Mr.  Curran’s  sons — Managing 
Director  Robert  L.  Curran  and 
Managing  Editor  John  A.  Cur¬ 
ran — were  “carrying  on  the  tra¬ 
dition  of  a  preat  newspaper 
man,”  Mr.  Motz  said. 


ingt 

ing: 


savings  for  larper  and  more 
frequent  advertising,  to  make 
heavier  impact  on  his  consumer 
market. 

“Agencies  can  buy  more  news¬ 
papers  in  more  markets  with 
greater  dispatch  and  facility, 
and  with  a  reduction  in  handling 
costs.  Grouping  attracts  in¬ 
creased  advertising  money  which 
in  turn  increases  agency  bill¬ 
ings.  Groups  develop  broader 
and  more  complete  market  data, 
which  agencies  require  for 
ready  evaluation  and  recommen¬ 
dations  to  clients. 

“Group  rate  discounts,  in 
short,  are  the  binding  apent 
building  and  maintaining  na¬ 
tional  linage  on  the  broadest 
and  most  productiv’^e  basis  pos¬ 
sible.  It  is  an  effective  sales 
weapon  that  provides  new  in- 


cess  of  the  Northeast  Texas 
Market  Group  as  any  efforts  on 
our  part.” 

In  a  report  to  the  Press  In¬ 
stitute  seminar.  Mr.  Shriver 
declared  he  had  sufficient  evi¬ 
dence  to  pronounce  his  group 
a  success. 

“Our  dollar  pain  far  exceeds 
our  dollar  loss,”  he  said,  and 
summed  up: 

“1.  We  have  had  much  better 
success  .selling  the  proup  to  re¬ 
pional  accounts  than  to  national. 
We  attribute  this  to  several  fac¬ 
tors.  We  are  equipped  to  do  a 
strong  selling  job  regionally. 
Familiarity  with  the  area  is  also 
a  factor,  and  flexibility  of  the 
company. 

“2.  Most  of  our  losses  through 
‘automatic  discounts’  have  been 
{Continued  on  page  57) 


Picture  Etlilorial 
Writer  Is  Promoted 


Miami.  Fla. 

James  Dance,  author  of  the 
M  Inmi  Hernld’n  picture  editori¬ 
als,  has  been  named  assistant 
to  the  editor  by  Don  Shoemaker, 
editor. 

“Picture  editorials”  have  re¬ 
placed  editorial  cartoons  for  the 
past  year.  Using  spot  news  or 
feature  photos  shot  by  Herald 
staffers,  Mr.  Dance  writes  edi¬ 
torial  captions,  ranging  from 
whimsical  poetry  to  thoughtful 
prose. 

Mr.  Dance,  37,  came  to  the 
Herald  in  1952  and  joined  the 
staff  of  the  editorial  page  in 
1960.  He  has  lieen  a  sports  col¬ 
umnist,  copy  editor,  picture  edi¬ 
tor  and  reporter. 


Union,  the  board  in  a  2-1  vote  i 
held  that  the  publishinp  com¬ 
pany  had  given  unlawful  assist¬ 
ance  to  the  craftsman’s  union  i 
in  the  form  of  proceeds  from  ' 
coffee  vending  machines  and 
profits  from  the  company  cafe¬ 
teria,  and  in  allowing  meetings 
on  company  time  and  property. 

The  craftsman’s  union  has 
had  contracts  with  the  news¬ 
paper  company  since  1921  when 
it  was  organized  by  composing 
room  employes  who  left  the  typo¬ 
graphical  union.  Prior  to  1921 
the  typographical  union  had  a 
closed  shop  contract. 

The  board  majority  agreed 
with  the  trial  examiner  that  the 
publishing  company  had  not 
given  preferential  treatment  to 
the  craftsman’s  union  in  a  1959 
contract.  Union  and  non-union 
employes  in  the  production  de¬ 
partment  have  been  treated  alike 
on  insurance  and  other  lienefits, 
the  ruling  stated. 
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Criminal  OffeuM* 


Seoi'L 

A  court  martial  has  sentenced 
Lee  Kyoo-Haeng,  a  reporter  for 
Donga  Ilbo,  to  a  year  in  prison 
for  writing  a  story  on  the  basis 
of  a  classified  document  he  took 
from  a  government  official’s  desk 
without  permission.  The  defense 
argued  that  the  reporter’s  act 
did  not  constitute  a  criminal 
offense  since  he  had  not  taken 
the  document  out  of  a  sealed 
envelope  or  a  locked  drawer. 
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JFK  Accepts 
Risks  with 
Reds’  Queries 

IJy  Pat  Munroe 

Washington 

Shctuld  the  President  continue 
to  hold  himself  oi)en  to  a  jjoten- 
tially  hostile  line  of  questioninp 
from  lied  newsmen  at  press  con¬ 
ferences? 

This  is  a  matter  that  has  come 
to  the  fore  a^ain  in  the  wake 
of  a  visit  to  the  White  House 
by  Izvestia’a  editor,  Alexei 
Adz,iul)ei,  son-in-law  of  Nikita 
Khrushchev.  Since  that  visit  a 
Red  newsman  has  been  recoR- 
nized  for  a  question  by  Presi¬ 
dent  Kennedy  at  virtually  every 
White  House  news  session. 

Pn  ‘ss  Secretary  Pierre  Sal¬ 
inger  api)ears  unconcerned,  say¬ 
ing: 

“We’ve  always  had  the  rule 
that  any  accredited  (to  the 
White  House )  correspondent 
can  ask  a  question  of  the  Presi¬ 
dent.” 

But  correspondents  for  our 
allies  are  showing  .some  concern 
about  the  situation.  Says  one 
British  reporter: 

“No  reporters  for  the  coun¬ 
tries  in  NATO  ever  get  up  and 
ask  any  questions  and  we  won’t. 
This  is  an  American  show.  But 
some  of  this  Red  questioning 
could  be  quite  tricky.” 

An  incident  of  .sorts  took  place 
when  Zygmunt  Broniarek,  cor¬ 
respondent  for  the  Polish  official 
news  agency  Try  buna  Ludu,  put 
a  question  to  the  President.  So 
outraged  was  Marino  de  Medici, 
correspondent  for  the  .semi¬ 
official  ANSA  (Italian  news 
sendee)  that  he  turned  around 
and  glowered  at  Broniarek, 
later  asked  him: 

“Why  don’t  you  ask  a  ques¬ 
tion  like  that  of  your  own  Prime 
Minister?” 

Mr.  Broniarek  says  he  knows 
of  no  agreement  among  cor¬ 
respondents  here  to  lay  off  ask¬ 
ing  questions  of  the  President. 

Apparently,  the  President  is 
hoping  that  his  comments  will 
be  more  widely  disseminated 
behind  the  Iron  Curtain  if  Red 
newsmen  ask  the  questions. 

Quizzing  of  President  Eisen¬ 
hower  by  foreign  newsmen  (ex¬ 
cept  for  Tass)  was  virtually  un¬ 
known. 

But  the  Reds  may  be  starting 
something  new  that  other  for¬ 
eign  newsmen  will  try  to  emu¬ 
late.  If  this  is  the  case,  says 
one  U.S.  reporter: 

“We  may  really  have  to  take 
some  action  l)ecause  we  only 
have  a  half-hour  of  the  Presi¬ 
dent’s  time  as  it  is.” 


Overseas  Weekly 
On  (Himl  Behavior 

Washington 
The  defense  department  an¬ 
nounced  this  week  it  will  abide 
by  the  recommendation  of  Gen. 
Lauris  Norstad  to  continue  the 
.sale  of  the  Oremeas  Weekly  at 
militar>’  installations  as  long  as 
its  content  is  not  detrimental 
to  troop  morale  and  command 
effectiveness. 

General  improvement  in  the 
newspaper  since  last  June  was 
apparent  to  members  of  a  study 
committee.  (E&P,  March  17). 


liifomiation  Topic 
For  UN  Commission 

An  annual  report  on  freedom 
of  information  and  developments 
affecting  this  freedom  will  be 
among  the  topics  to  be  discussed 
by  the  United  Nations  Commis¬ 
sion  on  Human  Rights  which 
l)t*gan  its  18th  session  this  week 
in  New  York. 

The  Economic  and  Social 
Council,  at  its  last  session, 
requested  the  Secretary  General 
to  compile  the  report  on  the  basis 
of  material  furnished  by  the 
United  Nations  Educational, 
Scientific  and  Cultural  Organi¬ 
zation  (UNESCO)  and  other 
specialized  agencies. 

The  report  consists  of  state¬ 
ments  submitted  by  govern¬ 
ments  ;  texts  of,  or  abstracts 
from,  laws,  regulations,  execu¬ 
tive  decrees  or  orders,  and  sum¬ 
maries  of  judicial  decisions  in 
cases  involving  freedom  of  infor¬ 
mation  around  the  globe. 

The  Commission  will  also  con- 
.sider  a  report  from  UNESCO 
called,  “International  Coopera¬ 
tion  to  Assist  Development  of 
Information  Media  in  Less 
Developed  Countries.” 


Press  Accused 
Of  Smearing 
Anti-Communists 

Lo.s  AngeU':s 

Rep.  Francis  E.  Walter  (D.- 
Pa.),  chairman  of  the  House 
Un-.^merican  .Activities  Com¬ 
mittee,  accused  some  segments 
of  the  press  this  week  of  con¬ 
centrating  on  expo.sure  of  anti- 
Communi.st  groups  while  taking 
sides  with  radicals  of  the  left. 

The  Congressman  spoke  here 
March  19  at  a  meeting  of  the 
.American  Jewish  League 
Against  Communism.  He  .said  he 
did  not  condone  extremists  of 
the  right,  but  he  was  “fed  up 
with  the  hypocrisy  of  those  ele¬ 
ments  in  our  communications 
industries  which,  under  the 
phony  guise  of  anti-extremism, 
are  actually  trj'ing  to  destroy 
anti-communism.” 

“Newspapers,”  he  said,  “which 
have  never  dispatched  a  single 
reijorter  to  dig  up  facts  about 
a  Communist  front,  and  have 
never  done  anything  to  expose 
Communist  operations  in  this 
country,  are  today  sending  re- 
|K)rters  out,  day  after  day,  to 
dig  up  dirt — if  they  can  find 
any  —  concerning  anti-Commu- 
nist  groups.” 

• 

ABC  Elwts  Eweii 

Chicago 

William  H.  Ewen,  director  of 
advertising  for  the  Borden  Com¬ 
pany,  has  been  elected  a  direc¬ 
tor  of  the  Audit  Bureau  of  Cir¬ 
culations.  He  fills  a  vacancy 
created  by  the  resignation  of 
William  C.  Sproull,  recently  re¬ 
tired  director  of  advertising  for 
the  Burroughs  Corporation, 
Detroit. 


Bahr„  Si.  lieorfses 
In  Key  IVIetlia  Posts 

.Major  organizational  changes 
in  the  media  relations  and  plan¬ 
ning  department  of  Young  & 
Rubicam,  Inc.,  were  announced 
this  week  by  George  H.  Gribbin, 
president. 

Two  new  posts  of  .senior  media 
director  have  been  creattKl,  with 
Warren  Bahr  and  Joseph  St. 
Georges  named  to  fill  the 
positions.  Mr.  Gribbin  also 
announced  that  Mr.  St.  Georges 
has  l)een  made  a  vicepresident 
of  the  agency,  a  title  already 
held  by  Mr.  Bahr. 

.Mr.  Bahr  will  have  primary 
responsibility  for  the  develop¬ 
ment  of  creative  media  planning 
and  for  i)lanning  liason  between 
the  media  and  tv-radio  depart¬ 
ments.  .Mr.  St.  Georges  will  have 
primary  responsibility  for  the 
application  of  new  research, 
accounting  and  computer  tech¬ 
niques  to  media  i)lanning  and 
buying.  He  will  also  act  as 
administrative  officer  of  the 
department. 

The  two  senior  directors  will 
work  as  a  team  to  develop  new 
media  systems,  techniques  and 
uses.  These  developments  will  be 
aimed  at  four  key  areas — media 
strategies,  documentation  of 
media  effectiveness,  imaginative 
application  of  media,  and 
improved  presentation. 

W.  E.  Matthews  is  vicepresi¬ 
dent  and  director  of  the 
department  and  plans  board 
representative. 

Grimes  Injured 

Oxnard,  Calif. 

George  Grimes,  publisher  of 
the  Oxnard  Pretts-Courier,  was 
hospitalized  here  this  week  with 
serious  injuries  suffered  when 
his  car  went  off  the  road  and 
struck  a  jwle. 


Springfield  Group  Keeps  Newhouse  Out 


Springfield,  Mass. 

The  present  management,  vot¬ 
ing  the  controlling  stock,  turned 
down  a  request  by  the  S.  1. 
Newhouse  interests  for  four 
representatives  on  the  board  of 
directors  of  the  Republican 
Company  at  the  annual  share¬ 
holders  meeting  here  March  21. 

All  present  members  of  the 
l)oard  were  reelected,  along  with 
Sidney  R.  Cook  as  treasurer  and 
Mary  E.  Gallagher  as  clerk. 

Charles  W.  Goldman,  senior 
counsel  to  Newhouse  Publica¬ 
tions  for  more  than  30  years, 
cast  by  proxy  the  74  shares 
which  Newark  Morning  Ledger 
Co.  owns  for  the  following  nomi¬ 
nees:  Edwin  F.  Russell,  S.  1. 
Newhouse,  Donald  Newhouse, 
Stephen  Rogers,  Alexander 


Jones,  Richard  H.  Amberg, 
Theodore  Newhouse,  S.  1.  New¬ 
house,  Jr.,  Francis  T.  Bowles, 
Mrs.  Amy  Bowles  Slade  and 
James  F.  Egan. 

The  lA,‘dger  also  has  an 
agreement  with  the  Bowles  fam¬ 
ily  to  purchase  80  shares  of 
stock  which  are  in  a  voting 
trust  until  1967.  These  shares 
and  23  owned  by  the  news- 
I)apers’  jwnsion  funds  were  cast 
for  the  incumbent  directors,  one 
of  whom  is  Francis  T.  Bowles, 
a  son  of  the  late  Sherman  H. 
Bowles. 

Judge  .Arthur  T.  Garv'ey  pre¬ 
sided  at  the  meeting  in  the 
absence  of  Charles  R.  Meyrick, 
president,  who  is  ill.  Immedi¬ 
ately  upon  adjournment,  Mr. 
Goldman  was  subpoenaed  to 


appear  the  next  day  in  Superior 
Court  as  a  witness  for  man¬ 
agement  in  a  master’s  hearing 
that  has  been  under  way  since 
last  May.  In  a  combined  law¬ 
suit,  the  Newhouse  group  is 
seeking  to  obtain  records  of  the 
company  and  to  remove  some  of 
the  directors  and  i)ension  fund 
trustees  because  of  conflict  of 
interest. 

Mr.  Goldman  said  the  minor¬ 
ity  stockholders  had  been  given 
copies  of  a  treasurer’s  report. 
He  declared  that  the  Publi.shing 
Companies,  subsidiaries  of  the 
Republican  Company’,  had  made 
a  contribution  to  the  i)ension 
funds  for  1961  of  $'755,000, 
which  was  $150,000  greater 
than  net  income  of  the  com- 
l)anies  l)efore  taxes. 
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SKKMHM)  LIBEL  VERDICT 


High  Court  Avoids 
Fair  Comment  Rule 


President  Reacts 
To  Shocking  Pink 

Washington 
What  should  the  well-dressed 
reporter  wear  to  a  Presidential 
press  conference? 

Judging  from  the  recent 


Times  Libel 
Suits  Agaii 
Thrown  Out 


HA 


Washington 

The  J/iVon/  (Fla.)  Herald  'was 
unsuccessful  this  week  in  its 
appeal  to  the  Suiireme  Court  to 
consider  a  libel  case  in  which  the 
defense  of  fair  comment  was 
raised. 

Only  Justices  Hugo  Black  and 
William  Douglas  voted  to  review 
the  award  of  $25,000  compensa¬ 
tory  and  $75,000  jiunitive  dam¬ 
ages  against  the  Herald  for  two 
editorials  in  195(5  criticizing  the 
State  Attorney  for  attempting  to 
suppress  the  report  of  a  Grand 
Jury  relating  to  conduct  of  the 
judiciary. 


OueMioii 


The  brief  submitted  by  Elisha 
Hanson,  counsel  for  the  Miami 
Herald  Publishing  Company, 
said  the  Supreme  Court  had 
never  decidwl  the  extent  to  which 
a  citizen  freely  may  comment 
upon  and  criticize  the  conduct  of 
public  men  and  measures. 

“The  right  of  fair  comment,” 
said  the  Hanson  petition  for  a 
writ  of  certiorari,  “is  meaning¬ 
less  unless  this  Court  declares 
the  extent  to  which  such  utter¬ 
ances  are  constitutionally  privi¬ 
leged.  In  the  absence  of  such  a 
determination,  not  even  a  moder¬ 
ate  critic  of  government  can  be 
safe  from  a  judgment  inconsist¬ 
ent  with  the  right  of  freetlom  of 
speech  .  .  . 

“Highest  courts  of  several 
states  have  recognized  that  the 
rights  of  free  speech  and  fair 
comment  mean  the  same  thing 
. .  .  This  Court  now'  should  define 
the  extent  to  which  the  right  to 
make  fair  comment  on  matters 
of  public  concern  is  within  the 
constitutional  protection  of  free 
speech  and  free  press.” 

Counsel  for  Dorothy  M.  Brau- 
tigam,  widow  of  State  Attorney 
George  A.  Brautigam,  who  died  a 
few  months  after  the  jury’s  ver¬ 
dict  in  1958,  attacked  the  process 
by  which  the  Herald  brought  the 
case  to  the  Supreme  Court  and 
challenged  its  assertion  of  a 
federal  question  under  the  First 
and  Fourteenth  Amendments. 


an  enijiloye  of  the  Ht'rald  and 
w’ife  of  the  Herald’s  news  ixlitor, 
was  a  member  of  the  Grand  Jur>’ 
whose  rejiort  liecame  a  contro¬ 
versial  issue.  Some  time  after 
(he  Herald’s  criticism  of  Mr. 
Brautigam  for  moving  to  sup¬ 
press  iiarts  of  the  juri,'  report,  a 
high  Florida  court  orderwl  the 
entire  report  expunge<l  from  the 
rtx'ord. 

A  candidate  supportcnl  by'  the 
Herald  defeateil  Mr.  Brautigam 
for  re-election  in  1956. 

“The  cHlitorials,”  according  to 
the  widow’s  petition,  “were  a 
scratching  denunciation  of  Brau¬ 
tigam  and  the  effects  therefrom 
followed  him  into  his  private 
life.  The  excessiveness  of  the 
language  is  ev'ident.  They'  bristle 
with  malice.” 

The  Herald  refuse<l  to  publish 
retractions  or  correction  of  two 
admitte<l  falsehoods,  the  petition 
stated  with  the  comment  that 
“failure  to  retract  has  consist¬ 
ently'  been  ruled  evidence  of 
actual  malice.” 


experience  of  Eve  Edstrom  of 
the  Washinf/tan  Pont,  the  way  to 
catch  the  fast-traveling  eye  of 
the  President  is  to  garb  oneself 
in  rather  noticeable  clothing. 

Eve  tried  in  vain  earlier  this 
month  to  catch  the  Presidential 
eye.  She  later  realized  that  she’d 
been  wearing  a  dull  green  dress. 

Came  a  second  try'  at  the 
President  and  Eve  showed  up  in 
shocking  pink.  Recognition  came 
rapidly'  and  readily  when  Eve 
stood  up. 


Ala. 


Breach  of  Peace 


Enfifxd,  Conn. 

Saul  Hoffman,  editor  of  the 
Enfield  Eye,  a  weekly  new's- 
paper  he  started  Feb.  23,  is 
faced  with  a  charge  of  breach 
of  the  peace  for  publishing  an 
unauthorized  advertisement  con¬ 
taining  a  local  law'y'er’s  name 
and  address.  He  is  free  on 
$200  lx)nd  for  court  appearance 
April  9. 


Dorothy  Schiflf  Posts 
‘No  Sale’  Sipii  on  Post 

Dorothy  Schiff,  president,  pul)- 
lisher  and  sole  owner,  posted  a 
“Not  for  Sale”  sign  on  the  .Vcw 
York  Pont  this  week. 

Her  action  followed  a  pul)- 
lishe<l  report  that  an  investment 
group  was  exploring  possibili¬ 
ties  of  purchasing  the  evening 
tabloid.  Lloyd  K.  Garrison, 
lawy'er,  said  no  direct  offers  had 
been  made  to  Mrs.  Schiff  and 
that  talks  of  those  interested  in 
buying  were  “still  in  an  early 
stage.”  Mr.  Garrison  is  a  second 
cousin  of  Oswald  Garrison  Vill- 
ard,  former  Post  publisher. 


CyruH  B.  Din^jdnan 

Troy,  N.  Y. 

Cyrus  B.  Dingman,  55,  asso¬ 
ciate  editor  of  the  Troy  Record 
newspapers,  died  of  cancer 
March  21.  He  had  worked  for 
the  Record  for  30  years. 


Birmingham 

A  fe<leral  judge  here  lia 
missed  seven  liliel  suits  brought 
by'  officials  of  two  Alabama  cities 
against  the  New  York  Titnen. 

Judge  H.  H.  Grooms  llirew 
out  the  .suits  brought  by  oificials 
of  Bessemer  and  Birmingham 
on  the  basis  of  a  prev'ious  r  uling 
by'  the  Fifth  Circuit  Court  of 
Appeals  that  the  Times  w.is  not 
a  corporation  doing  business  in 
.Alabama  and  could  not  Ik-  sued 
under  Alabama  law's. 

His  ruling  w'as  on  an  amended 
version  of  the  complaint  filed  by 
the  officials  after  the  appeals 
court  ruling.  Judge  Grooms 
ruled  that  the  amended  com¬ 
plaint  “failed  to  differ  mate¬ 
rially”  from  that  previously 
overthrown.  It  based  a  claim  of 
jurisdiction  on  the  fact  that  the 
Times  sold  at  least  350  copies 
in  Alabama  daily'. 

The  plaintiffs  claimed  dam¬ 
ages  from  a  story  published 
in  .April  on  race  relations. 

Six  of  the  plaintiffs — former 
Mayor  James  VV.  Morgan  and 
Commissioners  Eugene  Connor 
and  James  T.  Waggoner,  all  of 
Birmingham:  and  Bessemer 
.Mayor  Jess  Lanier  and  Com¬ 
missioners  Herman  Thomas  and 
Ray'mond  Parsons — asked  $400,- 
000  each. 

Detective  Joe  Lindsay  of  Bir¬ 
mingham  asked  $100,000. 

Attorneys  for  the  plaintiffs 
said  they  w'ould  take  the 
amended  petitions  back  to  the 
appeals  court. 


$12  Verdict  In  Monopoly  Case  Stands 


Employe  on  Jury 


The  Brautigam  brief  com¬ 
mented  on  the  fact  that  the  two 
editorials,  which  the  jury  deter¬ 
mined  to  be  malicious,  were 
■written  by  John  D.  Pennekamp 
who  figured  in  an  earlier  classic 
decision  of  the  Supreme  Court. 
It  was  also  brought  to  the  court’s 
attention  that  Mrs.  Alice  Ward, 


The  Supreme  Court  of  the 
United  States  this  w'eek  allowed 
to  stand  a  jury’s  v'crdict  of  $12 
against  the  Kansan  City  Star  in 
a  monopoly  damage  case.  The 
judgment  represented  $1  on 
each  of  four  counts,  trebled 
under  terms  of  the  Clayton  Act. 

Craig  Siegfried  and  others, 
publishers  of  a  throw-aw'ay  Pic¬ 
torial  Shopper  and  the  Inde¬ 
pendence  (Mo.)  Daily  News, 
and  owners  of  an  Independence 
radio  station,  asked  the  Supreme 
Court  to  review'  the  case  on  the 
ground  that  the  trial  judge  had 
committed  an  error  in  submit¬ 
ting  it  to  the  jury. 

A  w'rit  of  certiorari  w'as 
denied.  In  its  brief  to  the  court, 
the  Star  Company  contended 
that  the  judge  had  properly 
left  the  question  of  the  amount 
of  damages  to  the  jury.  The  jury 
found  that  the  claims  of  losses 


suffered  by'  the  Siegfried  enter¬ 
prises  as  a  result  of  monopoliza¬ 
tion  practices  of  the  Star  during 
a  period  in  1950-57  w'ere  “specu¬ 
lative”  and  the  plaintiff  w'as  en¬ 
titled  only  to  nominal  damages. 


Other  (j»ses  .Settled 


The  case  w'as  one  of  a  group 
brought  against  the  Star  Com¬ 
pany  since  it  w'as  convicted  in 
1954  on  monopoly  charges.  Orig¬ 
inally  24  different  publications 
brought  actions  for  damages 
totalling  $32  million.  The  Sieg¬ 
fried  case  W'as  the  only  one  that 
w'ent  to  trial  on  a  claim  for  $7,- 
350,000  damages. 

Settlements  w'ere  effected  or 
dismissals  entered  in  all  but  one 
of  the  other  cases.  The  amounts 
paid  these  publications  totalled 
less  than  1.6  percent  of  the 
amounts  asked  in  the  suits,  a 
Star  Company  officer  said. 


Last  W'eek,  Federal  Judge 
Floyd  B.  Gibson  dismissed  the 
one  unsettled  case  involving  two 
groups  of  Star  carriers  who 
complained  that  their  contracts 
w'ith  the  Star  prohibited  them 
from  selling  new'spapers  outside 
their  assigned  districts  and 
from  selling  other  publications. 
Judge  Gibson  ruled  that  the 
contracts  did  not  constitute  an 
unreasonable  restraint  of  trade 
and  that  the  Star  has  a  right  to 
set  up  its  ow'n  carrier  system  re¬ 
quiring  exclusive  service.  Prices 
charged  the  carriers  are  a  mat¬ 
ter  of  negotiations,  the  court 
said. 

On  the  claim  of  loss  of  reve¬ 
nue  from  being  prohibited  to 


sell  new’spapers  other  than  the 
Star,  Judge  Gibson  held  that  the 
Star  was  under  no  obligation  to 
subsidize  a  carrier  system  for 
competitors. 
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HA  K  HETS  OR  HOSANNAS 


Book  Critics  Review 
Their  Own  Reviews 


|t>  Kuv  Ernin 


Pnitilems,  perils  and  pleasures 
of  l»>ok  reviewing  for  newspa¬ 
per  ^  were  analyzed  by  newspa¬ 
per  'ilitors  and  newspaper  book 
critiis  in  a  day-long  seminar 
March  14. 

Sixty  book  editors  and  critics 
for  newspapers,  in  New  York 
for  the  annual  National  Book 
Awards  the  preceding  day,  at¬ 
tended  three  sessions  at  the 
Graduate  School  of  Journalism, 
Columbia  University. 

With  new’spaper- reading  and 
book-reading  at  an  all-time 
high,  some  seminar  speakers  ex¬ 
pressed  deep  concern  over  the 
fact  that  the  “Literary  Market 
Place,”  a  directory  published  by 
Publishers  Weekly,  lists  310 
newspapers  that  have  some  sub¬ 
stantial  book  coverage  from  a 
weekly  column  on  up.  Other 
papers,  not  listed,  carry  syndi¬ 
cated  reviews.  Panelists  felt  this 
was  a  minuscule  number  in  view 
of  the  fact  there  are  1,761  daily 
newspapers. 


Editors  Skip  H<M>ks 


X  love  of  books  is  one  of  the 
greatest  gifts  we  can  l)estow  on 
our  children  and  one  of  the 
greatest  gifts  we  can  bestow  on 
our  new'spaper  readers  —  by 
giving  books  enough  space  in 
the  paper.  It’s  up  to  the  editor 
to  get  the  space  and  then  stand 
back  and  give  the  reviewer  his 
head. 

“The  review  is  directed  at  the 
thoughtful  reader  instead  of  the 
casual  reader,”  .said  Mr.  Ogden. 
“Try  to  regard  the  reader  as  in¬ 
telligent,  as  one  who  knows  the 
world  of  books  is  no  small  part 
of  the  universe.” 


Varied  Book  Paae 


Michael  J.  Ogden,  executive 
managing  editor,  Providence 
(R.  I.)  Journal  and  Bulletin,  a 
panelist,  gave  the  group  equally 
discouraging  statistics  about  the 
book-reading  habits  of  newspa¬ 
per  editors.  A  national  sun’ey 
showed  most  editors  read  all 
editions  of  their  own  newspa¬ 
pers,  several  other  newspapers 
and  some  magazines  but  only  a 
few  find  time  for  books,  he  re¬ 
ported.  A  few  editors  keep  two 
or  three  books  going  at  once, 
readily  available  on  their  night 
tables. 

Mr.  Ogden  is  himself  an  om¬ 
nivorous  reader  of  books,  having 
begun  with  “Frank  Merriwell” 
books  at  the  age  of  seven  in  a 
New'  York  City  public  library. 
He  not  only  continues  to  read 
books  but  finds  time  to  review 
some  for  his  book  editor.  (“I 
get  the  stinkers  he  throws  off 
on  me.”)  He  said  when  he  read 
“The  Art  of  Rapid  Reading”  he 
had  to  pay  a  $2  overdue  fee  at 
the  library. 

“I  try  to  pick  the  right  man 
for  book  editor  and  let  him  do 
the  job,”  reported  Mr.  Ogden, 
a  national  leader  in  the  work  of 
the  American  Society  of  New’s- 
paper  Editors  and  of  the  Asso¬ 
ciated  Press  Managing  Editors 
Association.  “You  have  got  to 
start  with  a  love  of  books.  I 
love  the  classics  and  the  ‘dogs’. 


George  Troy,  literary  editor 
of  the  Providence  Journal  since 
1956  and  a  reporter  for  20  years 
Ijefore  his  appointment,  the 
author  of  two  novels,  gave  a  de¬ 
tailed  report  of  how  he  conducts 
his  Sunday  book  page,  in  an 
amusements  and  arts  .section. 
The  page  carries  from  four  to 
seven  reviews,  from  500  to  800 
words  each,  along  with  twro  liter¬ 
ary  columns,  one  syndicated  and 
one  by  Mr.  Troy,  some  one- 
paragraph  reviews,  two  or  three 
cuts  from  two  to  four  columns 
wide  and  frequently  there  is  an 
interv'iew  with  an  author. 

The  reviewing  staff  consists 
of  30  persons,  a  dozen  of  whom 
are  on  the  staff  of  the  newspa¬ 
pers,  and  others  are  university 
professors,  free-lance  writers,  a 
few  authors  and  about  eight 
housewives.  Mr.  Troy  reported 
housewives  are  particularly 
forthright  and  are  hard  to  fool. 
Each  reviewer  averages  a  review 
a  month  and  is  paid  from  $6  to 
$10.  There  is  a  10  to  15%  an¬ 
nual  turnover  of  reviewers. 


BOOK  PAGE  PANEL — Among  those  discussing  book  reviews  at  the 
newspaper  book  editors'  seminar  were,  from  the  left.  George  Troy, 
literary  editor,  Providence  (R.  I.)  Journal-Bulletin;  Michael  J.  Ogden, 
executive  managing  editor,  Providence  Journal  and  Bulletin;  Dean  Ed¬ 
ward  Barrett,  Graduate  School  of  Journalism,  Columbia  University;  Allan 
Keller,  assistant  city  editor.  New  York  World-Telegram  &  Sun;  Lon  Tinkle, 
book  critic,  Dallas  (Tex.)  News;  John  Rosenfield,  editorial  writer  and 
drama  critic,  Dallas  News. 


part  of  the  paper’s  offering.” 

“The  reviewers  are  the  heart 
of  a  good  book  page,”  he  con¬ 
tinued.  “Close  editorial  guidance 
is  necessary  for  freshness  and 
independence  of  viewpoint.  The 
book  page  is  as  important  as 
the  editorial  page.  It  is  a  sort 
of  forum  of  opinion  and  inter¬ 
pretation  related  to  literary 
matters.” 

Mr.  Troy  said  the  most  impor¬ 
tant  and  hardest  part  of  a  book 
editor’s  work  is  selecting  the 
books  to  be  reviewed,  consider¬ 
ing  the  flood  of  books  and 
limited  newspaper  space.  He 
said  he  works  by  intuition  and 
tries  to  balance  fiction  and  non¬ 
fiction,  rarely  selecting  anything 
heavily  academic. 


reading.  (Allen  Maxwell  is  book 
editor  of  the  News). 


Regional  Promuliun 


('Jose  Cooperulioii 


Nearly  Full  Time 


“I  select  the  books  for  review 
and  assign  them  according  to 
the  individual  reviewer’s  inter¬ 
ests  and  specialties,”  explained 
Mr.  Troy.  “I  hire  the  reviewers, 
plan  the  layout,  write  the  head¬ 
lines  and  cutlines  and  make  up 
the  page.  I  edit  the  reviews  as 
they  come  in  and  also  follow 
through  on  proof  and  page  cor¬ 
rections.  About  four-fifths  of  my 
week  is  given  to  the  page. 

“Quality  reviewing  has  been 
a  mark  of  the  Journal’s  book 
l)age  for  40  years,”  proudly  pro¬ 
claimed  Mr.  Troy.  “The  manage¬ 
ment  has  considered  book  cov¬ 
erage  and  criticism  an  important 


“I  am  convinced  that  the 
closer  attention  the  editor  gives 
to  his  staff  of  reviewers,  the 
l>etter  the  quality  of  review,” 
observed  Mr.  Troy.  “They  need 
an  audience  for  what  they  have 
written.  I  usually  make  sure 
they  get  it  by  acknowledging 
each  review.  I  maintain  close 
contact  by  letter,  telephone  or 
in  person.” 

The  Providence  editor  called 
for  showmanship  in  headlines 
and  pictures  displayed  on  the 
book  page.  Reviewers  must  not 
write  down  to  readers  and  must 
be  fair  to  authors,  he  advised. 
Reviews  need  to  be  light,  witty, 
amusing,  distinctive  and  excit¬ 
ing,  he  added. 

Lon  Tinkle,  book  critic,  Dallas 
(Tex.)  News,  said  promotion  of 
reading  of  books  is  as  important 
as  book  criticism  and  that  a 
critic’s  time  outside  the  office 
is  as  important  as  that  used  for 


Mr.  Tinkle,  a  fifth  generation 
Texan,  has  been  in  the  fore¬ 
front  of  many  successful  move¬ 
ments  to  foster  book  reading  in 
Texas.  He  helped  organize  the 
Friends  of  the  Dallas  Public 
Library,  influential  in  the  build¬ 
ing  of  a  new  library,  and  organ¬ 
ized  for  his  paper  its  first  Book 
Fair  in  1945,  attracting  an  at¬ 
tendance  of  4,000  on  the  first  of 
four  night  sessions.  At  the  last 
Book  and  Author  luncheon  he 
helped  stage  in  Dallas  last  No¬ 
vember,  there  were  999  paid  ad¬ 
missions. 

The  Texas  Institute  of  I.iet- 
ters,  which  awards  prizes  for 
the  best  Texas  books  of  the 
year,  has  as  one  of  its  founding 
fathers  Lon  Tinkle.  The  Houston 
(Tex.)  Chronicle  gives  a  prize 
of  $1,000  annually  for  the  best 
novel  by  a  Texan.  This  group 
exerts  influence  in  the  Legisla¬ 
ture  when  censorship  of  text¬ 
books  or  other  books  is  threat¬ 
ened 

“Reading  is  as  necessary  as 
bread  and  breath,”  declared  Mr. 
Tinkle.  “We  are  trying  to  create 
a  cultural  climate  that  will  stim¬ 
ulate  native  literature  that  does 
not  have  to  be  imported. 

“We  give  overwhelming  space 
to  Texas  writers,”  said  the 
Texas  writer.  “Perhaps  we  are 
over-gentle  with  them,  but  I  do 
not  have  Olympian  opinions  and 
1  believe  there  are  very  few  bad 
books.  In  the  last  20  years,  my 
tenderness  for  regional  writers 
is  paying  off  —  several  Texas 
writers  are  good.” 

(Continued  on  page  50) 
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School  Editors  ’  Parley 

More  than  5,000  school  newspaper  and  magazine  edi¬ 
tors  and  their  advisors  from  35  states  met  on  the  Colum¬ 
bia  University  campus  for  three  days  last  week  for  the 
38th  annual  convention  of  the  Columbia  Scholastic  Press 
Association. 

Among  the  speakers  they  heard  were  Andrew  T. 
Hatcher,  associate  press  secretory  at  the  White  House; 
Edward  R.  Murrow,  director  of  the  U.  S.  Information 
Agency  ;  Richard  Wltkin,  aviation  repoi*ter  for  the  New 
York  Times:  Teriy  Ferrer,  education  editor  of  the  Neiv 
York  Herald  Tribune;  Sylvie  Schuman,  editor-in-chief 
of  Ingenue  Magazine;  Arthur  Rothstein,  chief  of  photog¬ 
raphy  for  Look  Magazine;  Miles  P.  Patrone,  assistant 
to  the  general  manager  of  the  American  Newspaper  Pub¬ 
lishers  Association,  and  Hy  Gardner,  television  columnist 
for  the  New  York  Herald  Tribune. 


INTERVIEW — Boys  from  Columbia's  radio  station  do  a  sidewalk  chat 
with  four  girls  from  the  Triadelphian  of  Wheeling,  W.  Va.:  Left  to  right 
— Pam  Taylor,  Jamie  Donner,  Cindy  Raush,  Charles  Abut,  Kathy  Minor 
and  Kathy  Shores. 


SERIOUS  STUDENTS  of  newspaper  styles  are  Audrey  Centon,  managing 
editor  of  the  Hilltopper  at  Jamaica  (N.Y.)  High  School,  and  Dan 
Horne,  editor-in-chief  of  the  Warrior  at  Central  HS,  Memphis,  Tenn. 


CAREER  TALK — Terry  Ferrer,  education  editor  of  the  New  York  Herald 
Tribune,  addresses  a  general  session  of  the  Columbia  Scholastic  Press 
Association  on  "Your  Career  in  Tomorrow’s  Journalism." 


SPORTS  WRITERS — Mike  Sreenstein  and  Bill  Tucker  study  a  map  of  the 
Columbia  campus  to  locate  next  class.  Mike  edits  the  sports  page  and 
Bill  is  a  writer  for  the  paper  at  Jonas  E.  Salk  Junior  HS,  Levittown,  NJ. 


WINNERS  of  AN  PA  journalism  awards  are  pictured  at  the  presentation 
during  the  Columbia  Scholastic  Press  Association  meeting:  Left  to 
right — Joseph  Murphy,  director  of  CSPA;  Martha  Kaplan,  Perth  Amboy, 
N.J.,  news  story;  Mark  Ferree,  ANPA  president;  Harriet  Anne  Tumlin, 
Marietta,  Sa.,  feature;  Joanne  litis.  New  Hyde  Park,  N.Y.,  editorial; 
and  Stanford  Smith,  ANPA  general  manager. 
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BUDDING  journalist,  Kim  McNer- 
ney,  10,  is  editor-in-chiaf  ot  /Aa 
Campus  Flash  at  Akelay  School, 
Lock  Haven,  Pa.  A  bright  and 
poised  little  lady,  Kim  posed 
behind  a  typewriter  to  show  pho¬ 
tographers  how  she  looked  when 
writing  editorials  tor  the  Hash.  She 
started  oft  calm  and  composed  but 
the  adult  expressions  ot  encourage¬ 
ment  around  her  soon  had  her 
smiling  and  finally  laughing  out- 
rightly.  But  she  regained  com¬ 
posure  to  finish  up  with  a  digni¬ 
fied,  lady-editor's  pose.  Kim  was 
elected  to  her  editor's  spot,  win¬ 
ning  out  over  male  competition. 
A  fifiS-grader,  Kim  said  she 
doesn't  know  what  she  wants  to  be 
when  she  grows  up  but  thought¬ 
fully  added  it  might  be  "nice"  to 
be  a  lady  journalist.  ( Editor's 
Note:  One  of  the  country's  best- 
known  lady  journalists  is  Rebecca 
Gross,  editor  of  the  Lock  Haven 
Express.) 


TEACHER — Dorothy  Deisher,  who 
conducts  the  journalism  class  for 
six  pupils  at  Weston,  Mass.  High 
School,  registers  for  press  conven¬ 
tion. 


UP  TO  DATE — Examining  some  examples  of  school  newspapers  printed 
by  the  offset  method:  Left  to  right — Dale  Hannon,  Sandra  Voight  and 
Judith  Young,  all  from  the  Hi  Times  at  Glenville  High  School,  Scotia, 
N.Y. 


By 

Bob  Warner 


BETWEEN  CLASSES,  Ray  Sturtx  of 
the  Alcohi  Mirror  at  Allegany  HS, 
Cumberland,  Md.,  studies  the  con¬ 
vention  notebook. 


COMPARING  NOTES  on  lectures  they've  heard:  Left  to  right — Mary 
Alice  Shockney  (teacher),  Dinah  Bristol,  David  Straus  and  Mike  Evenson 
of  the  Fairviewer  at  Verona  (N.J.)  High  School. 


Overtime  Pay 
Awarded  on 
Canaveraljob 


An  arbitrator’s  rulinpr  that 
could  send  the  cost  of  astronaut 
stories  sky-hiRh  in  overtime  pay 
has  been  handed  down  in  the 
case  of  a  newsman  employed 
with  a  newsreel  unit  of  United 
Press  International. 

In  a  grievance  filed  by  the 
Wire  Service  Guild  (ANG), 
Peter  Ochs  claimed  overtime  at 
time  and  one-half  while  on  as¬ 
signment  in  connection  with  the 
Cape  Canaveral  astronaut 
launchings.  The  arbitrator,  Mar¬ 
tin  I.  Rose,  found  he  was  en¬ 
titled  to  76*8  hours  of  overtime 
pay  in  cash. 

Under  interpretation  in  the 
case  was  an  overtime  exemption 
clause,  written  in  1957,  which 
specified  that  certain  out-of- 
town  assignments  would  be  com- 
|)ensated  in  straight-time  cash 
or  time-off. 

The  clause  specifically  named 
‘political  campaigns,  conven¬ 
tions,  trips  and  elections,  major 
league  baseball  spring  training, 
all-star  games  and  world  series, 
Indianapolis  Memorial  Day 
Race,  Kentucky  Derby,  cham¬ 
pionship  fights,  national  and  in¬ 
ternational  golf  tournaments, 
football  bowl  games  and  future 
assignments  of  a  like  nature 
which  require  the  need  for  the 
same  type  of  coverage.” 

The  arbitrator  failed  to  agree 
with  management’s  contention 
that  “colorful,  exciting  and 
novel  spectaculars”  fell  into  the 
“like  nature”  provision. 

Ross  Downing,  UPI  person¬ 
nel  director,  said  he  was  study¬ 
ing  all  aspects  of  the  ruling  b^ 
fore  deciding  what  steps  may 
be  taken. 

Originally,  Mr.  Ochs  claimed 
78  hours  overtime  but 
amended  this  to  claim  34*/a 
hours  straight  time  off,  plus  44 
hours  in  preparation  work  for 
the  assignment  at  time  and  one- 
half.  The  company  paid  him  two 
hours  overtime,  which  the  arbi¬ 
trator  deducted  from  the  total 
claim. 

The  arbitrator  noted  the  com¬ 
pany’s  assertion  that  it  had  not 
paid  time-and-one-half  for  cov¬ 
erage  of  the  missile  shoots  at 
Vandenberg  Air  Force  Base,  the 
Miss  America  Pageant  at  At¬ 
lantic  City,  or  the  Winter  Olym¬ 
pics  at  Squaw  Valley.  The  evi¬ 
dence,  the  arbitrator  said, 
showed  that  in  most  cases  the 
employes  did  not  claim  overtime 
on  these  assignments  but  there 
was  nothing  in  the  record  to 
show  the  Guild  had  agreed  to 
this  practice. 


T  « 


Ridders  Buy  Daily 
In  Los  Angeles  Area 


CENTURY  IN  THE  MAKING — James  I.  Robertson,  left,  director  of  the 
Civil  War  Centennial  Commission,  presents  its  first  publication  award 
of  distinction  to  I.  William  Hill,  center,  managing  editor  of  the  Wash¬ 
ington  Star,  and  writer  John  W.  Stepp.  News  accounts  from  the  Star  of 
100  years  ago  are  the  bases  for  a  five-year  series  which  Mr.  Stepp  has 
been  writing.  Some  have  been  published  in  book  form,  "Mirror  of 
War — The  Star  Reports  The  Civil  War." 


Rumor  of  Change 
In  S.F.  Scotched 


Uie  sun  t'um.snrng  Lo.  ot  van-  ^^blished  within  the  past  few  San  Francisco  various  arc^s  oiine. Norm  can 

couver,  B.  C.,  m  1954,  and  be-  Population  has  soared  -4  pledge  of  continued  public  Fern^do  Valley  have  been 

came  a  daily  m  195b.  216,224  in  1952  to  a  1960  ser\ice  in  the  afternoon  field  ‘*'to  a  single  San  Fer- 

“We  had  been  hoping  for  some  census  figure  of  703,925.  here  was  issued  by  the  San  .SMre  with  a  new  look, 

time  to  acquire  a  newspaper  in  Four  of  the  dailies  have  group  Francisco  News-Call  Bulletin  in  announces  Kobert  K.  btraus. 

Orange  County,  and  the  excel-  affiliations.  Two  are  classified  as  a  page  one  message  March  16.  publisher. 

lence  of  the  News  put  it  at  the  “new”  new.spapers  —  the  Gar-  The  N-CB  stated  it  is  not  semiweekly  Valley  Sun 

head  of  our  list,”  Mr.  Bidder  den  Grove  Daily  News  and  the  merging  its  operations  with  any  ^®Plac^  separate ^itions  of  the 
said.  “Mr.  Tierney  and  the  pres-  Costa  Mesa  Pilot.  The  Pilot  other  newspaper  nor  is  it  sus-  ^ernando  Sun,  ('•'at^ 

ent  management  have  done  a  new.spapers  last  fall  became  an  pending  publication.  The  state-  Bdls  i>un,  I  acmma  >,un  nnd 
splendid  job  in  building  the  affiliate  of  the  Times-Mirror  Co.  ment  was  authorized  by  Scripps-  6 un.  Publication  is  by 

News  in  eight  years  from  a  of  Los  Angeles.  Howard  Newspapers  and  Hearst  the  offset  method  and  ads  reprev 

small  weekly  to  the  second  larg-  The  Santa  Ana  Register,  dailv  Publishing  Company  Inc.,  co-  m  cold  type.  The  Newhall 

est  daily  in  Orange  County.”  and  Sunday,  is  the  headquarters  o\\mers.  continues. 

D.  C.  Cromie,  president  of  daily  of  Freedom  Newspapers,  The  announcement  came  as  a  he  changeover  o  a 
West  Orange  Publishing,  added,  Inc.,  a  12-member  group  headed  new  wave  of  rumors  swept  the  rairchild  press  was  drama  izM 
“I  feel  the  Bidder  group  with  by  B.  C.  Hoiles.  countr>%  ^  new  logotype  in  which  the 

their  important  resources  and  The  Orange  Daily  News  was  The  final  March  16  editions  t  n 

intimate  knowledge  of  the  local  purchased  last  fall  by  the  Vir-  of  the  N-CB  carried  this  merged  edition  was  4  u 

area  will  be  able  to  give  News  gil  Pinkley  Associated  Desert  statement:  j  # 

readers  an  increasingly  attrac-  Newspapers,  a  five-memlier  “The  News-Call  Bulletin  is  The  sports  p^e  and  the  fam- 

tive  newspaper.”  group  operating  chiefly  in  Cali-  NOT  suspending  publication.  puge  People  in  the 

The  Sun  is  leasing  the  land  fornia’s  Imperial  Valley.  “The  N-CB  is  NOT  merging 

and  buildings  occupied  bv  the  Other  dailies  in  the  county  its  operations  with  those  of  any  l^^ture,  r  amines  in  ine  sun. 

News  to  the  new  ovvners.  ‘  are  the  Anaheim  BuUetin,  pub-  other  newspaper.  being  develop^.  Man  in  t^ 

lished  by  the  Lotus  Loudon  fam-  “San  Francisco’s  only  evening  Pantry,  a  new  column,  is  devoted! 

Other  Bidder  Properties  ily,  and  the  Fullerton  News-  newspaper  has  no  intention  of  husbands  who  like  to  cook.  1 

_  .  _  ^  ,  Tribune,  published  by  Edgar  F.  abandoning  its  field.  Its  owners  *  1 

Twin  Coast  Newspapers  also  Elfstrom.  '  have  no  plans  for  changing  its  ‘Trouble  Spot’  Pages  \ 

publishes  the  Lowfif  hi-  ,  method  of  times  of  publication.  OfTereil  in  Mat  Form  ] 

deper^ent  and  Press-Telegram,  d  i  i  .  40  “Scripps-Howard  Newspapers 

the  P^adena  Independent  and  BoI>  IVeillietly  at  At'  Publishing  Company  Philadelphu 

Star-News  and  the  New  Forfc  Washington  Inc.,  co-owners  of  the  San  Fran-  Public  response  to  the| 

Journal  of  Commerce.  Attorney  General  Bobert  F.  cisco  News-Call  Bulletin,  have  Philadelphia  Inquirer’s  series,; 

Other  Bidder  newspapers  in-  Kennedy  has  accepted  an  invita-  authorized  this  statement.  “World’s  Trouble  Spots,”  lias 

elude  the  St.  Paul  (Minn.)  Pio-  tion  to  address  the  annual  lunch-  “It  is  to  be  regretted  that  resulted  in  queries  from  editors 
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Builder  Sells  ‘Sizzle’  Of  Suburban  Living 


sup> 


ipw 


ip« 


B>  Robert  B.  Melnlyre 

Bet:  use  “newspapers  permit 
real  estate  advertisers  maximum 
efficiency  in  telling  their  sales 
messai  es  at  the  local  level,” 
Robilt.  Inc.,  Lakewood,  N.J., 
builder  of  homes  ranging  in 
price  from  $13,500  to  $16,500, 
is  putting  lOOft  of  its  $250,000- 
$300,000  advertising  budget  into 
1,025-line  insertions  in  five  New 
York  City  dailies  and  seven  New 
Jersey  newspapers. 

Whats  more,  Robert  J. 
Schmertz,  Robilt’s  35-year  old 
president  said  this  week,  that  he 
is  considering  boosting  his  news¬ 
paper  budget  for  next  year  to 
some  $600,000. 

Team  EfTorl 

Working  with  Mr.  Schmertz 
in  the  advertising  and  promo¬ 
tion  of  his  Brookwood  houses  in 
Jackson  Township,  N.  J.,  is 
William  E.  Becker,  vicepresident 
in  charge  of  marketing  for 
Robilt,  Howard  Kiesel,  director 
of  real  estate  for  Keyes,  Martin 
k  Company,  Springfield,  N.  J., 
Robilt’s  advertising  agency,  and 
Kermit  H.  Kapner  representing 
Kaylon  Public  Relations,  Hack¬ 
ensack,  N,  J.,  Robilt’s  PR  coun¬ 
selors. 

This  team  explained  this  week 
that  Brookwood  is  the  1,200- 
house  community  being  devel¬ 
oped  by  Mr.  Schmertz.  Last  year 
th2  initial  ad  campaign  was 
launched  in  newspapers,  direc¬ 


ADVERTISING  NEWS 


SECTION 


Commuter  Crusli... 

Ill  Ifni  V)/f.' 


Foorbeautiliil  imxlels  Irom  13500  to  16500 


tional  billboards  on  major  high¬ 
ways  and  radio  commercials.  An 
initial  320-house  section  of 
Brookwood  was  sold  out  three 
weeks  after  opening  of  the  tract 
in  September  of  1961.  More  than 
400  reservations  for  plots  in  a 
second  and  third  section  were 


accepted  during  the  following 
six-week  period. 

The  ad  campaign,  now  con¬ 
fined  primarily  to  newspapers, 
has  been  running  in  phases.  The 
initial  phase  featured  price  and 
location  of  Robilt’s  Brookwood 
houses,  appliances  offered  in 
each  house,  and  the  reputation  of 
Robilt  as  a  builder. 

The  third  phase,  now  in  full 
swing  in  newspapers,  finds  Mr. 
Schmertz  “selling  the  sizzle”  of 
family  life  in  one  of  his  Brook¬ 
wood  houses,  instead  of  pitching 
the  usual  physical  attractions. 

OITbcut  Approach 

Mr.  Schmertz’s  offbeat 
approach  to  selling  houses  could 
l)e  a  throwback  to  the  days 
when  he  studied  marketing  at 
New  York  University,  plus  the 
fact  that  he  works  closely  with 
his  marketing  chief  Mr.  Becker. 

“We  feel,”  Mr.  Schmertz  said, 
“that  too  much  stress  is  usually 
placed  by  builders’  advertising 
on  such  physical  features  as  con¬ 
struction,  location,  etc.  This  was 
all  well  and  good  in  the  early 
phases  of  our  campaign,  but  now 
we  prefer  to  stress  the  idea  of 
selling  family  life  and  suburban 


living  as  it  can  be  enjoyed  in 
one  of  our  Brookwood  houses.” 

Robilt  is  using  what  Mr. 
Schmertz  calls  “an  alarmingly 
different  negative  approach”  in 
its  newspaper  advertising. 

For  example,  headlines  such 
as,  “Commuter  Crush  .  .  .  Brook¬ 
wood  Style!;”  “Freedom  of 
Choice  .  .  .  Brookwood  Style!;” 
and  “Drudgery  .  .  .  Brookwood 
Style!;”  make  the  point  in  the 
l)ody  copy  that  the  normal  rou¬ 
tine  parts  of  life  can  be  enjoy¬ 
able  if  these  acts  emmanate  from 
a  happy,  attractive  home. 

Pivotal  I’hotiM 

Accordingly,  pivotal  photo¬ 
graphs  used  in  the  newspaper 
ads  are  not  of  Brookwood  houses 
per  se,  but  rather  of  people 
.shown  enjoying  themselves — 
even  the  commuter  (see  cut). 
Copy  in  this  ad  starts  out, 
“Traveling  to  work  ran  be  a 
plea.sure — if  you  live  at  Brook¬ 
wood!  Each  morning  you’re 
whisked  away  quickly  and  with¬ 
out  bother  in  Brookwood’s  spe¬ 
cial  air-conditioned  express 
coaches.  You  go  directly  from 
the  premises  to  major  Metropoli¬ 
tan  points  .  .  .” 

Actual  visual  pitch  for  the 
houses  themselves  is  confined  to 
small  wash-drawings  of  the  four 
model  homes. 

Illustration  in  the  “Drudgery” 
ad  shows  a  family  enjoying  their 
Brookwood  living  room.  Two 
{Continurd  on  imf/e  28) 


Manufacturer  Liable  For  Injury  Via  Ads 


“The  world  of  merchandising 
.  .  .  is  a  world  of  advertising.” 

On  the  basis  of  that  concept. 
New  York  State’s  highest  court, 
the  Court  of  Appeals,  has  made 
the  manufacturer  liable  directly 
to  the  consumer  for  false  rep¬ 
resentations  of  a  product. 

The  recent  decision  (in  Randy 
Knitwear  Inc.  vs.  American  Cy- 
anamid  Company  and  Ape.x 
Knitted  Fabrics)  upset  a  long 
line  of  rulings  on  what  is  known 
as  privity  of  contract. 

The  knitwear  firm  sued  for 
$208,000  for  damages  on  the 
ground  that  apparel  made  from 
fabrics  treated  with  “Cyana” 
shrank  and  lost  their  shape  in 
ordinary  washing,  contrary  to 
the  manufacturer’s  guaranty 
and  label  legends. 

Upsets  Old  Rulings 

Under  the  old  rulings  on 
privity  the  knitwear  firm  could 
have  claimed  damages  only  from 
the  suppliers  of  the  fabrics. 
But  here,  the  court  majority 
said,  present-day  commercial 


practices  should  make  the  orig¬ 
inal  manufacturer  liable. 

Judge  Stanley  Fuld  wrote  the 
opinion,  stating: 

“It  may  once  have  been  true 
that  the  warranty  which  really 
induced  the  sale  was  an  actual 
term  of  the  contract  of  sale.  To¬ 
day,  however,  the  significant 
warranty,  the  one  which  ef¬ 
fectively  induces  the  purchase, 
is  frequently  that  given  by  the 
manufacturer  through  mass  ad¬ 
vertising  and  labeling  to  ulti¬ 
mate  business  users  or  to  con¬ 
sumers  with  whom  he  has  no 
direct  contractual  relationhip. 

“The  world  of  merchandising 
is,  in  brief,  no  longer  a  world 
of  contract;  it  is,  rather,  a  world 
of  advertising  and,  when  repre¬ 
sentations  expressed  and  dis¬ 
seminated  in  the  mass  com¬ 
munications  media  and  on  labels 
(attached  to  the  goods  them¬ 
selves)  prove  false  and  the  user 
or  consumer  is  damaged  by  rea¬ 
son  of  his  reliance  on  those  rep¬ 
resentations,  it  is  impossible  to 


justify  the  manufacturer’s  de¬ 
nial  of  liability  on  the  .sole 
ground  of  the  absence  of  tech¬ 
nical  privity. 

^In  Glowing  Terms' 

“Manufacturers  make  exten¬ 
sive  use  of  newspapers,  peri¬ 
odicals  and  other  media  to  call 
attention,  in  glowing  terms,  to 
the  qualities  and  virtues  of  their 
products,  and  this  advertising  is 
directed  at  the  ultimate  con¬ 
sumer  or  at  some  manufacturer 
or  supplier  who  is  not  in  privity 
with  them.  Equally  sanguine 
representations  on  packages  and 
labels  frequently  accompany  the 
article  throughout  its  journey 
to  the  ultimate  consumer  and, 
as  intended,  are  relied  upon  by 
remote  purchasers.  Under  these 
circumstances,  it  is  highly  un¬ 
realistic  to  limit  a  purchaser’s 
protection  to  warranties  made 
directly  to  him  by  his  immedi¬ 
ate  seller.  The  protection  he 
really  needs  is  against  the 
manufacturer  whose  published 


representations  caused  him  to 
make  the  purchase. 

“The  policy  of  protecting  the 
public  from  injury,  physical  or 
pecuniary,  resulting  from  mis¬ 
representations  outweighs  al¬ 
legiance  to  an  old  and  out¬ 
moded  technical  rule  of  law 
which,  if  observed,  might  be 
productive  of  great  injustice. 
The  manufacturer  places  his 
product  upon  the  market  and, 
by  advertising  and  labeling  it, 
represents  its  quality  to  the 
public  in  such  a  way  as  to  in¬ 
duce  reliance  upon  his  repre¬ 
sentations.  He  unquestionably 
intends  and  expects  that  the 
product  will  be  purchased  and 
used  in  reliance  upon  his  ex¬ 
press  assurance  of  its  quality 
and,  in  fact,  it  is  so  purchased 
and  used.  Having  invited  and 
solicited  the  use,  the  manu¬ 
facturer  should  not  be  permitted 
to  avoid  responsibility  when  the 
expected  use  leads  to  injury  and 
loss,  by  claiming  that  he  made 
no  contract  directly  with  the 
user.” 
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AD-lines 

By  Rol>ert  B.  McIntyre 


Is  brevity  the  soul  of  adver¬ 
tising,  as  claimed  by  Roger  A. 
Purdon,  Kudner  Agency  presi¬ 
dent,  in  an  E^P  interview  in 
which  he  disagreed  with  the  use 
of  “long  detailed  text”  appear¬ 
ing  in  Ogilvy,  Benson  &  Mather’s 
newspaper  campaign  for  Shell. 

*  *  * 

Mr.  Ogilv>-,  chairman  of 
OB&M,  read  the  E^P  article  and 
wrote  Mr.  Pudron  in  part: 

“.  .  .  upon  what  research  or 
experience  is  this  opinion  based  i 
It  may  well  be  that  brevity  is 
desirable  in  ads  for  such  prod¬ 
ucts  as  Lifesavers.  But  for  many 
other  products  I  doubt  whether 
you  can  make  a  sale  without  a 
fairly  complete  presentation  of 
the  sales  points. 

“I  wonder  if  you  have  ever 
read  ‘Scientific  Advertising’  by 
Claude  Hopkins  .  .  .  Hopkins 
does  not  agree  with  you  about 
brevity. 

“Have  yctu  ever  seen  a  mail¬ 
order  ad  with  short  copy?  I 
haven’t.  .  .  .  What  did  you  think 
of  the  ver>'  long  copy  in  the 
Buick  ads  which  came  from  your 
agency  a  few  years  ago?  Would 
you  have  O.K.’d  it? 

“I  wonder  if  Jim  Ellis  shares 
your  belief.  .  .  .  Indeed.  I  wonder 
what  .\rt  Kudner  himself  would 
have  thought  of  it.” 

*  *  * 

Mr.  Purdon’s  reply  to  Mr. 
Ogilvy  follows  in  part:  “There 
should  be  an  effective  middle 
ground  somewhere  between  both 
of  us.  .  .  .  Anywhere  before 
brevity  stops  and  before  boredom 
starts.  .  .  . 

“In  school,  I  learned  that 
brevity  is  a  relative  term,  mean¬ 
ing  ‘conciseness.’  Later  on  in  ad¬ 
vertising,  I  was  taught  that 
brevity  meant  the  absence  of 
prolixity,  repetition,  irrelevance, 
self-enraptured  hyperbole  and 
‘powdered  smokestack’  prose.  .  .  . 
But  let’s  get  back  to  Hopkins. 

“In  his  somewhat  less  com¬ 
petitive  era,  the  visual  side  of 
advertising  was  .  .  .  minor  physi¬ 
cally  and  usually  decorative. 
Rarely  demonstrative. 

“Today  .  .  .  the  print  and  tv 
visual  is  of  major  importance. 
Since  the  visual  can  l)e  used  so 
effectively  to  demonstrate  or 
dramatize  the  point  being  made, 
isn’t  this  a  case  for  less  rather 
than  more  accompanying  ver¬ 
bosity?  .  .  . 

“To  answer  your  question  as 
to  how  Mr.  Arthur  Kudner  would 
regard  my  belief  in  brevity,  I 
can  only  refer  to  a  line  in  his 
famous  message  to  his  son: 

“  ‘Learn  to  use  little  words  in 
a  big  way.’  .  .  .” 


ABC  Allows  Analysis 
To  Help  Media  Buyer 


Several  changes  in  the  media- 
to-market  breakdown  in  news¬ 
paper  circulation  reports  were 
approved  by  the  Audit  Bureau 
of  Circulations  board  of  direc¬ 
tors  at  its  recent  meeting. 

Most  significant,  in  terms  of 
media  buyer  utility,  is  the  ap¬ 
proval  of  a  new  foimat  for  re¬ 
porting  the  geographical  distri¬ 
bution  of  an  actual  issue  of 
newspaper  members.  The  change 
is  available  to  newspaper  mem¬ 
bers  as  an  altemative  to  the  ex¬ 
isting  breakdown  which  apjieare 
as  Paragra|)h  13  in  Audit  Re- 
jjorts. 

While  the  information  in  both 
the  existing  and  optional  break¬ 
downs  is  basically  the  same,  the 
new  format  provides  the  media 
buyer  with  separate  analyses  of 
the  newspaper’s  gross  distribu¬ 
tion  by  states  or  provinces,  mar¬ 
ket  areas,  counties,  and  cities. 
The  existing  format  separates 
City  Zone  and  Metropolitan  Area 
(if  the  publisher  so  elects)  dis¬ 
tribution  within  a  single  state 
or  province -county -city  break¬ 
down. 

The  separate  analysis  by 
states  or  provinces  in  the  new 
format  shows  total  gross  distri¬ 
bution  figures  for  each,  along 
with  adjustetl  figures  relating 
each  of  the  gross  totals  to  the 
average  paid  circulation  figures 
for  the  period  coveml  by  the 
.\udit  Report. 

The  market  area  analysis  jiro- 
vides  for  the  reporting  of  totals 
for  occupied  housing  units,  gross 
distribution,  and  an  adjusted 
figure  within  the  .4BC  City 
Zone,  Retail  Trading  Zone,  and 
the  Metropolitan  Area  (if  the 
publisher  so  elects). 

The  analysis  by  counties,  in¬ 
cluding  those  within  the  City 
and  Retail  Trading  Zones,  allows 
for  the  reporting  of  totals  for 
occupied  housing  units,  gross 
distribution,  and  an  adjusted 
figure  within  each. 

Most  detailed  of  these  sepa¬ 
rate  analyses  is  that  which  pro¬ 
vides  for  reporting  gross  distri¬ 
bution  by  places  receiving  25  or 
more  copies,  analyzed  further 
by  method  of  distribution.  The 
alphabetical  listings  by  the  name 
of  place  also  shows  the  county 
in  which  it  is  located  and  the 
number  of  occupied  dwelling 
units  for  all  places  having  2,500 
or  more. 

2  Other  Rule  Clianges 

Two  further  rule  changes 
adopted  by  the  board  affect  both 
the  new  optional  breakdown  and 
the  existing  Paragraph  13 


breakdown  for  newspaper  mem¬ 
bers. 

When,  in  either  of  these 
breakdowns,  a  publisher  reports 
distribution  in  the  city  of  an¬ 
other  ABC  newspaper  member, 
the  Paragraph  13  listing  will 
show  a  separate  occupied  hous¬ 
ing  unit  figure  for  that  mem¬ 
ber’s  City  Zone,  as  well  as  one 
for  the  corporate  city.  The 
analysis  by  distribution  methods 
will  continue  to  be  shown  for 
the  city  listing. 

The  second  change,  affecting 
both  breakdowns,  concerns  the 
situation  where  one  newspaper 
claims  circulation  in  the  city  of 
another  newspaper  member.  If 
the  claim  amounts  to  15  percent 
or  more  of  the  paid  circulation 
of  the  local  member,  the  local 
meml)er  may  request  that  the 
out-of-city  member  .show  a  sejta- 
rate  analysis  of  its  paid  cir¬ 
culation  in  the  city  of  the  local 
member. 

Such  a  special  paid  circulation 
analysis,  formerly  shown  in  an¬ 
other  section  of  the  Audit  Re- 
|)ort,  will  now  be  shown  as  a 
parenthetical  note,  directly  lie- 
neath  the  gross  distribution  fig¬ 
ures  for  the  city  listing  in  Para¬ 
graph  13  of  the  out-of-city 
newspaper’s  report. 

The  actions  concerning  the  op¬ 
tional  breakdown  and  the  two 
rale  changes  which  apply  to  it 
and  the  existing  breakdown  be¬ 
come  effective  in  the  ABC  Audit 
Reports  for  the  perio<l  ending 
March  31,  1962. 

• 

Material  Maiiajjer 
Ill  A(l  Department 

Chicago 

Thomas  F.  Mullaney,  manager 
of  the  sales  development  divi¬ 
sion  of  the  Chicago  Tribune’s 
general  advertising  department, 
has  been  appointed  manager  of 
the  advertising  processing 
department.  Richard  F.  Prindi- 
ville  succeeds  him  as  manager  of 
the  sales  development  division. 

Mr.  Mullaney  will  be  respon¬ 
sible  for  the  processing  of  adver¬ 
tising  orders  and  materials,  and 
will  also  serve  as  coordinator  of 
advertising  makeup  for  the 
Tribune.  He  has  been  a  member 
of  the  staff  since  January,  1925. 
• 

.Appoint  Ad  Agency 

Tucker  Wayne  &  Co.,  Atlanta- 
based  ad  agency,  has  been  ap¬ 
pointed  to  handle  advertising 
for  Florida  Publishing  Co.,  pub¬ 
lisher  of  the  Florida  Times-Un- 
ion  and  the  Jacksonville  Jour¬ 
nal. 


.McCall’s  To  Drop  ' 

Extra  Color  Charge  ^ 

.McCall’s  magazine  this  week 
startled  the  print  media  vorld 
by  announcing  it  will  eliimnate 
the  extra  charge  it  has  always 
apF>lied  to  color  ads. 

Ehill-page  ads  in  key  newspa¬ 
pers  announced  that  starting  in 
July,  1962,  McCall’s  will  cb.irge 
$38,000  for  l)oth  color  and  l>Iack- 
and-white  ads. 

It  is  lielieved  that  other  niag- 
■azines  .soon  will  follow  McCall’s 
lead. 

NAEA  Fellowship 
To  Prof.  Calvert 

Oklahoma  City 

Wesley  11.  Calvert,  Assi.stant 
Professor  of  Journalism  and 
Advertising  at  Agricultural  & 
Mechanical  College  of  Texas,  has 
l)een  selected  to  receive  the 
second  Newspaper  Advertising 
Executives  Association  Fellow¬ 
ship  for  Study  this  summer. 

William  F.  Sykes,  director  of 
advertising,  Oklahoman  and 
Times,  and  chairman  of  the 
NAEA  Schools  &  Colleges  Com¬ 
mittee,  said  the  professor’s  entire 
background  has  been  in  the  field 
of  journalism.  He  has  worked 
with  the  Texas  Daily  News- 
j)aper  Association  and  the  Texas 
Press  Association  Internship 
program  for  college  students. 

.4  graduate  of  the  University 
of  Missouri  School  of  Journal¬ 
ism  in  1952  with  degrees  in 
liolitical  science  and  journalism. 
Professor  Calvert  will  spend  his 
summer  fellowship  at  the  San 
Diego  Union-Tribune,  returning 
to  the  site  of  his  employment  as 
a  “stringer”  in  194‘2  and  1943. 

Professor  Calvert  is  the  41st 
educator  to  participate  in  the 
NAEA  Fellowship  program 
.since  its  inception  in  1947.  As 
in  1961,  the  Fellowship  for  1962 
provides  a  $2,500  grant  to 
finance  the  “fellow”  for  an 
8-week  “on  the  job”  study  of  a 
newspaper  advertising  depart¬ 
ment. 

• 

Film  .Ads  Stressing 
Nudity  are  Rejected 

Philadelphia 

The  Philadelphia  Bulletin  has 
announced  it  is  not  accepting 
advertising  of  any  film  which 
it  judges  to  be  an  exploitation 
of  nudity.  The  paper  said: 

‘‘While  mindful  of  the  dan¬ 
gers  inherent  in  censorship,  the 
Bulletin  has  been  trying  for 
some  time  to  eliminate  language 
and  illustrations  in  amusement 
advertising  which  it  considers 
clearly  objectionable  according 
to  normal  moral  standards.” 
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RETAIL  SURVEY 


Toy  Firms  Cautioned 
On  Ad  Media  Choice 


tailer  who  sneers  at  newsjiaper  desipn,”  he  said.  “But  the  1962 
advertising  must  have  rooks  in  Santa  Claus — just  like  the  Santa 
his  head — or  else  he’s  spent  so  we  knew  when  we  were 
much  time  playing  with  his  toys  youngsters  —  will  still  be  an 
he’s  reverting  to  childish  think-  adult.  And  toy  makers  as  well 
ing.’’  as  toy  sellers  ought  to  know 

That  was  the  advice  passed  this.” 
out  last  week  during  the  59th  Basic  fact  No.  2,  .said  Mr. 
annual  American  Toy  Fair  in  Bemi,  is  a  bit  more  subtle.  “It 
New  York  by  Alan  Bemi,  presi-  involves  the  image  of  the  toy 
dent,  Alan  Bemi  &  Associates,  industr>’,”  he  explained,  “but  it 
industrial  designer  whose  25  still  has  an  ear  out  for  the  ring 
years  of  experience  includes  de-  of  the  cash  ivgister,  represent¬ 
signing  of  toys.  ing  .sales. 

“Sure,”  he  said,  “television  is  “The  fact  is  that  the  ‘influ- 
a  great  advertising  medium.  So  encers,’  the  people  who  mould 
is  outdoor,  magazine,  direct  public  opinion  and  ultimately 
mail,  and,  of  course,  newspapers  public  attitudes  —  the  com- 
.  .  .  But  I’m  beginning  to  get  munity  leaders,  legal,  financial 
a  little  disturbed  at  all  the  talk  and  medical  leaders,  educators 
I  hear  in  the  toy  industry  about  and  teachers,  religious  leaders, 
tv — and  its  great  appeal  to  political  leaders  and  the  corn- 
children.”  munications  professionals  —  are 

Apropos  of  Mr.  Bemi’s  state-  almost  invariably  newspaper 
ment  was  a  statement  by  Saul  readers,  sometimes  exclusively 
Robbins,  president  of  the  Toy  newspaper  and  magazine  read- 
Manufacturers  of  the  U.S.A.,  ers.  They  represent  a  force  too 
Inc.,  in  which  he  said  that  toy  important  to  be  overlooked  by 
sales  in  recent  years  have  been  un  industry  that  hopes  to  sell 
strongly  stimulated  by  intensi-  billion  dollars  worth  of 

fied  merchandising  and  promo-  product  for  use  by  children  in 

tional  activities,  “in  particular  the  home,”  Mr.  Bemi  said, 

the  growing  use  of  television  He  added,  “By  all  means  use 
advertising.”  He  also  said  that  television  to  advertise  toys,  if 
a  recent  estimate  showed  that  ynu  want  to.  But  don’t  kid 
one-third  of  the  current  annual  yourself  that  you  can  sell  the 
retail  toy  volume  represents  preat  bulk  of  adult  toy  pur- 
items  advertised  on  tv.  chasers  with  a  children’s  pro¬ 

gram.” 

Facts  of  Business  Life  *  *  * 

Mr.  Bemi  said  he  is  not  de-  LINAGE  (fARDENER 
rogating  tv;  merely  reminding  Buffalo 

the  toy  industry  of  some  basic  Charles  L.  Sands,  a  retail 
facts  of  its  business  life.  advertising  representative  for 

Basic  fact  No.  1,  he  said,  is  the  Buffalo  Evening  News  since 
the  answer  to  the  question:  Who  1948,  has  been  appointed  sales 
buys  toys?  The  answer,  he  said,  promotion  manager  in  the  gen- 
is:  Adults.  eral  advertising  department  of 

“Sure  children  influence  toy  that  newspaper. 

Mr.  Sands  has  been  in  charge 
of  retail  drug  advertising  and 
^  ,,,  the  Friday  evening  garden 

pages.  Largely  through  his 
efforts  advertising  volume  in  the 
garden  classification  in  the  Buf¬ 
falo  Evening  News  has  soared 
from  almost  nothing  in  1950  to 
200,000  lines  in  1961. 


Wilkes-Barre 

Hazleton 


James  W.  Fehrenbach 

newspaper  advertising  career  in 
1950  as  a  .salesman  for  the 
Fort  Scott  (Kan.)  Tribune.  In 
1952  he  joined  the  John  P.  Har¬ 
ris  newspaper  chain  in  the  mid¬ 
west  where  he  serv-ed  as  sales¬ 
man,  national  advertising  di¬ 
rector  and  advertising  director. 
He  joined  the  Augusta  papers 
in  1959  as  advertising  director. 

Mr.  Fehrenbach’s  father, 
William,  is  retail  advertising 
manager  of  the  Joplin  (Mo.) 
Globe  and  News-Herald. 
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3Uinm0  State  lluumal  ILLINOIS  STATE  REGISTER 


“The  Ring  of  Truth" 


^  McttlSpOfZMS 


15  Hometown  Daily  Newspapers  covering  Springfield,  Illinois— Northern  Illinois— San  Diego,  California— 
and  Greater  Los  Angeles.  Served  by  the  Copley  Washington  Bureau  and  The  Copley  News  Service. 
REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES.  INC. 


TWO  NEWSPAPERS  DOMINATE  THE  SPRINGFIELD  MARKET 


ILLINOIS  STATE  JOURNAL  and  ILLINOIS  STATE  REGISTER  are  the  historic  dailies  which  serve 
and  sell  Springfield  —  state  capital  and  economiccapitalof  an  eleven-county  market.  The  area’s 
prosperity  and  stability  are  based  upon  capital  payrolls,  an  expanding  tourist  and  convention 
business,  diversified  industries,  and  the  agricultural  riches  of  18,000  farms.  The  Illinois  State 
Journal  and  Illinois  State  Register  give  you  commanding  coverage:  100  per  cent  in  Sangamon 
County  (Springfield)  and  60  per  cent  in  the  entire  trading  area.  Both  offer  the  additional 
advantages  of  top-quality  ROP  color. 


AD  AGENCIES: 


Half  of  all  advertising:  con-  approach  to  adv'crtisinp  is 
tent  will  l)e  new  l)ecause  of  new  nee<led.” 


NEWSPAPER 

PRODUCTION 

EQUIPMENT 


235  W.  Washington  Blvd. 
Whittier,  California 

SERVING 
THE  INDUSTRY 
FOR  33  YEARS 


Push-Button  Ad  Copy 
Predicted  by  1984 


products  available  in  1984,  he  Renault  has  contacted  other 
predicted.  ad  agencies  regarding:  handling: 

That  year’s  bippest  adver-  of  the  account, 
ti.sers  could  well  Ite  in  the  fields 
of  travel,  tourism  and  the  ineth- 
(kIs  of  transportation — “such  as 
helicopters,  family  jets  and  even 
inter-i)lanetar>’  vehicles,”  he 
.suppested. 

The  one  thinp  that  will  not 
chanpe  in  advertisinp  will  Ite  the 
hip,  imapinative,  oripinal  sell- 
inp  idea,  Mr.  Nichols  said.  Mo.st 
everjdhinp  else  will,  he  declared. 

The  15^  media  commission 
sy.stem  as  known  today  will  be 
l)asse,  he  added. 

Television  that  is  international 
and  broadcast  throuph  the  use 
of  satellites  will  demand  a  true 
universal  lang^uape.  Mapazines 
will  be  more  and  more  local  and 
repional  as  new  city  complexes 
develop,  he  said. 

Even  radio  will  chanpe,  lie  .1 

predicted,  tellinp  of  a  new  and  CoUllCil  ReUClieS 
smaller  radio  that  will  be  pos¬ 
sible  throuph  the  development  Flfiv 

of  a  replacement  for  the  tran-  1-FIlV 

sister. 

There  will  l)e  dozens  of  new  The  Advertisinp  Couni 
media,  Mr.  Nichols  Ifelieves.  major  project  for  1962  will 
Media  selection  will  l)e  elec-  lonp-ranpe  campaipn  1 
tronic.  And  a  new  kind  of  idea  ^ounp  &  Rubicam,  Inc.)  tei 
man  will  evolve  to  communicate  lively'  called  “Challenpe 
a  sellinp  idea  dramatically  and  .Americans.” 
simply',  the  apencv  executive  campaigrn,  schedi 

forecast.  1®  open  later  this  sprinp  or  ei 


AGENCY  IKU’MH  r 

•  Paul  R.  Benson  has  joined 
Sullivan,  Stauffer,  Colwell  & 
Bay'les,  Inc.,  as  an  associate 
media  director.  He  will  supernse 
media  activ'ities  on  the  Lever 
Brothers  account. 


San  Francisco  secure  juintwl  information  on  a 
Instantant'ous  iKwvspapers  will  variety  of  products  in  w'hich  he 
lie  available  in  1964,  predicts  is  interested,  instantly,”  he  said. 
Carl  W.  Nichols,  Jr.,  president  Wonders  available  22  years 
of  Cunninpham  &  Walsh,  Inc.  hence  will  include  instantaneous 
This  w'ill  be  made  possible  by  enpravinp,  produced  by  elec- 
consumer  ownership  of  facsimile  tronic  scanninp,  Mr.  Nichols 
printers  so  the  day’s  news  will  addwl. 

be  available  at  the  press  of  a  “Mapazines  and  newsjfapers 
button,  Mr.  Nichols  said  in  could  l)e  printed  by' a  maiw'ellous 
addressinp  the  San  Francisco  mapnetic  process — no  inks,  just 
Advertisinp  Club  last  week.  colored  powders  adherinp  to  rolls 
These  instantaneous  news-  of  paper  l>ecause  of  mapnetic 
papers  will  continue  to  be  pub-  impulses,”  he  submitted, 
lished  by  jirivate  industry'  “since  Deadlines  then  should  not  be 
we  will,  as  a  country',  have  pre-  as  ulcer-producinp.  Ad  makers 
serv'ed  the  fretnlom  of  the  press,”  will  then  have  instant  black  and 
he  said.  white  or  color  prints. 

The  facsimile  new'spapers  will  Coujiled  with  all  these  will  be 
be  supported  by'  advertisinp  three-dimensional  print  and  tv 
which  will  l)e  part  of  the  mate-  reproduction,  he  also  anticiiiates. 

rial  the  customer  receives  ••  • 

f....  Advertisinp 


•  Jane  Trahey  .Associates  has 
been  named  to  handle  adver¬ 
tisinp  and  marketinp  in  connec¬ 
tion  with  introduction  of  new 
products  l»y'  Weyerhaeuser  Co. 
clients.  .At  the  same  time  it  w'as 
announced  that  Pete  Ropers  has 
joined  Trahey  as  head  of  pro¬ 
duction  and  media.  He  was 
formerly'  with  Doyle  Dane  Bem- 
bach  and  Warwick  &  Lepler. 


RENAULT  DROPS  NL&B 

Renault,  Inc.,  U.S.  imiKirter 
and  marketer  of  Dauphine  and 
Caravelle  cars,  has  announced 
severance  of  its  association  with 
Needham,  Louis  &  Brorby,  effec¬ 
tive  with  the  1963  model  year. 

Claude  Haardt,  v'icepresident 
and  peneral  manaper  of  Renault 
which  bills  approximately  $1,- 
500,000  worth  of  advertisinp, 
explained  the  move  this  way: 

“Since  its  peak  sales  period  of 
1959,  the  import  car  market  has 
settled  on  a  hiphly  competitiv'e 
base.  We  feel  that  to  bolster 
more  effectively  Renault’s  posi¬ 
tion  in  this  market,  a  new 


Sony  Times-in  Papers 
Witli  Recortl  Budget 

The  Sony  Corporation  of 
America  has  set  a  record  ad 
budpet  this  sprinp  for  its  line 
of  transistor  radios,  personal 
jiortable  tv  and  other  communi¬ 
cations  products. 

In  addition  to  a  heavy  sched¬ 
ule  of  newspaper  ads  in  more 
than  150  markets,  Sony  has 
scheduled  19  consumer  mapa¬ 
zines  and  15  trade  publications. 

.At  the  local  level,  Sony'  will 
allow  co-op  funds  for  newspa¬ 
per  ads  and  radio-tv  spots. 


Back  to  Meyer  Both 

^Jack  Kelthoff  of  New  Braun¬ 
fels,  Texas,  has  rejoined  the 
staff  of  Meyer  Both  Company, 
Chicapo  advertisinp  service  firm, 
as  sales  representative  in  Texas. 
He  was  with  the  company  in  a 
similar  capacity  from  1938 
throuph  the  war  years.  In  recent 
years  he  was  sales  representa¬ 
tive  in  Texas  for  Advertisers 
Exchanpe,  Inc. 
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The  SKILLionaire  wears  well!  14%  better  than  average 


His  apparel  purchases  rack  up  sales  that  exceed  the  na¬ 
tional  average  by  $123,577*  every  week.  The  SKILLion¬ 
aire  can  afford  to  suit  himself  and  his  family  well  be¬ 
cause,  as  a  skilled  worker  in  one  of  Rochester’s  precision 
industries,  he  brings  home  $8,014t  per  household.  And 
spends  it.  Where  and  on  what,  he  finds  out,  quite  natu¬ 
rally,  from  his  local  newspapers.  The  Rochester  Times- 
Union  and  Democrat  and  Chronicle  fit  his  moods  and 


needs  to  perfection.  In  1961,  in  his  reading  of  these 
newspapers  he  was  exposed  to  2,875,746  lines  devoted 
to  apparel.  Can  you  tailor  your  promotion  to  this  affluent 
market?  We’ve  put  all  the  facts  and  figures  about  the 
SKILLionaire  into  a  handy  reference  file  called  “Case 
for  the  SKILLionaire.’’  Write:  General  Advertising 
Manager,  Rochester  Times-Union  and  Democrat  and 
Chronicle,  Rochester  14,  N.  Y. 


The  SKILLlonalre*s  free  spending  Is  prompted  by  advertising  In  the  Rochester  Times- 
Union  and  Democrat  and  Chronicle  In  other  Important  categories  also...  for  example: 
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CLASS  of  Product  Sales 

GENERAL  MERCHANDISE 

AUTOMOTIVE 

FOOD 

FURNITURE,  HOUSEHOLD 
&  APPLIANCES 
DRUGS 

TOTAL — all  categories 


RETAIL  SALESt 
in  Monroe  County 

$124,496,000 

$144,951,000 

$193,792,000 

$  35,553,000 
$  28,038,000 
$781,743,000 


TOTAL  1961  LINAGE 
in  Rochester  Newspapers 

10,903,494 

3,894,244 

6,030,980 

4,671,910 

1,379,694 

50,379,031 


Rochester  Times-Union 

Bmorntt 

Members;  The  CJannett  Group 

Represented  by  Gannett  Advertisin;;  Sales.  Inc. 
New  York,  Ran  Francisco,  Philadelphia,  Chicago, 
Hartford,  Syracuse,  Detroit. 


1962 


herivcd  from:  Sales  Manaffcmeiit,  “Survrt/  of  linyinii  I’otrer,"  Map  10.  tORl. 


iSoiiree;  Sales  Management ,  "Snrrep  of  Hoping  Power,"  Map  10,  1961. 


AD  CAMPAIGNS; 

G-E  Polishes 
Market  for 
Toothbrush 

One-thousand-line  ads  (via 
N.  W.  Ayer  &  Son,  Inc.)  will 
appear  March  28  and  April  11  in 
city  and  suburban  newspapers 
as  part  of  General  Electric’s 
month-ions  consumer  campaisn 
to  support  introduction  of  the 
G-E  Automatic  toothbrush  in  the 
greater  New  York  area. 

The  tv  campaign  begins 
March  25  with  a  cut-in  on  the 
G-E  College  Bowl  over  WCBS- 
tv,  followed  by  more  than  a 
dozen  nighttime  spots  a  week 
over  New  York  stations. 

.Second  .Major  Fui-li 

This  marks  G-E’s  second 
major  local  consumer  ad  push 
behind  the  automatic  toothbrush. 
The  New  York  program  is 
modeled  after  the  first  test  mar¬ 
ket  advertising,  carried  out  last 
fall  in  Chicago. 

In  addition  to  Chicago,  orig¬ 
inal  test  markets  included  Cali¬ 
fornia  and  the  six  New  England 
states,  but  consumer  advertising 
was  used  only  in  Chicago.  Mar¬ 


keting  later  was  extended  to  a 
broad  area  extending  west  from 
Western  Pennsylvania  across  the 
Upper  Middle  West  as  far  west 
as  the  Dakotas. 

«  «  « 

SCHEM.EY  KOOSTEK  BACK 

“Sunny,”  the  famous  Schenley 
rooster,  which  for  years  helped 
make  Schenley  Reserve  the 
nation’s  largest-selling  blended 
whiskey,  is  back  on  the  job. 

Edwin  Parets,  advertising 
direjctor  for  Schenley  Distillers 
Co.,  said  the  colorful  bird  was 
last  used  as  an  advertising 
symbol  in  1947  when  Schenley 
Reserve  outsold  all  other  blends 
in  the  U.S. 

“Research  has  shown  us  that 
the  rooster  was  an  extremely 
effective  and  memorable  sym- 
l)ol,”  Mr.  Parets  said.  “So,  we 
are  going  to  use  it  once  more  in 
our  advertising  plans  for  Schen¬ 
ley  Reser\'e,  whose  age  now  has 
been  increased  to  over  8  years 
old.” 

The  advertising  executive  said 
a  multi-million-clollar  program 
has  been  scheduled  in  which 
“Sunny”  will  appear  as  the 
dominant  figure  in  newspaper 
advertising,  point-of-sale  mate¬ 
rial  and  outdoor  billboards.  The 
rooster  will  be  depicted  in  vari¬ 
ous  poses  and  different  human- 
interest  situations,  Mr.  Parets 
said. 

In  addition  to  a  heavy  news¬ 


paper  schedule,  the  rooster  will 
appear  in  magazines. 

*  *  * 

MATTRE.SS  MtIM'H 

A  1,000-line  newspaper  ad  will 
run  in  major  newspapers  in  each 
of  17  local  markets  on  Sunday, 
Sept.  9  as  part  of  U.S.  Steel 
Corp.’s  and  its  American  Steel 
and  Wire  Division’s  support  of 
the  nation’s  bedding  manufac¬ 
turers  “Measure  Your  Mattress 
Month”  in  September. 

A  newspaper  service  to  some 
4,000  newspapers  across  the 
country,  including  editorial 
material,  suggested  bedding  ads 
and  artwork  for  local  retail 
tie-in  are  included  in  the  promo¬ 
tion. 

Robert  F.  Smith,  director  of 
market  and  product  development 
for  U.S.  Steel’s  division,  said  the 
program  will  include  national 
magazine  and  tv  advertising, 
and  direct  mail. 

♦  ♦  ♦ 

(lAMPAlGN  ROUNDl’P 

•  Chivas  Regal  using  news¬ 
paper  and  magazine  ads  (via 
Doyle  Dane  Bernbach)  to 
explain  why  it  changetl  to  a  new 
crystal  clear  bottle.  “What  idiot 
changed  the  Chivas  Regal 
lx)ttle?”  is  the  provocative  head¬ 
line. 

‘Tapeline’  Edition 
Nets  17,000  Inches 

The  Hasthtys  (Neb.)  Daily 
Tribnm’s  15th  consecutive 
“Tapeline  Annual  Progress  Edi¬ 
tion”  carried  178  pages  and  16,- 
000  inches  of  local  and  area  ad- 
v'ertising  in  its  eight  special 
sections,  900  inches  of  classi¬ 
fied  and  classified  display,  plus 
1,200  inches  in  the  main  section 
for  a  grand  total  of  more  than 
17,000  inches. 

.According  to  R.  L.  Hunter, 
advertising  manager,  ad  content 
ran  57%  and  each  of  the  eight 
sections  carried  a  different  color 
on  the  front  and  back  pages. 
There  were  31  full-page  ads  in 
the  issue. 
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Month  after  month,  the 
Worcester  Telegram-Ga¬ 
zette  packs  them  in  to 
its  Travel  Forums  — 
14,000  travel-hungry 
fans  at  the  last  16  per- 
iormances.  They  are  the 
^^guard  of  Worcester’s 
myriad  globe  trotters. 

As  go  these  travelers,  so 
go  opportune  travel  and 
carrier  advertisers.  They 
boosted  the  Telegram- 
Gazette’s  1961  travel 
linage  a  significant 
21.38%. 


Fort  Wayne  I 
Joins  Top  10  * 
BrandsGroup 

.Miss  Helene  F.  Foellmger, 
jjresident  of  Fort  Wayne  \'ew8- 
l)apers  Inc.,  has  announce i  Top 
Ten  Brands  market  information 
will  be  available  this  year  in 
the  Fort  Wayne  market. 

Members  of  this  group 
include:  Akron  Beacon  Journal, 
Charlotte  Observer,  Charlotte 
Mews,  Cincinnati  Enquirer,  De¬ 
troit  Free  Press,  Houston  Post, 
Miami  Herald,  Portland  Ore- 
f/onian,  Portland  Journal,  Toledo 
Blade,  Toledo  Times,  Wilming¬ 
ton  Mews-Joumal,  and  Youngs¬ 
town  Vindicator. 

Dan  Clark,  president  of  Dan 
E.  Clark  II  &  Associates  Inc., 
said  the  first  Fort  Wayne  survey 
results  will  be  available  in  the 
Fall.  The  .second,  or  1962-63 
study,  will  represent  an  annual 
average  and  will  be  available  to 
advertisers  in  the  Fall  of  1963. 

The  survey  will  cover  the  15- 
county  complex  of  the  Fort 
Wayne  trading  area.  Adver¬ 
tisers  may  request  special  sea¬ 
sonal  breakdowns  of  results 
through  the  adv'ertising  depart¬ 
ment  of  the  Fort  Wayne  News¬ 
papers.  Any  requests  for  infor¬ 
mation  provided  by  the  Journal- 
Gazette  and  News-Sentinel  may 
be  directed  to  Robert  F.  Johns¬ 
ton,  business  manager,  or  Paul  | 
Knapp,  manager  of  general 
advertising. 

• 

Editor’s  Travel  Show  j 

To  Benefit  His  Paper  i 

Springfield,  Mass. 

The  first  international  travel 
show  in  Western  Massachusetts, 
World  Travelviews,  ’62,  is  con¬ 
sidered  the  brainchild  of  a  news¬ 
paperman  who  believes  in 
spreading  his  experience  so  that 
others  might  benefit. 

Jerry  Healy,  feature  editor  of 
the  Springfield  Sunday  Repub¬ 
lican,  working  with  a  travel 
agent  who  is  a  fellow  member  of 
a  church  club,  have  planned  the 
travel  show  April  25-28  with 
all  proceeds  going  to  Holy  Cross 
Church. 

World  Travelviews,  ’62,  will 
get  its  official  send-off  with  a 
section  in  the  Sunday  Repub¬ 
lican  April  22. 

• 

From  .Ayer  to  Booth 

Chicago 

Booth  (Mich.)  New’spapers 
recently  added  James  B.  Gibson 
to  their  Chicago  sales  staff.  Mr. 
Gibson  was  formerly  media  j 
buyer  at  N.  W.  Ayer  Advertising 
Agency. 
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The  most  important  thing  we  know  about  tomorrow  Simply  this,  that  many  of  the  things  America  will 

enjoy  tomorrow  will  be  only  as  good  as  the  people  who  go  into  our  research  laboratories. 

This  is  no  recent  discovery.  Men  who  ran  Westinghouse  20  years  ago  knew  this 
was  true.  They  started  the  Science  Talent  Search  away  back  in  the  days  when  scientific 
research  wasn't  the  darling  of  the  news  columns. 

Westinghouse  asked  Science  Service  to  conduct  the  Search.  Thousands  of  devoted 
science  teachers  have  guided  a  quarter  of  a  million  high  school  seniors  into  the  contests 
This  month,  the  top  40  winners  out  of  this  year's  24,000  entremts  assembled  in 
Washington  for  the  last  act  of  this  year's  Search.  They  found  doors  open  to  them  most 
people  can't  enter.  And,  after  more  exeuninations,  some  emerged  with  scholarships, 
some  with  money  grants,  and  all  with  a  new  vision  of  what  great  things  lie  ahead  for 
boys  and  girls  who  have  the  imagination  and  intelligence  to  pursue  paths  no  mind 
ever  pursued  before.  You  can  be  sure... if  it's  \Y6JningbOHS6 


Builder  Sells 

(Continued  from  page  19) 


children  are  shown  playing  on 
the  floor  (not  watching  tv).  The 
parents  are  shown  watching  tv 
(not  reading  a  newspaper). 

“The  Brookwood  housewife 
relaxing  in  this  picture  could  be 
you  actually  doing  the  family 
washing,  drying,  cooking,  dish- 
w’ashing  and  food  disposal,”  copy 
reads.  “The  work,  of  course,  is 
done  by  the  eight  silent  serv’ants 
built-in  to  every  Brookwood 
home  at  no  extra  cost.  Eight 
RCA  Whirlpool  appliances  .  .  .” 

‘Rare'  Ads 

“This  is  rare  in  real  estate 
advertising,”  Mr.  Schmertz  said, 
“But  we  believe  that  because 
houses  are  bought  by  people,  it’s 
good  business  for  the  builder  or 
real  estate  agent  to  sell  houses 
by  letting  readers  associate 
themselves  with  the  house 
through  the  use  of  large,  dra¬ 
matic  photos  in  the  ads.” 

Mr.  Schmertz,  who  started  out 
with  his  father  in  the  wholesale 
drug  business  in  1945,  moved 
into  the  lumber  mill  business  and 
got  into  house  building  in  1950, 
said  that  over  the  years  he  has 
learned  that  “newspaper  adver¬ 
tising  stimulates  immediate  sales 
and  offers  the  advertiser  a  good, 
sound  method  of  correlating 
response  to  adv’ertising  dollar 
outlay.” 

12-Paper  Schedule 

To  get  maximum  coverage  of 
potential  home-owners  within 
his  house-building  area  in  south¬ 
ern  New  Jersey,  Mr.  Schmertz’s 
ad  agency  uses  the  following 
12-newspaper  schedule:  In  New 
York  City  Robilt  ads  run  in  the 
Daily  Mirror,  Daily  News,  Jour- 
nal-American,  Tunes,  and  Her¬ 
ald  Tribune.  In  New  Jersey, 
Robilt  ads  appear  in  the  Newark 
Evening  News,  Newark  Star- 
Ledger,  Jersey  City  Journal, 
Hackensack  Record,  Asbury 


Park  Press,  Lakewood  Times, 
and  the  New  Bnniswick  Home 
News. 

Interestingly  enough,  the  New 
Jersey  Shore  Builder’s  Associa¬ 
tion  la.st  week  selected  13  daily 
and  weekly  newspapers  to 
receive  an  Award  of  Merit  for 
their  “outstanding  service  to  the 
public  and  home  building  indus¬ 
try  through  their  news  columns 
during  1961.” 

The  winning  newspapers, 
.several  of  them  on  Robilt’s 
media  schetlule,  were:  the  New 
York  Mirror,  New  York  Joumal- 
.American,  Newark  Star- Ledger, 
Asbury  Park  Press,  Red  Bank- 
Register,  Long  Branch  Daily 
Record,  Lakewood  Times,  Point 
Pleasant  Ocean  County  Leader, 
Toms  River  Ocean  County  Sun, 
and  four  weeklies  published  by 
Klein  Publishers. 

Long  accepted  as  an  authority 
in  the  marketing  and  merchan¬ 
dising  of  new  homes,  Mr. 
Schmertz  actively  participated 
in  the  building  business  in  1950 
when  he  found  himself  with  a 
financial  interest  in  a  12-house 
development  in  West  Orange, 
N.  J.  Before  that  he  w'as  sales 
manager  of  Currier  Lumber 
Company  of  Detroit  in  charge 
of  the  firm’s  builder  sales  in 
Bayonne,  N.  J. 

EnviKiuncd  B»M»ni  Area 

Mr.  Schmertz  had  long 
envisioned  South  Jersey  as  a 
potential  boom  area,  especially 
in  view  of  the  then-proposed 
Garden  State  Parkway.  He 
accordingly  purchased  land  in 
Lakewood,  N.  J.,  where  he  built 
Pine  Acre  Estates,  a  13-home 
community  featuring  two-bed¬ 
room  ranch  houses  at  $5,750. 
Within  three  years,  this  tract 
grew  into  a  400-house  project. 

By  this  time,  Mr.  Schmertz 
had  moved  on  to  Lakewood 
where  he  put  up  such  develop¬ 
ments  as  Birchwood  Park  in 
Brick  Township,  550  ranch 
houses  selling  from  $8,000  to 
$9,000;  Green  Briar  in  Point 
Pleasant,  32  ranch  houses  in  the 
$13,000  price  range;  Pine  Park 
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in  Lakewood,  55  split-level  and 
ranch  hou.ses  in  the  $16,000  price 
bracket;  and  100  split-level 
houses  in  Newark,  Dela.,  selling 
at  $12,000. 

He  recently’  completed  Brook 
Forest  development,  a  750-house 
project  in  South  Toms  River, 
N.  J. 

.Awards  for  HrtMikwotMl 

Mr.  Schmertz  has  won  three 
major  national  awards  for  out¬ 
standing  house  design  and  mar¬ 
keting  excellence  for  his  1,200- 
house  Brookwood  community 
which  is  the  focal  point  of  his 
current  newspaper  advertising 
campaign. 

He  previously  had  been  cited 
for  awards  by  two  national 
magazines  for  design  and  mer¬ 
chandising  at  Brookwood.  Mr. 
Schmertz  received  his  awards  at 
the  National  Association  of 
Home  Builders  Convention  in 
Chicago.  He  was  presented  two 
awards  by  the  NAHB  and  a 
third  by  Look  magazine. 

Prior  to  his  awards  for  Brook¬ 
wood,  Mr.  Schmertz  also 
garnered  awards  from  MeCaWs 
and  Saturday  Evening  Post 
magazines.  The  McCall’s  award 
w’as  for  design  and  brand-name 
product  use  while  the  Saturday 
Evening  Post  award  was  based 
on  brand-name  use  and  mer¬ 
chandising. 

‘Strong  Limitutions' 

It  was  through  the  selling  of 
these  various  building  projects 
that  Mr.  Schmertz  became  “sold” 
on  the  use  of  new’spaper  adver¬ 
tising.  However,  he  said  that  his 
experience  with  the  medium  has 
taught  him  that  newspapers 
have  “strong  limitations.” 

His  experience  goes  back  to 
September  of  1960  w’hen  his 
“team”  of  agency  and  PR  people 
began  preliminary  planning  and 
conferences  before  Brookwood 
opened.  Meetings  between  edi¬ 
tors  of  leading  trade  magazines 
were  held  in  order  to  surv’ey 
advertising  and  merchandising 
techniques  used  by  successful 
builders  throughout  the  nation. 
They  decided  the  following  were 
]  needed  to  spell  success:  adequate 
financing,  a  design,  building  and 
administrative  program  based  on 
experience,  and  a  comprehensive 
advertising  and  merchandising 
program  implemented  by  special¬ 
ists. 

An  exhaustive  market  re- 
.search  program  was  instituted 
by  Robilt,  Inc.,  to  determine 
price  factors  of  homes  in  the 
New  Jersey-New  York  Metro¬ 
politan  area  and  a  break-down 
was  prepared  noting  the  general 
income  level  of  the  area,  the 
potential  market,  percentage  of 
renters  versus  buyers,  etc. 

It  was  at  this  stage,  Mr. 
Schmertz  said,  that  he  discov¬ 


ered  a  “strong  limitation  ’  of  ^ 
newspapers.  | 

“New.spapers,”  he  said,  "have 
a  tendency  to  slight  local  real 
e.state  advertisers  by  not  itfer- 
ing  in-depth  research  similar  to 
that  offered  to  national  adver- 
ti.sers.  .4  paper  will  go  out  if  its 
way  to  surv’ey  the  inirchasing 
habits  of  its  circulation  area  in 
terms  of  such  items  as  bever¬ 
ages,  foo<ls,  toiletries,  drug-  and 
cars  are  concerned. 

“Yet,  when  we  were  .starting 
to  market  research  for  Brook¬ 
wood,  we  found  that  the  home¬ 
builder  and  the  realtor  usually 
do  not  have  the  results  of  sim¬ 
ilar  .studies  available  to  him; 
•studies  covering  the  number  of 
ajtartment  dwellc*rs  in  an  area, 
the  number  of  families  living  in 
old  houses,  families  with  newly- 
married  children.” 

‘Disrriminulion' 

Pointing  out  that  local  real¬ 
tors  and  home-builders  “often 
provide  a  strong  portion  of  the 
newspaper’s  advertising  reve¬ 
nue,  Mr.  Schmertz  conclude<l: 
“This  discrimination  is  usually 
based  on  the  paper’s  inability 
to  recognize  the  true  volume  of 
.such  local  advertising,  plus  the 
real  estate  advertiser’s  inability 
to  seek  or  request  the  needed 
market  information.” 

Despite  these  “strong  limita¬ 
tions,”  Mr.  Schmertz  said  he 
is  contemplating  Iwosting  his 
newspaper  budget  next  year 
from  its  current  $250,000-$.300,- 
000  level  to  some  $600,000. 


Boston  Herald  Boat 
Section  Floats  Linage 

Boston,  Mass. 

Included  with  the  Boston  Sun¬ 
day  Herald  recently  was  a 
64-page  special  New  England 
Boat  Show  section. 

With  the  publication  of  this 
section,  the  Herald  gained  the 
distinction  of  having  published 
the  largest  boating  section  in 
America  for  six  consecutive 
years.  More  than  210,000  lines 
of  advertising  devoted  exclu¬ 
sively  to  boats,  motors  and 
marine  accessories  ran  in  the 
section  and  during  the  week  of 
the  show  which  is  sponsored 
annuallv’  by  the  Herald-Traveler. 


Canadian  Reps  Formed 

Toronto 

Formation  of  Canadian  Com¬ 
munity  Newspaper  Representa¬ 
tives,  effective  April  1,  comprised 
of  more  than  300  daily  and 
weekly  newspapers,  was  an¬ 
nounced  this  week.  A.  J.  Esling, 
local  PR  counsel,  was  named 
general  manager  of  CCNR,  a  > 
one-order,  one-bill,  one-check 
operation. 
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COPT 

HERT 


Engineered  by  NEA  to 

“Put  the  papers 

where  the  people  are" 

Only  the  PermaVend  gives  you  these 

advantages : 

•  Amazingly  simple  to  bulk  load  in 
seconds. 

•  Vends  one  copy  at  a  time  and  collects 
for  every  copy. 

•  Keeps  papers  clean,  untorn,  dry. 

•  Makes  change.  (Optional.) 

•  Occupies  only  2.8  sq.  ft.  (Optional  twin 
and  wall-mounted  models.) 

•  Seven  attractive  standard  colors. 
(Special  colors  optional.) 

the  modern  way  to 
sell  newspapers  for 

extra  profits  and  prestige 


Here’s  what  you’ve  been  waiting  for! 

Three  years  of  engineering  development  and  in- 
service  testing  make  the  PermaVend  a  highly 
profitable  tool  of  modern  newspaper  distribution 
—economical  and  foolproof. 


sen  waiting  for!  Your  territory  has  high-traffic,  prestige  spots  open 
levelopment  and  in-  only  to  vending  machines.  The  PermaVend  sells 
'ermaVend  a  highly  at  all  hours  —  very  important  at  a  time  when  the 
Mspaper  distribution  number  of  newsstands  and  their  hours  of  opera¬ 
tion  are  being  reduced  by  high  labor  costs. 

Write  for  new  illustrated  booklet  for  details. 


NTERPRISE 

Association 


HELPS  BUILD  GREAT  LOCAL  NEWSPAPERS 


PHOTOGRAPHY 


Use  Of  Pictures 
Growing  in  Weeklies 


Bv  B«l>  ^  ariier 


Weekly  newspapers  are  stead¬ 
ily  increasing’  their  use  of  news 
pictures,  particularly  in  the 
areas  of  the  picture  story  or 
feature  pages.  Studying  over  a 
selection  of  weeklies  publi.she<l 
in  the  same  period,  it  becomes 
apparent  that  these  papers  try 
to  get  better  than  average  pho¬ 
tographers,  strive  to  develop  a 
story  fully  with  imaginative 
pictures  and  layouts  and  also 
emphasize  quality  of  reproduc¬ 
tion. 

One  of  the  best  examples  of  a 
weekly  which  stresses  g(KMl 
photojournalism  coverage  is  the 
Sayville  (N.  Y.)  Suffolk  County 
Xeu's,  a  letterpress  operation 
which  takes  such  care  in  its  re¬ 
production  of  pictures  that  it 
looks  as  though  it  is  photo  offset. 

Practically  all  of  the  paper’s 
photo  work  is  done  by  Carl 
Rozycki,  who  is  technically  a 
free-lancer  but  virtually  a  staff 
photographer  for  the  News.  A 
prolific  photographer,  Rozycki 
produces  everything  from  rou¬ 
tine  local  news  pictures  to  full 
page  feature  spreads  on  either 
hard  news  or  essay  type  mater¬ 
ial.  He  also  provides  the  photo 
for  a  weekly  feature  called 
“Home  Town  Reflections,”  w'hich 
can  be  anything  from  a  portrait 
of  a  local  citizen  to  a  study  of 
shadows  cast  on  snow  by  a 
wooden  fence. 


New  Kngland;  a  full  page  of 
eiglit  pictures  of  storm  damage 
on  an  inside  page  and  a  second, 
front  page  four-column  cut 
showing  an  abandoned  farm¬ 
house  due  for  reconstruction. 

.\11  of  these  pictures  l{M)k  as 
though  they  could  be  hung  in  a 
gallery  ami  apparently  great 
care  was  taken  in  rei)roducing 
them.  This  mixture  of  pictorial- 
ism  and  photojournalism  cover¬ 
age  by  Rozycki  is  use<l  effectively 
week  after  week  by  the  News, 
which  goes  in  hea\ily  for  large, 
single  photos  and  full  picture 
page  layouts. 

The  same  is  true  of  the 
Arlinifton  Heights  (Ill.)  Herald. 
The  March  8  issue  carries  a 
three-column  front  page  cut 
showing  Jayne  Mansfield  and 
Mickey  Hargitay  1)eing  mobl)e<l 
when  they  attended  the  opening 
of  the  Customers  Mart  of  Amer¬ 
ica,  locate<l  across  the  .street 
from  the  Arlington  race  track. 
On  an  inside  page  there  is  a 
layout  of  fiv'e  photos  concen¬ 
trated  on  closeups  of  the  mob  as 
they  strained  to  get  near  Jayne. 


at  21  has  already  won  several 
awards  for  excellence  in  photo¬ 
journalism.  Cameron  started  out 
as  a  staff  photographer  for  Pad- 
dock,  worked  his  way  up  to  chief 
photographer  very  quickly  and 
in  the  process  gaimnl  a  reputa¬ 
tion  as  one  of  the  outstanding 
photojournalists  in  the  suburban 
field. 

.Much  of  the  work  done  for 
the  Padd(M‘k  papers  these  days 
comes  from  Don  Vickery  and 
Dale  Lahl,  who  turn  out  a  lot 
of  f«‘ature  page  material. 


'N€>  C.redils 


Photo  Pafses 


Varied  ^  ork 


In  the  March  8  issue  of  the 
News,  for  example,  Rozycki’s 
material  shaped  up  as  follows: 
A  three-column  portrait  of  a 
local  citizen  for  “Reflections;” 
a  four-column  front  page  cut 
showing  damage  from  the  storm 
which  recently  hit  the  Middle 
Atlantic  states  from  Virginia  to 


In  the  same  issue  of  the 
Herald  there  are  two  other  full 
page  picture  stories  as  well  as 
a  numl)er  of  single  news  shots 
scattered  throughout  the  paper. 
One  of  the  feature  layouts  was 
a  10-picture  spread  on  a  state 
wrestling  championship;  the 
other  was  a  nine-picture  layout 
on  a  group  of  grade  school  stu¬ 
dents  who  had  been  assigne<l  to 
build  models  of  their  own  design 
for  a  “dream”  home. 

The  14  papers  in  this  Paddock 
group  are  fed  by  a  growing  staff 
of  Paddock  photographers, 
headetl  by  Larry  Cameron,  who 


.\nother  picture  conscious 
w»‘ekly  is  the  Franklin  (N.  C.) 
Press  and  Highlands  Maconian. 
The  March  8  issue  is  crammiHl 
with  photos  l>eginning  with  the 
front  page  which  features  a 
strip  of  five  two-column  photos, 
one  under  the  other,  showing  an 
unsuccessful  tt*enagers’  rocket 
launching.  There  are  three  other 
photos  on  the  front  page,  illus¬ 
trating  different  news  items,  all 
staff  produced. 

Turning  to  page  four  there  is 
a  seven-picture  layout  on  a  grade 
school  crafts  project  and  on  i)age 
eight  there  is  a  six  picture 
spread  on  a  local  high  school 
l)asketball  game. 

There  are  other  individual 
shots  scatterwl  around  the  paper. 
Despite  the  fact,  however,  that 
just  alx)ut  ev’ery  photo  is  staff 
produced,  there  are  no  credit 
lines  anywhere.  Each  picture 
simply  says  “Staff  Photo.”  The 
lack  of  credit  line  is  unusual  for 
a  publication  which  goes  in  so 
heavily  for  picture  coverage. 


Ailnrtistr  ami  the  Ao  irst 
(N.  Y.)  Pee,  and  they  m  .Ke  a 
variwl  use  of  pictures,  shi  tiiiK 
back  and  forth  twtween  i  .  tor- 
ialism  and  photojoumali'-!-.'. 

Some  of  the  we«*klies  w»*  tke<l 
at  are  offset  and  this  ini’  ;  an 
adde<l  strain  on  them  iioto- 
graphically  because  whauwer 
the  (piality  of  a  negative  it 
will  show  up  exactly  ii  the 
paper.  \  frame  which  was  p.iorly 
exiK»sed,  or  which  has  t»io  light 
or  too  dark  areas  in  an  nthcr. 
wise  g(K)d  picture,  will  show  up 
very  badly  in  an  offset  paper. 
.Mo.st  of  the  offset  weeklies  are 
spotty  in  the  (piality  of  material 
published,  ranging  from  very 
IHKir  to  excellent  depending  on 
how  the  negative  frame  was 
(!xposed. 

But  in  general,  at  the  same 
time  weeklies  are  expanding 
greatly  the  amount  of  photo 
coverage  they  provide  to  readers, 
they  are  also  seeking  quality  in 
terms  of  talented  photographers 
and  in  production  techniques. 


r 


Guild  Wape  Goal 
Gonfereiioe  Calletl 


IX  cekciid  Fealure 


% 

\ 


The  Mt.  Kisco  (N.  Y.)  Patent 
Trader,  makes  excellent  use  of  a 
weekend  photo  feature  w'hich 
occupies  a  full  page  of  the  paper 
every  Sunday.  The  features  are 
turned  out  either  by  Philip  A. 
Litchfield  or  Dave  Meyer,  lioth 
Patent  Trader  staff  photogra¬ 
phers. 

In  recent  weeks,  this  feature 
page  was  turned  over  to  the 
following  subjects:  a  hearing  on 
a  proposed  new  route  to  run 
through  Mt.  Kisco;  the  opening 
of  an  art  gallery  at  Katonah ;  a 
teenage  canteen;  a  horse  .show, 
and  a  Republican  dinner  which 
was  well  attend(*d  by  residents 
in  the  Patent  Trader’s  area  of 


Washington 

The  American  Newspaper 
Guild  has  called  a  conference 
on  wages  at  the  Hamilton  Hotel 
here  .4pril  29-May  1.  The  last 
such  gathering,  in  1946,  .set  the 
guild’s  sights  on  a  $100  top 
minimum  for  reporters. 

Reviewing  the  results  of  the 
1946  conference  on  wage  goals, 
the  Guild  officers  this  week 
called  attention  to  first-round 
jiay  increases  in  1946  ranging 
from  $12.46  to  $35  a  week  in 
newly  negotiated  contracts  with 
48  newspapers.  Six  of  those  on 
the  list  have  gone  out  of  busi¬ 
ness  or  been  merged  with  other 
papera. 


f  ■" 


SUN 


Morning  •  Evening  •  Sundoy 


coverage. 

These  pages  are  character¬ 
ized  by'  a  wide  variety  of  cut 
sizes,  an  imaginative  use  of 
white  space  and  a  reliance  on 
pictures  and  captions  to  tell  the 
story.  Only  one  out  of  five  jiic- 
ture  pages  has  an  accompanying 
word  story  and  it  runs  to  eight 
short  paragraphs. 

There  are  other  jiapers,  such 
as  the  Warrenshnrg  (N.  Y.) 
News,  the  New  Canaan  (Conn.) 


PIX  ON  TAPE— Blanton  KimbeT. 
research  manager  for  Associated 
Press,  explains  the  operation  of  a 
Muirhead  photo-electric  machine 
which  records  pictures  in  sound 
code  on  magnetic  tape.  Some  40 
to  50  pictures  are  handled  daily 
in  relay  transmissions  rather  than 
using  prints  which  suffer  loss  of 
quality  in  reprocessing.  UPl  also  is 
working  with  Muirhead  on  a  tape 
recorder  for  overseas  picture  trafRc. 
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Kate  Cameron 
lMl-1.706  l«(Urt 


World’s 

busiest 


wastebaskets 


They  belong  to  New  York  News 
columnists  and  reviewers.  What  goes 
into  them  is  not  only  letters  from 
readers,  but  “immediate"  releases 
and  glossy  photographs,  from  the 
entertainment  industries,  assorted 
entrepreneurs  and  press  agents  who 
crave  a  kind  word  for  their  current 
product  or  promotion. 

Space  limitations  permit  the  use  of 
little  of  this  gratuitous  intelligence, 
but  the  publicity  boys  and  girls  will 
trade  a  bundle  of  newspaper  clips 
for  four  lines  in  The  News  any  time. 

Kate  Cameron,  News  movies 
reviewer,  assumes  no  expertise  in 
cinematic  art.  She  merely  tries  to 
tell  readers  where  they  can  get  the 
best  value  for  their  time  and  money. 
She  rates  pictures  as  one-star  to 
four-star.  "The  difference  between 
two-and-a-half  stars  from  ‘Kate 
Cameron’  and  three  stars  means  as 


much  as  $30,000  a  week  at  box 
ottices  in  the  Time  Square  area” 
writes  Alan  Levy  in  Showbill  for 
December,  1961. 

John  Chapman,  the  News  play 
reviewer,  is  kind  to  actors  but  his 
readers  are  never  in  doubt  about 
what  he  thinks  of  a  play.  A  favorable 
notice  by  Chapman  often  offsets  a 
SOS  mention  by  other  critics  because 
Joh  n’s  is  seen  by  so  many  more  people. 

Bob  Sylvester  has  a  potpourri 
daily  of  gossips,  gags,  puns  and 
whimsey.  But  his  complimentary 
notice  can  salvage  an  off-Broadway 
production  or  make  some  obscure 
bistro  bloom  overnight. 

Dean  of  New  York’s  radio  and 
television  columnists,  Ben  Gross  is 
primarily  a  reporter.  Sometimes  his 
positive  opinions  draw  clouds  of 
dissidents.  But  when  he  praises  a 
program  it  gains  audience  and  rating. 


John  Rogers,  with  a  column  of 
pithy  paragraphs  on  stock  market  or 
business  trends,  draws  even  more  mail 
than  the  men  on  the  glamour  beats! 

These  well-filled  wastebaskets  are 
just  more  evidence  of  what  makes 
The  News  one  of  the  most  widely 
read  newspapers  published  in  these 
United  States— and  profitable  and 
potent  for  advertisers.  Its  nearly  two 
million  circulation  goes  to  half  the 
families  in  New  York  City,  and  to 
one-quarter  of  those  in  the  suburbs. 
It  reaches  more  and  better  prospects 
at  lower  cost.  And  its  more  efficient 
small  page,  and  forty  year  reading 
habit,  offers  the  highest  assurance 
of  getting  your  advertising  seen, 
read,  acted  on. 

If  you  need  help  in  metropolitan 
New  York,  look  to  The  News  for  it. 
Call  any  News  office  for  details. 


THE  a  NEWS,  New  York's  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America 

News  Building,  22U  East  42nd  St.,  New  York  17  .  .  .  Tribune  Tower,  Tribune  Square,  Chicago  II  . . .  630  Buhl  Building.  Detroit  26 
1405  Locust  St..  Philadelphia  2  .  .  .  3460  Wilshire  Boulevard,  Los  Angeles  5  .  .  .  407  Lincoln  Road.  Miami  Beach  39 
155  Montgomery  St..  San  Francisco  4 ...  3  &  5  Warwick  House  St..  London,  S.  W.  1. 


THE  MOST  ENTHUSIASTICALLY  WELCOMED  NEWpL 


E  I  DU  Pont  oc  Nemours  &  Company 


Wilmington  98  Delaware 


D*ceab«r  29>  1961 


Mr.  Henry  J.  Teylor 
230  Park  Avenue 
Nee  York,  Nee  York 


Dear  Harry: 


Again  I  must  write  and  tell  you  that  you  had 
a  magniricent  piece  today  on  the  blindness  of  the 
Intellectuals  to  the  Soviets.  Things  such  as  those 
you  covered  In  your  place  need  to  be  brought  out. 


It  Is  a  great  thing  to  have  you  back  on  the 
American  scene  again  commenting  In  your  terse,  ef¬ 
fective  style.  Thinking  Is  bound  to  be  the  clearer 
because  of  It.  You've  done  a  wonderful  job  with 
the  column  this  year,  and  I  wish  you  a  very  happy 
and  even  more  effective  year  ahead. 


:>incereiy , 


Harold  Brayman 
Director 


Th<Y  PitlNlmir^h 


PllleburHh  30.  Pa. 


January  29,  1962 


Mr.  Laurence  Rutman 

Vice  President  and  General  Manager 

United  Feature  Syndicate,  Inc. 

220  E.  42nd  Street 
New  York  17,  N  Y. 


Dear  Larry: 


In  my  opinion,  the  Henry  Taylor  column  is  the  best 
acquisition  to  the  editorial  page  of  The  Press  in  a  long  while. 
In  fact,  several  times  it  has  been  used  on  page  one. 


One  of  the  nicest  things  I  have  heard  said  of  the 
column  is,  "it's  believable  and  easy  to  read.  "  A  recent 

letter  to  the  editor  had  this  to  say:  " . and  here  is  a  man 

who  obviously  knows  what  he's  talking  about.  "  Coming  from 
subscribers,  these  are  compliments  of  the  highest  order. 


In  the  past  two  weeks  I  have  had  personal  letters 
from  a  bank  president,  a  housewife,  the  recently  retired 
board  chairman  of  a  large  electrical  company,  the  president, 
of  an  independent  steel  company  and  a  member  of  the  governor's 
cabinet,  to  mention  only  a  few. 


I  thought  you'd  like  to  know. 


The  column  with  which  this  noted  economist, 
author,  newspaper  correspondent  and  former 
network  radio  commentator  resumed  his  journal¬ 
istic  career  last  June,  after  four  years  as  U.  S. 
Ambassador  to  Switzerland,  has  occasioned  an 
unusually  spontaneous  and  continuing  flood  of 
overwhelmingly  approving  comments  from  read¬ 
ers  and  editors  in  all  parts  of  the  country. 


Although  still  less  than  ten  mo 
by  Henry  J.  Taylor  is  now  app 


Albany  Knickerbocker  News 
Albuquerque  Tribune 
Alexandria  Town  Talk 
Allentown  Call-Chronicle 
Ansonia  Sentinel 
Augusta  Kennebec  Journal 
Battle  Creek  Enquirer  &  News 
Birmingham  Post-Herald 
Bluefield  Daily  Telegraph 
Brockton  Enterprise  &  Times 
Charleston  Post 
Chicago's  American 
Chico  Enterprise 
Cincinnati  Post  &  Times  Star 
Cleveland  Press  &  News 
Columbia  Record 
Columbus  Citizen-Journal 
Dallas  Times  Herald 
Denver  Rocky  Mountain  News 


Detroit  News 
Dothan  Eagle 
El  Paso  Herald  Post 
Evansville  Press 
Fort  Dodge  Messenger 
Chronicle 
Fort  Worth  Press 
Geneva  Daily  Times 
Harttord  Times 
Hayward  Review 
Houston  Press 
Huron  Daily  Plainsma* 
Indianapolis  Times 
Kansas  City  Star 
Knoxville  News  Sentine 
Lawrence  Eagle-Tribum 
Lawton  Constitution 
Los  Angeles  Timas 
Lynchburg  Daily  Advanci 


BECAUSE  NEW  ORDERS  ARE  COMINI 
OR  WIRE  FOR  AVAILABILITY  IN  YOt 


W.  W.  Foreter 
Editor 


EAL 


W  pLUMN 


IN  YEARS! 


HENRY  J.  TAYLOR 

ON 

NATIONAL  AND 
WORLD  AFFAIRS 


Because  he  writes  from  a  broad  background  of 
knowledge  and  personal  experience,  his  forthright  and 
challenging  comments  stimulate  the  thinking  of  all 
readers.  Editorial  writers  frequently  call  attention  to 
his  columns,  and  on  several  occasions  editors  have 
given  front-page  display  to  an  individual  Taylor  col¬ 
umn.  For  a  very  sizable  percentage  of  today's  readers, 
he  is  saying  "things  that  need  to  be  said." 


Rocky  Mountain  Nowh 


Mr.  Henry  J.  Teylor 

United  Peeture  Syndicate,  Inc. 

220  Beat  42nd  Street . 

Hew  York  17,  H.Y. 

Dear  Harry: 

I  cannot  tell  you  adequately  how  euch  I  adalre 
your  columns.  Every  one  of  them  haa  bean  ao  well 
thought  out  and  wall  docxiaentad  that  wo  have  pub* 
llshed  them  complete  without  cutting.  And  we  uae 
every  one,  of  course. 

The  response  from  our  readers  has  been  greater 
than  that  of  any  feature  that  wo  have  had  In  many 
years. 


With  warmoat  personal  wlahes. 


Sincerely, 


fen  mowd,  the  fhree-fimes-a-week  column 
3w  appe  regularly  in  the  following  papers: 


The  CiirmcH  up  .iBeiie  CHmiwT  up  LATTam-lMV  Saints 


Salt  Lamb  C.itv.  Utah 


Lynn  Item 

Mansfield  Newt-Journal 
Memphis  Press-Scimitar 
Miami  Herald 
Nashua  Teleqraph 
Nashville  Banner 
Newport  Newt  Press 
New  York  World-Telegram 
and  Sun 

Niagara  Falls  Gazette 
Norristown  Times-Herald 
Ogden  Standard-Examiner 
Pasco  Tri-City  Herald 
Pittsburgh  Press 
Pompano  Beach  Sun-Sentinel 
Portland  Oregonian 
Portsmouth  Herald 
Richmond  Times-Dispatch 
Rochester  Post-Bulletin 


Rockford  Register-Republic 
Rock  Island  Argus 
Saginaw  News 
San  Francisco  News-Call 
Bulletin 

Scranton  Tribune 
Sharon  Herald 
Stratford  Newt 
Syracuse  Post-Standard 
Toledo  Times 
Troy  Times  Record 
Tulsa  World 
Washington  Daily  Newt 
Waterbury  American 
Wilmington  News-Journal 
Winchester  Evening  Star 
Woodbury  Daily  Times 
Yakima  Herald-Republic 
Youngstown  Vindicator 


)MINfO  STEADILY,  WE  SUGGEST  YOU  PHONE 
YOiEA  AND  CURRENT  SAMPLES  AT  ONCE! 


Henry  J.  Taylor 

New  York  World  Telegram 

12S  Barclay  St. 

New  York  City,  New  York 

Dear  Mr.  Taylor; 

I  aeeume  you  are  the  Henry  J.  Taylor  who  was  Ambassador 
to  Swltxerlaad.  Be  that  as  It  way,  1  want  you  to  know  how 
much  I  appreciated  reading  your  column  of  yesterday  In  the 
New  York  World  Telegram  which  1  picked  up  while  In  Mew  York 
City.  The  column  struck  a  responsive  cord  In  my  heart. 

I  wish  for  you  continued  success  as  you  call  to  the  at¬ 
tention  of  the  American  people  natters  of  vital  concern  re¬ 
garding  their  future  welfare. 

With  all  good  wishes. 


Exra  Taft  Benson 


;^URES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y 


FAIRCHILD 

news 

Jen  line  Charnizon  nicivds  into  the 
post  as  odilor  of  tlu‘  I’roinolioiis 
so.  lion  of  Sl'PEKM  ARKKT  NEW  S, 
wliii'li  was  vacated  by  J<diii  l.eaiiian 
when  he  hecaine  news  editor  of 
FOfyrW  EAK  NEWS.  Mr.  Cliarni/.on 
lias  been  on  tlie  news  staff  of 
SI  PERAIAKKET  NEW  S  since  1%7, 
most  recently  as  editor  of  tlie 
Perishables  section. 


On  Mar.  ,{().  HOME  El  RNISHINfiS 
DMl.Y's  coliiinnist.  Earl  Lifshey. 
will  leave  for  a  six-week  vacation- 
inixed-with-biisiness  tour  around  the 
world.  While  enjoyinjt  visits  to 
.lapan.  lion;:  Kon^.  Ran^kok.  Delhi, 
Istanbul,  \thens,  the  (ireek  Islands 
and  Paris,  he  will  call  on  factories 
and  retailers  for  material  for  his 
ilaily  column.  "If  You  Ask  Me.” 
Leading  figures  in  the  radio,  appli¬ 
ance  and  hou.-ewares  industry  will 
be  eue;,t  columnists  for  Ylr.  I.ifshey 
while  he  is  away. 

ELECTRONIC  NEWS  reporters 
from  Fairchild’s  out-of-town  bureaus 
will  be  in  New  York  next  week  to 
assist  the  paper’s  New  York  staff  in 
covering  the  International  (Conven¬ 
tion  of  the  Institute  of  Radio  Engi¬ 
neers  at  the  Coliseum  and  Waldorf 
Astoria,  Mar.  26-29.  Jim  O’f.'onnor 
will  be  on  hand  ,  from  Dayton.  Joel 
Olesky  from  W'a.shington  and  Joe 
McLean  from  Philadelphia.  For  the 
fastest  possible  transmission  of 
news  from  the  convention  floor, 
ELECTRONIC  NEWS  again  will 
have  a  press  room  at  the  Coliseum. 

DAILY  NP:WS  record  editor, 
.''tephen  S.  Marks,  heads  .Siutli  on 
Mar.  2.'>.  to  visit  textile  companies 
in  the  Cn-ensboro  and  (Charlotte, 
N.  (C.,  area.  From  there  he  will  go 
on  to  Palm  Reach,  where  he  will 
join  the  paper’s  textile  editor,  Her¬ 
man  Sliaps,  and  Al  Pigini  of  the 
editorial  staff,  in  covering  the  .Amer¬ 
ican  (Cotton  Manufacturers  Institute 
convention.  Mar.  29-30. 


Recent  additions  to  the  news  staffs 
of  Fairchild  news  bureaus  are: 
Frank  W.  Leejaks  in  Cleveland  (he 
was  formerly  with  the  (Cleveland 
News)  ;  William  .-A.  Fay  in  Phila¬ 
delphia;  Ian  Mac.Auley  in  London. 
Mrs.  Cecilia  Kline  has  Iteen  added 
to  the  corre.spondent  list  to  cover 
for  DRUG  NEWS  WEEKLY  and 
SUPERMARKET  NEWS  in  Phoe¬ 
nix. 


WOMEN’S  WEAR  DAILY’s  cover¬ 
age  of  Mrs.  John  F.  Kennedy’s  tour 
through  India  was  handled  by  Fair¬ 
child’s  Calcutta  correspondent,  Mrs. 
Kutti  Rainaniah,  who  traveled  with 
Mrs.  Kennedy’s  party  in  that 
country. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Pubf/sh«rs  of 

Daily  N«ws  Record.  Women's  Wear  Dally, 
Home  Furnishings  Daily,  Footwear  Newt, 
Supermarket  News,  Drug  Newt  Weekly, 
Men's  Wear,  Electronic  News,  Books, 
Metalworking  News,  Directories. 
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Noh  York  Giiild'H 
.VnuriiH  in  Joiirnuli»«iii 

The  19(52  Page  One  Awards 
in  Joiimalisni  of  tin*  Newspaper 
Guild  of  New  York  were 
announced  this  week.  The  w'in- 
ner.s  will  Ite  presented  with  a 
foot-high  bronze  Page  “I”  at 
the  Guild’s  Page  One  Rail,  in 
the  Hotel  Astor,  April  27. 

The  Awards  in  newspaper 
categories  are: 

Reporting  (Local) — Leonard 
Ruder,  Tiwrn;  school  .scandals. 

Reporting  (National)  —  Mur¬ 
ray  Keinjtton,  Post,  Freedom 
Rider.s. 

Reporting  (  Foreign )  — D a  v  i  d 
Halberstam,  T’fnic.s,  the  (Congo. 

Feature — William  G.  Wing, 
Herald  Tribune,  “Fishing 
Roats”. 

Crusading  —  the  \ews; 
“Nursing  Homes,”  by  Kitty 
Hanson. 

Cartoon — Rube  Goldberg, 
.hmmal-Ameriean ;  “Rias.” 

News  photo — Ossie  LaVine.ss, 
\ews;  “Assassin.” 

Feature  photo — Harry  Hirscli, 
Mirror;  “AVots  Up  Doc?” 

Sports  photo — Rol)ert  VV'alker, 
Timett;  “The  Long  and  Short  of 
It.” 

• 

‘‘Dapper  Daii"  .\Iaii 

Akron 

Loren  Tibhals,  e.xecutive 
sports  editor  of  the  Beacon 
Journal,  was  “Dapper  Dan  Man 
of  the  Year”  at  the  Akron  Dap¬ 
per  Dan  (Club’s  annual  dinner. 
Mr.  Tibhals  was  general  chair¬ 
man  of  the  19(50  Professional 
Golf  Association  championship 
touiTiament  at  the  Firestone 
Country  Club  and  launched  the 
American  Golf  Classic  for 
Akron  in  1961. 

• 

MeGahan  Retiring 

Philadelphia 
Paul  J.  MeGahan  will  retire 
on  April  6  after  50  years  on  the 
Philadelphia  Inquirer,  the  last 
42  in  the  Washington  Rureau. 
In  recognition  of  his  service,  Mr. 
MeGahan  was  given  a  luncheon 
by  Walter  H.  Annenberg,  editor 
and  publisher  of  the  Inquirer. 
Members  of  the  National  Press 
Club  will  honor  him  April  6. 
• 

Stuart  Halpine — formerly 
with  Waterhury  (Conn.)  Repub¬ 
lican — to  publicist  with  the 
Connecticut  Development  Com¬ 
mission. 

♦  *  ♦ 

Gary  Palm,  University  of 
Minnesota  journalism  student — 
to  reporter,  St.  Paid  (Minn.) 
Pioneer  Press. 

*  *  * 

Lawrence  L.  Neumann, 
comptroller,  O  m  aha  (Neb.) 
World-Herald  and  an  employe 
since  1942 — retired. 


personal 
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MOSCOW  STAFF  of  fhe  Associated  Press  poses  for  a  picture  In  the 
back  yard  of  the  apartment  house  where  the  bureau  is  located — Apt.  36, 
13  Ulltsa  Narodnaya.  From  left  to  right:  Nikolai  Samoilov,  chauffeur; 
Bill  Kraft  and  Emilia  Taubkina,  translators;  Preston  Grover,  chief  of 
bureau;  George  Syvertsen,  reporter;  Tamara  Devyatkina,  translator,  and 
Reinhold  Ensz,  reporter. 


Dick  Hudson,  Charleston 
(W.  Va.)  Daily  .Mail  —  cU*cted 
president  of  Southern  Confer¬ 
ence  Sports  Writers  Association, 
succeeding  Charles  K,\rmosky, 
.\ewport  S'ews  (Va.)  , Daily 

Press. 

*  ♦  ♦ 

Davk  McCuen,  photographer 

—  to  jiicture  desk  of  the  Phila¬ 
delphia  (Pa.)  Daily  News,  re¬ 
placing  Frank  Wunikuil  —  to 
rewrite. 

*  *  * 

F(«d  Rothwell,  formerly  on 
the  scholastic  sports  staff  of  the 
Philadelphia  (Pa.)  Daily  Neivs 

—  to  the  weekly  Jenkintown 
(Pa.)  Tiuu's  Chronicle  as  man¬ 
aging  editor,  .succeeding  Joseph 
McMAlKtN  —  to  the  Philadel¬ 
phia  Bulletin  .staff. 

*  *  * 

Glen.n  Kirchoff  —  from  re¬ 
write,  Philadelphia  Daily  News, 
to  the  Miami  (Fla.)  Herald 
.staff. 

*  :<( 

Larry  Collins,  former  To¬ 
ronto  Star  city  hall  reporter  — 
now  with  the  Ottawa  Citizen. 

«  *  * 

Edson  W.  Page,  formerly 
creative  director  of  the  Gary 
(Ind.)  Post-Tribune — now  with 
Hoskinson-Rohloff  &  Associates, 
as  head  of  cojiy  services. 

*  *  * 

Randall  E.  May — from  New 
York  office  on  financial  accounts 
to  supervisor  of  financial  adver¬ 
tising  for  the  Chicayo  Daily 
News  and  Sun-Times.  He  suc¬ 
ceeds  Jerome  Hayes — to  Albert 
Frank-Guenther  Law  Inc., 
advertising  agency. 


Feature  by  Gu-Ed 
Wins  Hearst  Award 

Reverly  Hills,  Calif. 

A  report  on  a  hurricane’s  dev¬ 
astation  won  first  place  honors 
in  the  feature  writing  competi¬ 
tion  of  the  William  Randolph 
Hearst  Foundation  journalism 
awards  comj)etition  for  ('arolyn 
A.  Dart. 

The  feature  appeared  in  the 
Sunday  magazine  section  of  the 
Jacksonville  (Fla.)  Times- 
IJnion,  for  which  Miss  Dart  is  a 
jiart-time  .staffer.  She  is  a  Uni¬ 
versity  of  Florida  senior. 

Other  fellowship  awards  went 
to  Fred  Zimmerman,  Kansas; 
Judy  Harrington,  Nebraska; 
Peter  Ness,  North  California, 
and  Sam  A.  Angeloff,  Washing¬ 
ton. 

The  five  highest  scoring  uni¬ 
versities  in  the  feature  competi¬ 
tion  were  Kansas,  Florida, 
Washington  and  North  Carolina. 
There  were  68  finalists. 

• 

Book  Burning  Story 
WiiiH  McQuade  Prize 

San  Francisco 

Francis  K.  Hamilton,  educa¬ 
tion  writer,  San  Francisco  News- 
Call  Bulletin,  received  the  $500 
Fhlward  V.  McQuade  award  here 
for  his  exposure  of  the  burning 
of  school  liooks  in  California. 

Jane  Eshleman  Conant,  also 
of  the  N-CB,  won  runner-up 
laurels.  Aaron  Epstein,  Sacra¬ 
mento  Bee,  was  third  in  the 
annual  Northern  California  com¬ 
petitions  sponsored  by  the  Asso¬ 
ciation  of  Catholic  Newsmen. 
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Ci.iFF’ORi)  Grass,  city  hall  and 
political  reiwrtcr  for  the  Muri- 
ittii  (Ohio)  Dniln  Tinier  — 
rctiii'd  after  ii4  years  as  a  news 
writer. 

*  *  * 

I»oi'<;i.As  (tRirr — to  the  Kla- 
iinilh  h'lilln  (Ore.)  Herald  and 
S<  its  reporter  replacinjr  Guy 
\V.  Kiinner,  resiRntni. 

*  «  * 

I'ka.nk  Jknkins.  Klamath 
Kalin  (Ore.)  Herald  and  .Vew.s- 
celehratinp  his  oOth  years  as 
editor  of  an  Oresron  daily  news- 
pa|>er  with  a  trip  to  Honsrkonj? 
and  .lapan  with  .Mrs.  Jenkins. 

*  *  * 

William  R.  Si* bar.  Fort 
Mjiern  .\<  wn-l*resn  —  elected 
liresident  of  the  Florida  Society 
of  Kditors,  succeeding  Jambs 
Rella.my,  Miami  Herald. 

*  *  « 

Victor  B.  Fryer,  reporter, 
Salem  (Ore.)  Capital  Journal — 
to  information  representative, 
Oregon  Highway  Department, 
Ray  Inohye,  sports  writer — to 
general  assignment.  James 
t’liOSE — to  s|K)rts  writer. 

*  *  « 

Larry  Simon — from  state 
news  staff,  Hartford  (Conn.) 
Coil  rant,  to  news  .staff,  WTIC- 
.4.M-F.M-TV,  Hartford. 

«  *  * 

Harold  Street,  farm  editor, 
Hartford  (Conn.)  Courant — to 
Chicago  public  relations  staff, 
Kraft  Foods  Company. 

«  *  « 

Howard  F.  Holcomb  — 
resignwl  as  wlitor  of  the  weekly 
Litchfield  (Conn.)  Enquirer  to 
join  the  sports  staff  of  the  Man¬ 
chester  (Conn.)  Eceninp  Herald. 
«  ♦  * 

Toby  Druin — to  the  Wichita 
Falls  (Tex.)  Record  News  as 
assistant  city  editor  after  being 
on  the  Borger  News-Herald  for 
2*2  years. 

*  *  * 

John  Petterson — from  Army 
service  to  reporter,  Topeka 
(Kans.)  Capital-Journal. 

«  «  * 

Robert  L.  Debo — from  UPI, 
Jeffer.son  City,  to  Missouri  Oil 
Council  as  public  affairs  secre¬ 
tary. 

♦  ♦  ♦ 

Papl  Evenstad,  assistant 
managing  editor  of  Chicago’s 
American  and  a  member  of  its 
staff  since  1938 — retired  after 
10  years  in  newspaper  work.  He 
i>egan  on  the  Duluth  (Minn.) 
News-Tribune  and  later  was  city 
editor  of  the  Great  Falls 
(Mont.)  Leader  and  Shreveport 
(  La.)  Times,  and  managing  edi¬ 
tor  of  the  Toledo  (Ohio)  Bee. 
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Now  Dppiity  Slipriff 

I)oyiJ'»town,  Pa. 

A.  Rus.sell  Tliompson,  dean  of 
Bucks  County*  newsmen,  retired 
after  41  years  as  a  reportt-r  on 
the  Doglestoien  Dailg  Intelli- 
griicrr. 

Russ,  who  spent  most  of  his 
time  as  court  reiMirter,  has  lK*en 
aiiiiointiKl  a  Bucks  County*  dep¬ 
uty*  sheritf. 

John  McLaughlin  resigne<l 
from  the  Trenton  (N.  .1.)  Tren- 
tonian  to  re|)lace  Mr.  Thomp.son. 

The  Daily*  Intelligencer  has 
name<l  Jim  Fitzsimmons  as  city* 
wlitor  to  replace  Leon  Schien- 
feld,  who  went  to  the  Camden 
(N.  J.)  Courier  Post  as  desk 
assistant. 

Mr.  Fitzsimmons  was  wlitorial 
and  sports  clerk  at  the  Phila¬ 
delphia  Inquirer. 

Jim  Knight,  former  desk  as¬ 
sistant  of  the  Intelligencer,  also 
moved  to  the  Courier  Post  as  re- 
writeman. 

• 

Joseph  M.  Ressa,  formerly* 
director  of  advertising,  Berkley 
(\V.  Va.)  Post-Herald  for  six 
y*ears — to  ad  director,  Tallahas¬ 
see  (Fla.)  Democrat. 

«  *  « 

Lee  Qharnstrom,  reixirter  for 
City*  News  of  Chicago — to  joined 
the  editorial  staff  of  the 
Evergreen  Dispatch,  suburban 
weekly  in  Evergreen  Park,  Ill. 

*  «  « 

Raymond  W.  Rancohrt — 
returned  to  city  staff  of  New 
London  (Conn.)  Day  after  four 
months  with  the  Norwich 
(Conn.)  Bulletin. 

♦  *  ♦ 

Ray.mond  R.  Becker,  former 
Chicago  reporter — named  direc¬ 
tor  of  promotions  for  the  1962 
Chicago  International  Trade 
Fair. 

*  *  * 

Walford  Reex'ES  —  from  the 
.Worth  Bay  (Ont.)  Nugget  to  the 
Ottawa  Citizen  staff. 

*  *  * 

David  Baird  —  from  York¬ 
shire,  England,  to  the  staff  of 
the  Ottawa  Citizen. 

*  *  * 

William  F.  Holland  —  ap- 
|)ointed  financial  editor  of  the 
Worcester  (Mass.)  Evening  Ga¬ 
zette.  He  has  been  on  the  staff 
since  1922. 

*  *  * 

Don  Beatty,  assistant  man¬ 
aging  etlitor,  Cincinnati  (Ohio) 
Enquirer — to  acting  business 
editor.  Hal  Metzgar  Jr.,  former 
Enquirer  city  editor  to  account 
executive,  Westheimer  Company, 
stock  brokers. 
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A  DAY  OF  GIFTS — Paul  W.  Harvey,  standing,  opens  presents  from 
fellow  workers  in  the  newsroom  of  the  Tacoma  (Wash.)  News  Tribune 
on  his  50th  wedding  anniversary.  Mr.  Harvey,  news  editor  since  1923, 
has  worked  in  Tacoma  since  1917.  He  is  a  1910  graduate  of  the  Uni¬ 
versity  of  Kansas. 


RoBjaiT  Louks  —  from  cojiy 
lioy  at  the  Ottawa  Citizen  to 
sjiorts  rejwrter. 

♦  ♦  ♦ 

Peter  Taylor  —  from  the  St. 
John  (N.  B.)  Telegraph  Jour¬ 
nal  to  the  staff  of  the  Ottawa 
Citizen. 

*  * 

Robert  Rfpert,  formerly  with 
the  Toronto  Telegram  —  now 
with  the  Ottawa  Citizen  on  gen¬ 
eral  assignment. 

*  «  * 

BtaiNiE  NtHAis,  who  ro.se  from 
copy  l)oy  to  assistant  city  editor 
at  the  Ottawa  Citizen,  has  left 
for  a  desk  position  on  the  Ham¬ 
ilton  (Ont.)  Spectator.  Ken 
Strachan  —  from  night  city 
editor  to  assistant  city  editor. 
Robert  Gardiner  —  night  city 
editor  with  Phillip  Cooper  as 
night  wire  editor. 


('ollt*y-Sep-l  III  Clo»<iii^ 

Hagerstown,  .Md. 
Frank  Colley,  for  .38  years 
sports  editor  of  the  .Morning 
Herald,  is  .stepping  down  from 
his  iK)st  April  1  and  closing  his 
daily  column,  “The  Colley-Sec*- 
Um  of  S|K)rts.”  At  68,  he  plans 
part-time  tasks  jilus  trying 
again  at  some  of  the  many*  sports 
he’s  lieen  playing  and  siting 
alx)ut. 

• 

Likely  ('.luiiiiaiit? 

Washington 
Garnet  D.  Horner,  Washing¬ 
ton  Star,  had  a  personal  interest 
in  asking  President  Kennedy 
about  federal  flood  insurance  at 
a  recent  news  conference.  Mr. 
Homer’s  cottage  at  South  Beth¬ 
any,  Delaware,  was  swept  away 
in  the  storm  early  this  month. 


27.920 

“Stringers”  for 
SEW  SIMPLE 

....  Eunice  Former  has  quite  a  number  of  eipert  staffers  tor  her 
weehly  questien-and-answer  column,  SEW  SIMPLE.  They  are  the  women 
throughout  U.S.  and  Canada  who  send  her  sewing  tips  and  questions. 
The  best  item  each  weeh  is  published  in  the  column  and  wins  a  Tailor 
Trix  pressing  board. 

This  is  a  real  PLUS  feature  ot  the  tops  in  sewing  columns. 

Moy  we  send  iomptes? 


The  Register  and  Tribune  Syndicate 
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LI/»»yd  C.  Raw,  a  news¬ 
paper  writer  and  executive  18 
years  with  the  Ltwiatowv 
(Mont.)  Dniltf  S’cws  and  its 
prwlecessors ;  March  11.  Since 
his  retirement  June  1,  he 

wrote  a  twice-weekly  column  for 
the  News  called  “The  Old 
Reporter.” 

♦  »  * 

Thomas  C.  Bowden,  71,  one 
of  the  founders  of  the  Madisori 
(Wis.)  Capital  Timen;  March  13. 
He  retireil  as  business  manas:er 
in  1!)4(). 

*  *  * 

George  A.  .McDonald,  <57, 
author  and  financial  writer  for 
the  New  York  World  Telepratu 
and  Sun;  March  1.1.  He  was  the 
author  of  more  than  300  detec¬ 
tive  and  short  stories. 

♦  ♦  ♦ 

.^RTHCR  Emery  Jr.,  41,  copy 
editor  of  the  JaekKonville  (Fla.) 
Florida  Tinies-Union ;  March  17. 

*  *  * 

Stei'hen  Charles  Kalagia.n, 
former  city  editor  of  the  Santa 
Monica  (Calif.)  Ereninp  Out¬ 
look;  March  17.  At  the  time  of 
his  death  he  was  a  field  deputy 
for  Los  Anpeles  County  Super¬ 
visor  Burton  W.  Chace. 

*  *  * 

.Mildred  Pal.mer  .Martin 
Di’NKERLEY,  59,  motion  picture 
critic  for  the  Philadelphia  (Pa.) 
Imiuirer  from  192<)  until  her 
retirement  in  January,  1901 ; 
March  14.  Mrs.  Dunkerley  was 
married  in  1927  to  Lipton 
.Martin,  drama  critic  of  the 
Inquirer  who  died  in  1954. 

«  «  * 

.\LBERT  Vail  Si  mis,  81, 
former  city  editor.  New  York 
Eveniny  Tele  pram,  and  more  re¬ 
cently  an  advertising  assistant 
in  New  York  State  Insurance 
Fund;  March  12. 

«  «  « 

Herman  Bassokf,  02,  con¬ 
troller,  Scranton  (Pa.)  Tribune 
and  Scrantonian;  March  12. 


Clem  Hallum  Dies; 

Editor  and  Sports  Fan 

Wilmington,  Del. 

Clement  Benner  Hallam,  in 
his  85  years  a  printer’s  devil, 
reporter,  city  editor,  managing 
eilitor  and  executive  editor,  died 
here  .March  10.  He  was  associ¬ 
ated  for  many  years  with  the 
Daily  Republican,  the  Morniny 
Ncwn,  the  Eveniny  .Journal,  the 
,Jou)~nal-E very  Eveniny  and  the 
News-Journal  Company. 

An  avid  sports  fan,  he  was 
vicepresident  of  Wilmington 
Park  Inc.,  home  of  the  Blue 
Rocks  and  Clippers;  was  a  chair¬ 
man  of  the  state  athletic  com¬ 
mission,  and  president  of  the 
Municipal  Golf  and  Tennis 
Association.  He  began  news- 
jiaper  work  after  graduating 
from  high  school.  On  the  desk 
he  was  a  stickler  for  accuracy, 
his  byword  in  the  newsroom 
being:  “Spell  those  names  accur¬ 
ately — .sometimes  that’s  all  a 
man’s  got,  his  own  name.” 

• 

John  .4.  Menaii^h; 
Retired  Editor 

Chicago 

John  .4.  Menaugh,  73,  a  Chi¬ 
cago  newspaperman  for  50 
years,  died  March  9  in  a  Tucson 
hospital.  He  was  an  associate 
editor  of  the  Chicayo  Tribune 
Sunday  Magazine  until  his  re¬ 
tirement  last  year.  He  began 
his  career  with  the  Chicayo  Ex¬ 
aminer  in  1912.  As  a  newspaper 
writer  he  specialized  in  Ameri¬ 
can  history,  military  affairs, 
firearms  and  science. 


.May  Bonfilti  Stanton 

Denver 

Mrs.  May  Bonfils  Stanton, 
daughter  of  Frederick  G.  Bon¬ 
fils,  co-founder  of  the  Denver 
Post,  died  March  12  in  St.  Luke’s 
Hosjiital.  She  is  survived  by  her 
husband  and  her  sister,  Miss 
Helen  Bonfils,  secretary-treas¬ 
urer  of  the  Post. 


John  Long, 
Founder  of 
NNW,  Dies 

Los  Angeuos 
John  B.  Long,  (57,  founder  of 
National  Newspaper  Week  and 
for  34  years  general  manager  of 
the  California  Newsjiaper  Pub¬ 
lishers  Association,  died  in  his 
sleep  at  his  San  Marino  home 
March  15. 

Just  one  month  earlier  he 
had  retired  officially  as  general 
manager.  Death  came  on  the 
heels  of  testimonial  dinners  and 
lunches  which  began  in  Coro¬ 
nado  and  continued  in  this  area. 
He  was  sch€*dule<l  to  make  the 
annual  John  B.  Long  award 
presentation  the  following  day 
at  a  Santa  Barbara  lunch  sj)on- 
sored  by  Gem‘ral  Telephone 
Company. 

He  was  recognized  as  the 
originator  of  National  Newspa¬ 
per  Week,  an  activity  he  jiro- 
posed  to  the  Newspaper  Asso¬ 
ciation  Managers.  For  this  move 
he  received  a  trojihy  from  the 
Founders  Society  of  America. 
Following  the  expansion  of  this 
observance  overseas  he  was 
labelled  “father  of  International 
Newspaper  Week”  by  officials  of 
the  Japanese  imblishers’  asso¬ 
ciation. 

His  activities  in  other  fields 
of  newspaper  endeavor  similar¬ 
ly  ranged  hir  beyond  the  bound¬ 
aries  of  the  state  association  to 
which  he  dedicated  his  lifetime 
«er\'ices.  There  were  but  151 
members  and  the  CNPA  had 
newly  gone  from  an  area  status 
as  the  Southern  California  Edi¬ 
torial  Association  when  Mr. 
Long  took  over  the  association 
reins. 

He  had  been  a  small  town 
publisher  and  had  worked  for 
the  Des  Moines  (la.)  Tribune 
and  the  Omaha  (Neb.)  Bee.  In 
World  War  I  he  served  over¬ 
seas. 

• 

Si.  Paul  Unit  Ups 
Scale  to  SI -4*7. .50 

St.  Paul,  .Minn. 
The  St.  Paul  unit  of  the  Twin 
Cities  Newspaper  Guild  has 
signed  a  two-year  contract  with 
Northwest  Publications,  Inc., 
publisher  of  the  Dis}iatch  and 
Pioneer  Press.  Raises  will  bring 
the  top  day  reporter  minimum 
to  $147.50  and  the  night  scale 
to  $159.10  next  Dec.  1.  In  addi¬ 
tion  the  company  will  add  three 
weeks  to  the  maximum  sever¬ 
ance  pay,  raising  the  total  to  35 
weeks,  and  $3  to  the  company’s 
share  of  hospitalization,  raising 
the  total  to  $6. 


IN  ENGLAND  — Neill  Mitchell, 
advertising  director  of  the  Atlan¬ 
tic  City  (N.J.)  Press,  arrive,  via 
BOAC  well  prepared  for  London 
fog  and  chills. 


HERE  FOR  IDEAS — Rohan  Rivett, 
the  Australian  who  becomes  ex¬ 
ecutive  director  of  the  Interna¬ 
tional  Press  Institute  at  Zurich  in 
May,  is  visiting  with  U.S.  editors 
to  get  ideas  for  I  PI  service  and 
development.  A  newspaperman 
since  1939,  he  was  editor-in-chief 
of  the  Adelaide  News  at  34.  In 
the  last  few  years  he  did  inter¬ 
views  on  television. 


IN  LUXURY— Mr.  and  Mrs.  J.  F. 
Wallace  took  a  winter  cruise  on 
the  Home  Line’s  MS  Italia  in  the 
Bahamas.  He  is  editor  of  the  week¬ 
ly  Windsor  Locks  (Conn.)  Journal. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  In  the  design  of 
newspaper  and  similar  type  plants 


Cftmden  Couher  PmI 
Philadelphia  Dally  Newi 
Paetaie  Herald  News 
W.  B.  Saunders 


Trenton  Timet 
Bristol  Daily  Courier 
New  Brunswlek  Home  News 
Paterson  Evenina  News 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7.  LOcust  3-9682 
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Gobel  mixes  with  the  farm  set 


From  October  to  March,  all  over  the 
U.  S.  and  Canada,  George  Gobel  has  been 
delighting  farm  audiences  gathered  at  the 
invitations  of  John  Deere  dealers. 

George  is  the  star  of  this  year’s  John 
Deere  Day  film  program.  In  most  farm 
communities  in  North  America,  this  an¬ 
nual  affair  is  almost  a  holiday. 

The  day  has  its  serious  side,  too,  when 
the  eagerly  curious  audience  is  .shown  the 
latest  in  farm  machinery  on  film.  This  is 
the  real  “meat”  of  the  program,  because 
it  may  easily  mean  new  ways  to  increase 


profits  in  the  business  of  raising  and  sell¬ 
ing  the  products  of  the  farm. 

This  year  again — for  the  26th  year — 
more  than  1,000,000  farm  people  have  at¬ 
tended  “John  Deere  Days.”  Entertainers, 
in  addition  to  Gobel,  who  have  starred  in 
John  Deere  Day  programs,  include  Walter 
Cronkite,  Buster  Keaton,  Kirby  Grant, 
Milbum  Stone,  Don  DeFore  and  others. 

It’s  another  way  Deere  &  Company,  as 
the  leading  farm  equipment  supplier  for 
the  North  American  market,  keeps  in 
close  touch  with  the  Nation’s  farmers. 


DEERE  &  COMPANY 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


i:i.ASSlFlEI)  CLIMC: 

8-Page  Section  Rides 
On  Auto  Dealer  Code 

Ky  Daniel  L.  Lionel 


eiai>sili('d  Afiverlisinf;  Direcliir, 

The*  Wasliinpton  State  Inde¬ 
pendent  Auto  Dealers  Associa¬ 
tion  not  only  ran  an  S-pape 
seK'tion  in  the  Svaitle  Times  but 
^ave  the  i)aper  a  bronze  plaque 
“for  its  cooperation  with  the 
association  durinn'  the  year.” 

Consist in>r  mainly  of  non- 
franchised  auto  dealers,  the 
association  did  a  unique  public 
r<-!ations  job  for  itself  in  instil- 
lin>t  public  confidence  in  their 
members  via  the  special  section. 

In  a  sipned  article,  the  execu¬ 
tive  secretary  of  the  association 
outlim*d  the  lepislation  desipnwl 
to  safeguard  the  public  in  the 
purchase  of  new  and  use<l  cars 
from  dealers  in  the  state. 
Throughout  the  .section  are  pic¬ 
tures  of  business  and  labor 
leaders  who  express  their  views 
alK)ut  the  adv’antages  of  pur¬ 
chasing  a  used  car. 

For  the  benefit  of  CAMs  who 
may  be  .seeking  a  code  of  ethics 
for  used  car  dealers,  here  is  the 
code  to  which  the  Washington 
dealers  subscribe: 

I.  We  will  employ  truth  and 
accuracy  in  advertising  and 
selling. 

II.  We  will  stand  by  any  guar¬ 
antee  given  with  the  sale  of  a 
useil  car. 

III.  We  will  furni.sh  every 
purchaser  an  approved  Bill  of 
Sale. 

IV.  We  will  guarantee  the 
title  of  every  car  sold  hy  this 
business  establishment. 

V.  We  will  not  sell  former 
taxicabs  without  advising  the 
purchaser  that  such  is  the  fact. 

VI.  We  will  comply  with 
National,  State  and  Local  rules 


,  \ew  York 

and  laws  i)rescrib«*<l  to  regulate 
the  uswl  car  busines.s. 

VII.  We  will  not  jjerform  any 
act  which  would  bring  disre¬ 
pute  to  the  used  car  industry. 

VIII.  We  will  ex|X)se  or  halt, 
wherever  found,  any  scheme 
designed  to  dweive  or  defraud 
the  use<l  car  buying  public  and 
will  aid  in  prosecuting  those 
guilty  of  such  acts. 

IX.  We  will  .strive  constantly 
to  improve  our  business  methods 
to  the  end  that  the  public  will  be 
better  s«!rv(id. 

X.  We  will  encourage  the 
American  system  of  free  enter- 
prist*. 

The  Seattle  Times  ran  a  series 
of  five  articles  last  May  scoring 
the  abuses  in  the  auto  industry. 

*  «  * 

M  \>T  Al)  THEMK 

Getting  into  the  spirit  of 
National  Want  Ad  Wt*ek,  March 
11-17,  Wallach’s  men’s  clothing 
store  chain,  featuretl  want  ads  in 
their  disjtlay  advertising  in  Man¬ 
hattan  newspapers.  The  copy: 

“.Most  people  think  of  an 
advertisement  as  something 
pretty  big  with  a  picture,  a 
headline  and  a  piece  of  copy.  But 
the  most  numerous  ads  of  all 
are  the  little  fellows,  at  the  back 
of  the  paper,  the  want  ads.  They 
represent  24%  of  all  newspaper 
advertising  and,  at  .some  time  or 
another,  everybody  reads  them. 
This  is  National  Want  Ad  Week 
and  we  would  like  to  partici¬ 
pate.” 

There  followwl  seven  classi¬ 
fied-style  ads  under  appropriate 
headings:  Lost  and  Found,  for 


example:  “Lost  a  button?  Stop 
in  and  we’ll  sew  it  on  for  you. 
No  charge.  Part  of  Wallach’s 
frit*ndly  serv’ice.” 

Under  the  heading  Personal, 
the  copy  read:  “Need  Money? 
Why  Iwther,  Open  an  account  at 
Wallachs  and  say  “Charge  It.” 
Phone,  write,  wire,  call  etc.” 

*  «  « 

.SENTIIVIKM  AI.  NOTH 

According  to  Jerry  P. 
.McLaughlin,  C.4.M,  Toledo 
Blade,  chairman  of  the  National 
Want  Ad  Week  promotion  pro¬ 
gram,  the  John  Wanamaker 
Department  Store,  which  re¬ 
ceived  the  ANCAM  National 
Want  .Ad  Week  Award,  gets  a 
bit  sentimental  on  the  subject 
of  classified. 

Soon  after  the  store  openc*d 
its  doors  in  ISfil,  in  Philadel¬ 
phia,  John  Wanamaker  took  $24 
out  of  a  single  day’s  receipts  of 
$24.67  and  invested  it  in  classi¬ 
fied  in  the  Philadelphia  Ledper. 
Richard  C.  Bond,  president  of 
John  Wanamaker,  accepted  the 
award  from  Phil  Crawford,  first 
vicepresident  of  ANCAM,  in 
Philadelphia. 

*  *  * 

HEADS  ass<m;iatio\ 

Bob  Ryder,  CAM  Everett 
(Wash.)  Daily  Herald,  has  been 
elected  president  of  the  Pacific 
Northwest  Classified  Advertising 
Managers  Association.  He  has 
l>een  with  the  Herald  for  four 
years. 

«  «  * 

PEK.S<)>AL  NOTES 

Charles  Hammond — from 
classified  to  retail  advertising 
staff,  Cincinnati  (Ohio)  En- 
qnirer. 

Eyes  on  the  Slums 

Atlanta 

The  staff  of  Miami  television 
■station  WCKT  will  be  wearing 
tho  Green  Eyeshade  Award  of 
Atlanta  chapter.  Sigma  Delta 
Chi,  for  two  documentaries  on 
.Miami  slums.  The  .station  was 
cited  for  its  courage  in  naming 
the  owners  and  officials  “in  the 
face  of  intimidation.”  Honorable 
mentions  went  to  Richard  Gor- 
rell,  Charlotte  (N.  C.)  News, 
and  to  Marshall  Doswell,  Rock 
Hill  (S.  C.)  Herald,  both  for 
stories  on  juvenile  problems. 

• 

Civil  War  Booklet 

Milwaukee 

A  102-page  booklet,  “Wiscon¬ 
sin  in  the  Civil  War,”  has  just 
been  published  by  the  Milwau¬ 
kee  Journal.  Written  by  Robert 
W.  Wells,  the  booklet  is  divided 
into  39  chapters  containing 
material  from  50  unpublished 
diaries  and  collections  of  letters 
by  Wisconsin  veterans. 


AD  PIONEER— Fred  Yost,  left,  of 
the  John  Wanamaker  store,  Phila¬ 
delphia,  accepts  National  Want 
Ad  Week  plaque  from  Phil  Craw¬ 
ford,  classified  advertisinq  manager 
of  the  Buffalo  (N.Y.)  Courier- 
Express.  Wanamaker  used  $24  of 
first  day's  receipts  of  $24.67  in 
1861  to  buy  classified  ads  in  a 
Philadelphia  newspaper. 

Everybody  Loves 
i  Poem,  Says  Parade 

Jt*ss  Gorkin,  editor  of  Parade, 
has  l)een  deluged  with  more  than 
100,000  poems  submitted  by 
readers  in  a  poetry  contest.  It 
Iregan  Jan.  14,  when  Parade  used 
a  tiny  spot  to  invite  readers  to 
submit  their  favorite  unpub¬ 
lished  original  poems.  The 
author  of  the  poem  judged  best, 
the  magazine  said,  would  get  a 
trip  to  Washington  to  meet  the 
nation’s  cultural  leaders. 

The  deadline  has  passed  but 
work  still  goes  on  around-the- 
clock  in  reading  and  sorting  the 
|)oems  so  that  the  winner  can  be 
announced  by  mid-April.  All 
poems  will  be  read  by  Parade’s 
Poetry  Committee.  Those  with 
the  most  merit  will  lie  sent  on  to 
Louis  Untermeyer,  jwetry  con- 
.sultant  to  the  Library  of  Con- 
gre.ss,  who  will  choose  the  final 
winner. 

• 

Civic  Poll  Taken 

Cadillac,  Mich. 
Using  a  half-page  ballot,  the 
Cadillac  Evening  News  invited 
readers  to  express  their  prefer¬ 
ences  on  a  long  list  of  suggested 
civic  improvements.  The  ballots 
could  be  returned  directly  to  the 
newspaper  office  or  by  giving 
them  to  carrier  boys. 

• 

C.4M  to  Florida 

Hagerstown,  Md. 
Charles  R.  (Pete)  Jessop, 
classified  advertising  manager 
of  the  Morning  Herald  and  the 
Daily  Mail  here  since  March 
1952,  resigned  to  accept  a  posi¬ 
tion  with  the  Orlando  (Fla.) 
Sentinel. 


EDITOR  ac  PUBLISHER  for  March  24,  1962 


38 


i:'  ■  ' iiiiiiiiiMiilliM^  EDITORIAL  W  ORKSHOP 


By  Roy  H.  Copperud 


Where  Bid  is  Bad 


Many  and  bitter  are  the  complaints  apainst  the  misuse,  3 
and  fancied  misuse,  of  bid.  Most  of  the  criticized  in-  ^ 
stances  occur  in  headlines,  but  as  is  the  way  in  journal-  3 
ism,  headlines  tend  to  seep  into  text,  where  there  is  3 
not  the  excuse  of  painfully  tight  space.  § 

The  acceptable  uses  of  hid  as  a  verb  are  in  the  senses  3 

of  command  or  direct  (bid  them  leave),  .say  (bid  fare-  g 

well),  or  offer  (hid  on  a  contract,  bid  two  no-trump).  B 

As  a  noun,  a  bid  is  an  offer  (the  low  hid),  an  attempt  1 

— generally  with  for — as  in  a  bid  for  election,  and,  3 

f  colloquially,  an  invitation  (a  hid  to  dinner).  S 

1  It  is  in  using  bid  in  the  .sense  of  attempt  that  offense  3 
1  is  oftenest  given:  “Navy  Flight  Bids  to  Save  Russian”;  e 

J  “Scientist  Predicts  Next  Bid  in  4  Weeks.”  g 

I  In  the  headline  about  the  Navy  flight,  the  exact  sense  S 
1  is  given  by  tries;  bid  in  the  sense  of  try  or  attempt  is,  3 

a  as  we  have  noted,  objectionable.  The  word  would  never  g 

1  l)e  used  this  way  in  text.  Headlines,  to  l»e  sure,  have  3 

1  their  exigencies,  and  Tries  counts  five  units  while  Bids  g 

1  counts  four,  according  to  one  standard  system.  I  will  8 

1  not  pretend  that  Tries  is  the  same  size  as  Bids  in  any  g 

H  size  or  font  of  type.  But  I  have  noticed  often  that  bids  3 

a  was  used  when  there  was  space  to  spare  for  tries  in  a  3 

I  flush-left  headline,  reflecting  the  headline  writer’s  de-  1 

=  votion  to  journalese  even  when  he  could  have  avoided  it.  3 

1  In  the  other  headline,  “Scientist  Predicts  Next  Try  g 

g  in  4  Weeks”  would  have  l)een  better,  though  Try  is  U 

1  slightly  longer  than  Bid.  Bid  as  a  noun  for  attempt  is  J 

g  ambiguous  without  for;  we  do  not  know  whether  the  3 

1  scientist  is  predicting  an  experimental  attempt  or  a  bid  3 

g  on  a  contract.  Here  too  the  idea  would  never  have  been  g 

1  expressed  this  way  in  text.  1 

g  The  gist  of  all  this:  Do  not  use  bid  for  try  or  attempt  g 
S  as  either  noun  or  verb,  unless  you  are  willing  to  risk  g 

g  ambiguity  and  criticism.  If  try  or  tries  will  not  fit,  recast.  3 


Wayward  Words  | 

Burglary  means  breaking  and  entering.  Writers  should  1 
distinguish  between  it  and  robbery,  taking  away  by  force  J 
^  or  threat;  theft,  taking  what  belongs  to  someone  else;  H 
g  and  holdup,  which  is  essentially  the  same  as  robbery  but  1 
3  inv'olves  the  use  of  a  weapon.  3 

=  ♦  *  ♦  g 

S  Climactic  refers  to  climax,  climatic  to  climate.  “Cli-  S 
i  matic  conditions  are  ideal  in  California”;  “That  is  the  3 
g  climactic  scene  in  the  play.”  1 

^  ♦  g 

B  Close  to  is  a  gaucherie  for  nearly  or  almost;  “Close  to  g 
1  750  delegates  are  expected  to  attend  the  convention”;  g 

1  “They  seek  to  lure  close  to  a  million  i>eople.”  g 

=  *  ♦  *  g 

1  Designed  is  vastly  ovenvorked  in  the  sense  of  intended  8 
a  or  planned;  in  this  sense  it  has  l)ecome  journalese.  “The  g 

3  rose  bushes  are  designed  to  act  as  a  net  to  catch  cars  g 

1  hurtling  off  the  road.”  Intended.  “The  new  fire  engine  8 

g  is  designed  for  protection  of  the  entire  county.”  Intended.  p 

g  “The  demonstration  is  designed  for  a  lay  audience.”  In-  M 

3  teruled  or  planned.  Sometimes,  before  an  infinitive,  the  g 

g  word  could  be  omitted  altogether:  “Theater  officials  an-  S 

H  nounced  a  new  program  [designed]  to  appeal  to  service  j 

a  clubs”;  “Permission  has  been  granted  for  filing  of  a  a 

g  complaint  [designed]  to  block  the  payment.”  g 
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A  20-INSTAlLMENT  SERIES 

CONDENSED  FROM  THE 
NEW  BEST-SELLING  BOOK 

I  WAS 

JACQUELINE 

KENNEDY’S 

DRESSMAKER 

by  MINI  RHEA  with  FRANCES  SPATZ  LEIGHTON 

A  fascinating  series  about  our  First  Lady  who  is 
setting  the  fashion  world  "aglow"  wherever  she 
goes. 

Mini  Rhea,  Washington  designer,  re¬ 
counts  with  vivid  detail  those  years  of 
working  for  and  with  Jacqueline  Bou- 
vier  in  the  development  of  the  envied 
and  world-admired  “Jackie  look."  An 
exciting  and  enthralling  view  of  Amer¬ 
ica's  First  Lady  from  the  woman  who 
knew  her  through  close  association  in 
"the  little  dressmaker's  shop"  ...  in¬ 
cluding  Mrs.  Kennedy's  courtship  and 
marriage. 

Released  with  28  pieces  of  never-before-published  art,  in  matted 
form. 

Now  ready  for  release  on  exclusive 
territorial  basis. 

WIRE.  WRITE  OR  PHONE. 

GENERAL  FEATURES 

CORPORATION 

YUKON  6-7625 

250  PARK  AVENUE  N.  Y.  17,  N.  Y. 
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The  Corps  of  Engineers 
builds  for  America’s  peacetime 
. . .  and  concrete  plays  a  major 


The  achievements  of  the  United  States  Army  Corps  of 
Engineers  in  wartime  and  in  defense  construction  are 
justly  famous.  Less  is  known  about  their  second  big  job 
—  contributing  to  the  peacetime  develoi)ment  of  the  na¬ 
tion’s  vital  water  resources. 

Civil  Works  have  always  been  a  function  of  the  Corps. 
They  mapjjed  and  hel|)ed  ojMin  uncharted  areas  of  our 
young  nation  .  .  .  built  some  of  the  West’s  earliest  roads, 
bridges  and  railroads  .  .  .  the  Panama  Canal  .  .  .  most  of 
the  country’s  lighthouses. 

Today,  they  are  engaged  in  a  tremendous  modern  Civil 
Works  program  that  includes  river  and  harbor  improve¬ 


ment,  flood  control,  water  conservation  and  hydroelec¬ 
tric  power  development.  The  active  authorized  jirogram 
involves  more  than  3,400  projects  with  an  estimated  cost 
of  18.8  billion  dollars,  of  which  over  10  billion  dollars 
have  been  appropriated. 

Concrete  is  playing  a  vital  role  in  this  imjKjrtant  work. 
The  Corps  of  Engineers,  in  civil  works  alone,  uses 
millions  of  barrels  of  portland  cement  every  year. 

To  meet  the  growing  need  for  cement  in  civil  works, 
as  well  as  for  highways  and  urban  renewal  programs,  and 
booming  jirivate  construction,  the  79  i)rogressive  (and 
comiieting)  member  companies  of  the  Portland  Cement 


PORTLAND  CEMENT  ASSOCIATION 


A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 


lave  al 
te  mat 
Iks  of 


Navigation.  Over  22,000  miles  of  inland  and  intracoastal 
waterways  have  been  improved  by  the  Corps  of  Engi¬ 
neers.  Photo  shows  construction  on  navigation  lock  at 
Ice  Harbor  Lock  and  Dam  on  Washington's  Snake  River. 

progress 

role 

Association  have  constantly  expanded  their 
production  facilities.  Supplying  the  major 
Ix)rtion  of  all  of  the  portland  cement  used 
in  the  United  States  and  Canada,  these  mem¬ 
ber  companies  have  more  than  doubled  ce¬ 
ment  production  in  the  last  fifteen  years. 

And,  through  the  Portland  Cement  As¬ 
sociation,  they  Sponsor  an  intensive  program 
of  scientific  research  and  development,  tech¬ 
nical  and  educational  services  that  benefit 
everyone  in  finer  highways  and  dams,  better 
buildings,  houses  and  structures  of  all  kinds. 


Hydroelectric  power.  The  Corps  operates  many  hydroelectric  power  installations 
—a  by-product  of  navigation  and  flood  control  programs.  Above:  new  power 
plant  at  Fort  Peck  Dam  in  northeastern  Montana. 


Water  conservation.  1.5  million  acre-feet  of  water  storage  for  municipal,  Indus* 
trial,  and  agricultural  use  is  provided  in  reservoirs  built  by  the  Corps  of  Engi¬ 
neers.  Below:  the  Hartwell  Dam  in  the  Corps'  Savannah  District. 


PROMOTION 


Comics  Promotion 
Creates  Civic  Fun 


Comics  lend  themselves  to 
imaffinativ'e  “chanRe  of  pace” 
promotion  treatments  and  are 
the  means  by  which  the  next 
generation  of  readers  will  be  in¬ 
troduced  to  the  newspaper,  ac¬ 
cording  to  E.  T.  McClanahan, 
promotion  director  of  the  Den¬ 
ver  Pont. 

Mr.  McClanahan  recalled  a 
number  of  comic  promotions 
staged  by  the  Post  in  recent 
years  and  cited  results  of  a  sur¬ 
vey  of  8  to  12-year-old  readers 
at  a  meeting  of  the  Newspaper 
Comics  Council  in  New  York 
March  9. 

Sev’eral  of  the  promotions  fig¬ 
ured  in  the  Post’s  sweep  of 
aw'ards  in  the  Council’s  1960 
comics  promotion  competition. 

One  ambitious  promotion  in¬ 
volved  a  two-day  “Stev’e  Canyon 
Days”  celebration  in  Idaho 
Springs,  a  mountain  resort  com¬ 
munity  35  miles  west  of  Denver, 
in  which  cartoonist  Milton 
Canilf  played  the  starring  role. 

Statue  on  Main  .Street 

“Idaho  Springs’  identification 
with  Steve  Canyon  goes  back 
to  the  early  1950’s,”  Mr.  Mc¬ 
Clanahan  said,  “when  the  town 
erected  a  7 '-a -ton  limestone 
‘^tatue  of  Steve  on  Main  Street. 
On  hand  for  the  dedication. 
Can  iff  was  given  the  deed  to  a 
gold  mine  and  a  nearby  gulch 
was  permanently  name<l  ‘Steve 
Canyon’  by  the  Colorado  Legis¬ 
lature.” 

Interest  was  revived  during 
Colorado’s  “Gold  Rush  Centen¬ 
nial”  in  1959  when  street  dances, 
miners’  drilling  contests,  cos¬ 
tume  competitions,  a  pet  parade 
and  buffalo  barbecue  were  put 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
In  Australia. 

To  kssD  in  touch  with  marketing, 
advsrtiiing,  publishing  and  graphic 
arts  in  Australia  read 
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together  for  the  Canyon  Days 
fete. 

Feature  attractions  of  the 
event  were  “chalk  talks”  by  Mr. 
Caniff  and  appearances  by  actor 
Dean  Fredericks  who  was  por¬ 
traying  Steve  Canyon  on  a  tele¬ 
vision  series. 

The  following  year,  election 
fev’er  was  in  the  air  and  the 
Post  was  running  a  daily  page 
of  “kid  appeal”  comics  and  fea¬ 
tures,  drawings,  coloring  and 
word  game  contests.  When  dis¬ 
continuation  of  “Smokey  the 
Bear”  created  a  vacancy  in  the 
comic  strip  lineup,  election  of  a 
successor  was  a  natural. 

Through  special  arrangements 
with  the  sjTidicates  involved, 
four  candidates  threw  their  hats 
in  the  ring  —  Superman,  Flash 
Gordon,  Mickey  Mouse  and 
Mutt  and  Jeff. 

Youngsters  vied  for  the  posi¬ 
tion  of  campaign  manager  for 
their  favorites.  Those  selected 
is.sued  highly  partisan  state¬ 
ments  for  the  paper  and  built 
organizations  for  grass  roots 
electioneering  on  playgrounds 
throughout  the  Post’s  circula¬ 
tion  area. 

‘Political'  Campaign 

Cartoon  art  with  a  traditional 
political  flavor  was  published  on 
the  Kid  Comic  Carnival  page 
daily  during  the  six-week  pro¬ 
motion  and  each  strip  appeared 
for  a  week  to  give  the  young 
voters  a  sample  of  what  it  had 
to  offer. 

On  election  day,  the  Post 
printed  a  3-column  ballot  and, 
without  further  incentive,  thou¬ 
sands  of  youngsters  clipped, 
marked  and  mailed  it  in.  The 
winner,  by  a  substantial  margin, 
was  the  long-time  Walt  Disney 
favorite,  “Mickey  Mouse.” 


Celebrants  of  Steven  Canyon  days 
dined  on  bison-burgers  at  Idaho 
Springs. 


Throughout  the  campaign, 
during  ballot  counting  and  in 
announcing  results,  editorial 
copy  on  the  kid  page  was  han¬ 
dled  in  the  same  style  as  na¬ 
tional  election  coverage  in  the 
main  news  section,  giving  teach¬ 
ers  and  parents  a  parallel  to  use 
in  explaining  the  intricacies  of 
the  American  political  system. 

A  “spittin’  image”  of  Happy 
Easter,  uncovered  during  the 
Steve  Canyon  Days  fete,  re¬ 
turned  to  the  pages  of  the  Post 
during  a  “Search  for  Poteet 
Canyon”  staged  in  1960. 

The  “look  alike”  contest  of¬ 
fered  a  $500  college  scholarship 
for  the  long-legged,  blonde,  blue¬ 
eyed  girl  who  most  closely  re¬ 
sembled  Steve  Canyon’s  effer¬ 
vescent  niece. 

Contestants  were  photo¬ 
graphed  in  the  tintype  studio 
adjacent  to  Happy  Easter’s  gold 
mine  in  East  'Tincup,  a  re¬ 
created  frontier  town  amuse¬ 
ment  park  on  the  edge  of  Den¬ 
ver.  Milton  Caniff  selected  eight 
finalists  from  the  photographs, 
then  the  final  judging  took  place 
before  a  streetful  of  spectators 
at  Tincup. 

Big  Ijocal  Event 

In  Januarj'  of  this  year,  the 
Denver  visit  of  Virgil  Partch, 


Virgil  Partch  and  Friend  at  Den¬ 
ver's  National  Western  Stock  Show. 


creator  of  “Big  George,”  illus¬ 
trated  how  a  newspaper  per¬ 
sonality  can  capitalize  on  a  high- 
interest  local  event. 

The  storj’  announcing  Partch’s 
impending  visit  was  accom¬ 
panied  by  a  special  cartoon 
“VIP”  drew  for  the  occasion, 
then,  following  his  arrival,  he 
appeared  on  several  radio  and 
television  shows. 

Followed  by  a  reporter-pho¬ 
tographer  team,  Partch  attended 
the  National  Western  Stock 
Show  and  Rodeo,  one  of  the 
largest  events  of  its  kind  in  the 
U.  S.  Readers  saw  his  unique 
impressions  of  Denver,  January 
weather  in  the  Rockies  and  the 
livestock  extra v’aganza  in  a  spe¬ 
cial  series  of  cartoons  published 
in  the  following  Sunday’s  Post. 
Meanw'hile,  the  women’s  depart¬ 
ment  staff  found  the  cartoonist’s 
wife  an  ideal  subject  for  a  fea¬ 
ture  article  in  the  Post’s  Sunday 
“Contemporary”  magazine  sec¬ 
tion. 

Quoting  results  of  a  .surv’ey 
taken  by  an  independent  re¬ 
search  firm,  Mr.  McClanahan 
told  Comics  Council  that  59% 
of  8  to  12-year-olds  in  families 
subscribing  to  the  Denver  Post 
read  daily  editions  of  the  news¬ 
paper  regularly  and  that  92% 
of  all  children  in  Post  homes 
read  the  paper  either  daily  or 
Sunday. 

Among  daily  readers,  91% 
read  the  comics  while  only  31% 
refer  to  the  front  page  and  24% 
to  the  tv-radio-movie  section. 

The  Denver  survey  revealed 
.surprisingly  high  readership  of 
comics  among  children  who 
watch  television  for  an  hour  or 
more  each  day. 

Nut  a  tv  Stranglehold 

“Our  findings  seem  to  refute 
the  theory  that  television  has  a 
-stranglehold  on  children,”  Mr. 
McClanahan  said.  “We  found 
no  evidence  to  support  the  be¬ 
lief  that  lengthy  tv  watching 
leads  to  less  time  reading  the 
newspaper.  In  fact,  reading  time 
increases  with  the  amount  of 
tv  viewing  time,  although  it  is 
true  that  non-viewers  tend  to 
spend  somewhat  more  time  read¬ 
ing  the  newspaper. 

“The  results  of  our  study  of 


What  are  YOU  DOING  for  the  "CURRENT 
EVENTS"  CURRICULUM  In  YOUR  SCHOOLS? 

Are  they  using  a  ’’Newspaper-Inspired”  Program  of  Current  Events 
in  schools  in  your  area,  or  a  Curriculum  based  on  study  of  some 
national  news  magazine  ...  or,  as  is  true  in  some  cases,  are  they 
neglecting  to  teach  Current  Events  entirely? 

VEC  CURRENT  EVENTS  features  NEWS  FILMSTRIPS  and  Youth 
Reading  of  your  Newspaper — In  the  Classroom  and  in  the  Living 
Room! 

CALL  OR  WRITE 

VISUAL  EDUCATION  CENTER,  INC. 

Telegraph-Herald  Bldg.,  Dubuque,  Iowa 
8th  and  Bluff  Sts.  Phone  563-&42t 
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Heads  Assoeiatioii 

ANNAH)LIS 
E.  Ralph  Hostetler,  publisher 
of  the  Whiff,  Elkton,  was 


Comic  elections — a  new  strip  in 
the  paper  and  a  lesson  in  democ¬ 
racy. 

child  reading  habits  appear  to 
indicate  the  existence  of  what 
might  l)e  called  a  ‘media  or 
new.s  entertainment  -  oriented 
child’  who  spends  more  time 
with  l)oth  newspaper  and  tele¬ 
vision.  As  might  be  expected, 
this  ‘media-oriented  child’  is 
most  likely  to  lie  11  or  12  years 
of  age.” 

The  Post  puts  six  comics  on 
a  .special  kid  page  which  is 
separate  from  the  regular  comic 
page.  The  .survey  showed  this 
readership  on  the  kid  page: 

Donald  Duck  .  83% 

Scamp  .  80 

Mickey  Mouse  .  80 

Freddy .  76 

Nubbin  .  69 

The  Ryatts  .  65 

Here  is  how  these  high  read- 


Poteet  Canyon  in  the  flesh  .  .  . 
and  a  real-life  Happy  Easter,  too. 
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Lower  operating  costs.  Heat  is  applied  inside  the  metal 
itself  by  recirculating  heating  tubes  inside  the  Stereo  Pot 
.  .  .  assures  even  temperature  distribution,  no  heat  loss. 
Kemp's  exclusive  carburetor  pre-mixes  air  and  gases  pre¬ 
cisely  for  superior  combustion,  faster  starting,  complete 
control .  . .  prevents  costly  waste  in  fuel  and  labor. 

Higher  casting  rates.  Exact  temperature  control  coupled 
with  speedy  heat  recovery  allows  continuous  casting  .  .  . 
even  when  large  quantities  of  metal  are  added.  An  inner 
exhaust  actually  blankets  the  metal,  greatly  reducing  dross 
formation.  You  get  the  best  in  quality,  the  most  in  quantity. 

Easy  and  safe  to  operate.  One  simple  adjustment  pro¬ 
portions  the  gas-air  ratio  automatically,  perfectly.  There 
are  no  exposed  flames,  no  obnoxious  gases  .  . .  both  the 
burner  and  starter  are  completely  enclosed.  Choose  from  a 
full  range  of  Kemp  Stereo  Pots— 1  to  35  tons.  Available 
with  electric  immersion  heaters,  too.  Write  now  for  details. 


It  always  pays 
to  come  to 


THE  C  M.  KEMP  MANUFACTURING  COMPANY 
405  E.  Oliver  St.,  Baltimore  2,  Maryland 
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Out  of  the  Mails, 
Onto  Motor  Routes 


of  trusting  to  committee  repre-  promotion  manager.  Sen’iiur  on 
sentation  in  Washington  to  get  the  committee  also  were  Lloyd 
the  job  done.  Mitchel,  Louinville  Courier- 

“This  increase,  as  far  as  Journal;  H.  Francis  Bennett, 
newspapers  are  concerned,”  Mr.  Sioux  City  Journal-Tribune ; 
Houk  .stated,  ‘‘strikes  hardest  Jack  W.  Wilson,  DeKalb  Daily 
at  the  farmer  and  rural  resi-  Chronicle;  Harold  A.  Schoof, 
dent.  Rural  Free  Delivery',  from  LaPorte,  Herald- Argus;  \  ince 
its  inception,  was  nev'er  intended  V.  Anderson,  Valparaufo,  Vi- 


Chicago 

Puzzled  delegates  weren’t  sure 
when  they  picked  up  their  pro¬ 
grams  whether  they  were  being 
invited  to  play  anagrams  or  to 
help  Junior  with  his  Algebra 
homework. 

“PMR  -  plus  -  Pl-minus  GPS- 
equals-MR.” 

However,  circulators  attend¬ 
ing  the  Spring  meeting  of  the 
Central  States  Circulation  Man¬ 
agers  Association  here  March 
11-13,  didn’t  have  long  to  wait 
for  the  answer. 

This  enigmatic  title  intro¬ 
duced  a  talk  by  George  Evans, 
circulation  manager  of  the  Dan¬ 
ville  (Ill.)  Commercial-Neu's. 

Translated; 

‘‘(Pre.sent  mailing  rates)  plus 
(proposed  increase)  minus 
(good  postal  ser\'ice)  equals 
(motor  routes). 

The  formula  spelled  out  a 
concise  summary  of  opinion  on 
the  indicated  action  to  be  taken 
on  a  problem  which  persistently 
dominated  three  days  of  discus¬ 
sions  by  the  nearly  300  circula¬ 
tors  in  attendance. 

Decatle  of  Increases 

This  was  the  proposed  sur¬ 
charge  of  one  cent  per  copy  on 
second-class  mailing  of  newspa¬ 
pers,  passed  by  the  House  and 
currently  being  debated  before 
the  Senate  committee  on  postal 
affairs  in  Washington. 

“For  newspapers  the  past  10 
years  have  brought  a  92  per¬ 
cent  increase  in  mailing  costs 
and  a  steady  decline  in  the 
quality  of  ser\'ice,  accentuated 
by  problems  growing  out  of  re¬ 
cent  innovations  in  the  move¬ 
ment  of  mail,”  Mr.  Evans 
stated. 

Anticipating  some  form  of 
rate  increase  will  be  imposed, 
his  paper  decided  to  act. 

“We  couldn’t  see  paying  jet 
plane  rates  for  pony  express 
service,”  he  declared. 

Round  table  sessions  devel¬ 
oped  testimony  that  Mr.  Evans’ 
paper  was  not  alone  in  experi¬ 
encing  difficulties  as  a  result  of 
the  Post  Office  department’s 
shift  to  a  “sectional  center” 
system  of  mail  distribution. 

Mr.  Evans  sketched  the  back¬ 
ground  leading  to  his  paper’s 
decision  to  replace  mail  sub¬ 
scriptions  with  motor  routes, 
problems,  costs  and  results. 

“Because  of  the  impossibility 
of  obtaining  same  day  delivery 


he  .said,”  the  Commercial-News 
published  a  predate  State  edi¬ 
tion  from  January',  1956  to 
July,  1961.  We  were  spending 
$6,000  per  year  to  haul  it  to  the 
post  office  and  it  necessitated 
night  crews  in  e<litorial,  com¬ 
posing  room  and  press  room. 
Our  first  move  was  to  discon¬ 
tinue  that  edition.” 

15  Routes.  1,018  Miles 

The  Commercial-News  was 
mailing  to  4,000  subscribers,  he 
.said,  when  the  first  motor  route 
was  installed  in  October,  1961. 
Today  15  motor  routes  cover¬ 
ing  1,018  miles  deliver  papers 
to  2,068  subscribers  for  a  den¬ 
sity  of  2  per  mile.  Of  this  num¬ 
ber,  he  reported,  1,607  are  con¬ 
versions  from  mail,  160  from 
boy  carrier  routes  and  201  new. 

Motor  route  subscription  price 
was  set  at  45  cents  i>er  week, 
payable  five  weeks  in  advance, 
representing  a  jump  from  the 
$10  per  year  mail  price  to  $23.40 
per  year,  Mr.  Evans  said.  Only 
five  cancelled  mail  subscribers 
demanded  refunds  for  the  un¬ 
expired  portion  of  their  sub¬ 
scriptions. 

All  of  the  paper’s  motor  route 
carriers  are  on  contract  and 
receive  12c  of  the  45c  weekly 
subscription  charge,  plus  7%c 
to  8*4c  mileage  allowance. 
Among  the  15  drivers  are  three 
housewives,  one  beauty  opera¬ 
tor,  several  farmers,  a  male 
nurse,  a  bartender  and  a  wel¬ 
fare  worker. 

A  move  by  the  teamsters  un¬ 
ion  to  organize  the  motor  route 
drivers,  Mr.  Evans  said,  pre¬ 
sents  an  unresolv'ed  and  in¬ 
determinate  additional  cost  fac¬ 
tor. 

Experience,  on  a  test  basis 
only,  in  a  larger  market  with 
greater  population  density  was 
described  by  Raymond  E.  Houk, 
circulation  director  of  Indian¬ 
apolis  Newspapers  Inc.  He  re¬ 
ported  that  his  organization 
found  motor  routes  could  deliver 
the  paper  for  a  cost  of  3  cents 
per  subscriber  per  week  against 
10  cents  by  mail. 

Citing  the  inequity  of  the  flat 
one  cent  surcharge  which  ups 
postage  for  monthly  magazines 
only  12  cents  per  subscriber  as 
against  $3.13  per  mail  sub¬ 
scriber  per  year  for  the  six-day 
daily  newspaper,  Mr.  Houk 
urged  circulation  managers  to 
persuade  publishers  to  write  di- 


to  make  money.  It  was  conceived 
as  an  out-and-out  subsidy,  not 
of  the  newspaper  as  some  postal 
people  seem  to  think,  but  of  the 
farmer  to  .save  him  hundreds  of 
wasted  hours  driving  to  town 
for  his  mail  every  day  of  the 
year. 

Unreulistie  Figuring 

“Postmaster  General  Day’s 
vision  of  realizing  $53,400,000 
from  maprazines  and  newspapers 
to  reduce  the  operating  deficit 
of  the  po.stal  serv’ice  is  complete¬ 
ly  unrealistic,”  Mr.  Houk  as- 
■serted.  “The  newspaper  share 
will  fall  far  short  of  expecta¬ 
tions.  Because  the  .surcharge 
will  force  an  increase  in  the 
mail  .subscription  price  to  the 
reader,  most  newspapers,  repre¬ 
senting  the  heaviest  v'olume,  will 
elect  to  increase  their  price,  dis¬ 
continue  all  second-class  mailing 
of  their  papers,  and  set  up  their 
own  delivery  .sy.stem.  In  all  but 
the  most  sparsely  settled  areas 
they  will  l)e  able  to  do  this  at 
an  actual  cash  saving  over  the 
mailing  cost  at  the  proposed 
rate.  Consequently  the  .sur¬ 
charge  will  result  in  a  loss 
rather  than  a  gain  in  revenue 
from  newspaper  mailing  fees. 

“Remov’al  of  the  newspaper 
from  the  rural  route  picture 
will  not  enable  the  Post  Office 
department  to  reduce  the  cost 
of  operating  the  rural  mail  serv¬ 
ice  to  any  measurable  degree. 
The  numl)er  of  rural  patrons 
to  l)e  serv'ed  or  the  number  of 
rural  carriers  required  to  ser\'e 
them  would  remain  the  same 
but  the  resulting  loss  of  reve¬ 
nue  from  present  levels  would 
cause  this  branch  of  postal  ser\’- 
ice  to  pile  up  a  bigger  deficit 
than  it  now  has.” 

Newspapers  whose  depend¬ 
ence  on  mail  distribution  is  for 
only  a  small  fraction  of  total 
circulation,  as  well  as  larger 
papers  who  use  it  only  for  far- 
flung  peripheral  circulation 
areas,  indicated  in  discussion 
sessions  a  willingness  to  live 
with  an  across-the-board  per¬ 
centage  increase  if  kinks  can  be 
ironed  out  of  the  so-called  Metro 
or  sectional  center  method  of 
distribution. 

See  Your  Postmaster 

Just  what  those  kinks  have 
been  was  revealed  in  the  ques¬ 
tions  developed  by  a  joint  com¬ 
mittee  of  the  three  circulation 
groups,  headed  by  Roger  Carter, 


dette-Messenger,  and  Edward 
Keefe,  LaCrosse  Tribune  & 
Leader  Press. 

Questions  of  the  group  were 
jmesented  after  an  addre.-^.s  by 
Charles  H.  Ryan,  Deputy  .As¬ 
sistant  Postmaster  General,  Bu¬ 
reau  of  Operations.  Mr.  Ryan 
was  assiste<l  in  the  question  .ses¬ 
sion  by  M.  E.  Chapin,  Director 
of  Distribution  and  Delivery 
Div'ision  of  the  Post  Office  De¬ 
partment  and  formerly  siq)er- 
intendent  of  mails  at  Fort 
Wayne,  Ind. 

There  was  little  new  infor¬ 
mation  dev’eloped  of  value  to 
circulators  who  wanted  to  know 
how  to  deal  with  delays  and 
other  problems  growing  out  of 
division  of  responsibility  be¬ 
tween  area  centers,  lack  of  co¬ 
operation  between  regional 
offices  of  the  Post  Office,  oc¬ 
casional  antagonistic  attitudes 
of  post  office  personnel  toward 
handling  newspapers,  and 
missed  connections.  In  every  in¬ 
stance  they  were  told  to  contact 
their  local  iwstmaster,  where 
the  department’s  decentraliza¬ 
tion  program  seeks  to  place  re¬ 
sponsibility.  Problems  involving 
transportation  and  inter-city 
service,  Mr.  Ryan  advised,  could 
be  and  should  be  taken  up  di¬ 
rectly  with  the  regional  direc¬ 
tor. 

Association  officers  elected  for 
the  next  year  are:  L.  R.  En- 
strom,  Kokomo  Tribune,  presi¬ 
dent;  William  T.  Jardine,  Min¬ 
neapolis  Star  &  Tribune,  vice- 
presidents,  and  Ralph  E.  Heck¬ 
man,  Fort  Wayne  Newspapers, 
secretary- treasurer.  Retiring 
president,  Kenneth  W.  Carri- 
t  h  e  r  s  ,  Peoria  Journal  Star, 
moved  up  to  chairman  of  the 
board. 

*  *  ♦ 

DEALER  ESCAPES  TAX 

Frank  Elster,  embattled  news¬ 
stand  operator  who  just  lost  one 
suit  to  avoid  paying  rent  for 
his  central  city  comer  location, 
has  won  a  victoi'j’  over  the  city 
of  Philadelphia  in  another  law¬ 
suit. 

The  Pennsylvania  Supreme 
Court  has  ruled  that  Philadel¬ 
phia  newsstand  operators  must 
pay  the  city  mercantile  tax  on 
the  commissions  on  sales  of 
newspapers  and  magazines,  not 
on  gross  receipt. 

Judge  Michael  J.  Eagen  de¬ 
clared  the  sale  of  new’spapers  or 
magazines  to  Elster  is  never  in¬ 
tended  by  the  publishers,  or  car- 


by  mail  to  rural  subscribers,”  rectly  to  their  Senators  instead  Indianapolis  Newspapers  mail  ried  out.  He  doesn’t  purchase 
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the  i:i|)ei's  or  acquire  title,  the 
ju(iK‘‘  fitated. 

Tl  -'  i)ublishers  expect  and  ac- 
cei>t  the  returns  of  unsold  items 
and  the  only  items  for  which 
they  '  xpect  to  he  paid  are  those 
actually  sold,  Judpe  Eagen  said. 
Under  these  circumstances. 
Judge  Eagen  said,  Elster  is  an 
agent  and  not  responsible  for 
the  tax  on  gross  receipts. 

«  «  * 

.S(  HSUKIBEK  IMtKMlU.M 

The  Pocket  Book  edition  of 
John  (junther’s  book,  “Inside 
Euro|)e  Today,”  is  being  made 
available  to  newspapers  as  a 
premium  for  new  subscribers. 

The  402-page  paperbound,  out 
next  month,  contains  all  the 
material  in  the  $4.95  Harper 
hard-cover  book,  plus  up-date<l 
material  covering  the  past  year. 

Special  publisher’s  discounts 
to  newspapers  for  premium  use 
of  “Inside  Europe  Twlay”  bring 
the  })rice  down  to  a  range  of 
from  .440  to  42c  each  dei)ending 
on  (luantity.  Details  are  avail¬ 
able  from  the  Special  Sales 
organization,  Benjamin  Com¬ 
pany,  <)00  Fifth  Avenue,  New 
York  20,  N.  Y. 

«  *  * 

■SHELTER  GUIDES 

When  the  513  Butler  (Pa.) 
Eagle  carriers  collected  from 
customers  recently  they  gave 
each  one  a  copy  of  the  Defense 
Department  30-page  booklet, 
Family  Shelter  Designs.  The 
Eagle  ordered  25,000  copies  for 
its  24,710  subscribers. 

♦  *  ♦ 

PERSONAL  NOTES 

Duxter  Wainwright  McGrew 
— from  branch  manager  with 
Washington  (D.  C.)  Post  to 
circulation  manager,  Washing¬ 
ton  (D.  C.)  Afro-American. 

• 

Media  Organization 
Book  Is  Enlarged 

Iowa  City 

The  .second  cnlition  of  a  mass 
communications  directory  pub¬ 
lished  by  the  University  of  Iowa 
School  of  Journalism  has  16 
more  i)ages  than  the  first  edition 
and  contains  titles  of  219  organ¬ 
izations,  88  more  than  were 
listed  in  the  first  edition.  The 
description  of  each  organization 
contains  the  name  of  its  publica¬ 
tion,  a  statement  of  the  occupa¬ 
tional  interests  of  members,  and 
of  the  purposes  and  objectives  of 
the  organization  as  w’ell  as  some 
of  its  activities,  and  the  address 
of  the  headquarters  or  secretary. 

Copies  of  the  second  edition  of 
Organizations,  Publications  and 
Directories  in  the  Mass  Media 
of  Communications,  compiled  by 
Prof.  Wilbur  Peterson,  may  be 
obtained  from  the  School  of 
Journalism,  University  of  Iowa, 
Iowa  City,  for  $1.50  each. 


Ed  Bennett  Buys 
Claremont  Eagle 

Cl,AREMO.NT,  N.  H. 

Edward  J.  Bennett,  37-year- 
old  former  state  senator,  has  lie- 
come  the  owner  and  publisher  of 
the  Daily  Eagle  here  in  asso¬ 
ciation  with  his  wife,  Jeanne. 
Both  have  worked  for  the  news- 
jiaper. 

Mr.  Bennett  liought  from  Mrs. 
Rho<la  Shaw  Clark  all  of  the 
assets  of  Claremont  Publishing 
Company  and  formed  Eagle 
Publications  Inc.  The  Bennetts 
merged  their  w'eekly  Bristol  En¬ 
terprise  in  the  new  corporation. 

Mr.  Bennett  began  his  news¬ 
paper  career  as  a  copy  lioy  on 
the  weekly  newspaper  at  Mil- 
ton,  Mass,  and  Ixiught  his  first 
weekly  when  he  was  25.  He 
worked  on  the  Daily  Eagle  here 
first  under  the  ownership  of 
Lincoln  O’Brien. 

John  McLane  Clark,  who 
Ixiught  the  Eagle  from  Mr. 
O’Brien,  died  in  1950.  The  Eagle 
traces  its  origin  to  the  National 
Eagle,  founded  as  a  weekly  in 
1834.  It  became  a  daily  in  1914. 


Maryluiid  SDX 

Annapolis  , 
Maryland  Professional  Chap¬ 
ter  of  Sigma  Delta  Chi  w’as  | 
chartered  here  March  10  by  R.  | 
K.  T.  Larson,  director  of  Region  | 
2  of  the  journalistic  society.  1 
Officers  are:  President,  Elmer 
M.  Jackson  III,  managing  edi¬ 
tor  of  the  Capital-Gazette  news¬ 
papers;  vicepresident,  Robert  L. 
Gneiser,  WCBM,  Baltimore;  sec¬ 
retary,  Jlax  Fullerton,  AP, 
Baltimore;  and  treasurer,  James  1 
C.  Leonhard,  Baltimore.  I 


“Bill  Vaughan  is  one  of  the  three  funniest  writers  in  the  U.S.  today 
—  and  I  forget  who  the  other  two  are." -  BILL  M.4llLl)lN 

Vaughan  at  Large 

WANTS  POUTICIANS  ROUND,  FIRMLY  PACKED, 

FRQ  AND  EASY  ON  THE  DRAW  By  Bill  Vaughan 

The  .’idminislrutiun  intends  to  protect  us  consumers  from  the  uva- 
rice  of  industry  and  our  own  gullibility  by  a  wide  range  of  legisla¬ 


tion.  As  a  man  who  often  comes 
home  with  a  large,  economy  size 
box  of  Gack  because  it  looks  like 
a  better  buy  than  the  jumbo  liottle 
of  Blob,  even  though  one  is  a  soap 
chip  and  the  other  a  paint  re¬ 
mover,  1  can  only  give  this  move 
my  heartiest  endorsement. 

I  am  so  hearty  about  the  matter, 
in  fart,  that  1  am  wondering  if 
it  could  not  be  extended  into  the 
field  of  politics. 

The  President,  in  his  message, 
was  emphatic  on  the  importance  of 
clear,  concise  information  as  to 
what  everything  costs — Imth  on  the 
surface  and  in  the  hidden  interest 
charges.  If  this  is  a  goml  idea  in 
buying  a  refrigerator,  it  might  lie 
just  as  vital  when  it  comes  to  buy¬ 
ing  a  legislative  proposal. 

Many  a  drug,  we  are  told,  is 
unleashed  upon  the  public  before 
it  lias  been  fully  tested  and  .some¬ 
times  it  doesn’t  live  up  to  its  spon¬ 
sor’s  expectations.  This  is  a  bad 
state  of  affairs  and  let’s  cut  it  out 
at  once. 

Also,  while  we  are  at  it,  wouldn’t 
it  be  nice  if  economic  panaceas, 
cure-alls  for  our  agricultural  prob¬ 
lems  and  all  the  pink  pills  of  poli¬ 
tics  be  similarly  subjected  to  close 
examination? 

Think  of  how  we  citizens  could 
relax  if  we  knew  that  any  political 
tranquilizer,  stimulant  or  decon¬ 
gestant  had  been  pre-tested  liefore 
its  release  for  general  use  and  that 
its  sponsors  stood  back  of  its  effi¬ 
cacy  with  an  ironclcid  warranty. 
.•\s  it  is,  the  peddlers  of  political 
placebos  have  lieen  known  to  be 
re-elected  to  office  even  when  wide¬ 
spread  use  had  shown  that  their 
medication  was  merely  sugared 
water. 

Truth  in  packaging  is  another 
aim  of  this  new  government  pro¬ 
gram,  and  one  that  is  badly 
needed.  .Xnyone  who  has  ever 
bought  a  large  and  decorative  sack 
of  huckleberry-and-kumquat  mix, 
only  to  discover  that  it  was  less 
than  two-thirds  full,  will  demand 
that  the  condition  lie  rectified. 


Gould  we  not 
move  along  in 
the  direction 
of  truth  in  |m>- 
litical  packag¬ 
ing? 

Haven’t  we 
all.  at  one  time 
or  another, 
lieen  taken  in 
by  the  large 
and  imposing 
candidate,  on¬ 
ly  to  find  that 
the  c  o  n  t  e  n  t  s 

were  very  loosely  packed  indeed? 
.\t  least  you  can  shake  the  Iwx  of 
cereal  to  get  some  iilea  of  what  is 
inside.  Unfortunately,  you  cannot 
shake  the  statesman  to  see  if  he 
rattles. 

In  addition  to  being  in  doubt  as 
to  how  much  of  the  stuff  on  the 
label  —  courage,  honesty,  intelli¬ 
gence,  compassion  —  is  inside  the 
package,  we  are  often  deceived  as 
to  the  ingredients  themselves. 

Labels  such  as  “Honest  John” 
have,  for  example,  proved  mislead¬ 
ing  so  many  times  in  the  past  that 
they  have  lieen  largely  abandoned, 
even  without  action  by  a  regula¬ 
tory  liody. 

When  a  politician  labels  himself 
as  "farsighted,”  do  we  really  know 
how  far  he  ran  see?  When  he  is 
branded  as  dynamic,  do  we  have 
a  scale  for  measuring  his  voltage? 

There  are  many  points  on  which 
the  consumer  of  politics  is  as  ill- 
informed  as  the  consumer  of 
beauty  aids.  Take  the  small  matter 
of  the  misbranding  of  speeches, 
which  liear  the  name  of  the  man 
who  delivers  them  instead  of  the 
ghost  who  wrote  them. 

It  will  lie  a  wonderful  day  when 
the  housewife  is  protected  in  her 
kitchen  or  at  her  vanity  table.  The 
day  when  she  could  tell,  just  hy 
reading  the  label,  whether  she 
would  get  her  full  vote’s  worth  of 
performance  out  of  a  (lolitical  pro¬ 
gram  or  candidate  might  be  equal¬ 
ly  wonderful,  but  my  guess  is  that 
we  are  some  distance  from  it. 


Bill  Vaughan’s  tri-weekly  column  appears  in: 


BOSTON  GLOBE 
DETROIT  NEWS 
MIAMI  DAILY  NEWS 
ST.  LOUIS  POST-DISPATCH 


CHICAGO’S  AMERICAN 
KANSAS  CITY  STAR 
OMAHA  WORLD  HERALD 
TOLEDO  BL.\DE  and  others 


MONEY  MAN  — Dominic  Crolla, 
Tucson  Daily  Citizen  reporter  who 
comes  from  Scotland,  won  high 
money  honors  for  the  second  year 
in  Arizona  Press  Club  competition. 

Four  prizes  netted  him  $250. 


To  get  Vaughan  At  Large  in  your  paper — 

Write,  wire  collect,  to:  John  Osenenho 

THE  BELL  SYNDICATE 

229  West  43rd  St.,  New  York  36,  N.  Y. 
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The  Weekly  Editor 


printiiifj  work  had  relesatt'd  the  __  ^  , 

newspaper  to  a  step-child’s  role  * 
in  the  over-all  operation. 

Cut  Waste  BmHDIKH 

Frank  Parr  initiated  a  series 

He  put  in  a  series  of  controls 
to  cut  hack  on  waste  and  saved 
.$:t, .■)()()  the  first  month. 

He  killed  the  company-owned 
[^liilliimhurf/er,  a  3,400-circula- 
tion  weekly  a  few  miles  away  in  .j. 

Phdlipsburp  and  merged  the  .» 5*^ 

name  in  the  Star’s  flan.  The  BBjjKf  .  -  J 

Phdlipshurper  was  runninn  12  ||| 

panes  a  week,  lU  of  which  came 
out  of  the  Washinnton  Star.  Mr. 

Parr  adds  that  it  was  cost  inn 

.SoOO  per  week  to  put  out  the  '.  .  .  fil 

smaller  paper  hut  there  were  in  the  W 

only  10 '2  inches  of  paid  adver-  Warren  County  a 
tisinn  in  the  Phillipsburner 
which  didn’t  come  from  the  IJn-uk  for  > 

Star.  The  paper  was  also  buck-  „ 

inn  the  Kaston  Expresft,  which  , 
prmted  rinht  across  the  Dela- 
ware  River  from  it  and  circu- 
lated  heavilv  in  Phillipsburn.  NovemWr  - 

On  Feb.  8,  the  Phillipsburner  y*”'-  , 

was  merned  into  the  Star  and  ne  say 

the  Star  l)enan  circulatinn  in  ^^e  mercha. 

Phillipsburn.  “Rinht  awav  we  week  shoj 

picked  up  $25,000  a  year  bv  Monday  or  Tuesd 
makinn  this  move,”  Mr.  Parr  " 

says.  •‘.\lso,  3,000  more  circu- 
lation  for  the  Star,  puttinn  it  appearance, 
up  to  1),000.” 

(T  •  *  *  (5,350  were  sold ;  t 

His  next  move  was  to  pur-  ,1 

chase  a  small  weekly,  the  A’d.stoH  ’’  ,  ''f***®  so  ( . 

//cruW.  and  start  inailinn  it  free  .f." 

into  the  daily’s  hometown.  (By  ^^i^n'ooo 

.\un.  1,  he  hopes  to  have  61,000  ' 

circulatinn  in  Easton).  Wednesda 

Mr.  Parr’s  next  move  was  to  p^rcp^t  carrier 
in  a  com-  the  Star  as  advertisinn  mananer.  switch  the  Star  from  Thursday  (the  other  10  pen 
ilation  in  t)n  Jan.  8,  1962  Mr.  Castelli  to  ^Vednt^sday  publication,  which  state 

n  turninn  hounht  the  Star.  The  next  day  he  reasoned  out  this  way:  “In  papgj.  went  out  ' 
stry.  .\sk  he  appointed  Frank  Parr  nen-  most  Thursday’  publications,  un-  ,y,otor  route  deli\ 
’s  neneral  eral  mananer  and  nave  him  full  less  there  is  100  percent  home  yp  some  5( 
the  com-  control  over  the  paper.  delivery,  the  advertiser  is  short-  lytion)  and  newss 

1  the  same  The  Thursday  \Vashinf;^on  channed.  Thursday,  Friday  and  other  50  iiercent 
low!”  and  Star,  as  Frank  Parr  describes  Saturday  are  his  key  shoppinn  Wavne  Putna 
are!”  He  it,  was  “down  to  nothinn.”  He  days.  tVhen  a  paper  comes  out  gistant  to  the  ci 
the  larne  added  that  the  .staff  finured  it  Thursday,  by  the  time  it  reaches  apgj.  of  the  Endi 
ishinnton,  was  finished.  Mr.  Parr  claimed  the  reader,  it  has  cost  the  ad-  jgtin  was  namei 

t  that  in-  th*-’  company’s  extensive  job  vertiser  a  day.  Food  people  par-  ^jon  mananer  am 

ticularly  want  to  be  read  on  of  the  5-person  ( 

Thur.sday'.  25  carrier  b 

“So  we  nave  them  that  day  akso  hired  two 
by  cominn  out  on  Wednes<lay.  Ottaway  newspi 
Except  for  our  out-of-state  lieef  up  the  edito 
readers  —  which  wouldn’t  count  day  papers  wen 
for  them  —  the  advertisers  can  eery  stores,  can 
J>e  ^u^re  o^  100  (lercent  delivery  tauVants  and  na 

letterpress  was  purchased.  Also  The  only  pro 
secured  was  the  United  Press  Sunday  edition 
International  news  and  photo  nouncements  01 
service  (UPI  Teletype  and  tele-  local  radio  stat: 
photo  machines  were  put  in  the  Star’s  mid-weel 

On  Feb.  21,  the  first  Wednes-  A  number  of  rea 
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b unday  Star 

[i  Continuid  from  fHiffe  46) 

jM  .  at  ions.  The  Sunday  pa|)er 
hu.l  a  60-editorial  to  40-adver- 
tisuiir  split  the  first  two  weeks. 
‘‘Tiic  area  merchants  have  seen 
the  liirht  of  day,”  Mr.  Parr  says. 
‘‘At  first  they  didn’t  think  too 
highly  of  a  Sunday  pajter.  They 
thcuKht  there  were  too  many 
Suiulay  pa})ers  circulating  in 
the  area  to  be>?in  with.” 

•Acme,  .4&P  and  Grand  Union 
Food  Stores  came  in  on  52-week 
full  i)ape  “A”  schedules.  Lau- 
bath’s  an  Easton  department 
store,  which  Mr.  Parr  .said 
hadn’t  taken  out  an  inch  of  ad¬ 
vertising  in  the  Star  in  years, 
contracted  for  eight  pages  the 
second  Sunday,  five  the  third, 
and  16  for  the  fourth.  Ads  came 
in  from  highway  discount 
houses. 

‘‘The  local  merchants  claimed 
we  were  opening  up  Warren 
County  to  Sunday  sales,”  Mr. 
Parr  .said.  “But  if  i>eople  wanted 
to  shop  on  Sunday,  I  say  let 
them  go.” 

Mr.  Parr  didn’t  expect  such 
quick  ad  response.  “We  figure<l 
on  carrying  the  Sunday  paper 
on  our  backs  for  at  least  two 
months.  We  thought  we  could 
blow  the  $500  a  week  we  saved 
by  killing  the  Phillipsburger 
until  the  Sunday  paper  was  es¬ 
tablished.” 

Middle  f»f  Everything 

Mr.  Parr  credits  the  fine  ad¬ 
vertising  and  circulation  start 
to  the  good  fortune  of  l)eing 
“smack  dab  between  Philadel¬ 
phia  and  New  York.”  He  puts  it 
this  way:  “We  get  all  their  Sun¬ 
day  papers  as  well  as  those 
from  Newark,  plus  the  Allen¬ 
town  Sunday  Call-Chronicle  [in 
Pennsylvania].  The  editions 
coming  in  here  from  New  York, 
Philadelphia  and  Allentown  go 
to  press  around  8  p.m.  Saturday 
night.  The  Newark  papers  we 
see  go  to  press  around  10  p.m. 
Saturday  night.  Easton  has  no 
Sunday  paper.  So  if  the  world 
came  to  an  end  after  10  p.m., 
we  wouldn’t  be  able  to  read 
about  it.  Until  the  Star  Sunday 
edition  appeared,  people  here 
had  to  be  satisfied  with  seeing 
only  the  early  runs  of  Sunday 
papers.  From  the  start,  our 
Sunday  news  approach  has  l>een 
national,  international  plus  local 
coverage.  We  feel  we’re  filling 
a  news  gap. 

“Our  first  week,  we  carried 
the  story  of  a  25-million  dollar 
narcotics  ring  which  was  broken 
up  in  New  York.  No  other  Sun¬ 
day  paper  circulating  here  had 
it.  Our  press  time  is  3  a.m.,  Sun¬ 
day.  So  we  can  still  take  a  piece 
of  copy  off  the  wire  at  2  a.m. 


and  get  it  in  the  pa|K*r  when 
we  make  up  Pages  One  and 
Two. 

“We  have  our  first  juipers  dis¬ 
tributed  to  Easton  dealers  by 
3:30  Sunday  morning.  .And  we 
do  our  own  collating  and  insert¬ 
ing  —  they  have  nothing  to  do 
but  tear  ojx'n  the  bundles  and 
start  -selling  the  pa|)ers.  We  give 
our  dealers  four  cents  on  each 
dime.  The  few  dollars  a  year 
a  weekly  gets  from  each  sul)- 
scrilier  doesn’t  make  you  or 
break  you.  So  we  give  the  dealer 
a  little  bit  more.  What  we  make 
on  subscriptions  couldn’t  even 
pay  for  the  newsprint. 

“The  papers  which  are  car¬ 
rier-toy  delivered  are  on  the 
ix>rch  by  7:30  a.m.  We  have 
carrier  l)oys  in  front  of  every 
church.  Eventually,  we’ll  have 
them  outside  of  every  movie 
house  when  the  last  Saturday 
night  show  breaks.” 

Mr.  Parr  and  his  ad  manager 
go  in  at  7:30  a.m.,  Saturday, 
and  don’t  leave  the  building  un¬ 
til  8  a.m.,  Sunday.  In  totween 
collating  papers  and  directing 
the  staff,  they  catch  cat-naps  on 
two  roll-away  tods  in  the  ad 
department. 

Pmblems 

Mr.  Parr  relates  only  two 
major  problems  in  putting  out 
the  Sunday  edition. 

One  is  obtaining  Sunday 
comics.  “The  big  metros  have 
most  of  the  good  comics  tied 
up,”  he  -says.  “So  we  don’t  have 
a  strong  enough  comic  section 
to  give  us  comic  character.”  The 
Sunday  Star  presently  carries 
Etta  Kett,  Johnny  Hazard, 
Glamorr  Girls,  Grandma,  Pete 
the  Tramp,  Brick  Bradford, 
Mister  Breger  and  Steve  Can¬ 
yon.  Mr.  Parr  hopes  to  add 
others  in  the  future. 

(The  Sunday  Star  also  car¬ 
ries  Dorothy  Kilgallen,  Bennett 
Cerf,  Robert  Peterson’s  “Life 
Begins  at  Forty,”  Washington 
(D.  C.)  Star  Editorial  Cartoon¬ 
ist  Gib  Crockett,  and  Sports- 
writers  Jimmy  Cannon  and  Os¬ 
car  Fraley.  Mr.  Parr  also  writes 
a  column,  “’The  Way  I  See  It.” 
The  Sunday  paper  swings  much 
further  in  the  direction  of  na¬ 
tional  and  international  news 
and  pictures  than  does  the 
Wednesday  Star). 

The  second  problem,  says  Mr. 
Parr,  is  that  “some  of  the  |)eo- 
ple  didn’t  want  world  and  na¬ 
tional  news  in  a  paper  that 
never  gave  it  to  them  tofore.” 
He  claims  that  the  old  Star 
wouldn’t  run  a  story  on  war 
being  declared.  “But  this  area 
is  changing,”  Mr.  Parr  con¬ 
tinues.  “It’s  gone  from  a  pri¬ 
marily  rural  conununity  to  one 
with  50  percent  industry'  and 
50  percent  farming.  And  I  be¬ 
lieve  a  newspaper  performs  a 
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sen'ice  by  informing  its  readers 
of  the  world  outside,  and  by 
giving  them  a  lively  newspaper 
which  says:  ‘This  is  what  hap¬ 
pened  in  the  world  to<lay.’ 

“We’re  still  iloing  the  U-st 
Job  we  can  locally  and  we’re  not 
taking  local  news  out  of  the 
paper  [The  Star  has  95  corre¬ 
spondents  in  the  three  counties 
of  Warren,  Hunterdon  and  Sus¬ 
sex.]  Instead,  we’ve  broadenwl 
our  coverage  by  using  the  UPI 
machines  to  go  state,  national 
and  world.” 

THURSDATA 


BY-LINE  TRIO— Three  col¬ 
umns  have  made  their  debut  in 
the  Southington  (Conn.)  Xews. 
They  are:  a  nostalgic  “Now  and 
Then,”  by  Richard  Walsh, 
“.Acorns  and  Broadsides,”  a 
tongue-in-cheek  commentary  on 
topics  by  Bill  Brown,  formerly 
of  the  \ew  York  Times  and 
Stamford  Advocate;  and  “From 
the  Bookshelf,”  a  column  on 
tooks  and  authors  by  Mrs.  G. 
Frank  Grinell,  chief  librarian 
of  the  Southington  Public  Li¬ 
brary. 

• 

FIRST — .Marjorie  Moon,  edi¬ 
tor  and  publisher  of  the  Carden 
City  Gazette,  near  Boise,  won 
first  sweepstakes  of  the  1962 


Idaho  Press  Woman’s  annual 
contest.  .Miss  Moon  won  first  for 
tost  new.,  story,  tost  editorial, 
tost  feature  story,  tost  sjiecial 
series,  and  to'st  page  regularly 
edite<l  by  a  woman,  as  well  as 
for  tost  newsjiaper  promotion, 
tost  spec'ial  wlition,  and  tost 
newspaper  regularly  wlited  by 
a  woman,  for  toth  weekli€‘s  and 
dailies. 

*  *  « 

P.AII) — Three  brothers  have 
established  the  St.  Clou  d 
(Minn.)  Photo  Sews  to  replace 
the  controlled-circulation  St. 
Cloud  Shoiiping  .\ews,  (lublished 
by  the  family  since  1938.  Rich¬ 
ard,  Donald  and  David  Volk- 
muth  Iwught  the  Shopping  News 
from  their  father,  .Anton,  in 
1958.  The  new,  jiaid-circulation 
weekly  has  an  8,70(t-square  foot 
building  with  cold-type  and  off¬ 
set  facilities. 

*  *  * 

NEW  LOOK  —  When  the 
WilHamsrille  (N.  \.)  .Amherst 
live  .switched  to  offset  recently 
it  advistsl  readers  to  note  “the 
restyled  editorial  page,  the  com¬ 
bined  wedding-engagement  and 
activities  pages,  the  new  format 
of  the  Sgorts  Heat,  the  appear¬ 
ance  of  a  wt'ekly  column  by 
Financier  Roger  Babson,  the 
new  look  of  the  chatty  the  .l?n- 
herst  Visitor  column  by  Beth, 
and  other  innovations,”  includ¬ 
ing  a  narrower  i)age. 


NEW  PLANTS...  p\  ant  expansions. ..plant 
:  modernizations ...  are  all  within  the  scope 
!  of  engineering  and  architectural  services 
rendered  by  Lockwood  Greene.  A  sam- 
'pling  of  these  projects,  both  major  and 

minor,  in  the  highly 
nCWSpBpCJt  specialized  news- 
paper-and-printing  field 
is  presented  pictorially 
printing  in  a  new  brochure 

«  j  now  available... 

plants 
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B(H)k  Critics 

(Continued  from  page  13) 


The  Dallas  News  carries  book 
reviews  on  the  editorial  page 
three  times  a  week  and  book 
news  is  spread  to  other  pages 
by  feature  stories. 

Mr.  Tinkle  takes  French  news¬ 
papers  as  his  motlels  in  the  mat¬ 
ter  of  reviews  and  attempts  to 
make  them  lively  without  being 
definitive  or  doctrinaire.  He 
seldom  uses  professors  to  write 
reviews  now  because  he  regards 
them  as  too  pedantic.  As  a  stunt, 
he  has  had  authors  review  each 
other’s  books.  He  always  is  gov¬ 
erned  by  the  itlea  of  promotion 
of  reading.  He  has  carrieil  color 
illustrations  for  Texas  books  at 
times. 

Di>!«nting  Opinion 

John  Rosenfield,  editorial 
writer  and  drama,  art  and  music 
critic  for  the  Dallas  News,  dis¬ 
agreed  somewhat  with  his  fellow 
staffer  and  friend  about  the  pro¬ 
motion  of  regional  writers. 

“Our  pi-actice  is  to  over-esti¬ 
mate  the  value  of  Texan  s.’’  ob- 
sen’ed  Mr.  Rosenfield.  “I’m  op¬ 
posed  to  only  Texas  books  and 
music  and  art.  Texans  should  be 
encouraged  but  should  not  be 
set  up  as  literary  lights  or  lead¬ 
ers.  We  should  consider  the  gen¬ 
eral  level  and  carry  less  re¬ 
gional. 

“Lon  is  committed  to  the  es¬ 
say  type  of  review,  but  I  miss 
the  Sunday  definitive  report,’’ 
continued  Mr.  Rosenfield.  “Two 
or  three  Sunday  editors  agree 
with  me  that  books  are  all  im¬ 
portant  and  should  not  be  han¬ 
dled  on  a  hit  or  miss  fashion.’’ 

The  four  talks  at  the  morn¬ 
ing  session  of  the  seminar  were 
discussed  by  four  panelists  at  an 
afternoon  session. 

Allan  Keller,  assistant  city 
editor  and  feature  writer,  New 
York  World-Telegram  &  Sun, 
who  writes  books  and  reviews 
books  and  who  lectures  one  day 
a  week  at  the  Graduate  School 
of  Journalism  at  Columbia  Uni¬ 
versity,  was  chairman  of  the 
seminar  throughout  the  day. 

Dust  Jackets  Copied 

“I  do  not  feel  that  all  is  well 
in  the  field  of  book  reviewing,” 
spiritedly  declared  Mr.  Keller. 
“As  an  author,  I  saw  200  to  400 
reviews  and  out  of  them  90% 
were  written  by  people  who  had 
the  effrontery  to  copy  six  para¬ 
graphs  from  the  dust  jacket  and 
book  publisher’s  release.  Where 
does  justice  lie?  I’m  convinced 
that  80%  of  reviewers  —  not 
you  here  —  are  activated  mere¬ 
ly  by  getting  a  free  book,  or 
300  of  them  would  not  use  the 
same  lead. 

“I  do  not  call  those  piecee 


reviews,”  he  added.  “The  author 
desen'es  to  have  his  book  read. 
If  it’s  not  worth  reading,  it’s  not 
worth  cavalier  and  casual  treat¬ 
ment.  Such  a  review  is  not  fair 
to  the  author  or  the  reader  of 
the  review.  It’s  not  fair  to  have 
a  book  reviewed  by  a  per.son 
known  to  dislike  the  author. 
Care  should  be  use<I  in  selecting 
reviewere  who  will  not  turn 
them.selves  into  searchers  for 
minuscule  mistakes.” 

I>ow  .Standard 

John  Barkham,  who  reviews 
at  least  five  books  a  week  for 
the  Saturday  Review  Syndicate, 
warned  that  the  low  estate  of 
book  criticism  is  a  crucial  mat¬ 
ter. 

“If  we  do  not  raise  the  stand¬ 
ard  of  reviews,  we  will  not 
create  book  readers  but  will 
eliminate  possible  readers,”  Mr. 
Barkham  observed.  “We  need  to 
wean  peo))le  to  book  reading.  We 
are  a  reading  nation  but  there 
are  not  enough  book  leaders. 
Some  of  the  fault  lies  with  us 
because  we  reviewera  do  not 
persuade  our  readers  to  read 
the  books  we  write  about. 

“I  read  from  six  to  10  books 
a  week  with  the  .same  excite¬ 
ment  as  20  years  ago,”  he  said. 
“If  we  describe  our  reading  with 
eloquence,  grace  and  conviction 
we  will  make  new  readers.” 

Mr.  Barkham  agreed  with  Mr. 
Rosenfield  that  book  pages 
should  not  become  too  regional 
but  should  offer  works  from  all 
states. 

“Should  books  go  to  experts 
or  general  reviewera?”  asked 
Air.  Barkham.  “We  general  re¬ 
viewers  are  not  Olympians  in 
one  field  but  represent  average 
readers,  and  few  readers  con¬ 
fine  themselves  to  one  category. 
The  general  reviewers  speak  to 
peojile  like  themselves  and  cre¬ 
ate  a  love  of  books  like  their 
own.” 

Air.  Barkham  said  he  cannot 
learn  too  much  about  books.  He 
reads  news  releases  and  visits 
each  book  publishing  house  at 
least  twice  a  year.  If  a  first 
novel  is  bad,  he  puts  it  aside 
and  gives  the  author  another 
chance. 

Prevent  Blurbs 

A.  J.  Liebling,  who  writes 
press  criticism  in  the  New 
Yorker  magazine,  advised  that 
dust  covers  might  be  removed 
from  books  before  they  are  sub¬ 
mitted  to  reviewers  to  prevent 
them  from  copying  the  publish¬ 
ers’  blurbs  and  to  make  them  in¬ 
eligible  for  resale. 

“Newspaper  publishers  should 
be  told  about  books,”  he  .said, 
decrying  the  relatively  few 
newspapers  w’hich  review  books. 
“Get  them  to  read  books  and 
then  they  will  esteem  them.” 

The  London  Observer  was 


cited  by  Air.  Liebling  as  the 
newspaper  with  the  best  book 
pages.  He  said  many  good  Imoks 
are  lost  sight  of  in  the  present 
defective  system  of  reviewing. 
He  advocated  strong  i)artisan- 
ship  in  reviews. 

William  G.  Rogers,  former 
literary  editor,  .Associated  Press 
Newsfeatures,  who  is  an  author 
and  who  writes  a  weekly’  review 
for  the  Satui-day  Review  Syn¬ 
dicate.  .said  he  believes  the  cul¬ 
ture  of  the  counti’y’  at  large  will 
be  lifte<l  by’  the  intereste<l  atti¬ 
tude  of  President  Kennedy’.  He 
said  books  and  culture  have  not 
had  such  important  help  from 
Washington  since  Wilson  and 
Roosevelt. 

Reviews  TtM»  Kind 

“Being  kind  is  not  really  the 
sendee  we  perfoi-m,”  .said  Air. 
Rogers.  “Reviews  are  too  kind. 
Reviewers  sometimes  regard 
their  editors  as  enemies.  The 
trouble  is  the  reviewer  can’t  i)er- 
suade  the  managing  editor  to 
be  interested.” 

Some  of  the  reviewers  i)resent 
asserted  they  find  college  i)ro- 
fessors  ?nake  excellent  review- 
era. 

Dean  Edward  W.  Barrett, 
Graduate  School  of  Jounialism, 
Columbia  Univeraity’,  at  a  lunch- 
(‘on  session,  declared  the  ma¬ 
jority’  of  new.si)aper  publishers 
are  not  fully’  awakene<l  to  revo¬ 
lutionary  things  that  are  hap- 
l)ening  in  the  book  field.  He 
urged  new  vigor  and  vitality’  as 
a  means  of  gaining  adequate 
coverage  of  books.  Dean  Barrett 
jokingly  suggested  the  organiz¬ 
ing  of  a  joint  Book  Publishers 
and  Newspaper  Publishers  Com¬ 
mittee  for  Still  Worse  Television 
as  a  means  of  promoting  read¬ 
ing. 

“Book  I’eviewera  lure  book 
readers  and  they’  are  terribly 
imjiortant  to  the  industry,”  de¬ 
clared  Storer  B.  Lunt,  president, 
American  Book  Publishers  Coun¬ 
cil,  at  the  luncheon.  Plans  for 
National  Library’  Week  obser¬ 
vance  .April  8-14  were  an¬ 
nounced.  The  slogan  is:  “Read 
and  watch  your  world  grow.” 
• 

3  Chicago  Tribune 
Etlitors  Promoletl 

Chicago 

Three  promotions  of  editorial 
executives  of  the  Chicago  Trib¬ 
une  were  announced  this  week 
by  W.  D.  Alaxwell,  editor.  They 
are: 

Wallace  W.  .Abbey  —  from 
news  editor,  since  1951,  to  assist¬ 
ant  managing  editor. 

Tom  W.  Aloore — from  assist¬ 
ant  to  news  editor. 

C.  R.  Christopherson  —  from 
senior  assistant  city  editor  to 
news  editor.  James  F.  Derby 
moves  to  the  city  desk. 


Record  American 


LOCAL  BOY — A  line  drawing  of 
President  Kennedy  against  a  back¬ 
ground  curtain  of  kelly  green 
adorned  the  Boston  Record  Ameri¬ 
can  on  March  17  which  was  filled 
with  St.  Patrick's  Day  features. 
Copies  were  sent  to  President 
DeValera  of  Ireland. 


Record  —  Aniericaii 


DIME  SOUVENIR— Publisher  Har- 
old  G.  Kern's  idea  of  a  Boston 
Record  American  souvenir  picture 
book  on  Colonel  Glenn's  orbital 
flight  is  reaping  a  whirlwind  of 
orders  —  more  than  20,000  quick 
sales  to  schools  and  on  mail  orders 
at  a  dime  a  copy. 


(]on8i(line  of  UPI 
Wins  Reportini;  Prize 

Albany,  N.  Y, 
John  L.  Considine  of  United 
Press  International  was  cited  by 
the  New  York  State  Legislative 
Correspondents  Alumni  Associa¬ 
tion  Alarch  17  for  excellence  in 
covering  state  government  and 
politics  during  the  past  year. 
He  received  the  association’s 
annual  $200  prize. 

Jack  Germond  of  the  Gannett 
Newspapers  won  a  $50  honor¬ 
able  mention  award. 

John  H.  Wiggins  of  the 
Thomas  J.  Deegan  Co.  of  New 
York  was  elect^  alumni  associ¬ 
ation  president. 
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Jfirsit  Annual 
6RENVILLE  CLARK 
EDITORIAL  PA6E 


I  PRIZES 

The  winning  editorial  page  writer 
and  cartoonist  will  each  receive  an 
inscribed  plaque  and  a  cash  award 
of  S500. 

SUBMISSION 
OF  ENTRIES 

Each  entrant  may  submit  up  to 
three  articles  or  cartoons.  There  is 
no  limitation  on  the  number  of  en¬ 
trants  for  each  newspaper  or  news 
service  organization.  The  submis¬ 
sions  should  be  sent  to: 

Grenville  Clark 
Editorial  Page  Award 
United  World  Federalists 
Room  207-217 
820— 13th  Street.  NW 
Washington,  D.C. 

Entries  must  be  received  at  the 
above  address  not  later  than  12 
p.m..  May  1,1962.  Notification  and 
presentation  of  award  will  be  made 
as  soon  as  practicable  after  the 
judging  is  completed.  None  of  the 
entries  will  be  rfeturned. 

PURPOSE  OF  AWARD 

The  award  has  been  created  to  fos¬ 
ter  vigorous  and  thought-provoking 
opinion  in  the  field  of  foreign  af¬ 
fairs.  This  is  consistent  with  the 
responsibility  of  the  press  to  inter¬ 
pret  as  well  as  inform  on  inter¬ 
national  matters  that  effect  our 
nation’s  welfare  and  very  existence. 
To  attract  the  reader,  newspaper 
interpretation  must  be  vital  and 
interesting.  Beyond  this,  it  must 
distinguish  between  the  long-term 
self-interest  of  our  country  and  that 
which  is  short-range  or  expedient. 
It  must  impart  perspective  and 
common  sense.  These  are  the  broad 
standards  under  which  the  entries 
will  be  judged. 


An  award  will  be  made  to  the  writer  of  what 
is  judged  to  be  the  best  newspaper  editorial 
page  article  in  the  United  States  in  1961  inter¬ 
preting  the  international  scene.  A  similar  award 
will  be  given  to  the  cartoonist  producing  the 
most  perceptive  newspaper  editorial  page  car¬ 
toon  published  in  1961  depicting  a  significant 
aspect  of  international  affairs. 


BOARD  OF 
JUDOES 

1,  John  Hersey 

Writer,  Pulitzer  prize  winner 

2i  Murray  Lincoln 
President, 

Nationwide  Insurance  Company 

3a  Reverend  Philip  S.  Moore,  CSC 
Vice  President 
of  Academic  A  ffairs 
Notre  Dame  University 

4a  Gilbert  Seldes 

Dean  of  the  Annenburg  School 
of  Communications 
University  of  Pennsylvania 

5a  Howard  K.  Smith 

ABC-TV  news  commentator 

6a  James  Wadsworth 
Former  Ambassador 
to  the  United  Nations 


6RENVILLE  CLARK 

Grenville  Clark,  for  whom  this 
award  has  been  named,  is  a  founder 
of  United  World  Federalists  and 
one  of  this  country’s  most  distin¬ 
guished  advocates  of  world  law.  He 
is  co-author,  with  Professor  Louis 
Sohn  of  Harvard  University,  of 
“World  Peace  Through  World 
Law’’,  considered  the  most  practical, 
and  complete  blueprint  yet  devel¬ 
oped  for  world  law. 

Mr.  Clark  is  a  member  of  the  Presi¬ 
dents  and  Fellows  of  Harvard  Col¬ 
lege  and  is  the  recipient  of  hon¬ 
orary  Doctor  of  Law  degrees  from 
Dartmouth  College  and  Harvard 
and  Princeton  Universities. 

UNITED  WORLD 
FEDERALISTS 

United  World  Federalists,  Incorpo¬ 
rated,  is  a  national  organization  of 
some  15.000  members  dedicated  to 
preserving  the  peace  by  strengthen¬ 
ing  the  United  Nations  and  estab¬ 
lishing  a  basis  for  enforceable 
world  law. 


UNITED  WORLD  FEDERAUSTS.  INC., 
820  13TH  STREET,  N.W., 
WASHIN6T0N,  D.C. 


SYNDICATES 

Bill  Crawford:  NEA 
Editorial  Cartoonist 


By  Ray  Erwin 

Bill  Crawford,  for  more  than 
20  years  editorial  cartoonist  for 
the  Neivark  (N.  J.)  News  and 
a  recent  president  of  the  Na¬ 
tional  Cartoonists  Society,  will 
become  chief  editorial  cartoon¬ 
ist  of  the  Newspaper  Enterprise 
Association  on  March  26. 

Mr.  Crawford  will  draw  six 
editorial  cartoons  a  week  deal¬ 
ing  with  politics,  national  af¬ 
fairs,  international  scene. 

“In  a  way,  a  cartoon  about 
almost  any  international  .sub¬ 
ject  actually  is  a  local  cartoon 
these  days  when  Laos  is  im¬ 
portant  to  Main  Street  and  any 
cold  war  happening  has  local 


I  Resign! 


implications,”  said  Mr.  Craw¬ 
ford. 

lncrt‘dible  World 

“We  are  living  in  an  incredi¬ 
ble  world  with  a  man  travelling 
18,000  miles  an  hour  in  a  cap¬ 
sule,”  he  continued.  “The  car¬ 
toonist  no  longer  has  to  elabo¬ 
rate  or  exaggerate.  What  was 
wildly  impossible  a  short  time 
ago  is  now  almost  ordinary’. 
This  is  the  stuff  from  which  car¬ 
toons  are  created. 

“Basically,  cartoonists  are 
liars,”  confessed  Mr.  Crawford 
with  a  broad  smile.  “For  ex¬ 
ample,  there  is  no  harried  little 
fellow  with  ‘Taxpayer’  printed 
across  his  chest.  Who,  then,  is 
better  than  a  liar  to  tell  the 
facts  about  our  tremendous 
time?” 

Bill  Crawford  will  draw  his 
NEA  cartoons  in  an  office  high 
over  much  of  Manhattan.  He 
works  at  home  in  a  studio  which 
occupies  the  whole  top  floor  of 
his  home  on  a  bluff  overlooking 
the  ocean  at  Atlantic  Highlands, 
N.  J. 


Bill  Crawford 


He  brought  to  editorial  car¬ 
toons  some  of  the  vigor  of  sports 
cartooning,  in  which  he  had 
earlier  experience.  Even  his 
standing  figures  seem  to  be  in 
motion.  His  colleagues  admire 
his  fine  sense  of  the  comic,  which 
distinguishes  top  craftsmen  like 
the  late  J.  N.  Darling.  But  he 
also  can  turn  on  dramatic  power. 

Stephen  Becker,  in  his  defini¬ 
tive  work,  “Comic  Art  in  Amer¬ 
ica,”  refers  to  Crawford’s  “su¬ 
perior  technique”  and  lists  him 
among  a  handful  of  top  car¬ 
toonists.  He  reported:  “His 
forcefully-dra^^^^  editorial  car¬ 
toons  are  represented  almost 
everj'  week  in  newspapers  other 
than  his  owm.” 

Bill  is  a  handsome,  silver- 
haired  man  of  47.  He  is,  as 
someone  once  said,  “a  man  of 
many  facets,  all  turned  on!”  He 
does  sculptured  portrait  heads, 
plays  the  viola  and  has  won 
many  awards  for  the  highly 
specialized  sport  of  field  arch- 
erj'.  He  says  he  plays  “lousy” 
viola  in  a  family  string  quartet 
and  that  he  is  the  worst  chess 
player  in  Monmouth  County.  He 
formerly  golfed,  too. 

,4clive  Guy 

With  all  this  seething  artistic 
and  sports  activity,  Crawfford 
is  also  much  in  demand  as  a 
lecturer,  accompanying  his 
words  with  an  artist’s  “chalk 
talk.”  He  toured  Europe  in  1956 
and  1958  for  the  State  Depart¬ 
ment  to  entertain  soldiers  in 
Germany  and  France.  He  has 
drawn  cartoons  for  many  na¬ 
tional  magazines  and  has  illus¬ 
trated  19  books. 

Claire  Crawford,  the  artist’s 
wife,  is  a  vivid  personality  in 
her  own  right,  a  former  Spanish 


dancer  under  the  name  of  Olita 
Trillo  and  an  actress  on  tele¬ 
vision’s  “Studio  One.”  Their 
daughter,  Katharine,  20,  works 
in  New  York  and  their  son. 
Dale,  18,  attends  Ohio  State. 

Bill  executed  in  bronze  the 
famous  “Reulien”  trophy  of  the 
National  Cartoonists  Society,  of 
which  he  was  president  in  1960- 
61.  He  won  the  society’s  aw’ard 
as  “Best  Editorial  Cartoonist” 
in  1956,  1957  and  1958. 

Scb(»ulboy  CurtiMini^i 

Bill  admits  to  an  interest  in 
editorial  cartooning  from  his 
Iwyhood  in  Hammond,  Ind.  He 
won  a  high  school  cartoon  con¬ 
test  in  his  later  home  city  of 
Cleveland  and  was  art  editor  of 
the  Sun  Dial,  comic  magazine 
of  Ohio  State  University,  where 
he  was  graduated.  He  took  post¬ 


graduate  art  studies  in  i’aris 
and  North  .4frica.  W1  e  he 
was  at  Ohio  State,  h<-  free¬ 
lanced  cartoons  in  the  '  'olum- 
bus  (Ohio)  Citizen,  Colnnbut 
Dispatch  and  Cleveland  Ohio) 
Press. 

He  worked  briefly  on  the 
Washinfiton  (D.  C.)  Po  t  and 
Washington  Daily  News  liefore 
joining  the  Newark  N»  ws  in 
1938. 

Boyd  Lewis,  editor  of  NEA, 
said  Crawford’s  cartoons  will 
be  supi)lemented  from  time  to 
time  by  the  work  of  the  veteran 
Walt  Scott  and  a  new  young 
modem,  Jim  Berr>’.  Crawford 
succeeds  John  Fischetti,  who 
has  undertaken  a  special  new 
cartoon  project  for  the  New  ^ 
York  Herald  Tribnne,  for  which 
he  worked  before  he  joinwl  NEA 
in  1951. 


Fischetti  Draws  New 
Style  Into  Cartoons 


Five  large  new  John  Fischetti 
cartoons  will  be  distributed 
weekly  by  the  New  York  Herald 
Tribune  Syndicate,  beginning 
-April  10,  when  the  New  York 
Herald  Tribune  begins  them,  it 
was  announced  by  John  Hay 
Whitney,  imblisher  and  i*ditor- 
in-chief. 

Fischetti’s  satiric  eye  and 
shaiqi  pen  will  be  turned  on 
national  social  phenomena,  fads, 
myths,  ethical  quandaries,  indus¬ 
trial  crises  and  other  human 
puzzlements,  as  well  as  national 
and  international  politics.  In  ap¬ 
proach  and  content,  the  cartoons 
will  be  a  marked  departure  from 
the  traditional  editorial  cartoon, 
it  was  announced.  Shaped  in  a 
horizontal  rectangle,  like  a  wide 
motion  picture  screen,  they 
promise  a  “new  look”  in  edi¬ 
torial  cartooning. 

The  cartoons  are  in  four-col¬ 
umn  size.  They  probably  will  be 
available  in  other  sizes,  but  syn¬ 
dicate  editors  said  tffey  believe 
the  greatest  value  can  be  derived 
from  the  cartoons  by  giving 
them  prominent  display, 

“These  cartoons  represent  a 
marriage  of  the  editorial  car¬ 
toon  with  the  humor  cartoon, 
such  as  I  have  been  doing  for 
Punch  magazine,”  said  Mr. 
Fischetti.  “They’re  serious  com¬ 
ments  in  comic  clothes.  They’re 
something  that’s  never  been  done 
before  in  America  —  in  a  strict¬ 
ly  American  frame  of  reference. 
I’ve  been  wanting  to  do  it  for 
a  long  time,  and  I  picked  the 
Herald  Tribune  as  the  paper 
it  would  best  fit  in.  I’m  glad  its 
editors  agreed.” 

The  syndicate  made  it  clear 
that  the  Fischetti  cartoons. 


John  Fischetti 


while  they  can  be  used  profitably 
elewhere  in  the  paper,  l)asically 
are  editorial  and  alw’ays  are  ap¬ 
propriate  to  the  editorial  page. 

John  Denson,  editor  of  the 
New  York  Herald  Tribune,  told 
E&P  his  i)aper  on  any  given  day 
will  use  a  cartoon  by  Fischetti 
or  Bill  Mauldin  or  Dan  Dowling 
on  its  editorial  page.  He  i)lans 
to  use  Fischetti  on  other  pages 
at  times  and  to  use  his  work  a 
great  deal  in  the  Sunday  j)aper. 
Mr.  Denson  envisions  the  use  of 
Fischetti  cartoons  at  times  to 
illustrate  editorials. 

New  Ideas 

“John  has  some  very  new 
ideas  and  I  hope  he  gives  a  few 
new  twists  to  editorial  cartoon¬ 
ing,”  said  Mr.  Denson.  “The 
English  make  us  look  sick  in 
this  field.” 

Incidentally,  April  10,  the  day 
Fischetti’s  new  work  begins  in 
the  Herald  Tribune,  is  the  12l8t 
anniversary  of  the  founding  of 
the  Tribune  by  Horace  Greeley.  | 

“There  is  a  restlessness  in  our  j 
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"Uncle  Ted's  running,  buf  I  don't  know  who's  chasing  him." 


busint'.'S  and  a  desire  to  break 
away  from  the  old  form  of  poli¬ 
tical  cartoons  and  this  is  part 
and  i>arcel  of  my  experiments,” 
said  Mr.  Fischetti.  ‘"The  Herald 
Tribune  is  developing  a  more 
modern  new.-ipaper  and  I  want 
to  do  the  same  with  cartoons. 

Ours  is  a  changing  art,  not  a 
dying  one.” 

John  Fischetti  works  in  his 
home  studio  at  Cos  Cob,  Conn., 
but  he  plans  to  spend  a  great 
deal  of  time  in  New  York  and 
Washington,  going  l>ehind  the 
scenes  at  the  United  Nations 
and  in  Congress  to  sketch  au¬ 
thentic  background  detail.  He 
likes  to  have  his  figures  amus¬ 
ing  but  his  background  au¬ 
thentic.  He  will  kee])  in  close 
touch  with  Herald  Tribune  edi¬ 
tors  to  keep  abreast  of  devel¬ 
opments. 

11  llobbic^ 

One  of  his  hobbies,  reading, 
helps  him  in  his  work,  of  course. 

Other  hobbies  are  water  color 
painting,  sketching  and  golfing 
with  cartoonists  Mort  Walker, 

John  Cullen  Murphy  and  Dick 
Wingert,  the  latter  the  god¬ 
father  of  his  sons,  Peter,  12,  and 
Michael,  10.  (Mrs.  Fischetti  is 
the  former  Karen  Christiansen, 
a  Danish  girl  who  was  a  Scandi¬ 
navian  Airlines  stewanless  when 
they  were  married  in  1948.) 

Depression  hit  Brookljm,  his 
birthplace,  when  John  was  13. 

At  16,  he  went  to  sea  on  a  Mun¬ 
son  Line  ship,  then  rode  freight 
trains  across  the  country  look¬ 
ing  for  work.  After  three  years 
of  (Kid  jobs,  he  was  able  to  at¬ 
tend  l*ratt  Institute,  Brooklyn, 
where  he  studied  commercial  art 
for  three  years. 

His  first  professional  art  job 
was  at  Walt  Disney’s  Studios 
in  ('alifomia,  where  he  did  free¬ 
lance  spots  and  magazine  covers 
for  the  Los  Angeles  Times.  His 
first  editorial  cartoons  were 
drawn  for  the  Chicago  Sun. 

Four  years  with  the  Army  Sig¬ 
nal  Corps,  during  which  he 
serv’ed  in  Normandy  and  became 
an  artist  for  Stars  &  Stripes, 
interv'ened  between  his  Chicago _ 
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work  and  a  jmst-war  two-year 
stint  as  an  editorial  cartoonist 
for  the  New  York  Herald  Trib¬ 
une. 

He  went  to  Newspaper  Enter¬ 
prise  Association  in  1951.  He 
won  the  National  Headliners 
Medal  in  1951,  Sigma  Delta  Chi  j 
awards  in  1954  and  1956,  and 

National  Safety  Council  grand 

awards  in  1957  and  1959.  .An 

original  Fischetti  cartoon,  re- 
(luested  by  Dr.  Ralph  Bunche, 
hangs  outside  the  former  office 
of  the  late  Dag  Hammarskjold 
in  the  United  Nations  Secre¬ 
tariat  Building. 

*  *  * 

GOIA'  INSTRIKTION 

Doug  Sanders,  “The  Duffers’ 
Pro,”  whose  unorthodox  swing 
earned  $57,428  in  the  profes¬ 
sional  golf  trail  in  1961,  has 
written  a  12-part  series  of  golf 
instruction  for  AP  News- 
features. 

The  series  begins  April  16  and 
instead  of  the  stick  drawings 
that  usually  accompany  a  fea¬ 
ture  of  this  type,  APN  has  called 
on  cart(X)nist  Tom  Paprocki,  the 
famous  “Pap”  of  the  sports 
pages,  for  drawings. 

The  .series  stresses  stance, 
grip,  club  control,  the  golfer’s 
“determination.” 

Turn  in  Badge>( 

Chicago 

Under  a  new  policy,  members 
of  the  editorial  staff  of  Chicago's 
.American  have  returned  their 
badges  as  special  deputy  sheriffs. 


MODERN 

MAIDENS 

2  col.  6  weekly.  Write  for  proofs,  prices 
JAY  ALAN,  140  E.  40th  St. 

N«w  York  U.  N.  Y.  —  LE  2-S192 


Sandy  MacDivot  starring,  on  professional  polf  circuit  .  .  . 
with  his  father  ''Mac,”  veteran  pro  at  Rolling  Knolls  C.  C. 


MacDivot 

. . .  golf  for  golfers! 

Golf  is  rvfrybody’s  {'ame  .  .  .  big  name  stars 
playing  in  big  lime,  executives  entertaining  clients, 
country  club  members,  arul  fans  swinging  on 
public  courses.  Few  games  are  so  much  a  part  of 
.\merican  social  life — ami  have  such  trernerulous 
audience  impact! 

MacDivot,  the  cartoon  strip  by  Jordan  Lansky 
and  Mel  Keefer,  is  a  favorite  with  golfers  every¬ 
where — gives  all  the  thrills  and  excitement  of  the 
game,  jilus  a  continually  interesting  story. 

To  build  a  better  and  bigger  audience  of  better 
customers,  add  MacDivot  to  your  newspaper. 

For  proofs  and  prices,  phone,  wire  or  write — now! 

Trihtinv  -  \0»ir  York  \0»irM 

.Vffru  Huliainv.  Xiffr  York 
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Students  Go 
To  See,  Get 
Jobs  to  Do 

Students  in  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism  are  back  at  their  desks 
after  a  week  of  observation  and 
work  at  48  news  organizations  in 
New  York,  Washington,  and 
other  cities. 

Traveling  as  far  south  as 
■Miami  and  as  far  west  as  St. 
Louis,  the  “interns”  observ^ed  the 
operation  of  newspapers,  maga¬ 
zines,  news  agencies,  and  radio 
and  television  stations  in  the 
third  annual  Field  Observation 
Week. 

The  students’  reports  to  the 
faculty  indicate  that  they  did 
almost  as  much  productive  work 
as  they  did  sight-seeing.  Almost 
two-thirds  of  the  class  were 
given  assignments  by  the  organ¬ 
izations  they  visite<l. 

One  student  at  the  Was^lnno- 
ton  (D.  C.)  Star  was  asked  to 
follow  up  a  tip  turned  in  by 
Mary  McGrory,  Star  columnist, 
about  the  conviction  of  a  Boston 
revenue  official  involved  in  a 
tax-evasion  case.  The  student 
interviewed  the  Commissioner  of 
Internal  Revenue  and  wrote  a 
!)()()-word  feature  that  ran  in 
the  Star. 

‘Hardly  Changed  a  ^’or«r 

“The  desk  hardly  changed  a 
word,”  the  student  reporte<l. 

A  number  of  the  “interns” 
took  part  in  covering  the  story 
of  John  Glenn’s  orbital  space 
flight,  which  occurred  during 
their  week  away  from  the  School. 
One  student  helped  the  Washing¬ 
ton  staff  of  Newsweek  gather 
“man  in  the  street”  reaction  and 
later  he  searched  for  editorial 
comment  in  foreign  newspapers 
alx)ut  press  freedom  in  report¬ 
ing  the  space  story. 

Another  student  visiting  the 
\ew  York  Daily  News  helped 
gauge  crowd  reaction  in  Grand 
Central  Station  to  the  flight. 

Several  of  the  School’s  12 
foreign  students  spent  their 
observation  week  at  newspapers 
in  middle-sized  communities 
where  they  often  stayed  with 
the  family  of  one  of  the  news¬ 
paper’s  executives.  About  his 
visit  to  the  Middletown  (N.  Y.) 
Times-Herald  &  Record,  a  stu¬ 
dent  from  Aden  reported: 

“It  was  the  finest  week  of  my 
American  experience.” 

Other  foreign  students  were 
asked  to  write  articles  about 
their  native  countries  as  well  as 
their  impressions  of  the  Ameri¬ 
can  communities  they  visited. 

For  their  week  of  field 


TAKING  A  LOOK — Monika  Moesslang,  at  right,  Columbia  journalism 
student  on  a  field  observation  trip,  talks  about  picture  selections  with 
Virginia  Kelly,  a  senior  editor  of  Look  magaiine. 


obser\'ation  the  students  were 
assigned  according  to  their  inter¬ 
ests.  Almost  half  of  the  class 
visited  newspapers  or  news 
agencies. 

Those  interestwl  in  radio  and 
television  were  sent  to  study 
operations  in  major  stations  and 
networks.  Tho.se  who  favored 
magazines  went  to  Time,  Look, 
Newsweek  and  McCall’s,  among 
other  publications. 

The  students  interested  in 
special  fields,  such  as  financial 
or  science  news,  went  to  maga¬ 
zines  in  those  fields  or  to  the 
financial  or  science  desks  of 
newspapers  and  news  agencies. 

Fi%'e  students  who  are  taking 
a  special  course  in  education 
writing  attended  the  conv’ention 
of  the  American  Association  of 
School  Administrators  in  Atlan¬ 
tic  City. 

• 

Denver  Cop  Seandal 
Featured  in  Arg;osy 

A  review  of  the  Denver  police- 
burglary  scandal  is  the  lead 
article  in  the  April  issue  of 
Argosy  magazine. 

The  story,  titled  “Denver’s 
Burglars  With  Badges,”  covers 
the  long  investigation  through 
the  first  arrest,  two  grand  jur>' 
probes,  and  the  action  of  Colo¬ 
rado  Governor  Steve  McNichols 
in  the  cleanup.  It  was  written 
by  William  S.  Hazlett,  a  reporter 
for  the  Rocky  Mountain  News, 
Scripps-Howard  newspaper. 

The  story  tells  how  the  News 
carried  the  editorial  burden  of 
keeping  the  scandal  investiga¬ 
tion  moving  when  public  officials 
seemed  to  be  letting  it  lx)g  down 
in  apathy.  Mr.  Hazlett  is  a  mem¬ 
ber  of  the  four-man  team 
assigned  to  cover  the  scandal 
for  the  News. 

Others  were  A1  Nakkula, 
crime  reporter,  William  G.  Gag¬ 
non,  police  reporter,  and  Robert 
Chase,  senior  editorial  writer. 

Mr.  Hazlett’s  story  brings 
Argosy  readers  up-to-date  on 
developments,  including  the 
arrest  of  62  men  and  the  sen¬ 
tencing  of  22  former  cops  to 
l)rison  and  the  hiring  of  a  chief. 


Paper  Told  to  Cease 
Anti-Guild  Aetivities 

W.4SHINr.T0N 

A  three-member  i)anel  of  the 
National  Labor  Relations  Board 
has  ordered  the  Lowell  (Mass.) 
Sun  to  cease  activities  that  in¬ 
terfere  with  organization  of  a 
Newspaper  Guild  unit. 

The  examiner’s  report,  sup¬ 
ported  by  the  board  members, 
said  the  company’s  executives 
violated  the  law  by  interrogat¬ 
ing  employes  concerning  mem¬ 
bership  in  a  union,  by  threaten¬ 
ing  them  with  reprisals  if  they 
joined  any  labor  organization, 
and  by  giving  wage  increases  to 
dissuade  employes  from  Ijecom- 
ing  union  members. 

Under  terms  of  the  order, 
Fred  W.  Dudley,  who  was  trans¬ 
ferred  to  nightside,  is  to  be  re¬ 
instated  to  a  daydime  job  on  the 
Sunday  .staff,  and  Francis  F. 
Breen  Jr.,  who  was  discharged 
u  year  apro,  is  to  be  offered  his 
former  or  substantially  equiva¬ 
lent  position,  with  back  i)ay. 


Washinirton  ‘.4hiinni'’ 
Honor  Willard  Edwards 

Washington 

Almost  200  persons  associated 
either  directly  or  indirectly  with 
the  defunct  Washington  Times- 
Herald  turned  out  last  week  for 
a  jiarty  honoring  Willard  Ed¬ 
wards,  member  of  the  Chicago 
Tribune’s  Washington  bureau, 
at  the  National  Press  Club. 

Mr.  Edwards  was  chosen  for 
the  Ivory  Typewriter  award  by 
the  members  of  the  T-Hirty 
Club  (made  up  of  alumni  of  the 
paper)  on  the  basis  of  two  series 
of  stories  written  last  year.  One 
series  dealt  with  Communist- 
inspired  efforts  to  influence  stu¬ 
dents  at  Knox  College  in  Gales¬ 
burg,  Ill.,  and  the  other  with 
cen.sorshij)  of  speeches  of  high- 
ranking  military  men. 

Mr.  Edwards  has  been  on  the 
editorial  staff  of  the  Chicago 
Tribune  for  37  years  and  has 
covered  Washington  since  1935. 


Col.  Powers 
Poses  ?  on 
Press  Gangs 

GAINESVIU.K,  Fla. 

Project  Mercury,  infonnation 
officer,  Lt.  Col.  John  A.  Powers, 
told  Florida  editors  March  10 
that  he  questions  the  need  of 
sending  hundreils  of  importers 
to  cover  the  same  news  event. 

Using  as  examples  the  1,000 
reporters  at  the  Geneva  dis¬ 
armament  conference,  the  6.35  at 
Cape  Canaveral  for  John  Glenn’s 
orbital  flight,  and  the  swarms 
of  reporters  who  “trami)led  the 
comlields”  during  the  Khrush¬ 
chev  visit,  in  1959,  Col.  Powers 
remarked,  “I’m  not  saying  it’s 
good  or  bad:  I’m  just  asking 
‘do  you  really  need  them?’” 

Col.  Powers  spoke  at  the 
Florida  Society  of  Editors  din¬ 
ner,  held  in  conjunction  with 
Communications  Week  at  the 
University  of  Florida’s  School 
of  Journalism  and  Communica¬ 
tions.  He  was  awarde<l  the 
FSE’s  Defenders  of  Freedom 
awaid  for  his  efforts  in  ad¬ 
vancing  freedom  of  information. 

One  of  the  solutions  for 
handling  the  Glenn  story  was 
the  use  of  jiooled  reporting,  he 
said.  A  reporter  pool  followed 
Col.  Glenn  from  one  news  point 
to  another.  The  team  effort 
worked  smoothly.  Col.  Powers 
said,  although  he  adde<l  that 
news  standardization  could  be¬ 
come  an  unwelcome  byproduct 
of  an  indiscriminate  use  of  the  i 
liooled  reporting  technique. 

Col.  Powers  said  his  job  with 
Project  Mercury  is  to  jirovide 
sendee  to  news  me<lia  request-  | 
ing  it.  but  that  he  does  not 
issue  “invitations”  to  the  press. 
He  was  asked  why  Russia  was 
not  “invited”  to  cover  the  launch 
and  replied  that  no  one  was  in¬ 
vited,  but  that  qualified  press 
representatives — including  those 
of  Iron  Curtain  countries — are 
welcome  to  cover  space  events. 
No  Iron  Curtain  newsmen  asked 
to  cover  the  Glenn  flight. 

• 

More  Reconis  Open 
In  License  Bureaus 

Harrisburg,  Pa. 

A  state  Justice  Department 
ruling  requested  by  newsmen 
through  the  Bureau  of  Pro¬ 
fessional  Licensing  in  the  De- 
])artment  of  Public  Instruction 
holds  that  records  of  the  licens¬ 
ing  boards  are  public  infonna- 
tion  under  the  1957  “open  ^ 
records”  law  of  Pennsylvania. 
Reporters  had  difficulties  with 
the  State  Board  of  Pharmacy. 
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GET  IT  WHILE  IT'S  HOT! — Fireman  were  still  quenching  the  blaie  in 
a  building  across  the  street  trom  the  Beverly  (Mass.)  Evening  Times 
when  a  replate  edition,  with  picture,  was  on  the  street.  Fortunately, 
said  General  Manager  Laurence  S.  Hovey  of  the  9,000-circulation  daily, 
the  wind  was  blowing  the  other  way  or  heavy  smoke  would  have  driven 
everyone  from  the  newspaper  plant. 


Editor  Asks 
More  $  for 
Wire  Service 

Costa  Mesa,  Calif. 

“We  should  spend  more  money 
for  wire  services,”  .says  Walter 
Burroujfhs,  publisher  of  the 
Oraiuje  Coast  Daily  Pilot,  a  Los 
.4nKeles  Times-Mirror  property. 

He’s  returned  to  his  home 
base  to  await  reaction  to  his 
.speech  along  those  lines  at  a 
Sigma  Delta  Chi  regional  con¬ 
vention  at  Kansas  City  March 
10. 

While  pointing  to  some  short¬ 
comings  in  reportorial  perform¬ 
ance  of  the  wire  services,  Mr. 
Burroughs  asked  fellow  editors 
to  make  a  careful  study  of  their 
situations  and  document  a  re- 
IK)rt  on  the  need  for  better,  more 
accurate  and  more  informative 
re|)orting. 

It  will  cost  more  money  to 
get  the  improvements  in  wire 
ser\’ice,  Mr.  Burroughs  said,  but 
it  should  be  worth  the  cost  be¬ 
cause  people  are  as  much  inter¬ 
ested  in  wire  news  as  they  are 
in  local  items. 

Small  newspapers,  Mr.  Bur¬ 
roughs  said,  pay  for  all  their 
wire  news  not  much  more  than 
half  the  cost  of  a  six-year  re- 


l)orter.  His  concern,  he  added, 
is  that  the  wire  services  don’t 
hav'e  enough  personnel,  enough 
facilities  and  enough  clerical 
help  to  do  the  job  that  needs  to 
be  done. 

The  only  way  to  correct  the 
situation,  he  suggested,  is  to 
amass  a  lot  of  evidence. 

“The  wire  services,”  he  .said, 
“need  desperately:  1.  An  ade¬ 
quate  library  in  every  bureau  to 
enable  their  personnel  to  keep 
up  to  date  —  a  file  of  their  own 
and  their  competitors’  .stories 
so  that  old,  discredited  state¬ 
ments  can  l)e  avoided,  and  2, 
an  adequate  reference  library 
with  personnel  that  knows  how 
to  dig  out  background  facts  and 
make  them  readily  available.” 

He  proposed  that  editors  or 
SDX  chapters  take  a  particular 
continuing  story’  and  follow  it 
in  every’  news  serv’ice  and  syn¬ 
dicated  column,  prepare  a  re¬ 
port  on  it  and  submit  it  to  him 
as  evidence  to  sell  publishers 
on  the  neefl  for  improvement. 

• 

Honored  by  Doelors 

Johnstown,  Pa. 

Walter  W.  Krebs,  editor  and 
publisher  of  the  Johnstown  Trib¬ 
une-Democrat,  is  the  1962  recipi¬ 
ent  of  the  Pennsylvania  State 
Medical  Society’s  Benjamin 
Rush  award,  recognizing  his 
contributions  to  public  health 
education  and  serv’ice  organiza¬ 
tions  in  the  Johnstown  area. 


Gateway  to  Moon 
Missile  Display 
Attracts  Crowds 

Orlanik),  Fla. 

Some  10,000  persons  flocked  to 
the  Sentinel-Star  newspaper 
building  last  week  to  see  a  full- 
scale  mo<lel  of  Friendship  7,  the 
space  craft  in  which  Col.  John 
Glenn  orbited  the  earth. 

The  space  capsule  was  part  of 
a  National  Aeronautics  and 
Space  Administration  display  at 
the  newspaper  building  during 
a  NASA  recruiting  drive  for 
2,000  engineers  and  scientists. 

The  Mercury  space  capsule 
was  in  front  of  the  Sentinel-Star 
building  only  five  days  but  on 
permanent  display  there  are 
three  missiles  made  in  Orlando 
by  the  Martin  Company — the 
army’s  Pershing  and  LaCrosse 
and  the  navy’s  Bullpup. 

The  display  of  missiles  and 
the  space  capsules  in  Orlando — 
just  60  miles  west  of  Cape 
Canav’eral  where  the  missiles 
are  tested  and  the  space  flights 
l)egin — proved  to  be  one  of  the 
most  successful  promotions  for 
the  newspapers.  Block-long  lines 
of  .spectators  waiting  to  peer 
inside  the  capsule  began  forming 


each  morning  and  continued  on 
into  the  night. 

.An  ear  on  the  Sentinel  and 
Star  front  page  shows  a  missile 
in  flight,  with  the  slogan  “Gate¬ 
way  to  the  Moon,”  which  the 
newspapers  copyrighted  a  few 
years  ago. 

• 

Satiinlay  TV  Tab 

Bristol,  Pa. 

A  tabloid  teUwision  supple¬ 
ment  has  l)een  added  to  the 
Saturday  editions  of  the  jointly 
owned  Hristol-Levittown  Daily 
Courier-T imes, Doylestoivn  Daily 
Intellifieneer  and  liiirlinyton 
County  e<lition  of  the  Courier- 
Times.  The  first  issue,  16  pages, 
feature<l  staff-written  features 
of  television  |)ersonalities;  pro¬ 
gram  listings  of  New  York  and 
Philadelphia  channels  and  local 
advertising.  The  cover  is  in 
color. 

• 

On  Senator’s  Staff 

Washington 

Mrs.  Vera  Glaser,  a  New  York 
Herald  Tribune  reporter  here  in 
1955  and  1956  who  has  been 
director  of  public  relations  for 
the  W’omen’s  Div’ision  of  the 
Republican  National  Committee, 
has  l)ecome  press  secretary  to 
Senator  Kenneth  B.  Keating, 


(R-N.Y.). 


/TpRESCMBE  less  WORRYtvie 

OVER  THE  IMPOSSIBLES  AND 
MOtfe  MLAXAnON  WITH. 
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NKWSPAPER  GROUPS  WITH  DISCOUNTED  COMBINATION  RATES 


Xc\v-.pa[)rrs 


Cir. 


CALIFORNIA 

Associated  Desert  N'ewspaiHrs  Cir 
(City  and  retail  tratiiiiK  zone", 
2J7,22.S.  From  Caliinesa  to 
Mexicali,  CoveriiiB  7,0(10 
square  miles.  Nelson  Roberts 
&  Associates. ) 

El  Centro  Post  &  Press 


Rrawley  News 
Indio  Daily  New" 


8,521  (m-e) 
12,397  (S) 
3,876  (e) 
5,944  (e) 


Rates 

News|»a|)rrs 

Cir. 

Rates 

News|>apers 

Cir. 

Rates 

C.irlxmdale-  Herrin-  M  urphrys- 

Rates 

boro  Southern  Illinoisian 

23,107  (e) 

.15 

(Combination  discount  is  in  a 

shopper 

pick  up  of 

22,853  (S) 

.15 

yj,3r<)  paid  and  £rt‘e  circulation 

that  can 

be  lK)Ught 

East  St.  Louis  Journal 

32,575  (e) 

.20 

for  A  2  a  line  extra,  which  is 

.10  reduction  from 

33,511  (S) 

.20 

regular  slun»per  pick  up  rates.) 

Group  rate  (IL' 

.31 

.11 

IOWA 

.08 

.09 


Banning- Keaumont  Pass 
Observer  (Optional) 


18,341  (d) 
12,397  (S) 


2,155  (e) 

Croup 

With  Option  Daily 


Copley  lais  .Angeles  New.spaper  Croup 
(Cl-AN  Croup) 

(City  and  retail  tr.ading  zone", 

1,518,772,  Households  esti¬ 
mated  at  513,095.  8  dailies 
plus  18  weeklies.  Nelson  Rob- 
&  .A.s.sociates. ) 


Alhambra  iJaily  Post-Advocate 

12,872 

.14 

Post -.Advocate  ShopiK?r  ( 1  ) 

45,701) 

.22 

Post- Advocate  Shopiier 

30,050 

.09 

K1  Monte  I’ost-Advcxate 

20,200 

.09 

108,822 

.54 

Burbank  Daily  Review 

4,950 

.10 

Burbank  News 

45,500 

.10 

50.450 

.20 

Culver  City  Daily  Star-News 

&  \  enice  Vanguard 

7,588 

.11 

Baldwin  Hills  Advertiser 

5,u50 

.03 

Culver  Palms  .Advertiser 

17,365 

.03 

Mar  Vista  Ailvertiser 

18,125 

.03 

\  enice  Advertiser 

11,310 

.03 

(j0,038 

.23 

(.Beiidale  Daily  News-Press 

20,625 

.1(1 

The  Shopper  (Zonel) 

52,660 

( Zone  2 ) 

16.035 

.09 

( Zone  3 ) 

20,9(1(1 

.03 

110,280 

.28 

Monrovia  Daily  News-Post 

8,246 

.12 

Daily  (Free)  &  Foothill 

Messenj;er 

2(1,500 

.08 

34,746 

.20 

San  Pedro  Daily  News-Pilot 

15,329 

.13 

News-Pilot  .Advertiser 

21,000 

.07 

36,329 

.20 

South  Bay  Daily  Breeze 

25,833 

.18 

Breeze  Advertiser  (Zone  1) 

18,170 

.05 

Breeze  Advertiser  (Zone  2) 

1 7,900 

.05 

Breeze  Advertiser  (Zone  3) 

22,100 

.10 

Breeze  Advertiser  (Zone  4) 

18,000 

.10 

Peninsula  Advertiser 

7,450 

.10 

109,453 

.58 

Grand  Total 

Dailies 

95,442 

.94 

Weeklies 

416,675 

1.29 

510,118 

2.23 

Group:  1.50 

3,000  lines  or  more  within 

a  year  1.40 

I>os  .Angeles  County  4-Star  Croup 
(City  and  Retail  Trading 
Zones,  1,667,534,  with  315,000 
households.  Newspaper  .Mar¬ 
keting  .-Associates.) 

I’omona  Progress  Bulletin 


San  Fernando  Valley  Times 
1  oilay 

San  Cabriel  Valiev  Tribune 


32.213  (e) 
31.186  (S) 


Santa  Monica  Outlook 


46.637  (e) 
48,000  (e) 
48,890  (S) 
28,573  (e) 


158,423  (e) 
80,076  (S) 

Diseounts 
Crouii  Rates: 
100  to  4.999  lines  87o 
5,000  to  9,999  lines  117c 
10.000  to  19,999  lines  13% 
20,000  to  39,999  lines  15% 
40,000  to  79.999  lines  18% 
80,000  lines  or  more  20% 


.20 

1.03 


.8556 

.8277 

.8091 

.7905 

.7626 

.7440 


News  Observer  Group 
(Serving  a  corjiorate  iiopula- 
tion  of  127,278.  Nelson  Rob¬ 
erts  &  Asswiates.) 

.Alameda  Times  Star 
San  I^andro  News 


9,112  (e) 
9,462  (m) 


.14 

.14 


Group:  .28 
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FLORIDA 

Florida’s  Colden  Markets 
( I’opiilation  2,623,000,  51%  of 
"tate's  total.  Story,  Brooks  li 
Finley. ) 


Miami  Herald 

299,689  (m) 

.90 

351,222  (S) 

.95 

Orlando  Sentinel  Star 

83,540  (ra) 

.44 

28,593  (e) 

.44 

St.  I’etersburg  Times 

105,067  (ra) 

.4(1 

109,027  (S) 

.47 

Totals: 

83,540  (m) 

28,593  (e) 
112,133  (m-c) 
110,345  (S) 

Group  Rate: 
Flat  (m-e) 

.46 

(m) 

.44 

(S) 

.4(1 

Georgia  Croui' 

(Citv  and  Retail 
Zones  1,980.440  in 
ties  iiu'luding  14  c 


The  Branham  Co.) 


Macon  News  & 


Savannah  News 


Full  Paire  Discounts 

10  full  pages 

12% 

20  full  iKi^es 

14% 

30  full  pages 

16%, 

40  full  pages 

18% 

50  full  i>ages 

20% 

GEORGIA 

1  Trading 

1  96  coun- 

.'ounties  in 

i  Alabama. 

&  Herald  46,563 

(ra) 

.33 

20,143 

(e) 

.33 

57,597 

(S) 

.33 

k  Enquirer  27,603 

(m) 

.28 

29,355 

(e) 

.28 

49,610 

(S) 

.28 

elegraph  45,343 

(m) 

.33 

22,339 

(e) 

.33 

61,891 

(S) 

.33 

&  Press  55,286 

(m) 

.41 

24,414 

(e) 

.41 

61,126 

(S) 

.44 

Totals:  271,047 

(m-e) 

230,224 

(S) 

Group  Rate:  M\'E 
Ojien  per  agate  line  1.25 
2,400  lines  or  more  in  contract  year  1.21 

5,000  lines  or  more  in  contract  year  1.19 

10,000  lines  or  more  in  contract  year  1.17 

’Sunday  rate  includes  insertion  in  Saturday  ev 
or  Monday  evening  Savannah  Press. 


S 

1.28’’ 

1.24 

1.22 

1.20 

ening 


ILLINOIS 

Central  Illinois  Group 
(City  and  retail  trading  zones 
709,205.  Jann  &  Kelley.) 


Courier 

30,911  (e) 

.16 

31,441  (S) 

.16 

Review 

35,693  (m) 

.32 

29,386  (e) 

.32 

53,788  (S) 
99,367  (m-e) 
88,440  (S) 

.32 

Group  Rate: 

.41 

Copley  Northern  Illinois  Croup 
(City  and  Retail  Triiding 
Zones  709,205.  ('rescent  45 
miles  west  of  Chicago.  Nel¬ 
son  Roberts  and  .Associates.) 
.-Aurora  Beacon-News 


Elgin  Courier-News 
Joliet  Herald-News 


30,911  (e) 
31,441  (S) 
24,088  (e) 
35,024  (e) 
35,909  (S) 
Group  (Flat) 


.16 

.16 

.19 

.22 


Illinois  Interurbia  M.arket 
(With  St.  Louis,  and  average 
of  60%  coverage  in  35  Illinois 
and  Missouri  counties — a  $3 
billion  area.  J.ann  &  Kelley  & 
T^e  Br.anham  Company.) 

Eiast  St.  Louis  Journal 


35,575  (e) 
33,511  (S) 
33,231  (e) 
32,450  (e) 
32,789  (S) 
Carbondale  Southern  Illinoisian  23,107  (e) 


.Alton  Evening  Telegraph 
Quincy  Herald-Whig 


22.853  (S) 
Group  rate  (flat) 


ning  ad  in  .Alton  Daily  Telegraidi. 
Southern  Illinois  Group 
(City  zone  171,918.  Jann  & 
Kelley.) 


•32  (m-e) 


-3t.  (S) 
.lu 
.39 
.43 


Davenport- Bettendorf -Mu.scatine 
Croup 

(City  .and  retail  trading  zones, 

635,791  in  12<ounty  market 
area.  Jann  &  Kelley.) 

Davenjort  Times-Denvocrat  24,144  (m) 

30,931  (e) 

62,133  (S) 

Muscatine  Journal  10,349  (e) 

Croup  rates:  flat  pier  line 
Sunday  Times- Democrat  &  Journal 
Sunday  Times-Democrat,  Evening 
Times  and  Journal 
Sunday  Times-Democra,  Morning 

Democrat,  .and  Evening  Journal  .63 
Iowa  Group  Southeast 
(City  and  retail  trading  zones 
.569,336.  Jann  &  Kelley) 

Davenpiort  Times-Democrat  24,144  (ra)  .32  (m-e) 
30,931  (e) 

62,133  (S) 

Muscatine  Journal  10,349  (e) 

Ottumwa  Courier  18,976  (e) 

Group  rates:  (daily  only) 


.5-5 


.10 

.15 

.51 


KANSAS 

Kansas  Group 

(City  and  retail  trading  zones 
800,028  in  69  county  market. 


I.ann  &  Kelley.) 
Hutchinson  News 


50,767  (m) 
52,183  (S) 
30,518  (e) 
30,863  (S) 
67,684  (ra) 
28,717  (e) 
Group  rates  (flat  daily  or  S.) 
(Frequency  discounts  range  from  1  to  20%. ) 


Salina  Journal 
Topieka  Capiital-Journal 


KENTUCKY 

Kentucky  Group 
(City  and  retail  trading  zones 
553,215,  comprising  “Ken¬ 
tucky's  Second  Market.”  Bot- 
tinelli-Kimball.) 


('orbin  Tribune/Times 

5,112  (e) 

.06 

5,293  (S) 

.06 

Glasgow  Times/News  -Advertiser  5,986  (e) 

.10 

Harlan  Enterprise 

5,973  (e) 

.07 

5,973  (S) 

.07 

Hazard  Herald  (triweekly) 

3,300 

Henderson  Gleaner/ Journal 

7,787  (ra) 

.08 

8,357  (S) 

.08 

Madisonville  Messenger 

7,935  (e) 

.07 

Maysville  Public-Ledger 

6,284  (m) 

.06 

Middlesboro  News 

5,808  (e) 

.065 

Richmond  Register 

5,062  (e) 

.06 

Group  rate  (flat) 

.625 

MISSOURI 

Central  Missouri  Group 
(City  and  retail  trading  zones 
264,383 — "Missouri’s  4th  Mar¬ 
ket.  Burke,  Kuipers  &  Sla- 
honey.) 

Columbia  Tribune  11,891  (e) 

Jefferson  City  Capiital-News  4,699  (m) 


Post-Tribune 


10,577  (e) 
14,961  (S) 
Sedalia  Capital-Democrat  4,483  (m) 
8,867  (e) 
13,458  (S) 
Group  Rate:  (ojien) 
Bulk  Rate  Discounts 


.13  (ra-e) 
.13 


.12  (m-e) 

.12 


5,000  to  9,999  . . . 

...  3% 

10,000 

to 

24,999  ... 

. ..  5% 

25,000 

to 

49,999  .  . . 

...  7% 

50,000 

to 

74,999  ... 

...8% 

75,000 

to 

99,999  . . . 

...9% 

000  lines 

or  over  . . . 

...  10% 

Frequency  discounts  from  2%  to  20% 
MONTANA 


.22 

Montana  Group 

(City  and  retail  trading  zone 

510,554  in  43  counties,  J 

ann 

..  1 

&  Kelley.) 

Billings  C^ette 

30,141  (m) 

.26  (m<) 

10,909  (e) 

.31  (e-S) 

41,460  (S) 

.26 

Butte-Anaconda  Montana 

Standard-Post 

19,279  (m) 

.19  (ra-e) 

6.069  (e) 

.20 

24,247  (S) 

.19 

.20 

Missoula  Missoulian 

.20 

Sentinel 

16,650  (ra) 

.20 

2,708  (e) 

.16  (m-e) 

.20 

19,025  (S) 

.16 

.15 

(O[>tional)  Livingston 

.15 

Enterprise 

3,074  (e) 

.06 

.67 

Basic  Group 

.63 

run- 

With  Options 

.67 

NEW 

YORK 

S'nvhouse  rwspapers 
Jamaica  lamg  Island  Press 


293,595  (e) 
369,139  (S) 


SiM 

Cov 


fan 

mill 

Sail 

Bin 


.96 

1.00 
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'land  City 
Star-Journal 
I. 'land  Advance 


5cv;..  rntral  Xciv  York  Group 
Covir  11  ABC  counties, 
724.3'  ’  population,  212,845 
fainilic-  Retail  sales  of  $885 
mill'  .  liannett  Advertising 
Sale' 

Bine'  raton  Press 

Elmira  Star  Gazette. 

.•\d%Ttiser 
Sund.iy  Telegram 


Westclic'ter-Kockland  Group 
(Markit  of  175,000  homes  in 
a  prime  target  whose  ix^iula- 
tion  ot  nearly  1,000,000  is  ex- 
ce^c<i  only  by  the  nations  5 
large-t  cities.  Kelley-Smith 
Co.) 


1.964  (e) 

),708  (e) 
Group  Rate: 


1.696  (m) 
9,229  (e) 
1,645  (S) 
Group  Rate: 


lO-p.'iKr  Kroup ; 

A'onkvrs  Herald  Statesman 

43,978 

.22 

Mount  A'ernon  .Areus 

New  Rix-helle  Standard-Star 

19.029 

!T4 

20,043 

.14 

White  Flams  Reporter- 
Disi>atch 

32.158 

.17 

Portche'ter  Daily  Item 

15.149 

.125 

Tarrytown  Daily  News 

5.984 

.095 

Ossimm;  ('itiztm  Reitister 

7.648 

.09 

Mamaroiieck  Times 

8,804 

.095 

Peekskill  Eveninit  Star 

10,055 

.095 

Rockland  County  Journal- 
News 

15,726 

.11 

8  pajK-r  (troup 

.655 

10  paper  uroup  and  Bronxville 
Review  Press  and  Rejiortcr 

.86 

10  paper  Kroup  and  North 
VVestchester  Times,  New 
Castle  Tribune 

.888 

10  I^Kr  group  and  Hronxville 
Review  Press  and  Reporter 
and  .North  Westchester 
Times.  New  Castle  Tribune, 

Mt.  Kisco 

8  ^per  group  and  Bronxville 
Review  Press  &  Reporter 
8  paper  group  and  North 
Westchester  Times,  New 
Castle  Tribune,  .Mt.  Kisco 
8  paper  group  and  Bronxville 
Review  Press  &  Reporter 
and  North  W'estchester 
Time*.  New  Castle  Tribune 
Mt.  Kisco 

NORTH  CAROLINA 
Piedmont  PM  Group 
(City  and  Retail  Trading 
Zones  807,986.  $443,030  retail 
sales.  six-county  market 
Burke.  Kuipers  &  Mahoney) 

(New  Rates  Effective  May  1,  1962) 
Concord  Tribune  9.8' 


9.891(e) 
I0.078(S) 

Gastonia  Gazette  23, 103(e) 

Hickory  Record  22,582(e) 

Kannapolis  Independent  11, 392(e) 

11,283(S) 

Rock  Hill  (S.C.)  Herald  13, 274(e) 

Shelby  Star  12,45S(e) 

Statesville  Record  &  I.andmark  ll,696(e) 


OHIO 

Ro^ey  .V.E.  Ohio  Group 
(City  and  retail  trading  zones 
335,404.  Julius  Mathews  Sfie- 
cial  .Agency) 

.Ashtabula  Star- Beacon 

Conneaut  News-Herald 
Geneva  Free  Press 
Painesville  Telegraph 

(.Any  of  the  group  dailies  in 
combination  with  1  or  2 
weeklies  .03c  additional) 


Group  Rate  .62 


17.35S(e) 

17,405(S) 

4,945(e) 

2.224(e) 

19.236(e) 

Group 


OKLAHOMA 
Donrey  Oklaiioma  Group 
(City  and  retail  trading  zone 
pop.  235,075.  Southwest 
Dailies.) 

Bartlesville  Examiner 


Enterprise 

11,305 

.12 

Blackwell  Journal-Tribune 

6,164 

.08 

Chicka-sha  repress 

6,086 

.08 

Guthrie  Leader 

4,372 

.06 

Okmulgee  Times 

6,083 

.08 

Group  .37 

PENNSYLVANIA 
Mighty  Midland  Market 
(City  and  retail  trading  zones 
429,048.  ranking  4th  among 


major  markets  of  Pennsyl¬ 
vania.  Julius  Mathews  Special 
Agency) 

('learfield  Prepress 

13.712(e) 

.10 

DuBois  Courier-Kxpress 

8,684(e) 

.075 

Huntington-Mt.  Union  News 

10.440(e) 

.08 

Pewistown  Sentinel 

13.417(e) 

.10 

State  ('ollege  ("entre  Times 

12.285(e) 

.10 

Sunbury  Daily  Item 

20,495(e) 

.14 

Grou|i  Rate 

.49 

Penn  tiroHp 

(Horizontal  Statewide  34 
Newspaper  Coverage-City  and 
Retail  Tr.adiiig  Zones  1,826,- 


900.  Bottinelii- Kimball) 

Ashland  News 

3,316(e) 

.045 

Beaver  (bounty  Times 

29,630(e) 

.18 

B1oom«burg  Morning  Press 

10,105(m) 

.095 

('ansburg  Notes 

5,148(e) 

.07 

('arlisle  Sentinel 

10.070(e) 

.08 

Uorry  journal 

3.577(e) 

.06 

Danville  News 

3.579(e) 

.05 

Doylestown  Intelligencer 

13,365(e) 

.10 

(lettysl.urg  Times 

7,704(e) 

.075 

Honesdale  Wayne  lndei»endent 

8,895 

(triweekly 

.075 

Jim  Thf>r|>e  Times-News 

2.421(e) 

.56  in. 

I,.anMlale  North  Penn  Reporter 

10.745(e) 

.095 

I„ehight(>ii  Leader 

3,082(e) 

.05 

Levittown' Bristol  Times- 
Lousier 

35.772(c) 

.21 

I,aKk  Haven  Kxpress 

9,543(e) 

.08 

.Mahanoy  City  Record-.Ainerican  6,466(e) 

.06 

McKeest-ort  Daily  News 

37.234(e) 

.22 

Milton  Standard 

4,552(e) 

!o6 

Monongaheia/ Donora  Re- 
iniblican  &  Herald  American 

8,060(e) 

.11 

Mount  Carmel  Item 

5,046(e) 

.06 

New  Castle  News 

23.147(e) 

.15 

New  Ken'inirton  Dispatch,' Tarentum 

Valley  Daily  News 

34.073(c-e) 

.21 

PhillipsburK  Journal 

3,365(e) 

.04 

Quakertown  r'ree  Press 

S.868(e) 

.075 

St.  Marys  Press 

3,946(e) 

.05 

Shenandoah  Herald 

7.073(e) 

.065 

Somerset  American 

5,870(e) 

.055 

Sus(|uehanna  Transcript 

2,485(e) 

.035 

T  amaqua  ('ourier 

5.137(e) 

.06 

Tittusville  Herald 

6,703(m) 

.065 

Tyrone  Herald 

3,340(e) 

.04 

I'niontown  Herald- 

8.845(m) 

Standaril 

17.212(e) 

.17 

Warren  Times-Mirror 

7,249(m) 

.07 

Wayr.esburg  Demo¬ 
crat  Messenger 

5,054(m) 

.07 

Group 

Rate  2.98 

PMAM  Group 

(Pittsburgh  Metropolitan  .Area 
Markets-City  and  Retail  zone. 

565,098.  Bottinelli-Kimball,  Inc.) 

Beaver  t'ounty  Times  29,630  (e) 

McKeesport  Daily  News  37,234  (e) 

New  Kensington  Tarantum- 
Breckeiiridge  Dispatch 
Valley  News  34,073  (c-e) 

Group  Rate: 

ll’eifcrn  Pennsylvania  Hometou-n  Dailies 
(City  and  Retail  Trading 
^nes  1,157,000.  Burke,  Kui- 

S;rs  &  Mahoney.) 
eaver  Falls/ New  Brighton 
News-Tribune  18,689  (e) 

Brownsville  Telegraph  7,452  (e) 

Butler  Eagle  24,068  (e) 


Greensburgh  Tribune- 

Review  16,655  (all  day)  .15 

Jeanette  News-Dispatch  10,520  (e)  .10 

New  Castle  News  23,147  (e)  .15 

New  Kensington,  Taratantum 

Daily  DisiKitch  Valley  News  34,073  (m-e) 
Washington  Observer  &  Re- 

Iiorter  24.146  (m-e) 


24.146  (m-e) 
Group  Rate: 
Effective  -April  1 : 


SOUTH  DAKOTA 
South  Dakota  Triple  Market  Group 
(City  and  retail  trading  zones, 
272,375  in  32  county  area, 
representing  50%  state’s  total 
farm  population,  48%  total 
farm  income.  Johnson,  Kent, 

Gavin  Si  Sinding.) 

Huron  Plainsii-.aii  13,7 


Mitchell  Republic 
Watertown  Public  Opinion 

TEXAS 

Fortress  Group 
( City  and  retail  trading  zones, 
866,848 — "Texas  4th  .Market" 
—Retail  'ales  $879,500,000. 
Burke,  Kuipers  &  Mahoney.) 
.-Austin  .'American  Statesman 


13.740  (e) 
13,702  (S) 
18,062  (e) 
13.679  (r) 
Grou|>  Rate: 


Port  -Arthur  News 


Waco  News-T ribiine  Times 
Herald 


35.676  (in) 

26.568  (e)  .30 

55.683  (S)  .20 

27,231  (e)  .17 

27,437  (S) 

22.876  (m) 

23,769  (e)  .27 

45,088  (S)  .27 

Group  Rate:  .65  (d) 
.63  (S) 


Xorthrast  Texas  Market  Group 
(City  ami  retail  trading  zones, 
403,664-14  counties  outside 
any  standard  metro|iolitan 
area.  Texas  Harte- Hanks 
Newspa|»ers. ) 

Denison  lleraM 

Greenville  Herald  Banner 


Marshall  News  Messenger 
Paris  News 


Rio  Grande  Valley  Group 
( Retail  .and  City  zones.  684.- 
.146;  A'alley  ('ity's  “Main 
Street"  links  84  contiguous 
suburban  communities.  Texas 
Daily  Press  larague.) 
Brownsville  Herald 

Harlingen  A'alley  Star 

Mc.Allen  A'alley  Monitor 


Texas  Group 

(City  and  Retail  Tnading 
Zones  5,725,370;  64%  of 

Texas  Metropolitan  .area  jiopu- 
lation.  46%  spendable  income. 
The  Branham  Co.) 

Beaumont  Enterprise  & 
Journal  65.7 


Dallas  Times  Herald 


Fort  Worth  Star 
Telegram 


Houston  Chronicle 


13.310  (e)  .11 

13,366  (S) 

9,065  (m)  .10 

9.319  (e) 

9,180  (S) 

11,613  (e)  .10 

12.279  (S) 

10.816  (e) 

11,016  (S)  .10 

Group  Rate:  .33 


13,676  (e)  .11 

12.514  (S) 

18,526  (m) 

12.514  (S)  .12 

14.775  (e) 

14.599  (S)  .11 

Group  Rate:  .28 


65.754 

(m) 

.32 

25,022 

(e) 

75,176 

(S) 

191,378 

(e) 

.55 

198,150 

(S) 

106.809 

(m) 

135,615 

(e) 

.68(m-e) 

208,048 

(S) 

.65  (S) 

215,198 

(e) 

.70 

243,108 

(S) 

.72 

Group 

Rate 

:  $2.60 

Kftective 

.-April  1. 

Group  Packages 

{Continued  from  page  10) 

in  automotive  and  drugs.  By 
automatic  discounts,  we  mean 
discounts  granted  to  advertisers 
already  using  all  of  the  papers. 
The  automotive  category  is  the 
most  difficult  to  evaluate,  but 
we  feel  that  we  probably  lost 
dollars  in  this  category.  With 
a  few  exceptions,  we  feel  that 
the  automotive  advertisers  did 
not  use  all  the  savings  to  buy 
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additional  linage. 

“3.  We  have  had  very  little 
trouble  with  billing.  This  is  be¬ 
cause  we  are  a  closed  organiza¬ 
tion  and  have  had  no  trouble 
getting  all  the  papers  to  coop¬ 
erate  fully  w’ith  us  in  letting 
us  handle  it.  A  couple  of  the 
larger  agencies  have  given  us 
a  bad  time  because  our  system 
‘doesn’t  fit  their  IBM  system.’ 
We  have  been  firm  in  not  chang¬ 
ing  our  rules  and  have  worked 
these  problems  out. 

“4.  Most  of  our  sales  have 
been  through  the  addition  of 

for  March  24,  1962 


one,  two,  or  three  papers  to  an 
existing  schedule.  In  some  cases, 
however,  we  have  sold  sizeable 
schedules  to  advertisers  who 
would  not  consider  the  individ¬ 
ual  papers  at  all.  This  is  an 
opportunistic  sort  of  selling,  and 
requires  a  system  of  daily  re¬ 
ports  from  the  individual  paper, 
of  ads  received. 

“5.  We  consider  this  the  cru¬ 
cial  year  in  making  the  group 
a  success.  We  are  at  a  point 
now  where  we  have  quite  a  num¬ 
ber  of  accounts  using  the  group, 
and  a  number  of  regional  ac¬ 


counts  and  agencies  thinking  of 
our  group  as  a  unit.  This  year, 
we  will  go  into  a  target  account 
jfrogrsim  and  make  a  concen¬ 
trated  effort  at  all  levels  to  sell 
national  accounts. 

“In  closing,  we’d  like  to  say 
we  are  quite  pleased  with  our 
group  so  far.  It  isn’t  easy  to 
sell,  but  it’s  worth  the  effort. 
Balancing  sales  against  losses, 
we  are  in  the  black  by  a  sub¬ 
stantial  margin,  and  we  rather 
anticipated  losing  money  the 
first  year.” 

Mext  Heek:  .Suburban  packages. 
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AlbanyNames 
Editors  for 
City  Record 


Albany,  N.  Y. 

The  Democratic  administra¬ 
tion  in  Albany  has  named  Rich¬ 
ard  Kirk,  former  Albany  news¬ 
man  and  retired  state  publicity 
man,  as  assistant  editor  of  the 
City  Record,  to  be  published 
five  days  a  week  startin>?  April 
2,  carryinfr  lejral  notices  and 
official  reports  of  the  city. 

The  post  was  created  on  a 
temporary  basis  by  the  Albany 
Board  of  Estimate  and  .Appor¬ 
tionment,  with  a  $22.')  monthly 
salary.  City  Clerk  Ralph 
Somer\’ille  is  editor  of  the  new 
publication  by  virtue  of  his 
office. 

The  City  Record  was  created 
when  the  Albany  Common  Coun¬ 
cil,  at  its  first  meeting  of  19(52, 
withdrew  all  city  lepal  adver¬ 
tising  from  the  Knickerbocker 
NewH  and  the  Times-Union,  on 
the  ground  that  neither  news¬ 
paper  represented  the  Demo¬ 
cratic  Party. 

Louis  J.  Lefkowitz,  New  York 
State  attorney  general,  in  an 
opinion  giv'en  to  Mrs.  Caroline 
K.  Simon,  Secretary  of  State, 
ruled  that  Albany  newspapers 


^c/in  JR. 
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may  be  used  for  publication  of 
certain  legal  notices  placed  by 
the  Department  of  State.  Mr. 
Lefkowitz,  in  his  opinion,  said 
that  becau.se  the  .Albany  County 
Board  of  Sui)er\M.sors  had  not 
designated  an  official  newspa¬ 
per  for  this  purpose  since  1958, 
the  designations  of  that  year 
remain  in  etfect.  These  were  for 
the  two  .Albany  newspapers. 

The  County  board  withdrew 
the  official  designation  from  the 
newspapers  in  .lanuarj’  of  this 
year,  for  county  legal  notices, 
and  designated  the  .\ltamont 
Enterprise,  a  weekly,  as  the 
official  newspaper. 


Emile  Hartford  Retires; 
Adman  for  4*3  Years 

Los  Angeles 
Emile  .A.  Hartford,  display 
advertising  manager  of  the  Los 
.\nyeles  Times  since  1949,  retired 
March  5  after  43  years  with  the 
Times. 

Mr.  Hartford  joined  the  Times 
after  ser\’ice  in  World  War  I  as 
a  clerk  in  the  advertising  depart¬ 
ment.  During  his  14 years  as 
display  advertising  manager,  the 
Times  moved  from  17th  place 
among  daily  newspapers  in  dis- 
l)lay  ad  lines  to  leader  for  the 
past  seven  years. 

• 

Males  Get  Billing 

San  Francisco 
Daily  interviews  with  “a  new 
man  every  day”  are  now  fea¬ 
tured  in  the  San  Francisco 
Chronicle.  The  innovation, 
“Monique’s  Daily  Male,”  is  by 
Moniciue  Benoit,  formerly  writer 
of  a  jiersonal  advice  column 
which  appeared  in  the  San 
Fra nci.sctt  Exa m iner. 


Fellowships  Open 

Newspapermen  with  at  least 
three  years  experience  may  apply 
uj)  to  May  1  for  eight  Fellow- 
.ships  for  a  year’s  study  in 
advanced  international  report¬ 
ing  lieing  coordinated  by  Colum¬ 
bia  University’s  Graduate  School 
of  Journalism. 


The  sales  we  reject 
prove  our  worth 

In  selling  or  buying  a  newspaper  property,  one  of  your 
greatest  protections  is  Blackburn’s  often 
demonstrated  willingness  to  reject  a  sale  ratber 
than  risk  our  reputation 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

ATLANTA  BEVERLf  HILLS 

Clifford  B.  Marshall  Colin  M.  Selph 
William  B.  Ryan  Stanley  Whitaker  Calif.  Bank  Bldg 
333  N.  Michigan  Ave.  Robert  M.  Baird 
Chicago,  Illinois  John  G.  Williams 
Financial  6-6460  Healey  Building 
JAckson  5-1576 


W4SHINGTON.  O.C,  CHIC4GO 
James  W.  Blackburn  H.  W.  Cassill 
Jack  V.  Harvey 
Joseph  M.  Sitrick 
RCA  Building 
FEderal  3-9270 


9441  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
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Over  SUM)  MiRion 
.4gain  for  Plantt^ 

Newspaper  publishers  of  the 
Uniterl  States  and  Canada  are 
.still  pouring  millions  of  dollars 
into  plant  improvements. 

For  the  second  straight  year, 
a  survey  by  the  American  News- 
jiaper  Publishers  Association 
shows  that  expenditures  for 
l)lant  modernization  by  dailies 
exceetlisl  $10(1  million  in  19(51. 
The  rei)orted  total  inve.stment 
for  1,007  papers  was  $115,319,- 
199.  The  .same  papers  estimated 
exiienditures  of  $108,911,592  in 
19(52. 

The  survey  included  51  Can- 
arlian  dailies  that  spent  $9,342,- 
708  for  capital  outlay  in  19fil 
and  plan  expenditures  of  $5,311,- 
310  this  year. 

• 

Sl.5  MiRion  Gifts 

Vancouver 

Frank  J.  Burd,  former  pub¬ 
lisher  of  the  Vancouver  Prov¬ 
ince,  made  charitable  liequests 
totalling  more  than  $1,500,000 
from  an  estate  of  $2,394,951,  it 
was  learned  when  his  will  was 
file<l  for  probate  this  week.  Mr. 
Burd  diet!  Jan.  8,  at  92.  Most 
of  the  charities  are  as.sociated 
with  the  Anglican  Church  or  the 
British  Columbia  Masonic  coun¬ 
cil. 

• 

APME  Red  Book 

The  report  of  the  proceedings 
of  the  Dallas  convention  of  the 
Associated  Press  Managing  Edi¬ 
tors  Association  last  November 
is  contained  in  the  APME  Red 
Book  1961  which  was  distributed 
this  week.  The  volume,  eilited  by 
Victor  Hackler,  features  a  cover 
picture  of  the  East  German 
soldier  leajiing  across  the  barbed 
wire  fence  in  Berlin  August.  15, 
19(51. 

.Avert  Seattle  Strike 

Seattle 

Just  liefore  a  strike  deadline 
set  by  the  Seattle-Tacoma  News- 
jiaper  Guild,  agreement  w-as 
reached  here  March  21  on  a  con¬ 
tract  covering  employes  on  both 
the  Times  and  the  Post-hitelli- 
f/cncer.  Terms  of  the  agreement 
were  withheld  pending  formal 
ratification  by  the  guild 
members. 

• 

S8  Guild  Boost 

Ottawa 

Agreement  has  been  reached 
between  the  Ottawa  Citizen  and 
the  Ottawa  Newspaper  Guild 
for  a  two-year  contract  after 
eight  months  of  negotiations. 
Senior  reporters  earning  $112.90 
will  receive  an  increase  of  $4 
retroactive  to  July  21,  and  a 
further  $4  per  week  as  of  July 
21,  1962. 


Scripps-Howan  i 
May  Offer  Sto<  k 
In  Its  Stations 

Scr i  pps-  H  oward  B  roai  U  „  st  i  ng 
Company  announced  thi.^  veek 
the  registration  of  375,000 
shares  of  its  common  stock  with 
the  Sei-urities  and  Exchange 
Commission.  The  First  Bo.ston 
Corporation  was  named  to  head 
the  underwriting  group. 

Repre.senting  approximately 
15  jH'rcent  of  the  company’s 
outstanding  shares,  the  375,000 
shares  are  lieing  .sold  by  four 
individual  shareholders  and  the 
E.  W.  Scripps  Co.  .\t  present 
71.5  percent  of  the  common 
stock  is  owned  by  the  E.  W. 
.Scripps  Co.,  which  controls  and 
operates  Scripps-Howard  News- 
liapers. 

.After  this  otfering,  the  E.  W. 
Scripps  Co.  will  continue  to  own 
more  than  (56%  percent  of  the 
company’s  shares,  and  the  other 
four  selling  shareholders  will  re¬ 
tain  approximately  10  percent 
of  the  common.  Capitalization 
as  of  Dec.  31,  1961  consisted  of 
2,588,750  common  shares. 

Scripps-Howard  Broadca.sting 
Co.,  incorporated  in  1935,  owns 
and  operates  television  stations 
W  C  P  0  -  T  V  in  Cincinnati, 
VVEWS  in  Cleveland,  WMCT  in 
Memphis,  and  WPTV  in  West 
Palm  Beach;  AM  radio  .stations 
WCPO  in  Cincinnati,  WNOX  in 
Knoxville,  and  WMC  in  Mem¬ 
phis;  and  FM  radio  stations 
WMC-FM  in  Memphis  and 
WCPO  in  Cincinnati. 

Scripps-Howard  Broadcast¬ 
ing’s  net  operating  revenues  in 
the  year  ended  Dec.  31,  1961, 
were  $12,171,790  and  net  income 
was  $2,822,227,  equal  to  $1.09  a 
common  share. 

The  company  has  paid  quar¬ 
terly  cash  dividends  on  its  com¬ 
mon  stock  since  1951.  The  most 
recent  quarterly  dividend  was 
17*2  cents  a  share. 

• 

Report  on  Travels 

Hutchinson,  Kans. 

A  booklet  containing  newspa- 
I>er  dispatches  written  on  his 
journeys  around  the  world  in 
1961  has  been  published  by  John 
P.  Harris  of  the  Hutchinson 
Xews.  It  is  a  paperback  pocket 
lx)ok  entitled  “People,  Places 
and  Politics.” 

• 

Special  Food  Section 

Los  Angeles 

A  separate  food  section  will 
Ivecome  a  feature  of  the  Los 
.Angeles  Times  on  Thursdays 
starting  April  5.  Guiding  it  edi¬ 
torially  will  be  Food  Editor 
Marian  Manners  and  her  assist¬ 
ant,  Anita  Bennett. 
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JarU  W  iple  Dies  at  3 1 ; 
N.j.  Daily’s  Manager 

Jai Wiple,  51,  president  and 
general  manager  of  the  Perth 
Avih"  (X.  J.)  Eeeninfi  News, 
dieii  larch  20  at  Lake  Worth, 
Fla.  He  suffered  a  heart  attack. 

.Ml.  Wigle  was  in  newspaper 
work  ince  1928, 

Briti^ll  Direetor>' 

Tlie  1902  wlition  of  the  Direc¬ 
tory  of  Newspaper  and  Maya- 
zine  Pi  rsonnel  and  Data  for 


Great  Britain  has  just  lieen 
published  by  World’s  Press  News 
&  Ailvertisers’  Review,  9-10  Old 
Bailey',  London,  E.C.  4.  The 
price  of  21/-  includes  postage 
and  three  quarterly  amendment 
shet'ts. 

Prize  for  Expose 

HOT'STON  ■ 

Ernest  Bailey,  Houston  Press 
rejiorter,  has  lieen  awarded  the  ' 
Junior  Chamber  of  Commerce  ! 
Community  Serv’ice  Journalism 
.Award  for  a  series  e.xiKismg 
fraudulent  insurance  jiractices. 


.VXNOrXCEMEN’TS 

Newspapers  For  Sale 

(X)ITNTY  SE.\T  EXCTrlTSIVE  weekly, 
only  palmer  in  rich  farm  county.  You  i 
will  (>njoy  huntinK.  hshini?,  living;  in 
western  mountain  state  valley.  (fOo<l 
plant.  $30,000  with  $14,300  down. 
Should  net  $13,000.  This  is  a  sound 
newspa|>er  in  One  town.  Joseph  A. 
Snytler,  Newspai»er  Broker.  2234  K. 
Uomneya  Dr.,  .\naheim,  Calif.  Ph. 
KK  3-1361  day  or  nite. 

FOUK  New  York  State  weeklies, 

ranifinf?  from  man-aml-wife  o|>eration 
to  ^ross  of  around  $100,000.  None  less 
than  $3,000  tlown.  All  inakintc  money, 
and  well  e<tuipi>ed.  Johnson  and  Lynch.  I 
Brokers.  Newfield,  N.Y,  Ph  IjN  4-7778.  I 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOl’NCJjiMENT.S 

Netespaper  Hrnkers 

NEWSPAPER  SALES-PURCHASES 
All  neicotiatlons  in  atrict  confidence. 
No  public  liatinKS 

DIXIE  NEWSPAPERS 
P.O.  Box  579,  Gadsden,  Alabama 

KAY  BROTHERS.  BinKhamton,  N.  Y. 

Elatablished  1914.  Newapapera 
BOUGHT  and  SOLD  without  publicity. 


DEAN  SELLERS  aells  .Arizona  and 
Southweat  newapapera.  625  E.  Main. 
Meaa,  Ariz.,  c/o  Cummins  Trust  Ck>. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  iierson- 
ality  and  ability  of  the  buyer.  This 
it  why  we  insist  on  iiersonai  contact 
ttllinK. 

LH3^  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant.  Michigan 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W,  H.  Glover  Co.  Ventura,  Calif. 


CLASSIFIED 

Advertising  Rates 

Uae  RoHs  EACH  CONSECUTIVE 
laterNea 

SITUATIONS  WANTED  (Payablf  with 
tritr)  4  tiMci  9  55c  par  lint  cub 
MMrtion;  3  tiain  9  70t:  2  •  80c: 
1  •  95c.  Mi  2Sc  for  Box  Stnict. 

JOI  APPLICANTS  may  ha*t  a  tufply 
tl  printed  employment  application  forms 
ky  itndinp  tcIf-addrtHCd  Sc  stamped 
enrelopt  to  EAP  Classified  Department 

AU  OTHER  CLASSIFICATIONS: 
4  timet  9  $1.00  per  lint  each  insertiao; 
3  timet  «  $1.15;  2  timet  9  $1.30:  1 
time  9  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Bex  Service. 

01.00  SERVICE  CHARGE  FOR  AIRMAIL 

52-Timt  Contract  Rate 
70c  per  lino 

DISPLAY-CLASSIFIED.  $2.50  per  afate 
lina  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD- 
VERTISINC,  Wednesday,  4  p.ni. 

Count  36  charaeUrs  and/or  tpacot  tor 
lint.  No  abbreviations,  (add  I  lino  (or 
box  information).  Box  holders’  identities 
held  in  striet  confidence.  Replies  mailed 
daily.  Editor  A  Publisher  reserves  the  rifht 
to  edit  all  copy. 

Editor  &  Publisher 

ISO  Third  Ave.,  N.  Y.  22.  N.  Y. 
Phone  PLoxa  2-7050 


ANNOlINCEMENT.S 

Newspaper  Itrakers 

SALES-PURCHASES-FINANCING  ' 
bamdled  with  diacretion.  Publishera  ^ 
■Service,  Box  3132,  Greensboro,  N.  C.  | 

DIAL 

"America’s  No.  1  Newspaper  Broker” 
Kalamazoo  8,  Mich.  Phone  FT  2-6922. 

IF  Y(HT  ARE  CAPABLE  - 
AND  FTNANOIALLY  ABLE  -  ; 

We  will  find  you  a  California  or  Ari-  j 
zona  newspai>er  pro|>erty  where  you  will  ] 
lie  lioth  successful  and  happy.  We  han¬ 
dle  Imth  large  and  small  projierties. 
Gabliert  &  Hancock,  3709-B  Arlington 
Ave.,  Riverside,  ('alif.  | 

PACIFIC  NORTHWEST  Licensed! 
Broker  of  Newspaiier  Proiierties 
FI  ARRIS  ELLSWORTH 
P.O.  Box  509,  Roseburg,  Oregon 

Newspapers  Far  Sale 

WESTERN  WEEKUES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  A  ASSO- 
ITATES.  SuiU  600-607,  6381  Holly¬ 
wood  Blvd.,  Loc  Angeles  27,  California.  ' 

COUNTY  SEAT  EXCLUSIVE 
WESTERN  WEEKLY,  rieli  farm  area; 
very  valuable  plant ;  sound,  profitable. 
Attractive  town.  $40,000  down.  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr.,  Anaheim,  CaJif. 

COLORADO  NEWSPAPERS,  $18,000 
up.  Lyle  Mariner  Associates,  1417 
Glenarm  PI.,  Denver  2. 

NEW  LISTINGS  I  Florida  proiiertiea 
never  before  on  the  market.  Gross  up 
to  $125,000.  Newspaper  Service  Co., 

I  Inc.,  408  S.  Bonita  Dr.,  Panama  City, 
Fla. 

WESTERN  COUNTY  SEAT  DAILY. 
Nice  small  city  in  picturesque  mountain 
valley.  Irrigated  ranches  and  cattle 
ranches  too.  What  a  place  for  your 
cow  boys  and  cow  girls  to  grow  up  I 
Fine  hunting  and  fishing  for  you  tool 
Good  plant,  sound  future,  ste^y  local 
<  payroll.  Only  $25,000  down.  J.  A. 
Snyder,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  KE  ^1361. 


S0UTHF:RN  ROTARY  OFT.SET 
I’LANT  prrxlucing  weeklies,  shoppers, 
other  publications.  Volume  increasing, 
large  iiotential.  i>remium  location, 
choice  opjKirtunity.  $125,000.  Box  1347, 
Editor  &  Publisher. 

Newspapers  If'anted 

I’UBLISHER  seeks  small  or  medium 
daily  or  large  weekly.  Reply  fully  in 
confidence.  Box  1307,  Editor  &  Pub¬ 
lisher. 

Piihlicatians  Far  Sale 

MIDWEST  F’ARM  PUBLICATION  — 
Gross  over  $400M,  high  net;  $300M  in¬ 
cluding  bldg,  and  $150M  plant.  Refer¬ 
ences  and  cash  available  first  letter. 
.M.  R.  Krehbiel,  Box  88,  Norton.  Kan¬ 
sas. 


NEW  jer.sf:y 

SUBURBAN  MAGA'ZINE 
Uniiiue  publishing  venture  uith  re¬ 
gional  sulmrban  magazine.  A  solid 
business  with  good  advertising  income, 
excellent  growth  opportunity.  Would 
function  well  as  two-man  or  man-wife 
o|ieration  with  15  i>ercent  net  after  all 
costs  including  publisher's  salary.  F’or 
details,  write  Box  1353,  Fklitor  &  Pub¬ 
lisher. 

Newspaper  Lftatts 

CAPITAL  AVAILABLE  for  newspa¬ 
iier  first  mortgage  loans.  Box  249, 
Norton,  Kansas. 

Pithlic  Nat  ices 

WHERE  IS  F.  WALLACE  MYERS, 
news  man  7  His  mother  alone,  his 
daughter  wants  him.  Write:  Mrs. 
Olzer,  Box  2207,  Huntington,  West  Va. 

JOHN  GRAY,  formerly  mechanical  su- 
lierintendent  of  .Santa  Fe  New  Mexi¬ 
can,  please  telephone  collect.  Lincoln 
O’Brien.  Publisher,  F'armington,  New 
Me.xico,  Times. 


XEW.SP.VI*KU  .SKUVICES 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
56-69  F'ourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 


Newspaiier  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  •  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


PRESS  AND  (XINVFTVOR  FTIECTION 
Throughout  the  Midwest 
L.  I.  GRIFFIN  &  SONS.  INC. 

.5002  South  Hanna 
F'ort  Wayne.  Indiana 
Phone:  H-3295 

MACJIINEKY  and  .SUPPLIES 

V.ampetsinff  Kiatm 

Intertypes^ 

Model  G4/2,  No.  23174 
Model  G4.  No.  20690 
Model  F4/4,  No.  16861 
Model  C4/4,  No.  16219 
Models  B.  C.  CSM 
Elach  machine  has; 

ESectric  Pot.  AC  Motors 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4690 

$50,000  WORTH  OF  MATRICES,  lino¬ 
type  and  ludlow.  pt  to  120.  Ionic, 
(iothic.  Corona,  Regal,  Paragon.  Cen¬ 
tury  and  others.  New  and  slightly  used. 
For  complete  listing  and  prices  contact 
Brumhack,  Sentinel-Star,  Orlando, 
Florida. 


MODEL  F-2  INTEHITYPE  MIXES 
serial  #  over  15000.  Going  TTS.  Ex¬ 
cellent  liargain  at  $5000.  Box  1281,  Ekli- 
tor  &  Publisher. 


INTERTYPE  MACHINES 

Thoroughly  Reconditioned  Model  C 
Intertype  Machines,  by  factory 
trained  machinists,  with  gas  or 
electric  pot.  Condition  guaranteed. 

Linotype  Maintenance  Co. 

136  (Thurch  St.,  New  York  7.  N.  Y. 


THE  NA’nON’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News- 
liaiier  Turtles — $84.50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY.  113  West  Market 
Street,  Elkin,  North  C^arolina. 


SELECT  WEEKLIES 
Colorado  $95M;  Iowa  $43M.  $100M; 
Miss.  $100M:  Nebraska  S20M,  $50M: 
Oregon  $30M  ;  S.  Dakota  $20H,  $25M; 
Washington  $35M;  Wyoming  $30M. 

MARION  R.  KREHBIEL 

602  N.  2nd  Ave.  Norton,  Kans. 


DISTRESS  SALE— 
F'LORIDA  WEST  COAST  WEEKLY 
Absentee  management  must  lose  paper, 
or  wife.  :!5M  gross;  great  ix>tential ; 
established  property.  Any  offer  ac¬ 
cepted.  10-day  limit.  Immediate  action. 
No  shoppers,  please.  Phone  Florida 
area  code  305  number  743-5235. 
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Shop  At  THE  EQUIPMENT  MART  —  And  Sav ; 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Comptising  RtHtm 


Press  Rtmm 


Press  Room 


PLANT  LIQUIDATION! 


Machinery-EquipmentSupplies 

Mechanical  Equipment  Only 

WELLSTON  JOURNAL 

1471  HODIAMONT  ST.  LOUIS,  MO. 


INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 


GOSS  OCTUPLE 
with  COLOR 


1962  THATCHER  PACER 


(Now  In  Production) 


COMPOSING  ROOM 

2  MODEL  8  LINOTYPES.  Nos.  46196. 

45434  each  with  3  Magazines,  4  Molds. 
2  MODEL  .30  LINOTYPES.  Nos,  54875. 
54876  each  with  2,  90-2,  72.  4,  34  maRa- 
zines.  6  Molds.  Blower.  Saw,  Quadder. 
2  MODEL  30  LINOTYPES.  Nos.  54877. 
54878  each  with  4  90.  4,34  Mattazines, 
6  Molds.  Blower.  Saw.  Quadder. 

20  SPARE  MAGAZINES  —  90,  72.  34 
Channel 

60  MATRIX  FONTS  from  5’<!  to  36 
point 

1  ELROD.  MODEL  F  Electric.  8  Molds 
1  MONOTYPE  MATERIAL  MAKER. 
Gas  Pot;  fine  assortment  of  Rule  and 
Border  Mats. 

19  STEEL  TURTLES:  40  Stereo  Chases 
1  NOLAN  2-Ton  Gas  Remelt  Pot  with 
bottom  pour.  Elevator.  2/8  cavity 
molds,  dump  Trucks.  Pitt  dolly 
Steel  Makeup  banks.  Proofreader  Tables, 
italley  cabinets,  steel  makeui>  stones, 
etc. 

STEREOTYPE 

Hammond  full  patte  Easykaster 
Plane-O-Plate  Rotary  Shaver 
Stereo  Saw,  Stereo  Trimmer,  Flat 
Router 

Jig  Saw  and  Drill.  Do-All  Band  Saw 
Goss  Giant  Mat  Roller,  Sta-Hi 
Master  Former 
6-Ton  Gas  Pot  with  Pump 
Wood  Pony  Auto|>late.  23  9  16" 

Goss  Enclosed  Curved  Router 
Complete  Set  Double  Patte  Elquipment 


Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 


4  Low  Construction  Units 
I  COLOR  Half  Deck 
I  Double  Folder  21'/2  " 

I  Balloon  Former 

Mounted  on  Substructure 
4  Cline  3-Arm  Reels 
I  Full  Automatic  AC  Motor  Drive 
I  Wood  Pony  Autoplate  Machine 


Rugged  Construction  —  Walk- 
Thru  Units  —  Dynamatic  “Ad- 
justo-Sp^”  Drive  —  Fully 
Automatic  Tensions  —  Simple 
Mechanical  Controls. 


COLOR  CAPACITY 


V-//  M  /  I  • 

Up  to  32  page  straight — 4  pages  spot 
Up  to  24  pages  straight — 4  pages — 4 


color 


Note:  We  will  take  yonr  present  equip¬ 
ment  in  trade.  We  buy  and  sell  all  news¬ 
paper  equipment,  inclndinx  presses, 
typesettinr  machines,  TTS  equipment. 
Ludlows,  Elrods,  mat  rollers,  etc. 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
MU  5-4774 


Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 


16  Page  Twinned  Goss 
Cox-O-Type  Flat  Bed 
Web  Presses,  Ser.  Nos, 
CO  282  &  283 


(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 


1720  Cherry  St.  Kansas  City  8.  Mo. 
HA  1-5345 


NEWSPAPER  EQUIPMENT 


This  press  will  print  up  to  16  stand¬ 
ard  or  32  tabloid  |>aKes  at  3,000  papers 
l>er  hour.  20  H.P.  var.  spd.  A.C.  motor, 

]  32  chases,  full  complement  rollers  both 
,  presses,  with  e.xtra  cores,  spare  parts, 
all  neederl  accessories,  includinK  Itat 
I  shaver  with  A.C.  motor.  I’ress  iiur- 
I  chased  new  1947  and  maintainerl  to 
hisrhest  standards.  Rest  |x>ssible  print 
beint;  obtainerl.  Available  for  immedi¬ 
ate  instaliation.  Write  for  details 


PRESS  ROOM 

24-48  PAGE  GOSS,  with  Extra  Color 
Cylinder,  Double  Folder  with  *4  fold: 
A.C.  Drive,  end  feed.  i)ower  Hoist. 


DUPLEX  TUBULARS 
GOSS-HOB-SCOTT  PRESSES 


A.C.  Drives — Mat  Rollers — Kemp  Pots 
Mail  Room  Belt  and  Roller  Conveyors. 
Cutler-Hammer  New8pai«r  Conveyors. 


INLAND  NEWSPAPER 
MACHINERY  CCRP. 

1720  Cherry  St.  Kansas  City,  Mo. 


METAL 

30  Tons  Stereotyiie  &  Linotype  in  Plates, 
Pigs,  Rule  &  Border 


BEN  SHULMAN  ASSOCIATES 

1471  Hodlamont  St.  Louis,  Mo. 
Phone:  COIfax  I  - 1  I  I  I 
40  E.  42  St.,  New  York  17  Phone-OXford  7-4590 


LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors" 

1 1 164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRianKle  7-3871 


NEWSPAPER  PRESSES  FOR  SALE 


16,32  R.  HOE— Hi(fh  Speed 
22%*  cut-off 


COMET  LINOTYPE  (SN2586t  220V 

Motor.  Electric  Pot.  Two  Maitazine, 
Feeder,  ITS,  Shaffstall  Select-O- 
Spacer,  New  October,  19.57.  ALSO 
Model  5  Linotyi>e  (SN62298)  New 
September.  1949,  Electric  Pot.  Feeder. 
TTS.  Shaffstall  Mat  Detector.  ALSO 
Two  TTS  Perforators.  All  available 
mid-June,  1962.  Milton  (Pennsylvania) 
Standard,  Code  717,  Pioneer  2-9671. 


:  24-PAGE  SCOTT  PRESS  with  Pony 
Autoplate  machine,  Kas-iire<l  metal  pot. 
casting  .and  finishing  equipment,  and 
chipping  block.  22  inch  cut-off.  220/ 
240VV  60  cycle.  3  phase  motor  with 
necessary  General  Electric  controls. 

Machinery  is  offered  as  is,  where  is, 
the  purchaser  to  assume  total  cost  of 
disassembly  and  removal.  A  reasonable 
time  will  be  allowed  for  removal.  This 
press  was  in  full  oi>eration  until  July 
I  3.  1961,  when  we  moved  into  our  new 
‘  building.  First  $15,000  rash  takes  it. 

LAUREL  LELADER-CALL 
136  Beacon  St.,  Laurel,  Mississippi 
Telephone:  428-0551 


Complete  Stereo  including 
mat  rollers  and  chases 


Model  E  Duplex  Press 
Model  A  Duplex  Press 
Model  AB  Duplex  Press 
Goss  Comet 


00  MIEHLEl — Suction  pile  feeder, 
extension  delivery. 
4-4  MIEHLE> — Swing  back  feeder, 
extension  delivery. 
4-4  MIEHLET-Open  Jobber. 


Delivered,  installed,  guaranteed. 


Engraving 


NEW  COLE  QUARTERFOLDER 


U  P  E  C  0 

GE  8-3744 

Box  355.  Lyndliurtt,  New  leriey 


FOR  SALE:  (Complete  standard  equip¬ 
ment  for  Engraving  Plant — 24  inch 
darkroom  camera,  Vandercook  Proofing 
Press,  Rouse  Saw,  etc.  Pricexl  to  sell 
as  a  complete  unit.  Box  1269,  Editor 
&  Publisher. 


PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  pressee. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 


PHOTO-LATHE.  8  X  10.  brand  new 
(wo  switched  to  offset).  With  line-tone 
and  line-cut  heads.  $3,200  on  our  floor 
with  $95  worth  of  materials  thrown  in. 
The  Long  Islander,  Huntington,  N.Y. 


OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


24-PAGE  DUPLEX  TUBULAR 
2-to-l  Model,  No.  484,  AC  Drive. 
8-Page  Top  Deck  installed  new, 
1950.  Complete  vacuum-back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


Plastic  Platemaking 


REDUCE  PLASTIC  ENGRAVING 
plate  costs.  Use  Cal-Plates  at  47c  each 
instead  of  76c.  Send  for  your  free 
sample.  Calumet  Crafts.  Inc.,  Box  26. 
Naperville,  Illinois. 


20-PAGE  GOSS  STRAIGHTLINE 
22%"  cut-off 
Single  Folder 
Two  GB  drives 

One  Pony  Autoplate — 22% "  Vacuum 


Press  Room 


FOR  SALE 

MIAMI  HERALD  PRESSES 

We  have  been  privileg’  I  to 
act  as  the  authorized  soiling 
agent  for  all  remainiiu-  late 
style  press  units  available 
early  in  1963. 


GOSS  HEADLINER  PRESS 
8-units,  Nos.  2041  &  :!042. 
Four  color  half  deck.*-.  All 
units  reversible.  23-9/16"  cut¬ 
off.  60"  newsprint.  Reel.-  ,  ten¬ 
sions  and  pasters.  A.C.  drives. 
Two  folders  with  upper  for¬ 
mers. 


COLOR  CONVERTIBLE 
HOE  PRESS 

4-unit,  No.  3085,  two  color 
cylinders.  23-9/16"  cut-off. 
60"  newsprint.  Reels,  tensions 
and  pasters.  A.C.  drive.  One 
folder  with  upper  formers. 


ANTI-FRICTION  HOE  PRESS 
8-units,  Nos.  2915  &  2916. 
23-9/16"  cut-off.  60"  news¬ 
print.  Reels,  tensions  and 
pasters.  A.C.  drive.  Two  fold¬ 
ers  with  upper  formers. 
Most  desirable  and  color  flexi¬ 
ble  newspaper  press  equip¬ 
ment  available  today.  Excel¬ 
lent  condition.  Attractive  re¬ 
moval  conditions.  For  addi¬ 
tional  information,  or  to  ar¬ 
range  an  inspection  trip,  call 
or  write: 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.,  Kansas  City  B,  Mo. 
HA  1-5345 


TWO  CUTLER-HAMMER  Press  Drivaa 
—75  HP  each,  two  control  panels,  prac¬ 
tically  new.  Will  run  single  or  tandum. 
Will  sell  separately.  Box  1112,  Editor 
It  Publisher. 


Stereotype 


MAT  ROLLERS.  Sta-Hi  machinal, 
^-page  folders,  curverl  routers,  caatinf 
equipment.  A. (3.  motor  drives.  3U.  40, 
60,  76,  100  HP.  Extra  control  boards. 
Q.  C.  Oxford,  Box  903.  Boise.  Idatio. 


HOE  HAND  CASTING  BOX.  duo- 
cooled,  with  vacuum  l«ck.  liVj"  diame¬ 
ter,  7/16"  plate,  22%"  cut-off.  new 
water  mixer  and  a  vacuum  pump.  In 
excellent  condition.  Contact  Richard  T. 
Bentley.  Omaha  (Nebr.)  World-Herald. 


WOOD  PONY  AUTOPL/\TE,  Ser.  No. 
339,  for  22% "  cutoff.  V'acuum  back 
box.  Watercooled  arch.  Excellent  con¬ 
dition.  Available  now.  Contact  INLAND 
NEWSPAPER  MACHINERY  CORP.. 
1720  Cherry  St.,  Kansas  City  8,  Mo. 


ff'anted  to  Buy 


MUST  SACRIFICE  l)est  8-i>age  Duplex 
press  on  Pacific  (7oast  to  make  room 
for  new  Rotary.  $8000  or  best  offer 
takes  mu<lel  AB  in  excellent  condition 
with  all  :iccessorie8,  chases,  extra 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4SM 


backed,  water-cooled,  with  4-ton  pot.  |  rollers,  etc.  Can  l>e  move<l  in  one 
Contact:  Miss  Quinn,  Matzner  Publi-  |  piece.  Contact  R.  K.  Rel>ele.  GA  2-8335, 
cations,  1  William  St..  Passaic,  New  |  Chula  Vista  Star-News,  Chula  Vista. 
Jersey.  Phone:  Gregory  3-5000.  I  Calif. 


Linotypea — Intertypec — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7,  N.  Y. 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


.4dminigtratire 


Display  Advertising 


Editorial 


OFnCE  MANAGER  ,  ADVERTISING  .SALESMEN,  retail 

OR  and  classifie<l,  for  daily  newspapers  in 

BUSINESS  MANAGER  '  ('hart  Areas  6.  7,  H,  10  and  11.  Send 

for  26,  Indiana  daily.  Prefer  busi-  tyiiewritten  resume  to  Inlaml  Daily 
ness  nvtnager  of  10-20,000  daily  \yho  Press  Association.  7  South  l)earl)orn 


ADVERTISING  .SALESMEN,  retail  KUkRlDA  SMALL  DAILY  needs  young  AtRJRESSIVE  YOUNG  MAN  wanted 
and  claasibefl,  for  ilaily  newspapers  in  editor  with  wire  desk  and  page  layout  for  s|>orts  writing  and  e<liting  on  mom- 
('hart  .Areas  6.  7,  H,  10  and  11.  Sen<l  experience.  Box  1325,  I^itor  &  Pub-  ing  daily  in  Maryland's  second  largest 
typewritten  resunne  to  Inland  Daily  lisher.  i  city.  Good  pay  and  lienefits.  Send 


knows  newspaper  business-accounting  St..  Chicago  3.  No  charges. 

operations.  This  is  an  opportunity  for  ■ -  -  -  - 

a  man  of  experience  to  organize  an  ADVERTISING  SOLKTTOR  for  news- 


lisher.  i  city.  Good  pay  and  lienefits.  Send 

- -  ;  resume  of  work  anti  iiersonal  history 

GRADUATE  ASSISTANTSHIP  —  Bdi-  and  recent  clippings  to  the  Personnel 
torial  assistant  in  public  affairs  oltice.  Director.  The  Herald-Mail  Co.,  Hagers- 
Academic  year  stipend  $1600,  plus  ‘  town,  Md. 


already  efficient  liookkeeping  tlepart-  i>ai>ers  in  suburban  Philatlelphia.  Mont-  waiver  of  fees.  Excellent  opportunity  j  -  —  - - 

ment.  train  a  successor,  and  to  assume  gomery  Publishing  t'orniiany.  Fort  for  graduate  study.  Write  Public  Af-  BEGINNING  REPORTER  with  strong 


business  manager's  authority  and  re-  Washington,  Pennsylvania.  fairs”  Office,  Kent  State  University,  ilesire  to  learn  neetlerl  by  aggressive, 

sponsibilities  through  the  next  three  - Kent.  Ohio.  eastern  Penna.  afternoon  paper  where 

years.  Do  not  apply  unless  you  are  ,  CENTRAL  TE.XAS  .l-day  daily  in  fast-  -  -  - !  standards  are  high.  Box  1358,  Editor  & 

interesi.-d  in  a  long-term  employment  growing  community  has  immediate  HAVE  IMMEDIATE  OPENING  for  '  I^Jblisher. 


with  a  luture.  Please  give  full  iiersonal  |  oiiening  for  additional  ad  salesman,  fast,  competent  sports  desk  man  who  , 

educational  and  employment  data,  to-  ^  Unlimitetl  iiotential  in  expanding  mili-  can  handle  morning  AP  sports  wire  '  CITY  EDITOR 

gether  with  references  and  wage  ex-  '  tary-civilian  market,  iileal  opiiortunity  and  local  phoners.  Two  pages  minimum  ,,  ,.  •  i  .  i„:i„ 

pectations.  Box  1345,  Editor  &  Pub-  ,  for  young  man  on  way  up.  Brantl  new  copy  desk  each  shift  one  edition  paper.  Me<lium-size<i  f^outneimtern  la  y  . 

plant  under  way.  Semi  complete  resume  G>^  salary  for  good  man.  Must  have  I  supervise  a  s^tt  ot  . 

with  first  letter.  Killeen  Daily  Herald,  provable  background  and  good  refer-  '  Will  consider  exi>erienc«l  vviitnr 

Killeen,  Tex.  ences.  Intermountain  area.  Box  1335,  •»  re"'?!  '""''e  up.  Box  1377.  Editor 

-  -  Editor  &  Publisher.  &  Publisher. 


COMPTROLLER 

OR 


DISriA.\Y  AD  SALt^'MAN  morning 
otfset  Haily,  ('hart  Area  7.  Write  Box 
1350.  Editor  &  Publisher. 


provaoie  DacKgrouna  ana  reier-  ;  -  iott 

ences.  Intermountain  area.  Box  1335,  **  ready  t^o  move  up.  Box  3  , 

Editor  &  Publisher.  &  Publisher. _  _ 

_  '  (TITY  editor  for  afternoon  26,000 

MEDIUM-SIZro  \VT2STERN  morninsr  oharl  Area  1.  F\iU  details  first 


ryiiriKirrr  ..AKlAZ-rn  _ paper  has  top  job  for  highly  competent  ,  '  &  Publisher, 

BUSINESS  MANAGER  need  MAN.^WHO  (’AN  sell  ads  ri':rk"lndsC-j"allTt^^^^^^^^^  - 


uv.^v.^11  ^1— ivi/  M  ilesK  and  supervise  all  of  them  includ- 

For  30-iianer  weekiv  chain  in  (Tiart  ia"*  •"*  ***  "  to  lie  co-publisher  of  sports.  This  is  no  job  for  a  be- 

For  i^paiier  wrakly  cnain  in  t-nari  ,  thriving  weekly  publishing  in  our  cen-  pHitor  not  ceared  to  han- 

Area  2.  We  neetl  a  man  who  is  thor-  ,  trnl  offset  olant  .Send  resume  to  Rnfiert  ®o*tor  not  gearm  to  nan 

^^Iv  familiar  with  newspai^r  iic-  !  J,  I'LtiJii  "L dling  high  volume  and  dedicated  to 


ouffhly  familiar  with  newspaiier  ac-  i  (>  Uxlmell  c/o  Hiirhlander  Lake  ♦ 

counting  systems  and  procetiures.  We  Wales  Fla  '  '  printing  the  full  news  report.  Must 

want  a  man  with  management  ability  _  have  verifiable  references  as  to  ability 

to  dirret  and  to  assume  complete  re-  ,  OPENING  for  tO|>.tlight  a.Ivertising  di-  f7inLs°Tn 


COPY  DESK 
MODESTO.  CALIF. 


sponsibility  for  all  oiierations  of  an  j  rector  for  daily  and  Sumlay.  10,000 
expanding  ;>-man  department.  Please  circulation  in  highly  comiietitive  mj 


have  verifiable  references  as  to  ability 

and  sobriety.  Qualifi^  man  will  corn-  in,„e,|iate  oiiening  on  copy  desk  of 


mand  top  salary  and  liest  fringes  in 
country  in  return  for  hard  work  and 


rhe  Modesto  Bee  for  man  with  mini¬ 
mum  of  four  years  experience.  Ex- 


expanding  leman  department.  J’lease  I  circulation  in  highly  comiietitive  mar-  i„h  n  so  ooo  bracket  years  experience, 

Hu'b^^lier^*  rSs.X^rnenT-\S  X^fl'y^rS 

-  o__  ..IS  I.,.I.—  p.  o.-ui...! —  , .  . >.  _  ..  «  f  Ubiisner. _  _  lierson.  or  send  detailed  resume  to: 


tory.  Box  1378,  Editor  &  Publisher. 

C.artoonists 


Write:  Perry  Stewart.  Ihiblisher,  Trib¬ 
une.  New  Albany,  Indiana. 


,  ,  ■  : _ _  _  NORTHEIRN  CALIFORNIA  suburban 

t.artoonisis  weekly  seeking  young,  well-educated, 

— ^  ^  want  man  with  PROVEN  SALES  creative,  work-loving  news  editor  with 

REGION  4  FLORIDA  PREFERRED,  i  suburbs,  shopping  centers  to  heail  less  than  8  kids,  ttoing  offset.  Salary 
for  daily  i>anel  local  events,  iiersonalt-  '  department.  Must  lie  strong  on  city-  open.  Write  Box  1313,  Editor  &  Pub- 
ties,  black  and  white  :ind  colored.  Sub-  "'•‘le  promotions.  Train  for  top  man-  ,  ligher. 

mit  samples.  Box  1364,  Editor  &  Pub-  uKctnent  isist  our  group  of  newspaiiers.  ‘ - 

lisher.  I  <)HIO  DAILY.  6-day  p.m.  (13.000 


Circulation 


market.  Salary  ami  liberal  bonus.  Box 
1352,  Editor  &  Publisher. 


Personnel  Department 
McCLATCHY  NEWSPAPERS 
21st  &  "Q"  Streets 
Sacramento  4,  California 

DESK  MAN 


expbu«en(t;d  circttlation  man  ,  ,  ,  .  ,  ,  ,  .  _  _ 

(ass't.  mgr.  or  supervisor).  Must  know  — .  .  ..  , 

Uttle  Merchant  Plan.  ABC  and  dis-  CITY  EDITOR  for  afternoon  daily,  of 
tribution.  preferably  age  25  to  40.  ?  M  circulation.  Fast-growing  commun- 


OHIO  DAILY.  6-day  p.m.  (13,000  Jl-SK  MAN 

circ.)  needs  reporter  in  20’8  or  30’s  to 

cover  one  of  top  beats  in  wonderful  A.M.  DAILY  in  Chart  Area  4  needs 
college  community.  Write  background  alert  desk  man  who  likes  to  do  more 

.and  salary  expectations  to  W.  E.  Me-  than  just  read  copy.  Would  consider 

Kinney.  Times.  P.  O.  Box  635,  Mari-  experienced  ilesk  man  or  reporter  who 
etta,  O.  wants  change.  Box  1376,  ixlitor  s 

-  Publisher. 


$125  start.  Excellent  early  op,K.rtunity  'ty  located  65  miles  s^th-west  of  Chi-  2^^^7ve^^?7oOo”^dai^Tn  ^groTJing  M)lTOR  —  key  i^sition  on  small 

for  salary  increase  and  promotion,  ca^-.  Write  or  phone  Thomas  E.  West.  county-seat  daily.  Modern  plant,  pleas- 

N.  J.  new.pa,*r.  Reply  Box  1374,  Bdi-  Publisher,  Herald.  Morns,  Illinois.  ant  rural  living.  Prefer  family  man. 

tor  &  Publisher.  ZIZZl  —T - (7^' Xrv  de^^^^^^  small-city  ..background.  Give  references. 


N.  J.  new8pai>er.  Reply  Box  1374,  Edi 
tor  &  Publisher. 

Display  Advertising 


ence.  Good  insurance,  profit-sharing 
ADVEKTISING  MANAGER-Salesman.  program.  Can  use  man  with  small-city 
Chart  Area  6.  One-man  staff  on  small  background.  Write  fully  giving  experi- 


POUCE  REPOR-rm  for  6-day  PM  and  ea^biliTy 

I«pw  in  modem  busy  cRy  of  200.000  ^ferences  first  letter.  Box  1315,  Editor 

C^art  Area  9.  Pay  based  on  experi-  ^  Publisher. 


and‘ca^billfy"“Re,uTe"and  Evening  Free  Lance.  Hollister.  Calif. 


daily.  Paper  has  good  growth  record, 
now  extianding.  Salary,  commission. 
Box  1282,  Editor  &  Publisher, 


ence,  education.  Box  1298,  Editor  A 
Publisher. 


REPORTER 
Prestige  suburban  newspaper  chain  has 


EDITOR  who  writes  lively  and  fast. 
Also  handle  some  general  assignments 
on  progressive  South  Western  Wis¬ 
consin  Weekly  in  excellent  town  of 
5,000  iiopulation  in  fine  resort  area. 


opening  for  man  as  reporter-feature  ..^nd  complete  resume  including  salary 
writer.  Young  award-winning  staff  na-  requirements  to  Box  1373,  Editor  A 


wnMinu’c  PAf’ir  nviTriP  tionally-recognized  for  dynamic  ap-  Publisher. 

WOMEN  S  PAGE  EDITOR,  at  least  proach  to  suburban  journalism.  Modern 


ADVERTISING  SALEISMAN.  experi-  two  y 
eneed  or  trainee,  good  salary,  iiension 
plan,  many  benefits.  Plus  the  fun  of  .  O.  E. 
Vermont  life!  Apply:  Mr.  Snow,  Daily  Calif. 
Reformer,  Brattleboro,  Vt. 


Charles  E.  Hayes.  Ebcecutive  Elditor, _ _ 

Paddock  Publications  Inc.,  Arlington  ONE  OF  NEW  YORK  STATETS 


piSP^Y  SALKMAN,  strong  on^toll.  p^„otio„  aTd  he'P  ^  wTr" 


AETERNOON  DAILY  in  Chart  Area  3  Heights.  Illinois.  Interview  arrang^  at  ,  largest  prize-winning  weeklies  desires 
needs  news  man  to  supervise  local  news  our  expense.  ,  experienced  newsman  (25-40)  with 


ing  ”  tor  18  6oo“”daily  Chart  "Area  2.  I  !-r«*u«‘«n  neip  on  eoivonai  wrii-  -  thorough  knowledge  of  makeup,  proof- 

aergrtfe  wlf-sURUr  for  ^manTuff.  U"*'  REPORTER  tor  growing  30,000  circu-  reailing.  headwriting  for  general  as 


Salsj-v  to  start  iin  to  $140.00.  denend-  ‘  itoitor  sc  tniDiisner.  lation  P.M.  daily.  Two  to  5  years  ex-  signments,  sports,  features.  Chance  for 

ing  upon  ability  Box  1337.  EMitor  A  perience  preferred.  EJxcellent  opportu-  advancement.  No  second  raters  or 

^blisher.  '  ALERT  GAL  REIPORTEIR  for  women’s  i  nity  for  right  man.  Give  full  details  drifters.  Gooil  pay,  lienefits,  in  pleas- 

_ *  _ _  pages  of  prize-winning  daily  (25,000  first  letter — experience,  education,  sal-  ant  community.  Send  complete  resume 

and  growing  fast).  Initiative,  some  ex-  ary  desired,  references.  Write  Manag-  and  work  samples  to  A.  S.  Callan.  Jr.. 
IF  YOU  LOVE  THE  BAY  AREA —  perience  or  training,  interest  in  pro-  '  ing  Eiditor,  ^aver  County  Times,  i  E>litor,  The  (Chatham  Courier,  Chatham, 


Box  1324.  Elditor  A  Ihiblisher. 


signments,  sports,  features.  Chance  for 
advancement.  No  second  raters  or 


have  a  top  record  in  display  ad  sales —  ducing  lively  copy  required.  Dorothy- 
and  would  like  to  live  among  the  r^-  Anne  E1or,  Sun-Sentinel,  Box  2016, 
woods  working  on  a  big  weekly,  write  Pompano  Beach,  Ela. 

T.  Collison,  Record.  Mill  Valley,  Cali-  - 

fornia.  ETPERTENCPn  o«ne, 


REPORTER  who  writes  well  and  fast  I  OPENINGS  EX)R  TWp  REn*ORTEniS 
to  edit  and  direct  live,  expanding  week-  I  on  medium-size  daily  in  upstate  New 


forma.  j  EXPERIENCED  general  news  reporter,  ,  ly  paper.  An  opportunity  for  a  skilled  York.  Opportunities  for  able,  ambi- 

- - - - — ^ —  male,  for  New  Jersey  daily  in  New  writer  who  also  has  potential  for  ex-  tious  newspapermen  on  their  w^  to  the 

THE  OLDEIST  NEIWSPAPE3R  in  the  York  metropolitan  area.  Liberal  fringe  ecutive  responsibility.  M.  D.  Coe,  Baa-  !  top.  Box  1370,  Editor  A  Publisher. 
West  at  Santa  Fe,  New  Mexico,  in  the  I  benefits — pension  plan.  Box  1303,  Edi-  |  sett  Printing  Corp.,  Bassett.  Va. 

heart  of  the  “Land  of  Enchantment,”  '  for  ^  Publisher,  I  ^ 

has  an  offer  for  the  man  who  can  ;  SPORTS  EDITOR  needed  who  will  also  '  GROWING  DAILY  (35.000  circ.)  in 


has  an  offer  for  the  man  who  can  ;  SPORTS  EDITOR  needed  who  will  also  '  GROWING  DAILY  (35.000  circ.)  in 

prove  to  us  that  he  is  a  top  advertising  j  FTNB  SMALL  DAILY  needs  combina-  i  handle  some  general  assignment  re-  I  choice  Intermountain  area  needs  one 

man- -is  capable  of  producing  above  tion  deskman-reporter  to  handle  area  porting  on  6-afternoon  daily.  Young.  |  seasoned  newsman  plus  one  well-rounded 

average  layouts  and  copy — is  interested  coverage.  Elnergetic,  congenial  young  aggressive  staff.  Excellent  working  con-  photographer  with  experience  all  phases 


in  a  jiermanent  connection.  If  you  can  staff,  fine  town.  Apply  by  letter  only,  ditions.  Contact:  Ela 
fill  these  quiilifications,  and  would  like  including  salary  required,  to  Eklitor,  Daily  (Ga.)  Gazette, 
to  live  in  one  of  the  most  pleasant  Times-Gazette,  Ashland,  Ohio.  - 


litions.  Contact:  Elarl  Braswell,  Tifton  ,  of  news,  sports,  feature,  society  picture 
Daily  (Ga.)  Gazette.  |  work.  P)jotographer  must  also  be  ex- 

- - - - — - - - - - ~  perienced  darkroom  man  and  capable  of 


cities  in  the  nation,  write  us  a  letter  - - —  ,  SWING  MAN  on  morning  desk  who  running  photo  department.  Top  work 

today  with  complete  particulars  to:  ptDRIDA  AFTESINOON  DAILY  needs  l  knows  his  business  in  any  spot.  Top  ,  conditions  both  in  news^m  and  photo 

'Y.  Mouchette.  The  m*'"  reporter.  'Write  ^1  details,  including  deal.  Must  have  references  and  record  department.  State  qualifications. 

can,  P.O.  Box  2100,  Santa  Fe,  New  g^lary  required  in  first  letter  to  ^x  of  steady  work.  Box  1342,  Editor  A  1  requirements,  date  of  availability  Chart 


1328,  Editor  &  Publisher. 


Area  10.  Box  1380,  EMitor  &  Publisher. 


editor  8c  publisher  for  March  24,  1962 


HELP  WANTED 


HELP  ANTED 


Sm  ATIONS  WANTED 


SITl  ATIONS  WAN  FI  I) 


yfpchanival 


■idmimfitraiirp 


Correnpimdents 


RADIO  NBWS  WRITER.  exDeriencetl. 
for  New  Jersey  station.  Voice  optional. 
Box  Etlitor  &  Publisher. 


REPORTER  Exi>erience<l.  for  Chart 
Area  mornint?  newspatter.  Five-<lay. 
40-hour  week,  excellent  working?  con<li- 
tions,  frinjre  I»enefit8.  Write  Ii<»x  136H, 
E>iitor  &  Publisher. 


TTS  PERFORATOR  OPERATOR,  Un- 
ion.  scale  $3.15,  insurance,  etc..  37a 
lines  hour.  Newspai>er  o|>eration. 
Ea^ie.  Butler.  Pa. 


Puidic  Relations 


PUBUSHER’S  ASSISTANT— small  to 
medium  daily.  Newsman,  36,  daily, 
weekly,  wire  service,  foreign  experi¬ 
ence.  Missouri  Journalism  ^aduate. 
Reasonable  salary.  Box  1287,  Editor  & 
Publisher. 


REPORTERS.  DESKMEN  for  editorial 
departments  on  <iaily  newspai»er8  in 
Chart  Areas  6.  7.  S.  10  and  11.  Expe- 
rience<!  or  (iualifie<l  l>eKinners.  Send 
full  tyi>ewritten  details  to  Inland  Daily 
Press  Association,  7  South  DearlK^rn 
St.,  Chica>f<)  3.  No  charges. 


AGRICULTURAL  JOURNALIST -col- 
le^e  Kraduate  with  writing  and  report- 
inK  experience  on  newspai>er  or  farm 
maKazine.  for  industrial  public  rela¬ 
tions  department.  Hea<lQuarter8  on 
East  Coast—  mo<lerate  travel  re(|uire<!. 
Opi>ortunity  to  advance  into  tliversified 
public  relations  re8|>on8ibilitie8.  Box 
1310,  Editor  &  Publisher. 


SEASONED  PUBLISHER  —  General 
Manager.  Exi>erience<l  in  increasing 
profits  and  buildinic  pre8ti»?e.  Presently 
employed,  but  can  l*e  available  on  60 
days  notice.  Prefer  salary,  share  profit 
uKreement  in  25-50  thousand  circulation 
class  in  Chart  Areas  3.  4.  5,  9  or  12. 
Reply  Box  1317,  Editor  &  Publisher. 


LET  ME  REPRB^ENi 
YOU  IN  EUROPE 
triTY  EDITOR.  10.000  class  ne  v -paper 
consistently  beating  stiff  met  rorn^teti- 
tion,  embarkinfc  for  Europe  mic  \prii. 
1*11  Ite  sendint;  correspondence  o  my 
present  employer,  and  1*11  chid  to 
represent  you.  too.  TraveUny  .cross 
U*.  S.  from  West  Coast,  will  >;i>  any- 
where  for  interview.  29.  sintrle.  foot¬ 
loose.  Box  1254,  Editor  &  Publisher. 


SOCIETY  EDITOR  -  New8pai>er  of 
25.000  circulation  in  city  of  60,000, 
Chart  .\rea  ■),  nee<ls  com]>elent.  ex|)e- 
rience<i  newswoman  to  txike  charjfo  of 
three-|)erson  society  department.  ShoiiUl 
l>e  fluent  writer,  capable  of  handling 
layouts,  makeup  and  dealing  with  the 
public.  This  is  a  k<kmI  job  for  the 
ri^ht  i>erson.  Write  details,  in  confi¬ 
dence,  to:  Box  1365,  &iitor  &  Pul»- 
lisher. 


RESTLESS  REBELS.  Southern  and 
otherwise.  For  talented.  productive 
youni;  writers  tire<l  of  time-servinK, 
here’s  an  opi>ortunity  for  creative,  pro¬ 
ductive  work.  If  you  are  in  the  top 
S%  talent  bracket,  this  is  an  oppor¬ 
tunity  to  be  part  of  the  liest  writing 
team  Kointc.  OfieninKs  ui>cominf?  in 
Atlanta,  Midwest  and  West  Coast. 
Send  backi;roMnd  <lata,  the  money  story 
and  writint;  samples  to:  Frank  .4880- 
dates.  Box  637,  Tujuni^a.  California. 


MANAGEMENT  AVAILABLE  —  Suc¬ 
cessful  daily  publisher  and  associates 
of  proved  ability  seek  management  con¬ 
tract  or  lease  with  medium  sized  daily 
in  Southeast.  Reputable,  responsible. 
This  is  an  opportunity  to  obtain  top 
quality  manaftement  with  little  or  no 
net  cost  in  case  of  a  newspaper  needing 
upgrading  in  quality  and  profits.  Con¬ 
fidential.  Box  1253,  Editor  &  Pub¬ 
lisher. 


WASHINGTON  EDITOR,  uev  ^man. 
foreign  exiierience,  author  of  two  liest 
sellers,  magazine  writer,  five  yean' 
agency  and  public  relations :  s<><>ks  as¬ 
signment  in  l>indon  or  (Germany  as 
corres|M>ndent  or  company  retirosenta- 
live.  Box  1351,  F^litor  &  l^bli>her. 


Display  Advertisinf: 


DISPLAY  salesman,  now  employed, 
city  over  100.000.  Midwest  only.  Box 
1272,  Editor  &  Publisher. 


SPORTS  ASSLSTANT  for  newspai>ers 
in  suburban  Phihulelphia.  Send  resume 
to  Montgomery  Publishing  (’oinpany. 
Fort  Washington.  Pa. 


SPORTS  EDITOR  ft>r  fast-growing 
daily  in  ('hicago  area  college  city.  All 
lienefits  big  op|H>rtunity !  (Vmtact : 
E.  E.  Retsl.  9643  Karlov.  Skokie,  Illi¬ 
nois.  O’R  5-«74o  after  7 :00  P.M. 


SPORTS  EDITOR-BEAT  MAN  combi- 
nxition  for  6-*iay  afternoon  iiewspai»er 
in  8|K»rts-minde<l  <*ounty  seat,  college 
town.  State  qualifications,  minimum. 
The  News-Tribune.  Cahlwell,  Idaho. 


NEWSPAPER  RHXSE^\RCH  MANAGER 
Exiierience  in  media  research  preferred 
but  not  required.  Shoukl  have  at  least 
MA  degree  with  marketing  Imckground 
to  administer  research  section  that  de¬ 
velops  and  analyzes  market,  advertis¬ 
ing  and  circulation  data.  Must  \ie  prac¬ 
tical  researcher  able  to  translate  find¬ 
ings  to  others.  Want  imaginative,  incle- 
l>endent  thinker.  Send  complete  resume 
and  salary  requirements.  Write  Box 
13(iS,  E^litor  &  Publisher. 


AGGRESSIVE,  exi>erienced  general 
manager,  business  manager,  40,  seeks 
new  challenge  as  general  manager  or 
publisher,  25.000  to  100,000  paper.  Pre¬ 
fer  Chart  Areas  9,  10,  4,  5.  Heavy 
xidvertising,  knows  all  departments,  la- 
Uir  negotiations.  Proved  record,  well 
known.  Interview  ANPA.  For  details. 
Box  1273,  Eklitor  &  Publisher. 


DISPLAY  AD  SALESMAN  retail  and 
general.  Over  15  years  large  ilaily. 
Self-starter.  Capable  all  phases  'celling, 
copy,  layout,  etc.  Strong  on  promo¬ 
tions.  s|tecials  and  co-op.  Management 
|K)tential.  Now  available.  Will  relocate 
large  or  small  daily.  Box  1228,  Editor 
&  Publisher. 


WANT  RCTIREMENT  JOB.  Ex|)ert  ; 
advertising;  familiar  news.  Executive  ' 
or  stalT.  Salary  minor  imi>ortance.  I 
\V%»rk  must  interwt.  No  sweatshop  op-  I 
eratlon.  E:<cellent  hexilth.  api>exirance. 
Fine  speaker.  Box  1366,  Editor  &  Pub-  I 
Usher. 


RETAIL  DISPLAY  MAN 
Nine  years* — Ad  Manager  caliber — 
college  graduate.  Five  years*  with  N.Y. 
Mirror.  Serviced  major  accounts.  Ex¬ 
cellent  reconl,  references.  Salary  oi>en. 
Will  relocate.  Leon  V'olan.  1146  6?th 
St.,  Brooklyn-19,  N.Y. 


STAFF  WRITER  cxipable  of  handling 
heads  and  layout.  Must  l>e  able  to  meet 
the  public.  Chart  Arexi  2.  Box  1355. 
E>tiitor  &  Publisher. 


('artiponists 


EXPERIENCED  SALESMEN 


CARTOONIST,  very  little  published  .  .  . 
lots  of  potential.  Please  write  Box  1263, 
Editor  &  Publisher. 


WIRE  EDITOR  WANTED.  Write: 
D.  Grandon,  The  Daily  Gazette.  Ster¬ 
ling.  Ill. 


WRITER.  Large  coriwiration.  Chart 
Area  12.  needs  a  man  with  solid  writ¬ 
ing  exi>erience  f<»r  public  relations  <le- 
partment.  Prefer  college  graduxite  with 
interest  in  economics  and  current 
events.  A  career  opiK»rtunity  f<»r  right 
{>erson.  E(iual  Opimrtunity  Employer! 
Write,  giving  backgrounti  to  Box  1375, 
Editor  &  Publisher. 


YOUNG  REPORTER,  with  limitexi  ex¬ 
perience  but  eager  to  learn  and  move 
ahead  with  an  alert,  vigorous,  pro¬ 
gressive  new8pa|>er.  can  find  his  place 
with  us.  Give  full  detxiils  in  first  letter 
to  Personnel  Department,  St,  Peters¬ 
burg  Times,  St.  Petersburg  1,  Fla. 


Ea^jer  to  make  jjood  income 
to  $20,000.).  Olde.st 
and  Iwst  known  line  of  Ncw.spa- 
per  Prc's.srooin  Sui)))lies.  E.stal)- 
lished  and  active  territory.  .411 
accounts  in  Chart  .4rea  1,  2  and 
■i.  Hiph  commission  with  jtuar- 
antees.  Location  preferable  in 
or  near  Metrojmlitan  New  York 
City  area.  Travel  .■>0%  of  time. 
Send  complete  resume  (experi¬ 
ence  in  news])aper  me<'hanical 
dept.,  ape,  family  status,  will¬ 
ingness  to  travel  away  from 
home,  and  all  other  pertinent 
information) . 


EDITORIAL  CARTOONIST.  Will 
graduate  from  colleKe  in  June.  Experi¬ 
ence  on  local  and  college  pai>ers.  Con¬ 
sider  anywhere.  Will  send  oriKinals  on 
re<iuest.  Box  Editor  &  Publisher. 


NEW  MEXICO  -  ARIZONA 
C.-\LlI'ORNlA  Dailies.  Weeklies  — 
Please  Note:  Have  made  iiermanent 
move  within  aliove  area.  Fourteen 
years'  ex|ierience.  A^e  JS.  Top  layout. 
No  iiersonal  health  problem.  For  a 
•salesman  who  can  ".Seil  the  Newspaiier 
Story  Intelligently,"  kindly  wire  or 
air-mail  Box  i">6T.  E/litor  &  Publisher. 


♦♦EDITORS  &  REPORTERS ♦• 


Circulation 


CIRCULATION  POSITION 

Top  or  Kood  second.  Personnel  leader. 
Beiieve  direct  selling  produces.  19  years 
.•\.M.  and  P.M.  metro  field.  Now  em¬ 
ployed  West  Coast.  Know  Little  Mer¬ 
chant,  A.B.C.  etc.  Complete  qualifica¬ 
tions  answer  your  inquiry.  Write  Box 
1311.  Editor  &  Publisher. 


National  clearinic  house  for  compatent 
personnel  coast-U>-eoaat  at  no  char,* 
to  employer.  Phone.  Write  or  Wire 
HilAUUNE  PHmSONNEL  (Afcenerl 
66  W.  45  St..  New  York.  OXford  7-6728 


Mechanical 


Box  1372  Editor  &  Publisher 


COMPOSING  ROOM  FOREMAN 

Must  be  thoroughly  competent,  exercise 
positive  leadership  qualities.  Opportu¬ 
nity  on  combination  morning-afternoon 
paper  in  growing  Southern  city  over 
100,000  population.  Box  1226,  Editor  t 
Publisher. 


ATTENTION  PUBLISHER.S  —  Are 
you  looking  for  a  hard-hitting,  aggres¬ 
sive,  promotion  -  minded  circulation 
man  ?  'Twenty  years  experience  with 
large  metropolitan  morning  daily  and 
Sunday.  Hume  delivery  si>ecialist,  and 
familiar  with  all  circulation  problems. 
.•\t  present  making  $13,000  per  year. 
Box  1361,  Ekiitor  &  Publisher. 


REPORTER  -  PHOTOGRAPHE31.  ex¬ 
perienced,  26,  single,  draft-free,  wants 
permanent  position  on  daily  with  ad¬ 
vancement  opportunities  near  Los  An¬ 
geles  or  in  state.  Box  1239,  Elditor  A 
Publisher. 


ALERT  EDITOR  (WOMAN)  wishes  to 
relocate.  Pine  background — copy,  wire 


relocate.  Pine  background — copy,  wire  C 
desks,  foods,  fashions,  featnres.  advtr-  |  n 
tising.  Flair  for  sharp  layout,  lively  f< 

heads.  Oollege,  single,  top  references.  li 

^x  1216,  Editor  &  Publisher.  si 


PRINTING  INK 
REPRESENTATIVE 


PRESS  ROOM  FOREMAN 


for  6-unit,  4-plate  wide  Goss  headliner. 
Must  have  experience  with  a  press  of 
this  type  and  size  and  be  mechani¬ 
cally  inclined.  Press  has  two  double 
folders  and  reversible  color  cylinder. 
Salary  open  for  negotiation.  The  man 
we  hire  must  be  prepared  to  work, 
work,  work,  as  chain  of  weeklies  ex¬ 
pands  into  daily  field.  Chart  Area  2. 
Tell  us  all  in  first  letter.  Box  1231, 
Editor  &  Publisher. 


i  This  substantial  and  rapidly  expanding 
'  manufacturer  of  printing  inks  has  a 
]  fine  position  ojicn  in  its  sales  organi- 
i  zation.  Requir^  is  a  solid  background 
knowledge  of  the  offset  and  letterpress 
printing  processes  with  emphasis  on  the 
production  and  press  end.  College  de¬ 
gree  preferred.  This  challenging  ixjsi- 
1  tion  carries  with  it  high  compensation 
I  and  unlimite<l  iMtential  for  future 
earnings  and  management  position. 
!  Only  the  highest  calilier  men  will  be 
'  considered. 


CIRCULATION  MANAGER,  age  33.  | 
Eighteen  years'  exiierience  includes  ' 
district,  assistant  C.M..  promotion 
manager  (E  &  P  award).  Currently  I 
C.M.  on  12,000  Daily.  Desires  reloca-  ! 
tion  in  West,  will  consider  other  areas,  i 
Complete  qualifications  and  references  | 
ui>on  inquiry.  Write  Box  1357,  Editor  I 
&  Publisher. 


MAN  AND  WIFE  REPORTERS  both 
two-way  with  beat  and  general  experi¬ 
ence  on  daily.  Box  1257,  Editor  A 
Publisher. 


NEED  CIRCULATION?  Presently  em- 
ploye<l.  aggressive,  thoroughly  experi¬ 
enced  dailies,  weeklies.  Little  Merchant 
Plan.  Desire  iiermanent  relocation  to 
Phoenix.  S.  California  coast,  near  col¬ 
lege.  Box  1349,  Editor  &  Publisher. 


MANAGING  EDITOR 
seeks  new  connection  as  top  news  ex¬ 
ecutive  on  10-50,000  daily.  Ehrperieni^ 
all  desks.  Young,  hard-working  family 
man.  Master's  degree.  Honored  for 
community  service.  Box  1243,  Ekiitor  A 
Publisher, 


PRESS  ROOM  FOREMAN  for  new  3- 
unit  Goss  Headliner.  Scale:  $154.  for 
35  hrs.  day  work.  Union.  Morning¬ 
evening  combination.  Must  have  main¬ 
tenance  competence.  Top  fringes.  Give 
full  details  and  references.  Intermoun¬ 
tain  area.  Box  1340,  Ekiitor  &  Pub¬ 
lisher. 


United  States  Printing  Ink  Corp. 
66  Industrial  Avenue 
Little  Ferry,  New  Jersey 


Classified  Advertising 


SEXJTTON  EDITOR  on  SOM  daily  seeks 
desk  or  reporter  spot  on  P.M.  in  Chart 
Area  10  or  12.  Five  years’  all  beats. 
Ebcperienced  all  phases  desk  work.  Vet¬ 
eran,  28,  married,  child.  Beat  refer¬ 
ences.  Box  1217,  ^itor  A  Publisher. 


Telephone  201 — Dl  3-8700 


CLASSIFIED  MANAGER,  late  30's, 
with  15  years  experience  (100,000  -|- 
papers),  primarily  management  and 
sales;  seeking  position  as  manager  or 
assistant — classifie*!  or  retail.  Also 
other  newspaper  business  experience. 
Box  1327,  Mitor  &  Publisher. 


WIRE  EDITOR,  42,  seeks  job  in 
Florida.  EIxperienced  ail  phases.  A.B., 
Journalism  Degree.  On  present  job  10 
years.  Box  1260,  Ekiitor  A  I^lbIisher. 


TRADE  SCHOOLS 


Correspondents 


EXPERIENCED  MEN  for  daily  news- 
iwiper  mechanical  departments.  Chart 
Areas  6,  7,  8,  10  and  11.  Send  full 
typewritten  resume  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3.  No  charges. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertypa  Instruction 
Free  Information 


CAPE  CANAVEaiAL  Correspondent 
Accredited  and  experienced. 
Advise  needs  with  no  obligation. 
Box  1326,  Ekiitor  A  Publisher 


BEST  YEARS  AHEJAD 
THIS  FIRST-RATE  NEWSMAN— edi¬ 
tor,  writer,  organizer,  trainer — can  be 
keystone  your  organization  wants.  Six¬ 
teen  years’  seasoning  all  beats,  all  de¬ 
partments,  medium-sized  midwest  daily. 
Likes  Great  Lakes,  progressive  South¬ 
east.  prefers  opimrtunity  above  all. 
Now  43,  looking  for  organization  need- 
ing  fast,  accurate,  reliable,  talented  ; 
producer,  executive.  Will  bring  ability,  ■ 
enthusiasm,  integrity  to  the  right  post-  : 
tion.  Box  1271,  Ekiitor  A  Publisher.  I 


EDITOR  ac  PUBLISHER  for  March  24,  1962 


CONVENTION  TIME  IS 


ITUATIONS  WANTED 

Editorial 

WOI’MJ  YOU  UKE  TO  E^LOY  a 
youn/  family  man  who  ian’t  con¬ 
cerned  with  40-hour  weeki,  fringa  bene- 
ftu  r  ’•etirement  plana — a  man  who 
haa  '  .«i  bia  own  succeaaful  buaineaa 
for  '•^er  seven  yearaT  Thia  colleca  »rad 
of  I  wishea  to  enter  joumaliam;  a 
fielil  ew  to  him.  Although  responaible, 
sobe  .tmbitioua.  obedient  and  rever¬ 
ent.  <he  applicant  ia  no  Boy  Scout: 
rather  a  serioua,  imaginative  man  who 
is  will  ng  to  work  and  learn  overtime 
to  gam  the  experience  he  deeiree.  He 
will  i.'uarantee  aatiafaetion  at  any  chal- 
lengirift  newa  job.  Chart  Areas  3,  4.  9. 
10.  12.  Prefera  10-26,000  daily.  Box 
1241,  hklitor  A  Publiaher, 

~  HUAMA-MU-SIC-TV-MOVIES 
Bxrs'nenced  newsman — 4-year  career  aa 
musie-ilrama  critic  ended  by  merger; 
now  leiiorter  major  Chart  Area  6 
metr<>i«>litan  daily— homesick  for  enter¬ 
tainment  lieat.  35,  single,  go  anywhere. 
Proven  ability  reviews,  features.  Thea¬ 
ter  page  layout.  Box  1286,  Editor  & 
Publisher. 


GOOI>  REPORTER,  fine  writer,  five 
years,  all  lieats,  seeks  challenging  spot 
with  A-1  daily.  Veteran,  28,  BA.  Box  1 
1288,  Editor  &  Publisher. 


MANAGING  EDITOR 
Planning  .ahead?  Available  early  sum¬ 
mer.  Unusual  editor  small  daily,  town 
10-25M.  Homespun  local  news,  intelli¬ 
gent  national.  Experience  in  circula¬ 
tion,  mis,  makes  right  arm  manage¬ 
ment.  Sell  you  and  your  paper.  Well- 
educate<l,  conservative,  employed,  fine 
references.  Box  1283,  Editor  &  Pub¬ 
lisher. 


NATIONAL  &  WORLD  NEWS 

All-around  newsman  —  multi-lingual, 
well  traveled,  confident,  good  writer. 
Eight  .vears’  metropolitan  patters,  now 
working  major  Chart  Area  6  daily. 
Keenly  interested  in  national  and  world 
affairs,  wants  to  graduate  from  local  to 
real  news.  35,  single,  go  anywhere.  Box 
1290,  Editor  &  Publisher. 


NEW.SMAN,  44.  in  10th  year  with  22M 
Midwest  Daily,  wants  to  relocate  in 
warmer  climate.  Handle  wide  variety 
news  to  features.  Some  edit,  makeup. 
Also  ran  handle  camera.  Box  1276, 
Editor  &  Publisher. 


REPORTER— REWRITE 

Now  working  major  Cha;"!  Area  6 
metropolitan  daily,  seeking  more  chal¬ 
lenging  assignment.  Well-traveled, 
multi-lingual.  35,  single,  go  anywhere. 
Eight  years'  experience  all  beats,  re-  ’ 
write,  features.  Consider  metropolitan  . 
daily.  Radio.  TV,  wire  service  or  net¬ 
work.  Box  1294,  Editor  &  Publisher. 

COMIC  .STRIP  ILLUSTRATOR  and  , 
writer,  associated  with  three  famous  ' 
fratures  over  13  years — one  with  by¬ 
line — seeking  position  with  syndicate, 
agency,  newspaper  as  editor,  writer, 
art  director.  Box  1341,  Editor  &  Pub¬ 
lisher. 


COPY  READER — 16  years’  metropolitan 
copyediting,  wire,  makeup.  Orphaned 
by  paper  sale.  College  degree,  46.  Top 
references.  Box  1322,  Editor  &  Pub¬ 
lisher. 


DESK  MAN  ROM  daily  wants  Cali¬ 
fornia  P.M.  Experienced,  good  refer¬ 
ences.  Box  1306,  Editor  &  Publisher. 


experienced,  SEASONED  NEWS¬ 
MAN.  feature  writer  and  editorialist, 
richly  backgrounded  metropolitan  dai¬ 
lies  suburban  community  newspapers. 
Fast,  .accurate,  dependable,  knowl^ge- 
able  with  suptrort  of  many  years  in 
journalism.  South  of  West.  Write  Box 
1312,  Editor  &  Publisher. 


REPORTER— sports,  city  hall,  police 
background.  Age  26.  Two  years’  with 
20M  daily.  Will  consider  anything  with 
challenge,  opportunity.  Box  1329,  Bdi-  j 
tor  &  Publisher. 


S^SONED  EDITOR  (33),  formerly 
with  two  of  top  10  dailies,  wants  cre¬ 
ative  opportunity.  Chart  Area  2.  Sharp 
copy  editor,  lucid  writer,  mature  type. 
Box  1343,  Editor  &  Publisher. 


YOUNG  MAN.  BA  with  college  writing 
and  editing  experience ;  ready,  willing 
and  able  to  learn  and  advance.  Chart 
Area  2.  Box  1319,  Editor  ft  Publisher. 


.SITH.ATIDNS  WANTED 
Editorial 


YOU  MAY  NEED  .MEl  i 

Am  available  for  CE  Poet.  I  bring  a  | 
world  of  exiierience,  enthusiasm  and  i 
ambition.  I  know  my  job.  Box  13U9. 
Elditor  ft  Ihiblisher. 


(XJNSF-RVA’nVE  WRITER,  ’’angry” 
or  witty.  Samples  t>f  lioth.  Seek  txli- 
torial  writing  or  Washington  liureau 
job.  .Now  in  D.C.  Age  28.  Box  1297, 
Editor  ft  Publisher. 


DAILY  COLU.MNIST  writing  humor 
in  70,900  circulation  pafier  lungs  for 
similar  job  on  daily  near  New  York 
City.  Salary  secondary.  Will  bring  own 
I  i>ai>er  clips.  Box  1354,  Editor  &  Pub- 
I  lisher. 


NBWSG.\L.  e<litor  on  daily,  seeks  re¬ 
sponsible  Mlitorial  i>ost.  Eleven  years’ 
in  Journalism,  alli^  fields.  Box  1371, 
Editor  &  Publisher. 


OFFSET? 

News  executive  available.  Thirteen 
years’  reporting,  eiliting  on  top-10  | 
daily;  two  years’  offset  production,  I 
iiewsiiaper  management.  If  you  want  | 
talent  and  are  willing  to  pay  for  it. 
write  Box  1362,  Eilitor  &  Publisher. 


.STATE  EDITOR,  general  reporter: 
feature;  29.  What  have  you  7  Box  1359. 
Editor  &  Publisher. 


WANT  JOB  TRAINING  (V.A.)  on 
small  metroimlitan  or  suburban  pub¬ 
lication.  Some  experience.  Box  1369, 
Editor  &  Publisher. 


Lanrr 

PHILADELPHIA -NORRISTOWN- Val¬ 
ley  Forge.  Winner  of  John  P.  Herrick 
eclitorial  award,  two  Freeiloms  Foun¬ 
dation  George  Washington  Honor  Me<l- 
als.  I  am  also  e.xperienceil  photo-jour¬ 
nalist  and  world  traveler.  Will  consider 
any  assignment.  Still  pictures,  slides, 
8  mm.  movies.  Black  and  white,  color 
or  straight-away  ropy,  as  desiretl.  Box 
1321,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  avail¬ 
able  for  assignments  in  New  York 
metropolitan  area.  10  years’  experience, 
general  and  trade.  Bo.x  1318,  Editor  ft 
Publisher. 


TRAVEL  AND  IXIOD  EDITORS  going  | 
on  four  month’s  world  tour.  Start  May  i 
I  from  Pacific  roast;  includes  Europe  | 
and  Britain.  Desire  assignments  for  | 
weekly  columns  or  occasional  articles.  | 
Also  interested  in  public  relations  ac-  ; 
counts.  Box  1346,  Editor  ft  Publisher.  | 


Mechanical 


SUCCESSFUL  composing  room  supt. 
with  ambition  and  ability  to  handle  , 
more  resiMnsible  production  position.  I 
Well  educated,  positive  leader,  37 
years  old.  Familiar  with  'TTS.  cold 
type,  labor  relations.  Replies  held  in  ' 

I  strict  confidence.  Box  1363,  Editor  & 
j  Publisher. 

Photography 

NEWSPAPER  PHOTOGRAPHER  | 
I  4  -H  years  experience,  27,  family.  (?hart  | 
!  Areas  10-12.  My  work  speaks  for  itself.  i 
I  For  portfolio,  write  Box  1316,  Editor  ft  ‘ 
Publisher. 


I  Production 

YOUNG  MAN  seeks  challenge  as  Pro-  ■ 
I  duction  Manager  of  medium-size  news- 
I  paper,  or  as  an  assistant  for  a  lar^r  | 
organization.  Excellent  production  | 
I  background.  College  graduate.  Box  ' 
I  1208,  Editor  ft  Publisher. 


Promotion 

PROMOTION  MANAGER,  thoroughly  . 
grounded  in  all  phases  of  promotion  ' 
and  public  relations  in  competitive  | 
major  market.  Box  1194,  Editor  ft  I 
Publisher. 

j  REVENUE  -  BUILDING  Promotion' 
Manager,  thorough  grounding  adver-  | 
tising,  circulation,  and  ali  phases  pro-  I 
motion  and  public  relations  in  com-  i 
petitive  major  market.  Bo.x  1356,  Edi-  I 
tor  ft  Publisher.  I 


editor  ac  PUBLISHER  for  March  24,  1962 


action  T|M[! 

Your  classified  ad  gets  maximum  action 
during  the  big  ANPA  Convention 
April  23-26 

...  IN  EDITOR  &  PUBLISHER’S 
2  BIG  CONVENTION  ISSUES 

Pre-Convention  ANPA  Convention 

Issue  Issue 

ApR|L2l  APRIL  28 

During  the  annual  publishers'  convention,  all  eyes  are 
-focused  on  E&P's  two  big  special  coverage  issues. 
They  provide  you  with  your  best  timing  for  selling 
your  product  or  service  to  newspapers,  and  affords 
the  ideal  time  for  interviews  to  people  looking  for 
jobs,  or  newspapers  looking  for  personnel.  Use  the 
coupon  below  to  order  your  ad.  Mail  it  today. 


Taka  advantage  of  heightened  interest  during  and  immediately  following  the 
convention  by  running  your  copy  four  times  at  E&P's  low  4-time  rate  .  .  . 
$1  per  line,  only  55c  per  line  for  situations  wanted  ads. 


•CLIP  AND  MAIL  THIS  COUPON  TODAY!- 


Editor  &  Publisher  Classified  Adv. 

850  Third  Ave.,  New  York  22,  N.Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate 

of . per  line,  per  insertion,  in  the  following  issues: 

April  14  □  April  21  □  April  28  □  h^ay  5  D  May  12  □ 

CLASSIFICATION:  . 

COPY:  . 


Q  Assign  a  box  number  and  mail  my  replies  daily 

NAME  . 

ADDRESS  . 

CITY . STATE . 

T  Enclose  remittance  with  order  for  situations  wanted  ads) 
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Shop  Talk  at  Thirty 


AniMii  Carter  Evaii^ 
Beeoiiies  Publisher 


Bv  Robert  L.  Brown 


The  Big  Six 


Six  South  Dakota  daily  news¬ 
papers  have  ffotten  toKothcr  in 
an  unusual  alliance  to  promote 
political  advertising.  “The  Bip 
Six,”  as  they  call  themselves, 
have  put  together  a  brochure 
showing  their  coverage  and  cost 
compared  to  other  alternatives 
including  tv  broadcasts. 

The  six  papers,  almo.st  half  of 
the  state’s  13  dailies,  are:  the 
Aberdeen  American-Newfi,  Hur¬ 
on  Plainsvmu,  Mitchell  Republic, 
Rapid  City  Journal,  Sioux  Falh 
Argus-Leader,  Watertown  Pub¬ 
lic  Opinion. 

A  map  in  the  brochure  illus¬ 
trates  how  the  state  is  split 
among  them  with  this  message: 
“It  costs  approximately'  $100  to 
place  one  column  inch  of  adver¬ 
tising  in  each  of  the  103  news¬ 
papers  in  the  state.  Of  course, 
such  an  expensive  buy  means  a 
great  deal  of  overlapping,  dupli¬ 
cating  circulation.  In  “The  Big 
Six,”  it  costs  only  $14  for  one 
column  inch  of  advertising — and 
for  this  cost,  one-seventh  of  that 
for  all  papers,  you  reach  72% 
of  South  Dakota’s  eligible  vot¬ 
ers.  .  .  .  and  with  duplicate  cov¬ 
erage.  Additionally,  “The  Big 
Six”  will  show  you  how  to  use 
a  minimum  of  selected  daily  and 
weekly  newspapers  .so  100% 
coverage  of  voters  will  l)e  pro¬ 
vided.” 

“The  Big  Six”  say  they  reach 
502,344  South  Dakotans  every 
day.  “Whether  you  want  to  cover 
a  ward,  a  city,  a  county  or  a 
whole  state  ...  no  other  adver¬ 
tising  medium  guarantees  entry 
into  as  many  homes  as  the  daily 
newspapers.” 

A  map  of  television  coverage 
shows  duplicate  coverage  in 
many  areas  by  the  stations  in 
the  state. 

On  the  need  of  a  candidate  to 
use  advertising  to  reach  voters 
the  brochure  says:  “A  candidate 
cannot  shake  enough  hands  or 
meet  enough  people  to  win  an 
election.  For  instance,  if  a  can¬ 
didate  spent  one  minute  with 
each  voter  in  the  state,  he  would 
have  to  campaign  16  hours  a 
day,  6  days  a  w'eek  for  a  solid 
year  .  .  .  and  still  not  make  the 
complete  rounds.  Complicate  this 
with  the  fact  that,  in  most  cases, 
a  candidate  talks  to  people  from 
his  own  party  who  have  already 
decided  how  they  will  vote.  So  a 
candidate  must  use  advertising 
media  to  reach  the  undecided 
voter.” 

Only  daily  newspapers  offer 
unduplicated  blanket  coverage, 
the  papers  state,  and  the  bro¬ 


chure  gives  these  compelling 
reasons  for  using  newspaper 
advertising: 

1.  Newspaper  advertising 
re*aches  more  people  than  any 
other  medium. 

2.  People  like  advertising  in 
newspapers  better  than  in  any 
other  medium. 

3.  Newspapers  deliver  more 
“ready-to-v’ote”  prospwts  than 
any  other  medium. 

4.  Newspaper  advertising 
appears  in  an  atmosphere  of 
believable  news.  People  have  con¬ 
fidence  in  and  believe  in  news¬ 


paper. 

5.  Peoi)le  can  read  news])apers 
at  their  leisure. 

6.  Newspapers  offer  more  copy 
flexibility  than  any  other  medi- 


Nashville 

The  name  of  Amon  Carter 
Evans  was  placed  on  the  mast¬ 
head  of  the  .Vrt.s/a'j7/c  Tennes¬ 
sean  on  March  21,  following  his 
election  by  the  stockholders  to 
succeed  John  H.  Nye,  who  is 
retiring. 

Mr.  Evans,  a  son  of  the  late 
Silliman  Evans  and  brother  of 
the  late  Silliman  Evans  Jr.,  was 
also  named  executiv'e  vicepresi¬ 
dent  of  Tennessean  Newspaper 
Inc.  He  is  president  of  News¬ 
paper  Printing  Corp.,  agent  for 
the  Tennessean  and  Nashville 
Banner. 

The  resignation  of  Edward  D. 
Ball  as  editor  of  the  Tennessean 
was  accepted  by  the  stockholders. 

John  Seigenthaler,  33,  has  re¬ 
turned  to  the  paper  as  editor. 
He  left  the  staff  last  year  to 
work  for  .4ttomev  General  Rob¬ 


ert  Kennedy  and  recent  n  ac¬ 
cepted  a  position  wit!  the 
Democratic  National  Corin  ittee. 

Mr.  Nye,  who  has  bee.,  with 
the  Tennessean  since  llflO, 
became  publisher  last  .;nmer 
after  Silliman  Evans  Jr.  diwl. 


Treyz  Is  Relievetl 
Of  Television  Post 


Mrs.  Ralph  McGill 


Leonard  H.  Goldenson,  presi¬ 
dent  of  American  Broadcasting- 
Paramount  Theatres  Itu..  has 
announced  the  appointment  of 
Thomas  VV.  Moore  as  vicepresi- 
dent  in  charge  of  the  ABC  Tele¬ 
vision  Network. 

Mr.  Moore,  for  the  past  four 
years  ABC-TV  vicepresident  in 
charge  of  programming,  rc-places 
Oliver  Treyz  as  head  of  the  .4BC 
Telev'ision  Network.  Mr.  tlolden- 
son  said  AB-PT  planned  to  util¬ 
ize  Mr.  Treyz’s  services  in  other 
areas,  aside  from  broadcasting. 


7.  No  other  medium  guaran- 
tcH's  entry  into  so  many  homes 
as  the  daily  newspaper. 

8.  For  positive  proof  that  the 
newsitaper  audience  is  vitally 
intc‘reste<l  in  political  netvs,  one 
need  look  no  further  than 
“Letters  to  the  Editor.” 

S>.  Through  the  news  and  edi¬ 
torial  columns,  editors  help  build 
up  interest  in  all  candidates. 

It  is  a  pretty  good  promotion 
piece  and  an  interesting  project. 

Tom  Miller,  advertising  direc¬ 
tor  of  the  Sioux  Falls  papers, 
says  it  has  been  sent  to  ev'ery 
functionary  of  both  parties.  “Our 
first  brochure,  backed  up  by 
personal  pitches,  got  results  in 
the  1960  campaign.  We  expect 
to  do  even  better  this  year.” 

It  is  an  idea  that  could  be 
used  by  newspapers  in  other 
states,  it  they  will  get  together. 
Ev'en  though  no  discounts  are 
offered  it  is  a  combined  selling 
effort  that  is  being  used  in  a 
few  states  and  can  be  employed 
effectiv'ely  in  other  states  for 
regional  and  national  adver¬ 
tising  accounts. 


Atlanta 

Mrs.  Mary  Elizabeth  Leonard 
McGill,  wife  of  Ralph  E.  McGill, 
publisher  of  the  Atlanta  Con¬ 
stitution,  died  March  21  after 
a  long  illness.  They  were  mar¬ 
ried  in  1929. 


.\ver  Dav  Nainetl 


Copies  of  March  14  will  be 
judged  in  the  Ayer  Typographi¬ 
cal  Award  competition.  Entries 
must  be  sent  to  Ayer  Galleries, 
Philadelphia  6,  by  April  13. 


Seashore  Flood  Victims 


Give  Newsmen  Hospitality 


Philadelphia 

Despite  days  without  sleep, 
lack  of  foo<l  and  drinking  water 
and  constant  danger  from  elec¬ 
trical  wires  on  the  flooded 
streets  of  New  Jersey’s  coastal 
resort  tovvms,  the  courage  of  the 
stricken  v'ictims  will  be  the  most 
lasting  impression  for  many  of 
the  newsmen  who  covered  the 
recent  disaster. 

Typical  of  the  experience  of 
the  newsmen  were  those  of  Wil¬ 
liam  W.  Lawrence,  of  the  Phila¬ 
delphia  Bulletin,  the  first  re¬ 
porter  onto  Long  Beach  Island, 
one  of  the  hardest  hit  of  the 
ravaged  towms.  He  shared  the 
islander’s  trials  from  the  first 
tragic  day  until  seven  days  later 
when  the  cleanup  was  under 
way. 

“Despite  the  fact  that  these 
people  had  lost  their  homes, 
their  businesses,  their  life  sav¬ 
ings  and  in  some  instances  their 
loved  ones  to  the  flood,  they  were 
still  friendly  and  helpful  and 
the  most  courageous  people  I 
ever  met,”  Mr.  Lawrence  said. 
“They  accepted  me  as  one  of 
their  own  and  couldn’t  do  too 
much  to  help  me.” 

For  Bill  Lawrence,  covering 
the  biggest  local  catastrophe  in 
years  began  with  a  phone  call 
at  his  home  early  on  Wednes¬ 
day,  March  7,  when  city  desks 
were  only  v'aguely  aware  of  the 
dev'astation  caused  by  the  storm 
the  previous  day. 

On  assignment  from  Assistant 
City  Editor  Sam  Boyle,  Bill  and 
the  Bulletin’s  veteran  photogra¬ 
pher,  Charlie  Higgins,  flew  over 
the  Jersey  coast  in  a  light  plane 
that  w'as  buffeted  in  terrific 
gusts  of  wind. 


Flying  low  so  Higgins  could 
get  shots  of  the  flooded  islands 
and  dozens  of  large  homes  float¬ 
ing  away,  the  plane,  bucking 
head  winds,  would  stop  in  mid¬ 
air,  then  drop  50  or  100  feet. 
Even  Higgins,  a  veteran  of 
aerial  photography,  was  air 
sick. 

That  afternoon.  Bill  drove 
back  to  the  seashore,  and  joined 
a  conv'oy  of  school  buses  bound 
for  the  island  to  evacuate  vic¬ 
tims. 

At  the  Surf  City  Are  station. 
Bill  talked  to  a  score  of  year- 
around  residents,  then  tele¬ 
phoned  their  stories  to  the  office 
for  the  first  of  a  series  of  page- 
one  features. 

The  one  break  newsmen  got 
here.  Bill  observed,  is  that  with 
all  of  the  millions  of  dollars 
damage  to  utility  lines  and  de¬ 
spite  the  fact  that  one  of  the 
island’s  few  telephone  ex¬ 
changes  was  washed  away  to 
sea,  he  never  experienced  any 
communications  difficulties  day 
or  night. 

After  being  on  the  go  24 
hours.  Bill  finally  bedded  down 
at  the  home  of  acting  Mayor 
Robert  Evans,  but  he  could  hear 
the  sav'age  pounding  of  the 
waves  on  the  street  outside  and 
was  soon  up  again  in  search  of 
news. 

Those  who  had  anything  were 
willing  to  share  and  there  was 
no  profiteering.  Bill  says. 

He  combatted  chills  and  fever 
for  the  first  two  days  with  a 
steady  diet  of  aspirin  rather 
than  let  the  office  know  of  his 
illness  and  be  pulled  off  the 
story.  Bad  drinking  water  added 
to  his  woes. 
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Out  of  the  Fury- a  Prizewinner 


WIN  STATE  WIDE  HONORS - 
These  seven  Houston  Press 
staff  members  won  high  hon¬ 
ors  in  the  Austin  Headliners 
Club’s  annual  state-wide  com¬ 
petition.  Standing,  left  to 
right,  are  Tony  Triolo,  Jim 
Cox,  Frank  Grizzaffi  and  Sid¬ 
ney  Van  Ulm.  Seated,  Ted 
Hutchison,  William  Cooksey 
and  Marge  Crumbaker.  The 
six  men  formed  a  team  that 
published  the  Hurricane  Spe¬ 
cial,  which  won  a  top  award. 
Miss  Crumbaker  won  a  second 
prize  for  spot  news  reporting. 


Few  people  risk  personal  safety  more  than  the 
newspaper  photographers  who  cover  a  hurricane. 
The  result  of  their  efforts  is  often  memorable— and 
worth  recording  as  pictorial  history. 

Such  was  the  special  16-page  picture  tabloid  that 
The  Houston  Press  published  following  last  fall’s 
devastating  Hurricane  Carla,  which  struck  the  Texas 
Gulf  Coast.  This  distinguished  performance  recently 
won  for  The  Press  the  top  award  for  picture-story 
journalism  given  annually  by  the  Headliners  Club 
of  Austin,  Texas. 


It  is  the  only  contest  in  which  all  Texas  news¬ 
papers  are  eligible  to  compete,  and  entries  are 
judged  by  eminent  newsmen  from  outside  the  state. 

Said  The  Press  in  publishing  its  Hurricane  Special : 

“It  is  a  story  we  hope  we  never  have  to  tell  again 
.  .  .  but  when  the  nightmare  has  faded  .  .  .  the 
strength  of  character  .  .  .  the  helpfulness  of  good 
neighbors  . . .  these  things  will  be  with  us  always  . . . 
stronger  than  any  force.” 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .  WorU  TaItgram  S  Tha  Sun 
CLEVELAND  .....  Pratt  and  Nawt 

PITTSBURGH . Pratt 

INDIANAPOLIS . Tiows 

SAN  FRANQSCO  .  .  Nawi  Co/l  Bullalin' 
*Alfi/;al«d 

Gvnaral  Advartitino  Daportment  ,  . 


COLUMBUS . Cilitan-Journal 

ONONNATI  ....  PesI  S  Tlmai-Slar 

KENTUCKY . KaMv:kyadition 

Cincinnati  Pott  S  Tiatat’Stor 
KNOXVIUE . NawfSantinal 


DENVER  .  .  .  Pocky  Mountain  Nawt 
BIRMINGHAM  ....  Pott-HaroU 

MEMPHIS . PrattScimitar 

MEMPHIS  •  .  .  Comatarciol  Appaol 
WASHINGTON  ....  Daily  Nawt 


EVANSVIUE . Pratt 

HOUSTON . Prau 

FORT  WORTH . Prau 

ALBUQUERQUE . Tribuna 

EL  PASO . HaraU  Pott 


330  Park  Avanua,  Naw  Verk  City— Chicago  San  Francisco  Los  Angalos  Datroit  Cincinnati  Philadalphia  DaBos 
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